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\Whenever there are new books published, | always cannot wait to read. On
the one side, | want to know the chiande in the design trend, and on the
other side, | want to leamn from others the design thinking and logic, as well
as other creative ideas.

It has been more than a decade since | came into this industry. Honestly
speaking, my mind is kind of elastic fatigue, feeling that | am confined to
a design frame. If there was still no new stimulation, | am afraid that my
motivation and drive for creation will be on the slide.

Today, the design publishing industry is enjoying a rapid development,
especially in recent years, it has undergone tremendous changes. Several
times as many reference books as before have emerged in the market.
Sometimes, reading even seems to be a burden as it takes quite a long time
simply to pick up good and appropriate books, and time is just what I'm lack
of most.

If each design work is a dedicated one of the designer, then each design
book is what editors have racked their brains to select, compile and evaluate
carefully from these dedicated works; therefore, such mental and physical
efforts deserve heartfelt respect. In such design environment, the latest
design methods of top masters are the mainstream of the design industry,
which lead the direction of the design development. What is included in
this book is the latest tour de force from ten design masters. | sincerely
hope that this book will be a timing gourd of fresh water for all in the design
industry on their lonely design road, which can offer professional guidance
for those who have interest in design, and provide more inspiration to the
designers in positioning their design direction. Only in this way, can the social
responsibilities of publishers be brought into full play.

For mutual encouragement

Hank M.Chao
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Interview with Designer Yellow
PRECiZiTIiE A

1. There is a clear distinction between public decoration and domestic
decoration in interior deign. Would you please share you views on the biggest
difference between them and what we can do to integrate them?

Yellow: They are two different patterns. Public decoration needs to cater to
the esthetic taste of the public as well as the functions of the business while
domestic decoration only needs to appeal to the owner's personal taste
of life. What the difference is when you do the public designs, you should
pretty clear about the business operation and business pattern so that you
can pick out the common elements, while for the domestic ones, you only
have to highlight the individuality in the project.

2. What do you think is the most important consideration in the design of
husiness space? What do we do to make it happen?

Yellow: The basic considerations are the function of the business, the retumn
on investment and the common esthetic taste of consuming groups. You
need to put yourself in the shoes of investment party and operating party.
You need to leam and to experience how to run a place before decorating
it. In a way, the designer acts as the business consultant. A business design
which does not profit can never be a good design. Therefore, | believe: “there
is no best design, only the right design.”

3. The decoration of night clubs (bars, KTVs etc.) can easily be classy as well
as be tacky. What miracle work do you do to integrate both?

Yellow: The key is to weaken the design to such an extent that it becomes
objective experience. Most consumers are nonprofessionals. They want
friendly, interactive and harmonious environment instead of a gallery. This
policy applies to other business spaces other than night clubs. It's important
to maintain the theme of the decoration but the customer feelings are equally
significant.

4. At present, the design pays more and more attention to soft decoration. In
your opinion, how is it applied to the public decoration project?

Yellow: The application of soft decoration and fumiture is the key of modern
decoration. A lot of domestic decoration elements are employed in modem
business space decoration. They bring affinity and warmth to these places.

5. Lighting is a significant part in business projects. How do you make the
best use of it to achieve the desired effect?

Yellow: Lighting requires very professional skills in interior decoration. The
decoration businesses abroad usually own their professional team to work
on it. In China, there are teams like these, too. For our big projects, it is
necessary to hire the professional team to do the further design.

6. Your projects have various features. What elements are involved to
determine the styles?

Yellow; The elements which can determine my styles are: the orientation of
the project; the needs of the clients and the distinctive cultural orientation.

7. Would you please share your insights about the future development of this
husiness?

Yellow: The trend will be multi-development in the way of industrial chain.
We'll try to tumn the original concepts into reality. In the meantime, we'll
develop Xinye furniture and soft decoration products, offer design service
of brand VI. We'll keep pushing the boundaries, try different styles and
elements and develop original products. We will attend to every detalil, for
they determine the quality and success of the project..
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1. What is the major difference between democratic decoration projects and
public ones? Where do you put their emphasis on?

Jianguo Xu: The major difference between the two lies in the different target
customers that they serve. The target users of domestic decoration are a
combination based on households, whereas public decoration often meet and
serve social public and operators. From the perspective of central focus, the
domestic decoration deals more with people’s daily life, focusing on making
people know more about life, while the public decoration tends to focus on
improving the quality of life towards space. Simply speaking, one is built-in,
and the other is presentational.

