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{EEREER#ETIR Statistics on Requests for Works

il i N 7l SEAH | SREB | SRLE
DT BIESER Date Categories Entries Selected Percentage
i S S EUE Advertisement Design 1011 425 42%
ADD gg;sg g:si;:?m %3555t Commercial Design 1472 545 37%
E ;? gis::;?;:her H28RE%5T Corporate Identity 2358 991 42%
'CG g;*@ ‘C”;::JZ( L B%<5%5t Package Design 905 326 36%
il & fTotal 5746 2287 40%
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Ten Years Hard Study in Design
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~ Preliminary Study of the Ecology Changing and Its' Influences in Taiwanese Graphic Design from 1991 to 2001.

Oh, where is the first prize from the ancient imperial exami-
nation, not even mentioning the secondary one! It was often a sit-
uation that many scholars spent more than ten years hard study
without being noticed, but soon after past the imperial examina-
tion. The fame is waiting in the front! So many ancient Chinese
scholars would put their life time hope in this chance to glory their
family name, to earn an official position, it seemed all hardness
disappeared when the hall of fame shows.

Ten years is long enough to experience stages of growing-up,
mature, achievement, and enjoying the fruits. How to utilize this
ten-year? How to create golden life? Ten-year is more than enough!
The ten-year in Taiwanese graphic design is good to be claimed as
golden, too? Does it elaborate the power of influences? While we
try to review these, are we dared to be proud or shame about our-
selves? The writer here would like to outline some phenomenon.

1. There are many schools add up graduate studies in design-
ing professional education, no matter in master or doctor degrees.
This provides opportunities to many professionals in the practical
work has a life time learning channel to go back to schools upgrad-
ing themselves, and for younger generation to have a new aspect of
learning environment, too. So long as individuals are interested in
self-fulfillment, there is a way. This really enhances integration for
designing in academic and practical fields. Education is always
important in raising young talents and upgrading professionals.
The only thing is to grasp the chance.

2. In the designing operation, a hundred percent automation
is quite successful. The average personnel quality in profession has
been improved, too. However, the total effects are not good
enough. It seems to earn easy money has become so popular. New
joint venture, merge, reorganization, and so on have all caused per-
sonnel expenses higher than the cost for equipment, but with the
business going down. Vicious competition has hurt the industry's

growth. The result becomes difficult to form companies with scale,
and there are everywhere some little unqualified studios in the
market. It seemed the ambitious was ever owned yesterday, but it
seems has gone today! The only encourage to each other is to rest a
new strategy, work together to create a brand new tomorrow.

3. For domestic or international designing exchange activities,
no matter the competitions, exhibitions, meetings, conferences, or
visiting, representatives of the industry from Taiwan have trans-
formed from respective individuals to groups strategy. Many have
joined international designing organizations, international compe-
titions, exhibitions, or attended international conferences, visited
international famous designing masters. Some have formed new
design related groups, host domestic competitions and interna-
tional poster competition, etc.; there are some winning prizes, too.
These have been gradually recognized internationally. However,
there is still a long way to go, more efforts are still needed.

4. There are more varieties of designing publications, not only
in the book volume, but also the increasing of the individuals and
companies joined. Some designing groups also took initials to pub-
lish individual work or in group edition by categories or artists. The
fact is though the publishing increased, but the sales decreased.
The worst thing is the terrible sale of the designing magazine.
Why? Is it too many variety, too poor content, too much homo-
geneity in content, too expensive, too many import books, or too
less readers? All these whys need answers. It is not a single reason.
The only concern would be companies publishing good books have
to keep on struggling, too.

5. Thoughts of designing under the social structure, as the
democracy movement progress, liberties, opening of economy,
individualism, multi changing have all released past imprison-
ment. Individuals from the same family, company, group, has their
own idea, positive and negative, black and white, enemy and
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friend, right and wrong have their own space to coexist. There is
no forever friend or enemy, no precise justice or evil, no superior or
inferior. Everyone stands for them own. You can speak for individ-
ual concerns, for ideology or whatever. There are different sounds,
but also noisy. Is it better? Though it is hard to judge, at least it
presents the democratic air. However, designers in today could
express their different thoughts ignoring any taboos. This is pre-
cious. For hundred years, what the Chinese society always wanted
to have, we have it now here in Taiwan. Therefore, we should
expect ourselves to be better.

