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fi: Phil Barton, chief executive of Keep Britain Tidy,

its new Dirty Pig campaign, said it
was the first time it-had investigated which brands made up “littered England” and the same

name appeared again and again.
A) elevating B) launching C) covering D) projecting

gt AEME [B)Y , AT EMTE, REHEMNAELEZEHBNREWRS) B
f4EE, B¢+ campaign” . BRI ET XA MAA)E X KT HEMIZF), T “launching
a campaign” & R RE—THES), %% [B] “launching 4T3 F4R” .. [A] “elevating
Yokt \ /B2 s [C) “convening W BE. £4”; [D) “projecting 3%l k" .
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1. HFIERER

HHER G — R AT B “ AL . 24 and " BU A A1 BB FT Y,
R LR “and” WL FRRFEE KA, AEEEERREZFBANR “and” 4,
R “but” G5, BIXEER “and” WIABER —BNSEHBRIIRZ A “RRLEH” ; 5
R AR RRIE R I G . BRI RRIAT LU SRR AT AR &R, B EAh “and” BY,
B RN BHRX (AT SGRE)D BIHFFIEM, Sk “but” B, BN EEM.
RCGAIRIHFNEE . B RAFFFIEMARZE “and” F1 “but” , “or” BIMEIKZ.

# u?%AMLlmTWORm%ﬂﬂN“ﬁ,%ﬂ#E%Eﬁ

* AND BN ‘
_ Aand B (A5 BRREEM. I']Mﬂi&)
FEXAM 7o 1 %%ﬁTA,E$L%TumﬁB°@%A B.
* BUTHAGHAR:
AMtB(AEBEExﬂﬁ) .
KM T R U TEAVET A, A LRATDIAE B, B0 A 55 B RH IR, |
Henist A #F, H4 B —EBER. '
* OR 51413t
_ ‘ AorB (A5BEREIXAA) '
PEBAMIT P ABERUET A, A LRI B, B A 55 B RIR—2K0%, TiEL |
Abfl T KRR T AR ) LRk g

O% A, BHEAHNNER, BEEE—, BRREEIHRRRSH.

FERE M — A B F MR AR ERGE (EERIP AR » X
WIEARANEAEEES T OBBHER B (EBRAZAWIMRIAEEREENE
A (Bl ATE “and” B4, HBTESE and — WK ARRENA, 2% and
A—MKEERSEID « BT FEREERESREX CER 2 BT RIT I, T
REFIGHNEBEENETTREE XEPLBENER. Hit, XEBASHIXE
MR U BANELEEFEPITENRRELE. XEBAF, FOWNREFESHIANE
W “and” BH “but” . PARKERSHTT:
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(B % AND [l 45 #2203k ,
B0 “17 30RO BAR, A B ORI PER 2 A AR R, BT |
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EXAAFRAEMET A, BA EMATLAE B. FR A= Br1 (LEH A
O AR o
Eedi: Kate is a beautiful and o

i 4
A B8 . ;

EE: REFANGHTLIZRE “17 (FOBED , HEEMH “A” . “B” IR
18] 5% FRBEAT Jo) s PR A R '

EL41 A=beautiful sk B, 4 BEMA —FERERREXMB A, B A2
ougly 22610 “BIR” (3E. BT, EREME DL B KIS L, BAMBLER
beautiful BT MR RRIMEHAVCMEE R,  (JhRK “and” WEIFSIHH ST
SR P R AN B, A A L% A 3 T 2 SR 2 T )T
IR — B0 WHa e, BT R FIAF S ISR, IR H B Rl R RIBLGE M)

S

%1: The vice president is a brilliant woman, who always make the right decision,and

lady draws all the sight around her in the party.
A) noble ~ B)strong Q) strange D) splendid

BT BRFEEBEMRIFITEMN PRI M. “and” ZBTHIEEEN “brilliant woman” ,
ik “F a4k Hady” WRNZESHWAHRE. BXAIERA. &% LAE S, “brilliant”
F0 “splendid” AHATRY, HAMETNSGZ & XAFKF. HEATHERLE [D] “splendid” .

