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Plane Design

1.1 Plane Design

1. 1. 1 Definition of Plane Design

In a broad sense, plane design means shaping activity plan; in a narrow sense, it means
pattern decoration. In plane design, you need to broadcast your idea and plan by visual
elements. The plane design includes designs for reading ways of printed matter, cultural
commercial advertisement, and probing into design technique method, etc.

1.1.2 Feature of Plane Design

Design is integration of science and art, as well as product of commercial society. In
commercial society, plane design needs balance of art design and creation ideal, needs objectivity
and restraint, and needs to express the entruster’s ideas by creators. Design is different from art,
because design should not only conform to aesthetics but also be of practical uses. Being
considerate and thinking of other people, based on people, design is a need not merely
decoration, adornment.

Without accomplished concept, design requires constant improvement, increasing
enhancement, self-challenge and self-war-declaration. The key of design is discovery, only by

constant thorough feeling and experience. Touching people is a challenge for designers.
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New Words and Expressions :

visual [ 'vizjuol ]
integration [ inti'greifon ]
objectivity [ obdsek'tiviti]
restraint [ ris'treint |
entruster [ in'trasto]
aesthetics [ irs'0etiks ]
decoration | deka'reifan]
adornment [ 9'dornmont ]
accomplished [ o'komplift ]
probe into sth.

conform to

not only. . . but also. . .

base... on...

Notes

R

adj. A
2k A

FE I

wHE, AH, k4
FiA

WEM

B, B

. B4R, EAASR

adj. F MR8

(X%F) K&, IR

e

S 88888 B

1. In commercial society, plane design needs balance of art design and creation ideal, needs

objectivity and restraint, and needs to express the entruster’s ideas by creators.

B Rt FEHBIFFEZARGT SOGEERKNTE, TEXNSTEH, &
BAEE Z OBREAV,

FRHT: need ZESCH MK MBhiA, 24T require, want,

2. Design is different from art, because design should not only conform to aesthetics but also be

of practical uses.

B BITSEAARR, EARIEREF R B EA LR,
FRHT: be of + HIRZ ] =be +adj. (HUMMRAFNWEFTER), KEMERLEYA

A A AV FREHE

Exercises

R R

L. Fill in the blanks according to the text.

1. Design is integration of

and
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2. Design should not only conform to but also be of

3. The plane design includes designs for reading ways of ,

, and probing into , elc.

IL. Decide whether each of the statements is true (T) or false (F) according to the text.

1. Design is the same as art. ( )
2. The key of design is discovery. ( )
BEFEX

S P
L1 FEigit

1L1.1 EERHENX

SEE T, )R — GRS SRR, B SR IR R R . AE - m BT R E A
TCERAGBYRE AR R o S H 3R HE X EDR & AT BB s . ST PRI R
BRI, XTI R MRS N .
1.1.2 YEIRITAVEE

BRI S EARNES, RS, Elkitad, FrirmeE LRt
S5O, FEFWSEH, FEMEFZOBSTARE. WITSERLRH, H
Jr RS H M N B ALY Bt R AR IACRA, SRR EWA
UL R%EM . 358

BOTERA SRS, RIFFERIORE. AlxE, FERRAR, mACER, ¥
TR AT £, X RA S ABIRARZ AAK A GBS . FTahBI A T
KR — kR
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1.2 Label Design

1.2. 1 Definition, Classification and Form of Label Design

A label is a sign to show features of objects. Using innocent, remarkable, easy-distinguished
matters, figures or writing symbols as direct language, labels work with their expressing
meaning, emotion and order, in addition to what labels indicate and replace.

1. The Concrete Expressing Form

The concrete expressing form is a natural form loyaling to object matters, and is an
expressing form to express object matters by highly-summarized and extracted concrete figure
designs. Being distinctive images and features, the form concentrates and extracts, summmarizes
and simplifies, emphasizes and exaggerates its essential elements. The concrete expressing form
can be divided into: human body modelling patterns (Fig. 1 — 1), animal modelling patterns
(Fig. 1 -2), plant modelling patterns (Fig. 1 -3), appliance modelling patterns (Fig. 1 -4),
and nature modelling patterns ( Fig. 1 -5).

