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Nicolas Ghesquiére is a fashion designer
( A+#£38310% ) and is currently creative director $
for the house of Balenciaga owned by the
Gucci Group (Pinault-Printemps-Redoute). He
grew up in Loudun, Vienne.

He was born in Comines, Nord, the son of a Francophone
Belgian golf-course ( &/Rk¥K1%H ) owner and manager in the 9,000
inhabitants ( /& E ) Poitevine town of Loudun and a French mother
who enjoyed fashion. From a young age Ghesquiére enjoyed and
practised sports (horse riding, fencing and swimming) and many
of his collections use that inspiration, most notably his scuba
minidresses and his equestrian inspired Fall/Winter 2006 Ready-To-
Wear collection.

BALENCIAGA

PARIS

Raised in the small town of Loudun in western France (in the
Poitevin-speaking part), Ghesquiére announced|citation needed] at
the age of 12 that he wanted to be a designer, though he now admits
that was partly from an adolescent desire to do something different
from his parents and to alleviate ( J#42 ) country boredom. So that's
by the age of 12 that Nicolas was dreamily sketching dress designs in

2 Chapter 1 MERIRT i —RT 3%



his school books, making dresses out of his mother's curtains and m'hkmg eamﬁgs @t
of his grandmother's chandelier ( #3202 44T ) crystals.

He diligently did internships ( £ =] ) during his school holldays At 14, he got an
internship with French designer agnés B for which he was paid in clothes. His next
apprenticeship ( &% % g9 & 15 ) was with Corinne Cobson, afterwards he decided that
fashion was too hard work and came home to finish his schooling.

After completing his studies, Nicolas worked from 1990 — 1992 as an assistant to
designer Jean-Paul Gaultier. He then worked at Pdles, designing their knit wear line
followed by a series of inauspicious ( A~ = #Y ) assignments with different companies
including the Italian house of Callaghan.

Through his contacts with Marie-Amélie Sauve and Nathalie Marrec, of Balenciaga,
Ghesquiére eventually landed a job doing the licensing for Balenciaga and designing
for the Asian market. It was from there that he was plucked ( #£#25 5 ) to be the new
designer for the house, which had limited success since the 1970s (the label's founder,
Cristobal Balenciaga, died in 1972). Ghesquiére held, as he then described it, "what
many would call the worst position in fashion": designing suits and funeral clothes under
a Balenciaga licence for Japan.

In 1997, at the young age of 25, Ghesquiére was the surprise choice to head
Balenciaga. He was promoted to creative director of Balenciaga after his Belgian
predecessor Josephus Thimister was fired following a highly unsuccessful show. At that
time, Balenciaga was owned by Group Jacques Bogart and its heads realized his talent
when he designed a small collection for one of their Japanese licences. He is known for
his sense of "silhouette (%255 ) ", pairing highwaisted skinny pants with a voluminous (&
KAy ) "blouson (A EHREHZH ) ", or a tightly cut wool jumpsuit ( % 5 1< ) with
billowing ( Ejj5 ) sleeves.

His work soon turned Balenciaga into a critically acclaimed fashion house. An
aspect of the designer's devotion to the house's legacy is his respect for Cristobal
Balenciaga's original design concepts. However, even though the Balenciaga archives
are stored in Ghesquiére's atelier ( T{EZ= ), he can gain entry to the locked room only
by special appointment with an off-site custodian.

The Gucci Group (PPR) bought Balenciaga in 2001. Ghesquiére who wanted to
stay and expand Balenciaga could only be bought through the house. "It is a happy
relationship," Ghesquiére says. "It has worked because they wanted me to explain what
| wanted to do with Balenciaga, not the other way around." Ghesquiére's collections
have had a considerable commercial impact, particularly through his influence on other
designers.