6. In the reorganization of the designing field, the "921 Taiwan
Earthquake" in 1999 has merciless destroy the island and torn
down the reorganization geographically. For cross straits the
Chinese society, has had designing industry reorganizing in cre-
ative, capability and opportunities. The graphic design in Mainland
China were not developed ten years ago, but gradually influenced
by Hong Kong. Later on, plenty of stimulation from Taiwan, even
now from Japan, Europe, and USA. No matter from the designing
publication, competition, organization formulation, activities
theme design, business strategies or creativity are existing shadows
of these places, especially Taiwan. Interactions cross strait in
designing industry have also becoming frequently in these ten
years. Taiwan tries to provide resources and experiences, Mainland
China tries hard to absorb it. The ecology in areas of China, Hong
Kong, Macao, and Taiwan has been changing. There is not possible
to resist the growing of Mainland China. No more than 8 or 9
years. China will be leading the world in designing, Taiwan has to
maintain competitive strength to catch up.

As far as the publishing of CREATIVE GRAPHIC ARTS edition,
there has been 4 times between these ten years from 1991,1995,
1998 to 2001. There are 19 volumes, with 4 volumes respectively in
Advertisement Design, Commercial Design, Package Design, 3 vol-
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umes in Corporate Identity System and 2 volumes each in
Illustration and Professional Photograph. Total publish art works
are 11,453 pieces with 2415 brief introductions to designers, 1317
related designing name listed. There has 1171 times of advertise-
ment agency or designing studio providing designs or art work.
There are 4 times of original publications with 18600 set and 88300
volumes. This has provided great material preserving to Taiwanese
graphic design and promotion activities and will have great influ-
ences to the whole industry. We are so proud say we do have con-
tributions further to overseas, especially Mainland China. This is
the transcript we earned for the past ten years. We are proud to be
a designer, publisher, Taiwanese. We believe we can answer to the
people, the country and the history.

Ten years hardship, it is harder in the designing industry. After
these ten years we have seen the ecology change in graphic design
in Taiwan and its huge impacts, which will last among the new
generation. At last, we would like to show our appreciations to dear
friends whoever have ever help the publication of CREATIVE
GRAPHIC ARTS. Thousand thanks will still not enough to express
out appreciations. However, we could only work harder for the
next ten and hundred years to achieve new vision for the future.

mjgc_c%m_

Su-chao Wang / Screening Coordinator of 2001 T.C.G.A.
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To be Good at Design, Starting from"Hearty "

~Taking a look at Taiwan's designs after carrying out the screening of T.C.G.A.

It is always a great chance for the people in this island
to review self development progress, to integrate outstanding
domestic artists' creation as well as to preserve some histori-
cal material for the designing industry whenever finishes a
set of Creative Graphic Arts edition, host a design competi-
tion or exhibition activity. N

Since Undertook the International Exhibition of Visual
Design, Taipei 2000 to this year in inviting and editing 2001
Taiwan Creative Graphic Arts, there are many friends in this
field and the editing committee fell that "the overall design-
ing industry in Taiwan has been making progress and the
average quality has improved, too. However, it is still a lock
of bountiful touching works." Meanwhile to compare with
the progress from cross-strait and exchange from interna-
tional opportunities, it is quite disappointed to the
Taiwanese design industry, professionals, and the environ-
ment. Following are some critics to the causes of this phe-
nomenon.
®Taiwanese professionals in designing are too arrogant.

Some individuals may have just presented few good works
accidentally or with a bit experience and exposures then
started to feel superior and believe they are better than oth-
ers. They will not attend any work competition or review,
never interested in related activities. In any case they do
attend these activities and do not win any prizes, they would
claim unfair evaluation or blame on the committee is not
representative enough. They often lack of humbleness and
respective to others.

®The designing filed in Taiwan has not making enough self-
cultivation. Too many designers are looking for making prof-
its, fooling clients, lack of self-demanding and innovation.
Especially, too many young generations concentrate too
much on fame, profits and easy life. They show less interest
in learning new knowledge in return they lost their chance
to expose themselves or competitiveness.

