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Introduction

I'am very pleased to publish our first wine guidebook in China. The success of our
wine and restaurant guidebooks as well as gourmet lifestyle books in Chinese
speaking markets have given us the experience and confidence to offer up-
scale wine books in China. In this book we have selected 100 great wines in three
different price categories to help you pick terrific wines suitable for every occasion
and budget, each wine is introduced in detail with tasting notes and other helpful
information on serving and food pairing.

Enjoying wine in China, as elsewhere, is a cultural and lifestyle experience that
necessitates some knowledge. Books written in the U.S. or Europe are helpful but
for several reasons not as suitable for the Chinese market. Because of differences
in shipping, storage, climate, cuisine and other factors, the same wines quite often
taste different in China than they do in the US. or Europe. Also, publications from
these countries include many wines that are not available in China. Therefore, a
reliable and useful wine guide for China must consist of wines tasted in China by
wine connoisseurs living in China. To be fair and impartial, ISACS Guides has not
accepted any money for wines to be included in this book. The wines in this book
were selected by merit alone. Several top importers generously sent us samples to
photograph and taste. The best of these wines are in this book, and all the wines in
this book are widely available in China.

Finally, | would like to express my gratitude to our print media partner - Shanghai
Millionaire Media Limited Company and Shanghai People's Publishing House for
helping us publish this éook. Ilook forward to working with them on many- ‘
wine and restaurant guides and gourmet lifestyle books. Also | wish all our

long and happy life with many beautiful wines.

Cheers!

John H. Isacs

Founder & CEO, EnjoyGourmet Digital & Print Media
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Senior Wine Advisors/Reviewers

LI & John H. Isacs
REEANT B BEEREERN SIHA. HITK
Founder & CEO, EnjoyGourmet Digital & Print Media
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From a NYC gourmet family, John has been exposed to fine food and wine for
four decades. In 2006, he became the first certified Sherry-Jerez-Xérés trainer in
Asia. He has also received advanced wine training from Union International des
Oenologues and was awarded advanced wine certification in Siena, Italy in 2005,
John is also an advisor and content contributor to the International Wine Acad% =
al writer of the bes?%m’

in Rome, ltaly. Furthermore, John is the founder an pri

selling series of bilingual (Chinese & English) gourmet !
"ISACS Guides" as well as other gourmet-relat
distributed in China, Chinese Talwa ), Hong ng,
articles and columns have be ) .

newspapers including She aily News, Apple Da
(Chinese version) andn 3
to many compaﬁ"es,[* ne regions, chambers of mmmace and trade
offices including EUCCC, ECCT, Italian Trade Office, Spanish Trade Office, Consejo

Regulador de las Denominaciones Sherry-Jerez-Xéres, Consejo Regulador de las

Denominaciones Ribera del Duero, Tourism Australia, Calyon Bank, Diageo (Chinese

Taiwan) and many others.
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F#rE Shin-min Chen
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Wine Writer
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Professor Shin-min Chen graduated from Taiwan University of China majoring in
law and was awarded a doctor's degree by University of Munich in Germany. He
was also a post-doctoral researcher at Harvard University and visiting scholar at
the University of London. He also acted as guest professor in the Faculty of law of
Chinese Academy of Social Sciences and Renmin University of China. Professor
Chen has published Vimum Summus: The Top 100 Wines of The World and Vinum
Amandi: A Rendez—vouqf with Wine in China. Vinum Summus: The Top 100 Wines
of The World was awarded the second prize in the 2007 Science and Techn
Publishing Category of East China. He writes wine articles for Chinese Taiwan

J ﬁ)Cbina and Chinese

enti

magazines EnjoyGourmet, Decanter as well as Beiji
Hong Kong's Wine Now. Generally regarded as one
China wine circle, Professor Chen also enjoys food
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Executive Director for China, Consulate General of the Kingdom

of the Netherlands & NFIA, (Former CEQ, European Chamber of
Commerce Taipei, China)
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Originally from The Netherlands, Guy has been living and working in Chinese
Taiwan for the last 20 years, and moved to Shanghai in 2009. His family house
is located in Vinsobres in the Haute Provence (France) where he was brought
up with the Cotes-du-Rhone wines from the neighbouring vineyards. His
knowledge and appreciation of Rhone Valley wines has been cultivated over
the last 25 years, and he revisits the valley every summer to taste new vintages.
In his capacity as CEO of ECCT, he promotes the interests of the European
wine producers and their importers by helping them intermediate with the
government on regulatory issues such as customs inspection and labeling
requirements. Guy also works with John H. Isacs to organize regular wine_gpsting
dinners in cooperation with local importers and wgﬁd—dass makers such as the

