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Part A Warming up

Words and Expressions

platform accounting department presentation
substitute reimburse Washington
keep track of pave the way Hamburg

Useful Structures and Sentences

1. Could you tell me ...
2. Do you happen to know ...
3. I'll attend the meeting in ...

Exercise

Directions: Listen to the
following three dialogues and

fill in the missing information
in the forms below.

Travel Information

Dialogue 1

Means of transportation

Destination

Leaving time

AW | N e

Arrival time

40
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Dialogue 2

Means of transportation 1.

It leaves from o

Departure place 3. end of the station

Dialogue 3

Destination 1.

The expenses that will be covered by the accounting 2.
department

The job the woman should do

Text1 On the Plane

Words and Expressions

customs stewardess headset
baggage aisle restroom
inspect switch off rear
declare fasten

foreign exchange upright




l Business Trip

Useful Structures and Sentences

. Would you please show me where my seat is?
. Excuse me, where can I put my bag / luggage?
. May I smoke here?

W N =

. Please make certain your seat belt is securely fastened and your seat in the
upright position.

5. When can I unfasten my seat belt?

Exercise 1

Directions: Listen to the following dialogue and fill in the missing information in
the form below.

Baggage inspected at 1.

Boarding at

Mr. Smith’s seat

The price of a headset

| (s W N

The location of the restroom

Exercise 2

Directions: Listen to the dialogue again and answer the following questions.
1. What should Mr. Smith do before he reached the boarding gate?

2. Where can passengers put their bags?

3. What should passengers do before the plane takes off?
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4. Why do Mr. Smith'’s ears feel a little funny?

5. When can passengers get up and walk around?

Text 2 Going Through Immigration and Customs

Words and Expressions

immigration

passport

customs declaration form
sightseeing

counter

litchi

confiscate

Hilton Hotel

Los Angeles

Useful Structures and Sentences

1. How long will you be staying in ...
2. Would you mind telling me ...
3. Have you anything to declare?

Exercise 1

Directions: Listen to the dialogue and choose the best answer to the questions listed
below.

1. The passenger has to show the immigration officer all the following EXCEPT



l Business Trip

A. customs declaration form B. immigration form
C. ID card D. passport
2. What is the passenger’s purpose of visiting the United States?
A. Visiting some friends. B. Business and sightseeing.
C. Business. D. Making a declaration.
3. Which of the following is NOT included in the passenger’s luggage?
A. Camera. ’ B. Green tea.
C. Litchi. D. Tobacco.
Exercise 2

Directions: Listen to the dialogue again and answer the following questions.
1. How long does the passenger plan to stay in the U.S.?

2. Where is he going to stay?

3. How many suitcases does he have?

4. Why is litchi confiscated?

Part C Reading for Speaking .

Article

€ Have you ever been to any foreign countries? What main barriers have you
met?

€ Scan the title of the following article, and guess what main information it
is about.




MREFS R EAMINR

Small Traders from China Follow in Giants’ Footsteps

By Alec Russell - From Financial Times  September 28,2007

Tommy Zhang is the very model of a new-age Chinese businessman in
Africa. Aged 23, he says he was at his home in Fujian province when a friend
asked if he wanted to help set up a small trading business in Angola. Now, 18
months later, he is the deputy manager of a shop in the central town of Huambo
selling Chinese bric-a-brac.

“I came for the money,” he said with a laugh. Behind him his more taciturn
friend was doing a brisk trade as scores of Angolans browsed the shelves of
clothes, stationery, hi-fi equipment and toys, all of which came by boat from
China and then by lorry from the coast to Huambo.

Asked if he might stay in Angola and be in the vanguard of a new settler
community, Mr Zhang shook his head. He missed China too much and would stay
at most another two years.

In the past few years the world focus
has fallen on giant Chinese state companies
deploying workers into Africa to work on
infrastructure projects. By and large, that
has been a simple business arrangement. In
Angola, where tens of thousands of Chinese
are at work, most are housed in compounds
with tight security. They have minimal contact

with the local population except on the roads,

railways and other projects where they work

by day.

Now, however, there seems to be a secondary trend: the arrival of Chinese
small traders in the slipstream of the state companies. Using the connections
already established by politicians and construction companies, they hope to make
inroads into the Angolan consumer market which, five years after the end of a
27-year war, is just starting to take off.

In Luanda’s Saint Paolo market, scores of Chinese businessmen can be seen
selling goods imported from home. Their arrival has prompted speculation that
many are planning to put down roots. Rumours in the Angolan press that the