®The designing groups in this industry have been going on
their own way. From the positive aspect, to review it is good
to enhance respective concentrations in communications or
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interactions. However, to overview from the macro environ-
ment, it is easy to form departmental egoism, lack of integra-
tion of resources. Then might result edging out situation and
become obstacles in the progressions of the designing Field.
®The designing education in Taiwan concentrates too much
on degrees. Current official education policy and system
lacks of professional judgment, and cares on teachers' degree
much more than their actual practical experiences. Besides,
the scholars are short of interacting with professionals from
the filed, these result them short of practical experiences to
apply in teaching. Students are often graduated with enough
knowledge and skill to fulfill actual demands and cause
wasting of education.

®The government does not care about design industry. There
are often many domestic designing activities could be benefi-
ciary, however lack of related units, enterprises sponsorship
have made difficulties to persistently host or join these activ-
ities. This caused slow progress in this industry and interac-
tions internationally.
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This is actually not personal opinion; many senior pro-
fessionals in designing field have the same sigh with emo-
tions. However, with many hopes of publishing this edition
to awake some professionals in designing field to spend
more efforts in self fulfillment, to contribute a bit to the pro-
fession in upgrading performance, improving designing
industry environment and establish good professional image
internationally for Taiwan. It is never too late to start so long
as we have the same goal to create a brighter future. Let's
start from our "mind setting", with deep expectancy between
each other for a better designing industry in Taiwan.

T. . O9ue

Tzung-kuei Yang / Managing Editor of 2001 T.C.G.A
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Free the Creativeness to Develop New Designing Vision.

~ Screening submissions for “Creative Commercial Design” 2001 T.C.G.A.

It is only beginning of the new century, but then it is
stuffing with problems in politics, economy, and social, not
only in Taiwan but also in international society. Fortunately,
there is left paradise to find enjoyment, which is to look for
creativeness in designing.

Especially being involving in the screening and evaluating
work for Taiwan Creative Graphic Arts, it seems always to see
the microfilm of Taiwanese designers changes in short period
of time. Gladly to say, there are continuously improvements
in quality and quantity. Various styles present in different
works created compensatory in design and result chances to
opening up and learn from each other. It is always pressure
in the competition; however, it is motivation for progress as
well. Otherwise, stagnant creativeness will bury famed repu-
tation sooner or later. i

For the past ten years, domestic designing field has joined
new members returned from overseas study. They had creat-
ed some weaves also caused some changes in this field. This
explains new design concept, theory, and vision will result
positive feedback naturally; and proves only with graduate

study background will not guarantee teaching position.
Besides, there are added various presenting in the graphic
design; which comes not only from the traditional designing
major, but also from architecture, printing and related fields.
These participants deploy personal characteristics or link
with professional technology has created completed new
look to the work and provided new issues for explosion and
discussion.

From the qualified works obviously to sense the awaken-
ing of culture awareness, especially many artists from Japan
and Korea try to deploy local material to express internation-
alization. In fact, Mainland Chinese have started paying
attention to create from cultural superiority after their earlier
focus on westernization. Only left one important subject to
review, which is how to balance internationalization and
localization. Since this internationalization issue relates to
cognitive differences in regional culture and is more than
communication in English.

In my personal opinion, the most basic thing is to aggres-
sively participate international exchange occasions to enrich
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experiences. Few friends from designing and I represented
Taiwan Poster Design Association to attend ICOGRADA
Millennium Congress, Oullim 2000 in Seoul by ICOGRADA
(International Council of Graphic Design Association) in
Oct.2000. I was impressed and witnessed amount works no
matter in software or hardware from the South Korean gov-
ernment spent for this fair. This really made me wonders
"this happens in Korea, will it happen in Taiwan, too?"
Korean government had assigned officers in charge of indus-
try's economy and brand planning together with professors
from academic to different places in the world to promote
this fair. They try aggressively involving domestic design to
international society. They claimed the Korea governor
believes to deploy design and brand name building is the key
to be successful in the global recession. Korea has been pro-
moting design, hosting international events to increase
exposure after the Olympic Game in 1988. They believe this
will enrich experiences and enhance standards. | sincerely
suggest our government to learn from Korean's experience.
Anyway, "design is the common denominator of all matters".
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What can be achieved without planning and design? Besides,
it is needless to say commercial design has great influences
to the beauty appreciation of the society. Even sometimes its
contribution exceeds fine arts.

Let's go for the Taiwanese designing industry in the 21st
century!

Lo o

Ko, Hung-Tu / Screening Committee of 2001 TC.G A
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