In October 2000, Ghesquiére was named avant-garde designer of the year at the
VHI/Vogue Fashion Awards and a year later, he was named Womenswear Designer of



the Year by the CFDA ( 2E R 2%1%11Hth< ). Most recently he was featured in TIME's
100 Most Influential People of 2005. He was described as "fashion's most sought-after
and influential figure" by American Vogue. '

Ifﬁ ﬁtﬁ*}nﬁé Balenciaga ¥ 4 hJ

) The brand is most famous for its line of motorcycle-inspired handbags, especially
the famous "Lariat".
XN R EGMmES, FHEFEAE “Larat” |
© Balenciaga is very well known for creating avant-garde structural pieces, straddling
the edge of fashion and forecasting the future of women's ready-to-wear fashion.
ERMRERITEHI DRESEBRE 4, TREBS ISR, T4 tRRrn ik,
> Every couple of seasons, Balenciaga will make a special edition of its Motorcycle
Bags bearing some sort of pattern.
BAERE, OREFESAVERLITRBIF.
> Under Nicolas Ghesquiére's influence, the fashion house has become a bellwether
in the industry.
TR HHL « HEFIR/RAIFEI T, ERR R T I MAI8sLE.
' Nicolas Ghesquiére's collection offered a master class in proportions, color, textile
innovation, and the judicious use of print.
JETH L « FHTATIR/RELLS . B, HASMENTEREIT TR,
> The brand is best known for its Motorcycle Bags in a litany of colors.
XA R E AN EEGEEATOIERRT,
Vinage Balenciaga garments are very popular among influential fashion editors,
Hollywood stars and top models.
EERRH R E I RN Rt O SRR R AT AR A 5 R
Balenciaga has four exclusive boutiques in the United States.
ERMREEER 4 MhFIERS.

lfﬁ LB 1% Balenciaga B 2%

Q0

Balencnaga s Nicolas Ghesquiére ELRR 5K 1% A7 Sk b0 J& i  SEWiarRIR

Pt T O AR LS SN UL AT ,Ju:e{um DU AT AL Wmﬁ-ﬁ'i""&m 3 2
TEREE

Hi, Lucy, what are you doing? I'm readmg an article about Nlcolas Ghesqunere.

Sorry. What? Nicolas Ghesquiére. He is a famous fashion designer.

“+ Chapter 1 MERIRT ¥ —RI3E



OK. What does the article write about? He is now the creative director of Balenciaga.

Nice. Is there anything special about this guy? Yes. He helped revive the brand Balenciaga.

So you mean Balenciaga had a difficult time Right. Balenciaga had limited success since the
for a while. 1970s, due to the death of the founder.

Then what did he do? He invented a style inspired by science fiction. Over
the seasons, his designs set the trend.

And because of his efforts, Balenciaga is able Right. He is one of the most talented designers of

to survive, right? his generation.

Lhi: W, PV, URIETHANE? Farh: A R TRER « SWarR /R,
. fuik. HE? Fah: JelhL « WMIAIRIR. 2 AET A ARk
it

Zhi: XFS T4 FEUE: I AR G S

Zhi: AR, XNAAMT 2RISR 5P, JER, fhER T ERESGX A,
Zhi: frogiid, RN SA RN, FE0E. 20, dTHENEE 3, [ 20 #2270

o TR, ERIR - HENEA 2 K,
Zhi: Wb 71242 FEPE: b O H—BhiLE, HRBORIEFRIL)/NML,

TEARACHIT R L, (AT EBRCA TR 4
Lhi: IERAMNE D, LERMEREN A, FEG. 3, &R S LR A e B

R Z—

:

SCAL I B

AXARBT ERERGHEFRFITFR
T AMAKRER, LFRARE S AN
FHREBLZIEET 53 I (Jean-Paul
Gaultier) #5832,

e RF - HRIHLA LKA “BH"
AHE, LRGFHRIYRESF k0B
iE M, 90 F Kt 5B HIF R TEAME, F
RELAAE RS, EXHRPREENEHXGLTE R, HRIFEARLAA L
EOREEL, AMEXHHBRS, RS, L3R, ArATHHL, HEL
PN EAARB G BKE, AERELLAKUE, BARFRENOKTHK, &
& B A ARG EBEANER, RARS YA TRERLL, 40 (AF) (2
BER) (IAEFRRA) AREEGRHEHGS (RELE) ¥.
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ol A FESHT - E=F] (Thomas Burberry)
SE IR ST EETFESR « UIF] (Christopher Bailey)
Wk #EiE, Vintage i

S 2.8.8.8 .