Barone Ricasoli, Antinori, Chateau Palmer Chateau Sn [
Jadot. G = =
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BiP&E % Kevin Yan
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Executive Manager, Vino-Rich Wine Cabinet
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Kevin is one of the pioneers of Chinese wine blogs on the Internet. He has published
wine articles and reports on the Internet since 2000; and later he established Wine &
Life team. Kevin has also helped renowned wine magazines with wine promotion.
Currently his focus is on wine culture promotion as well as sales of wine cabinets
in China. Along with the sales of the wine cabinets, he offers his wine expertise as
an added service. Though knowledgeable, he maintains an attitude of modesty,
claiming not to be the best expert of wine in China, only the most knowledgeable
wine person among the "wine cabinet" seller in China. Kevin is fond of entertaining
friends and is quite active in Shanghai and Hangzhou wine tasting circles. Kevin also

answers wine-related questions and shares his knowledge on the Internet.




R EZEE Denis Lin
HEEER. “DenisfBEHE" AEA

Wine Writer, Leader of "Denis Wine Tasting Class"
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Denis Lin has been writing and teaching wine, as well as reporting on the world's
major wine producing areas since 2002. His writings are published in various
publications in Chinese Taiwan and other areas in China. He is the author of My
Wine Tasting Notes and also a judge at several international wine fairs. He works
hard to promote wines and teaches at leading companies and organizations,
including HP, Compal Elé:tronics, Benz, EMBA program in Tsinghua University, Italian
Economic, Trade and Cultural Promotion Office, and Wine Institute of Californ :
He also provides wine knowledge training for hotel and restaurant emplo; :
Established in Shanghai 2008, "Denis Wine Tasting Cla .
the consumers on wine culture thereby helping b

dimental courses to

to more people.
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The ISACS Grapevine Community comprises a wide range of wine professionals
and wine lovers. In addition to John H. Isacs and the wine advisors in this book, the
community includes over 30 leading food and beverage (F&B) professionals from
many 5-star hotels and top restaurants as well as over 100 private wine lovers with
extensive experience and knowledge of wine. Every member of the ISACS Grapevine

Community has many years experience tasting wines in China.

The ISACS Grapevine Community members help rate and provide
comments on the wines they have tasted. These wine ratings are
collected, reviewed and compiled into a central database. ISACS
team then meets with the wine importers to verify details (region,
vintages available, grape varieties, etc) about the wines. The resulting
wine rating and information are then used in this book and for our

EnjoyGourmet website.

Only wines available in China in sufficient quantity are included
in this book. Wine importers helped provide some of the
information, but were not allowed to rate the wines. Only
the members of the ISACS Grapevine Community that are
not directly affiliated with importing wines, and therefore are
unbiased, were allowed to rate wines. The total number of
persons who participated in rating wines for this book was
approximately 200 people. In total, over 1,000 wines available

in China have been tasted for this book.
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How to Use This Book
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The ISACS Guide 100 Great Wines in China introduces the best value red, rosé,
white and dessert wines in different price categories. There are also chapters on the
best value sparkling and fortified wines. All wines in this book have been tasted in
China and therefore unlike foreign wine guides, this book takes into account climate,
shipping, storage and other factors that influence the performance of a wine. Our
reviews and ratings, by qualified wine connoisseurs, endeavor to provide China wine
drinkers with an easy-to-use, objective and reliable guide covering wines readily
available in China. Wine selections were based on merit alone, not commercial
interests.

BEBTEHF
ISACS Guide Wine Sequence

M7 Price Category
- [EB ML Moderately Priced Wines] < RMB 200

Chapter 2 Chapter 2

« [P 6L Medium Priced Wines] RMB 201~500

- [FB#L Expensive Wines] > RMB 501

G, XATHAXHT:

Sequence of wine arrangement in each price category is as follow:
FEEADBERRIESIE

The highest rated red wine to the lowest rated red wine
F BREHIBEEREINDE

The highest rated rosé wine to the lowest rated rosé wine
CEREIHEERRSAE

The highest rated white wine to the lowest rated white wine
F REAMEEREHE

The highest rated dessert wine to the lowest rated dessert wine
Xm [F/nE] B IMAEEE] SERIBEE, HUSHSRIT
FFHES.
Special [Champagne/SparklingWines] and [Fortified Wines] sections follow the
price category chapters with wines in sequence from the highest rating on down.




