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Chapter 1

Introduction

The word metaphor, derived from Greek: “meta ( change) +
pherein (to bear),” is usually interpreted as “ transference. ”
Metaphor is first formally discussed by Aristotle, defining metaphor in
Rhetoric as the transference taking place either from genus to species,
or from species to genus, or from species to species, or by analogy.
Its vital importance to human language and cognition has been widely
acknowledged. In order to comprehend a variety of natural phenomena
and our own experience, human beings have to use language as a tool
to conceptualize and verbalize the world around them.

Since the ancient Greek time metaphorical study in the west has
undergone five developmental stages: rhetoric, poetic, linguistic,
philosophical and cross-disciplinary study. In its development, we
have “Comparison Theory” proposed by Aristotle, “ Substitution
Theory” by Quitian, “Interaction Theory” by Richard and M. Black,
and “Conceptual Metaphor Theory” by Lakoff and Johnson.

Traditional rhetoricians viewed metaphor as rhetorical in nature

and independent of human cognition. The research was hence long

1
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limited to the realm of literary works. However, the past three
decades have witnessed a series of radical changes in the study on
metaphor. Linguists and philosophers have shifted their attention from
the traditional rhetorical perspective of metaphor, a mere device of
ornamenting language, to the cognitive aspects of metaphor, a mode of
thought. The contemporary theory of metaphor argues that metaphor,
as a product of physical experience, is not merely a linguistic
phenomenon, but a main cognitive mechanism for human beings to
perform abstract reasoning and comprehend abstractions and
complexities,

It is based on the contemporary cognitive theory of metaphor as
the main theoretical framework that the present study is conducted.
This book, written within a Cognitive Linguistics framework, from the
language-as-a-social-phenomenon standpoint, from the perspective of
the socio-cognitive view of metaphor, and based on a research method
borrowed from Corpus Linguistics, is thus intended for relating
“ideology in language ™ to conceptual system and linguistic
phenomena. The study involves a cross-disciplinary field—Cognitive
Sociolinguistics, which is a rewarding attempt at combining, from a
broader scope, Cognitive Linguistics with Sociology and cultural
studies. The study may offer a new perspective in the study of
economic discourse, and may also find their applications in other
relevant fields.

This book, as an empirical study on metaphors in economic
discourse, reinforces claims on the socio-cultural and ideological
aspects of metaphor. by disclosing socio-cultural characters and
ideological features underlying the language phenomena on metaphor
usage grounded on two case studies. To this end, the book proceeds

in the following way: Chapter Two provides a general overview of both
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