EL =41 (Burberry ) #4156 895 % , R B IRIE L ULAE B,
WAV AEE, &5, SFUIOKES RN EE, B RRORKRIES
uEPRREE IR, EEH —HERAZEEEZR. TEEE. BHENIZITX
A EHIE, 1955 &, EEFRE THRERWTOLERZTH “EXEA
(Royal Warrant) " #&, JG3K1E 1989 4, EEHIXIKE THI/RLEER
TH “EXEARILE #E. 4K, EEFETAKREFEIZITAEH
ETRR IR SRR S| 17, BELRRE S SN RETEESES
ERF AR A SR, BOs— DR IER SRR,

One can't help but wonder
what plans 21 year old Thomas
Burberry had when he opened his
first shop in Hampshire, England
way back in 1856. Could he have
imagined that, more than a century

and a half later, his name would be
known all over the world?

Burberry's business soon made a name for itself in outdoors
clothing. His 1880 invention called "gabardine" was a waterproof ( [
7KHy ), yet breathable fabric. It was soon used in a number of outdoor
ouffits, like fishing attire ( f %% ), perfect for the wet English climate.
Gabardine was finally patented in 1888.

The success of gabardine gave Burberry the weight he needed
to open a shop in London itself in 1891. This remains today, and is
actually the site of Burberry's corporate headquarters. An interesting
fact is that the company actually started using the name "Burberrys"
during this period. Older Burberry products and advertisements still
carry this name.

In 1895 Burberry developed a coat called the "Tielocken",
considered an early version of the well known trench coat ( X 4x ).

6 Chapter 1 MERIRT #——R3



As a new century dawned, man took up new challenges. One of these waé
Roald Amundsen and Ernest Shackleton's expeditions to Antarctica in 1911 and 1914
respectively (435 ). Burberry had the honor of being the official outfitters (#{TH &)
for these missions, which both met with success despite many hardships.

From 1914 onwards Burberry was often commissioned by the military to improve
and adapt its coats for the various situations.

In 1955 another honor was bestowed on Burberry's when Her Majesty Queen
Elizabeth 1l awarded them the Royal Warrant. A second Royal Warrant followed in 1989,
this time granted by His Royal Highness The Prince of Wales.

The 1970s to early 1990s proved an unfortunate period for Burberry as the brand
became a staple of the British football cult. The company itself had to admit that the
brand had become synonymous with thugs and hooligans.

Revitalized ( #r 4 ) in the late 1990s by new CEO Rose Marie Bravo, particularly
through the signing of model Kate Moss and Gucci designer Christopher Bailey,
Burberry re-established itself as a well recognized international luxury fashion brand.
Burberry has continued to find itself in controversial situations. In 2006 they were made
the focus of a PETA campaign due to the continued use of animal fur in their clothing
line ( BR %% & 7= £4% ). The closure of their Treorchy factory in 2007 with over 350 jobs
being moved to Hong Kong and Mainland China also sparked Global protests. The
company currently has boutiques ( £32ET<RA/NEE ) in New York, Beverly Hills,
Boston, Short Hills, NJ, Bal Harbour, San Francisco, Honolulu, Costa Mesa, Dallas, and
Palm Beach.

From Outdoor Clothing to High Fashion, Burberry has survived its ups and downs
(&fR).

How to Tell If a Burberry Constance Quilted Jacket Is Counterfeit

1. Check the label. The label is the most important component for determining your
jacket's authenticity. Burberry is made in London. If your jacket is missing this fact or if it
was made anywhere else, it's a phony (1&E§ ).

2. Study the fabric and material. The reason Burberry is so expensive is that they
use high quality, expensive materials. Yes, you are paying for the name, but you are
also getting a good product. Fake Constance Quilted Jackets won't have the same feel
or quality level. Trust your instincts. If your gut tells you it's a fake, then it probably is.