2. What is your design concept of Beijing Shouzhou Hotel? Are there any
cultural settings concerning your choice of style and theme? Could you please
talk in detail about your design process of this project?

Jianguo Xu: Beijing is an international metropolis that integrates politics,
economy and culture into one; whereas Shouzhou is simply an old city with
a long history. Therefore, when it comes to the choice of style, we want it to
possess the feel of ancient city Shouzhou, and at the same time, we hope it
can take on an interationalized appeal.

After we got the project, we went to its site and spent nearly three months to
research the local culture and common folk-custom. | realize that although it is
an old city, it is old only in appearance; inside it is actually a very modem city.
As a result, we want to present a sense of “impression”.

Hence, in the process of design, we went through the early and the middle
stages before we got the final draft in the late stage. At last, Beijing Shouzhou
Hotel is not only an embodiment of Shouzhou culture; but also a small step
we take towards the internationalization of Chinese culture. Hopefully it is a
direction, and can bring a tiny inspiration to us folks who do design now.

3. What is the most important element in Chinese-style design in your opinion?
How to convey the subtle enchantment of Chinese style and not to make people
feel suppressed at the same time? ,

Jianguo Xu: | think what counts most is the “feel”, and there are many ways
and methods in design. Traditionally, Chinese people who did design were
poets. Consequently, they concerned more about the proportion of the
measuring scale and the elegance of lines. So design depends on “feel” most
of the time.

4. Usually, Chinese style can convey a sense of Zen. As far as you are
concerned, how can this sort of invisible things be conveyed?
Jianguo Xu: I think it needs us to feel and to sense. In my view, Zen is only one
aspect, and to be more specific, it is about showing the nature of humans,
making people feel more naturally. So it is still a kind of “feel”.

5. How do you look at the blend and integration of culture and environment?
And how do you show it in your works?

Jianguo Xu: | think the blend and integration of culture and environment is of
extreme urgency right now. As far as my works are concerned, | would pay a
close attention to originality; to refine the environmental and cultural elements,
and hope the occupant can feel my endeavor; and understand it so that it
can be interpret into design language for more people to reach it and make
it more exquisite, more civil and better blending into the environment. As a
consequence, it is not only for culture and environment to blend and integrate,
but also to be linked closely together, and both of them are indispensable.

6. There is an increasing focus on the use of soft decoration in today’s design,
as far as you are concerned, what are the differences in the application of soft
decoration in public projects and domestic ones?

Jianguo Xu: In the application of domestic decoration, the soft decoration is
for a real use, but in public decoration, it is for display most of the time, a way
of demonstration. Domestic decoration should not be defined as show flats,
and should lay its focus on life. You should like it, otherwise you would not use
it. However, what public projects pursues is mainly perfectionism.

7. No matter business projects or domestic ones, lights and illumination are
really important. So in your eyes, what are the design differences of the two?
And how do you employ them to reach your desired effect?

Jianguo Xu: Lights and illumination are important. Without lighting, our design
cannot “light it up” at night. It is also a vital part of a design, the core of design.
In terms of business and domestic projects, | feel that more difference lies
in the patterns of manifestations of lights, domestic decoration may put its
emphasis on the basic lighting and the illumination of the environment, and
use as little as possible the indirect lighting; while business lighting is always
pursuing the extreme lighting, and that is the full sense of “lighting-up”.
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Done Club is located in the central area of
Changsha City, created for the emerging noble and
trendsetters in the city. Entering the bar lobby from
the busy streets, you can see the specially treated
LOGO wall made of rotten copper grill, without
repeating the vulgar posture of bars in the past,
showing an elegant and artistic atmosphere; the
stone is cut into specific shapes to form floor and
walls, with expensive cost, creating the space quality
in silence; the glass wall on the left and the inkjet
painting bring customers a gorgeous sense.

The main hall of the bar makes use of a large
number of gray mirror, black steel mirror and
other reflective materials, coupled with lighting
effects of different colors to create a romantic
atmosphere; in the atrium, the pentagon shaped
tables look like divided cells, forming seamless
combination according to the customer flow and
their requirements, and such arrangement not
only meets the commercial demand of the bar
business, but also leaves social networking space
for customers.
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