FAFEERNE, FANEERRANBMAEEESPLERNIE B (BUR
AHEREENRAR BIRAE) , B RIXERIAE KES RN CE K S [ 1t
TR . ARAEHEEENFSHERE SR (5F088UR “and” RIARE AR
BEFARPRR) o Fit, XEREESRIX— DR LR X KR BLIRE 5
K, WM EAERE “ARBRORT” CLAATEA) T—A5HE “RH
RAEFN” , REERT “MEL 7o MAKBERRMBRAMR S —F “RMEE
HEH” MR T RRGH. BEEATH, LEZEFERARIEET XHHBER.

@4 A, B ARERE NN, and GRIGENECHE, but SRR RS
8 XCHIR o

fil: Trademarks are words, names, or symbols that identify the manufacturer of a product and



it-from similar goods of others.
A) distract B) differ C) distinguish D) disconnect

FENT: ABEDT R IITERETRIFFIERER. “and” ZETHBNFAA “identify” ,

“and” 2 JG B N ZERSE], I “identify” HIA XEBN. X4, ATRUREE N
XA AR XN i S . AT, RA [C] “distinguish X4y, #HN” #F
SHE. BBREEEN [C) .

2. HEEH

IR A SRR A XA S R R R, )
STBLLEHITT BURAR I A T ST 00, 4T BUR IR R R0 iR AR L B8 . ST |
HIMRI TR, R — RIS 5 X BRI EIAR, WA |
I 5 TR R AR IS B LGB T A AR R A |
BERREGASIL, ARSI T G Ry,

FEERML, FGAE G SR b4, FEARE R, ar s |

Kk 2 SEATARATA — FOE ﬁﬁT%ﬁA&%&Xﬂﬁmu« it

\

4.  “There are A+ There_are B. ” MR “are” FHHibEAEFEIFERE, BAR
BEILWETHEEER. B “are” ZRIAELHILE—R, HZHIE “are” BT,
XEMEUESMANREAEN. EIEHE LIS LT L.

OEwER
% 1: Companies could also reduce prices _____those who stayed to eat food on their premises,
offer money-off vouchers ({84 ) or other dividends for those who returned packaging and
put more bins at strategy points in local streets, not just outside their premises.

A) with B) about C)to D) for

M. REANEEHITEN, EEELENFINENEWHER, NRETEFEME
H—ANHATIEE, B4, RTREX —RE S —RIEE.

XENET OR HFSGHAR: Aor B (A5 BAHEEEI .

Rtk AH] & 7T BAFE H 30 or BTJE BB AN A E T B,

“...prices___those who... or other dividends for those who...” ,

! |
A B




WROFAB[A BB A

BRESE SRBHI RGN S

Ft, ATUEBEBHRER “for” , HHEN (D] .

R XERER
#12: McDonald's Greggs. KFC and Subway are today named as the most littered brands in
England as Keep Britain Tidy called on fast-food companies to do more to tackle customers who
drop their wrappers and drinks cartons( £ ) in the streets.
We condemn litterers for dropping this fast food litter in the first place but also believe the
results have pertinent( 15 ) messages for the fast food ___.

A) profession B) career C) industry D) vocation

fEMr: ABAEOREEINFITEMMEINEREREHNER, EXEHFRPRS “..
called on fast-food companies to do more...” , TAZEFAERN “the fastfood __...” , H
BT AL, ZERBTIE R SR NN “company” BRI i8], thAb “fast food companies” HIE/E
g, FANAEIRME B SRR [A] “profession Bk, Hik”; [B] “career k.
HE”  [C)Y “industry P2k, SMb” , Ht, BEH (C).

SRR R|REA

#13: He was struggling to find the right equations that would describe his new concept of

gravity,
A)ones B) those Q) all D)none

that would define how objects move through space.

RN AEEBEOREENHATHMABRAXREREGHMNER. G TEw -2 E
BT “equations” , K= (4N %K “equations” BIFALIE . PIANEIR P HA [A] “ones”
BERINZER, Bk, HFHN [A)Y.

ER: XEPLFHRIARIAEENARAF: 1 you, be, she, it, we, you, they; 151 L
PERIA, W : one, ones %; AR EEMNTE LMK R AR that, which .

@H R
a) R BU G5 L
Steadfast in our faith in the Almighty, we will advance toward a world where man's freedom

1s secure. To that end we i devote our strength, our resources, and __ 2 firmness of

resolve. With God's help, the future of mankind will be assured in a world of justice, harmony,
and peace.
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1. A) will B) can C) could D) would
2. A) their B) my C) our D)its

WA 1. AEERIEITEN, REEMEE AN SRR . HFTER
P SHE AR, TRTR B AR N A A M BhEN AR “will” , L,
KB RE “will. FIHERNZS (AT .