3. Check the pattern. All name brand ( k% ) products have a logo or pattern that
is copyrighted and cannot be replicated easily. The Burberry Constance Quilted Jacket
has very intricate ( & 2%y ) stitching. Go to an official retailer and really study the jacket
before you buy the jacket anywhere else. Alternatively, compare a photo of the real
thing to the jacket you are offered. If there are any inconsistencies, you are looking at a
fake.



How to Know If Your Burberry Vintage Coat Is
a Fake

According to MSNBC, as much as 7 percent
of annual world trade — about $600 billion —
involves pirated ( Z5 kX ) and counterfeit goods.
Many of these goods are designed to look as
much as possible like the luxury brands they are

sold as, however, these goods are of much lower
quality. Many of these counterfeits are even made by children forced to work under
incredibly harsh conditions. Fake Burberry coats are just one kind of counterfeit good
produced from this market. There are some ways to find out if your vintage Burberry
coat is the genuine item.

1. Check the signature "nova plaid ( #&F{£#€ ) " pattern inside the coat. The plaid
is navy blue, black and red. If there are different colors, or the pattern is different, it is a
fake.

2. Look at the Burberry logo inside the coat. The logo should be written
"BURBERRY" in capital letters and have the small symbol of a knight on a horse. The
buttons will also have "BURBERRY" written in the same font and in capital letters. If
the logo inside the coat is different or it doesn't match the "BURBERRY" written on the
buttons, it is a fake.

3. Examine the coat for messy stitching. Stitching on an authentic Burberry coat
should be even and straight with each stitch nearly, if not exactly, the same. If the
stitching is crooked ( f£Z # ), uneven, or full of gaps, it is a fake.

4. Research the seller from which you purchased the coat. Online sellers such as
auction sites that only sell Burberry coats at very low prices are likely selling counterfeit
coats. Sellers who offer a variety of vintage clothing and only have one Burberry coat in
their store are more likely to be selling an authentic coat (however, they may be selling
a secondhand fake without knowing it).

| i ¥ % Burberry $4:4)

In 1955 another honor was bestowed on Burberry's when Her Majesty Queen
Elizabeth Il awarded them the Royal Warrant.

1955 &, FWPBELERTEEH “ERXEA" ®E.

Burberry is a well recognized international luxury fashion brand.
SR R LA 8 A

The label is the most important component for determining your jacket's authenticity.
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MEREFEER LR ENREENTE.

© The reason why Burberry is so expensive is that they use high quality, expensive
materials.
ELE A B PR E G H &R L, RS,

© All name brand products have a logo or pattern that is copyrighted and cannot be
replicated easily.
FvE &R =S E8A IRAURR,. REEBRBI5E.

@ Stitching on an authentic Burberry coat should be even and straight with each stitch
nearly, if not exactly, the same.
HAEERIMRIFHEN ZR LT, £EHN,

) Burberry enjoys a quite long history, its craftmanship combines tradition skill with
modern prevailing elements well.
BEEFHEEA, ENBTEELEEZSIARRTTERFHREET —E.

- Burberry outlet bags are known for its unique styles.
B = A 2 R AR A XU T ) 4

VRBiEE “EE” Burberry

A Royal Warrant must be a supreme honor. Why did you say that?
It is said that Burberry was bestowed Royal Warrant by Does this brand have the problem of
Queen Elizabeth II in 1955. And the second Royal Warrant being replicated?

by The Prince of Wales in 1989.

Yes. About 7 percent of annual world trade involves So are there ways to avoid a fake
counterfeit goods. Burberry?

Sure. As to a vintage Burberry coat, first, you can check You mean if the plaid is in different
inside the coat. For a genuine one, the plaid is navy blue, colors it is a counterfeit.
black and red.

You bet. Then you look at its logo. The logo should be OK, is there anything else?
"BURBERRY" in capital letters. And there is a knight on a

horse.

Of course. The stitching on a fake Burberry coat is crooked That is, on an authentic one, stitching
and uneven. is even and straight.

Right. If you want to buy on the Internet, do pay more

attention. If the seller have only one kind of Burberry coat in

the store, it maybe an authentic coat.