BB ¥ Tt %
SUNNY ONLINE

T ———

Fig. 1 -1

—~« Wanwanxiang Jiaweiguan -

Fig.1 -3 Fig. 1 -4 Author: Mao Ping
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CHURANG YAAE Y
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Fig.1 -5 Author; Chen Na

2. The Abstract Expressing Form

Using abstract pattern symbols, expressed by rational planned geometry patterns or symbols,
abstract expressing forms convey the meaning of labels. Abstract expressing forms can be divided
into: round mark figures (Fig.1-6), square mark figures (Fig.1-7), triangle mark figures
(Fig. 1 -8), multiangle mark figures (Fig. 1 —-9), and direction mark figures (Fig. 1 -10).

\\
o IR R b AERARS
o "M_@z"‘/ Pilot Commersial Realty Consulting
Fig. 1 -6 Fig. 1 -7

Z

SIMINN

Fig.1-8 Fig.1 -9 Fig. 1 -10
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3. The Character Expressing Form
The character expressing form is an entirety composed by mark images and scripts. Chinese
characters or Latin characters can be seen at present. The forms include Chinese characters mark

figures (Fig.1 —11), Latin mark figures (Fig.1 - 12), and number mark figures (Fig. 1 -
13).

Fig. 1 -11 Fig. 1 =12 Author. Mao Ping Fig. 1-13

New Words and Expressions

label [ 'leibl ] n. A&
figure [ 'figa] n. B#
remarkable [ ri'ma:kabl] adj. %
extracted [ iks'traktid ] adj. FH
distinctive [ dis'tipktiv] adj. HHEE, ke
exaggerate [ ig'za&dzoreit | v. B3k, A K
modelling [ modlip ] n AR
appliance [ s'plaions ] n. B4
geometry | dgi'omitri ] n JUAT

square [ skwea] n. JEFH
triangle [ 'traieengl ] n ZA%
multiangle [ malti'zengl ] n %%
entirety [ in'taiati] n. XK

Latin [ 'lsetin ] n 3T X
writing symbol LFH/F

in addition to shol, SF
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loyal to sth. /sb. BETEHIREA
divide sth into reXhak (FTHL)
at present BA, i

| Notes

The concrete expressing form is a natural form loyaling to object matters, and is an expressing
form to express object matters by highly-summarized and extracted concrete figure designs.
EX: AREWEREQLTEMYSRN ARES, X FNYRAEL =R S5 REN
B EE AT —F R I,
fRHT: (1) WA loyaling to EFLYEHAIE RAR S B 1E, B form, 5HH MR .G
BREHRE; WSHBHN P OEBRESIRR, AdEaE, W
The character expressing form is an entirety composed by mark images and scripts.
(2) highly-summarized 8%} “ 5 BEREFERY” , A0 highly-developed, WI#HiFH “&

99730
Exercises
I. Choose the best answer to fill in each blank.
1. Germany is a country. ( )
A. high-industrializing B. high-industrialized
C. highly-industrializing D. highly-industrialized
2. In the middle of the room there was a Christmas tree with coloured lights and glass
balls, ( )
A. decorate B. to decorate
C. decorating D. decorated
3. We were shocked to find that the man towards us was carrying a gun. ( )
A. come B. to come C. coming D. comed

II. Reading Comprehension.

1. What are the forms of Label Design? ( )
A. Concrete expressing form B. Abstract expressing form
C. Character expressing form D. All of the above

2. The character expressing forms are ( )
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A. Chinese characters & Latin mark figures B. Latin & number mark figures
C. Chinese characters & number mark figures D. All of the above

SEIFEL

1.2 #REigt

L2.1 #REISTHNENX . O

RERRUASBYHIENICS. BUSRL, BF. HRFNYR. BRHXTRTHNENR
BE, BERfta, BRMMAZS, BRAARERY., HBAHEL1T3I%ER,

1. A RAFEN

BRI ARBLTERDRNARES, BXERYRALLRERE SRENR
SEBHTRIH—FRIER . ERAHARERBE, RUBENEAFRNROESES
Wik, BESEL. Ru59k. RERIBATLS . AMEERKEE (B1-1). 3
PIERNER (B 1-2), MYEUMEE (B1-3), SRl (H1-4) . AR
ERKEE (F1-5),

'Y
W &
s T

b 7% r %
SUNNY ONLINE

e e

Ei1-1 B1-2

E1-3 B1-4 fEH:. BH
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B1-5 & B

2. wFRAFLKX

MRFHE A USRI EIER SR FIBIRER T, AR KU BT RS A3k
K. MBRRIEATLS K FEREEE (B1-6), NFEHREEE (K1-7).
=ASER (B1-8), ZHERERE (B1-9) MymEiRsEE (E1-10),

% oo TR MR
~— "_),,/ Pilot Commereial realty Consulting
1-6 B|1-7

y_—>
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