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Warming-up Activities

@ Discuss the following questions and say anything you like about success or
successful persons.
1. Have you been praised for your success in your English learning? How did you feel
at that time?
How did you succeed in your English learning?
Do you have a plan about how to be successful in your future career?

4. What is your plan?

Q. Take a'few minutes to read the text and think about the general idea. Then write in

the blanks on the right any new words you find in the text.

Reading

Winner’s Guide to Success

How do successful people think? What drives them? To find out I _JONGUE
interviewed some of the people most successful in motivating others: T
the nation’s top motivational speakers and best-selling' authors of

how-to-succeed books. Here are seven keys to success that théy share:

Take full responsibility

In a society in which people blame everyone from their parents to
the government for their failure to get ahead, motivational superstars
refuse to buy into’ the victim mentality. Their credo is “If it’s to be,
it’s up to me’.” :

They realize that when you say someone or something outside of
yourself is preventing you from succeeding, you’re giving away your
power. You're saying, “You have more
control over my life than 1 do.”

Consider Les Brown. Given up by his
parents at birth and labeled “educable
mentally retarded” as a child, he had every
reason to lose hope. But when a high school
teacher told him “Someone else’s opinion of

you does not have to become your reality,”
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Brown realized that his future lay in his own hands. He went on to
become an Ohio state legislator and author, and today earns $20,000
per hour as one of America’s top motivational speakers.

Brown understood that you can’t control things in life such as
nature, the past and other people. But you can control your own
thoughts and actions. Taking responsibility for your life is one of the
most empowering things you can do.

Live life “on purpose”

Perhaps what most separates motivational superstars from others
is that they live life “on purpose”——they are doing what they believe
they were put here to do. “Having a purpose in your life is the most
important element of becoming a fully functioning person.” says
Wayne Dyer, author of the best-selling Your Erroneous Zones".:

Not living like on purpose consists of expending just enough
effort to get by with the least amount of problems. But when you live
your life on purpose, your main concern is doing the job right. You love
what you do—and it shows. People want to do business with you
because they sense your commitment.

How do you live your life on purpose? By finding a cause you
believe in and creating a business around it. Mike Ferry, once a
salesman of audiotape programs, believed Realtors’ needed help
developing sales skills. So he started the Mike Ferry Organization, a
training company for the real-estate industry. His company has
generated more than $20 million a year in sales.

Write out a plan

Trying to achieve your goals without an action plan is like trying
to drive from Los Angeles to Denver without a map. The wasted time,
energy and money will probably cause you to give up long before you
reach the Rockies.

Brian Tracy, one of America’s most successful sales trainers,
speakers and authors, points out, “Goals that are not in writing are not
goals at all. They are merely fantasies.”

With a written map in hand, however, you’ll enjoy the trip and
arrive at your destination in the shortest possible time.

TONGUE
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Be willing to pay the price

Wanting a big house, a luxury car or a million dollars is nice, but
the problem is that practically everyone wants these things. Successful
people find out what it costs to make their dream come true— then
make it happen. They don’t complain about the work it takes.

b e Les Brown has a callus on his left ear.
Why? “When I decided to get into speaking,
I had no credentials, no reputation, no
. eredibility and no experience, so I had to
call a lot of people,” he explains. “I called
over a hundred people a day to ask for an

callus is worth several million dollars!”

Become an expert

One striking factor about the motivational speakers I interviewed
is their phenomenal drive to be the best. They’ll do almost anything to
improve their skills.

Patricia Fripp, who speaks to Fortune 500° executives on how to
become more successful, took a comedy workshop7 and hired a private
speech coach to improve her speaking ability. Fripp did this even after
being named one of the most electrifying speakers in North America
by a trade magazine.

If someone videotaped you at your job to make a how-to® ape for
other people, would you be proud of the tape or embarrassed? If the
latter, decide today to work toward being the best in your field. Study
the experts, find out what the best are doing, then do what they do.

Never give up

It may sound obvious, but when you’re truly committed to your
goal, giving up isn’t even an option. You
must be willing to do whatever it takes to
make it happen.

When Jack Canfield and Mark Victor
Hansen compiled Chicken Soup for the
Soul, they were turned down by more

than a hundred publishers. But instead of

opportunity to speak to their group. This

TONGUE
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giving up, they stayed focused on their goal. Eventually, a small outfit’ _JONGUE
decided to published the book. It not only. became a best seller but also T
hatched'® an entire series of Chicken Soup books that have sold more
than 12 million copies. That’s the power of perseverance. ‘
Spend as much of your day as you can on achieving your goals

and dreams. Ask yourself, “Is what I’'m doing right now bringing me

closer to my goal?” If not, do something that will.

Don’t delay

In his book Live Your Dreams, Les Brown recalls talking on the
phone with a friend named Marion. The next day she died. Later Brown
was helping clean out her of fice when he came across notes for a play.
Unfortunately, it would never be published. £

Mar ion was the only one who knew the
ending. f o e :
Remember, we dqn t hav¢ forever Top ot I
achieves know this, but tﬁ =
it as negative of deiSressmg‘ Tt q th
knowledge to spur themselves on. They g0  they

energetically and passionately accomplishing ‘ﬂmr dr&ms. You can l‘“al’w I "”1

too.
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blame

1. blame v. fix on sb. the responsibility for sth. done ( badly or
wrongly ) or not done & VA% (RFFEA)
patterns: blame sb. for sth./doing sth.; blame sth. on sb.; be
to blame ( for sth./doing sth.) ‘
eg!

They blame the high inflation rate for the collapse of the
economy.

They blame the obstacle in negotiation on the other party.
That driver is to blame for the accident.

2. blame n.  responsibility for sth. done (badly or wrongly) or not done;
finding fault #r4E, [EX; Fof, X, |, i
patterns: bear/take the blame (for sth./doing sth.);put/lay
the blame on sb. (for sth.)

e.g. ;

You should take the blame for saying such stupid things.

Don’t put the blame on us. It’s not our fault.

If you don’t do the work well , you will incur blame.
purpose

1. purpose n.  aim; plan; design; intention B #9; #tX|; &HE; &&

patterns: on purpose; to the purpose

e.g.

For what purpose do you want to go to Canada ?

The purpose of this article is to tell the students how to
develop good study habits.

I wouldn’t go to London for purpose of buying a new tie.
He has left the book here on purpose for you to read .

The reply was so little to the purpose that it was not worth
our consideration.

2. purposeful adj. having a conscious purpose & & 49; HEXH

3. purposeless adj. lacking purpose; having no object in view #:Z & 3L #Y;

A B HH
concern
1. concern V. have relation to; affect; be of importance to; be busy with;
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