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Reading Comprehension (35 minutes)

Directions: There are 4 passages in this part. Each
passage is followed by some gquestions or

unfinished statements. For each of them

there are four choices marked A, B, C, D.

You should decide on the best choice and

mark the corresponding letter on the An-

swer Sheet with a single line through the

center.

SIS

Passage 1
]

Questions 1 to S“R:fei%;'based on the following pas-
sage.

By the time the Olympics begin in Atlanta this sum-
mer, the business world will have spent more thanl bil-
lion to 1255 their names and products to the Olympic
Games. There are 10 Worldwide Sponsors, 10 Ceggennial 1Y
Olympic Partners, about 20 regular sponsors and more

o3
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than a hundred licensees. The Atlanta Games will boast
an “official” scouring pad and timepiece, two official
game shows, and three official vehlcles a family car,
an import mlnlﬁif.and.a luxagy'se

But what exactly do these companies rea¥ for their
huge investment? At the very least, they command tick-
ets to the most popular events, invitations to the best
parties and prime hotel rooms. But most of all, accord-
ing to@ls Postal Service(g it is purchasing the right to
spend money. H _

And the right to spend money is expensive. The big-
gest backers, Olympic sponsors like Anheuser - Busch,
Coca - Cola, Mcdonald’s and Xerox, commit up to $ 40
million. But, geEting the rights to the Olympic rings
is only half the battle. The other half is the chal-
lenge to sgort of'wrap thelr‘product brands around that
image. Often that means TV time. And at roughly $ 400
000 per 30 - second spot, some of the biggest sponsors
have already locked up every commercial slot ih"tﬁéir
product categories that {BC has to sellﬂ@Not everyone
is convinced that the Games af;:QS;Eh,th price of bus-
iness admission. The biggest and most conspicuous nay-
sayer( EZBRFEMAN) is {i\qike. Its spokesman says:“If I
see a Reebok official who may not be in the best shape
firing the starting pistgll and Carl Lewis wearing Nike
shoes, I m going to go with Carl because that s the au-
thentic link.” Nike strategy is hard to argue with -

instead of sponsoring the Olympics, it sponsors Olym-

pians.
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Yet even Nike wants a piece of the Atlantic action.
Along with some other nonsponsors, Nike is trying to
dot downtown Atlanta with billboards. Advertisement,
it’s another Olympic event. "
1. By “official vehicles”, the author means
A. automobiles for Olympic officials
B. automobiles used in official occasion
C. automobiles that the Olympic participants
must drive
‘ﬁf automobiles that allowed to bear the Olympic
symbol
2. Which of the following is not an Olympic spon-
sor?
A/US Postal Service.
- Nike.
C. Coca -Cola.
D. Mcdonald’s.
3. The last sentence of this passage indicates .
A. businesses trying to get publicity is a part
of the Olympic Games
B. what the Olympic non - sponsors do is of no in-
terest to the Olympic organizers
C;/that businesses must try very hard to earn
money from the Olympic Games as if they were
themselves competing in the Games
D. that those who fail to sponsor the Olympics
this time will try very hard the next time
4. Which of the following is NOT implied in the pas-

sage?

O
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A. Companies use their Olympic sponsorship to
promote sales of their products.

B. To provide sportswear for Carl Lewis is a more
effective advertisement than to provide
suits for Olympic officials.

C. NBC makes great profits from selling adver-
tising time to companies eager to impress po-
;ential customers during the Olympic Games.

\I))/ﬁike looks down upon the Olympic Games.
5. Which of the following can best_: sum up the pas-
sage? |
\A/./Businesses want to profit from the Olympics.

B. The 1996 Atlanta Olympic Games.

C. The Olympic sponsorship.

D. Importance of the Olympic Games.

T ITITIFTTT

Passage 2

Questions 6 to 10 are based on the following pas-

sage.

What is your favourite colour? Do you like yellow,
orange, red? I1f you do, you must be an %‘igi_g:(,‘%xﬂjzi
#), a leader, an active person who enjoys life, people
and excitement. Do you prefer~g_rgys ar\lfiwk)/lues? Then you
are probably iet, shy, and you would rather follow
than lead. You tend to be a pessimist. At least, this is
what psychologists tell us, and they should know, be-

cause they have been seriously studying the meaning of

kO,
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colour preference, as well as the effect that colours

have on human beings. They tell us, among other facts
that we do not choose our favourite colour as we grow

up—we are born with our preference. If you happen to
1love brown, you did so, as soon as you opened. your eyes,
or at least as soon as you could see clearly.

Colours do influence our moods—there is no doubt
about it. A yellow room makes most people feel more
cheerful and more relaxed than a dark green one; and a
red dress brings warmth and cheer to the saddest win-
ter day. On the other hand ‘black is depress1ng A
black bridge over the Thames River, near Londoglmused
to be the scene of more suicides than any other bridge

in the area—until it was repalnted greem. «) The number
of suicide attempts immediately feel sharply; Perhaps
it would have fallen even more if the bridge had been
done in pink or baby blue.

Light and bright colours make people not only hap-
pier but more active. It is an established fact that
factory workers work better, harder, and have fewer ac-
cidents when their machines are painted orange rather
than black or grey.

6. “You would rather follow than lead” means .

A. you don’t like to follow others

B you would be a member rather than a leader

c. you would be afraid of following others

D. you would like to be a leader rather than a
follower

7. If one enjoys life, one is sure to prefer .

CE