BN 2. ABE BB ETE, b EREXTEWENEHIE, KEFHENE
B AR EE AR L, TTRTJS I AR SR A B P RO R T A M R “our”
BRI H I B R A ] “our” , #5325 [C) .

b) R I
5] 4: Subway said that it worked hard to minimize the impact of litter on communities, but it
was “still down to the ____ customer to dispose of their litter responsibly” .

A) respective B) concrete C) individual D) Unique

FENT: XEERKE but ERITEMPIETEER, RONKERNRLENERR
R BN Z AN, XEHF “PA” RS but Z BT R (Subway) XN H
B FEE M R iE . S AAHET [AY “respective 7™ ; [BY “concrete BAKK, 5L
BE” 5 [C) “individual ™M&8G” ; [D] “unique )" , TRICMBHEE [C) .

#1 5: To boost the market value of efficiency, all new buildings are required to have
an “energy pass” detailing power and consumption.
A) heating B) optimizing C) including D) runing

R ABMEENRFTENTRBEEPHALEEREM. “and” ZHREEN
“power” , FTUZF BNV IR, EXAHEME. &% LIEH, “power
HLEE” F0 “heating #HAE” BE AN M2, HAETSHAEATF. HikAEK
BRA [A] “heating” . HAM=ETE: [B] optimizing (a. BAEAHD) ; [C]
including (v, 835> ; [D]) runing Ca. JBIHI) .
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REHR SRREDRYWM S

k= rhoBAR—EE

SETGIA (M A S N R OB R, CEPR-UARRERS T
L AR DRI, IR SCEE e O S ARRE R L DR B

'W'J : We
results have pertinent( #H <] ) messages for the fast food industry.

litterers for dropping this fast food litter in the first place but also believe the

A) disregard B) condemn - C) uncover D) refuse

AT ERERTOBEERNBERRE. AEMEARRN “BA_ZRM AL
ALYy PRI oo Y, BB —mEFEH R “McDonald's, Greggs, KFC and Subway are
today named as the most littered brands in England as Keep Britain Tidy called on fast-food
companies to do more to tackle customers who drop their wrappers and drinks cartons( &1 ) in
the streets ” o 23T O EARAT LUB S5 A RAT LR EFRBEAE ZRIREMHIER . &I (Al
“disregard AHE” ; [C] “uncover RIL” ; [D] “refuse fE4:” SEERR, HHER.
RE®ER [B] “condemn #EH” FFAMAE, FLERN) [B] .

M BHRRMRAL

SETUHUS A 5 0, B By I S — S B RO — 2k Ak |
IS R, TS R R R TR H R %

%1: He recognized efforts made by McDonald's, placing litter bins and increasing litter
patrols, but its litter remained “all too prevalent” .

A) containing B) incorporating C) comprising D) including

fEMr. ZFRIBT—H) “He recognized efforts made by McDonald's” B4 “MhZ&A & 235 il
BTN, FHJE—HA “placing litter bins and increasing litter patrols” 34 “ & EHL
WA M E” . JUEFIELR “efforts B 7" EHEFHMWAT, XHHEFZIMHIR
RANBRE, WHEEEE. £NAMEDG (Al [Cc]l. [D) #F “a%F, 88”7
B8, HPIEHR [A] “containing” fEHIRKEMAAEFIH, [C) “comprise” £IE
XK BHEARE, BLL “be comprised of ” XN HIM, RHF [D] “including” RARX4E
HABRRE - —AFTFHANEE, BEREZEN [D].
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Bif: We litterers for dropping this fast food litter in the first place but also believe the
results have pertinent( #13<#) ) messages for the fast food industry.

A) disregard B) condemn C) uncover D) refuse
it ATFRERRA “RBRAT ___ EXROABELETREBR R 7 o RAIFTAE

WIRR, KE LKA E R OISR . LAY “ disregard AEE”; [CY“uncover
KIL” ;. ID] “refuse #H4E” ¥ SMBEARR, FLUUHBR, HA®ED [B] “condemn #E35”
FEBE, HK, Z2%% [B]Y.




