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In such a changing, complex society formerly simple solutions to informational needs become

complicated. Many of life’'s problems which were solved by asking family members, [riends or
colleagues are beyond the capability of the extended family to resolve. Where to turn for expert
information and how to determine which expert advice to accept are questions facing many people
today.

In addition to this, there is the growing mobility of people since World War [[. As families move
away [rom their stable community, their friends of many years, their extended family relationships, the
informal flow of information is cut off, and with it the confidence that information will be available
when needed and will be trustworthy and reliable. The almost unconscious {low of information about
the simplest aspects of living can be cut off. Thus, things once learned subconsciously through the
casual communications of the extended family must be consciously learned.

Adding to societal changes today is an enormous stockpile of information. The individual now has
more information available than any generation, and the task of finding that one piece of information
relevant to his or her specific problem is complicated, time-consuming and sometimes even overwhelming.

Coupled with the growing quantity of information is the development of technologies which enable
the storage and delivery of more information with greater speed to more locations than has ever been
possible before. Computer technology makes it possible to store vast amounts of data in machine
readable files, and to program computers to locate specific information. Telecommunications
developments enable the sending of messages via television, radio, and very shortly, electronic mail to
bombard people with multitudes of messages. Satellites have extended the power of communications to
report events at the instant of occurrence. Expertise can be shared worldwide through teleconferencing,
and problems in dispute can be settled without the participants leaving their homes and/or jobs to travel
to a distant conference site. Technology has facilitated the sharing of information and the storage and
delivery of information, thus making more information available to more people.

In this world of change and complexity, the need for information is of greatest importance. Those
people who have accurate, reliable up-to-date information to solve the day-to-day problems, the critical
problems of their business, social and family life, will survive and succeed. “Knowledge is power” may
well be the truest saying and access to information may be the most critical requirement of all people.

HirhrE =B E —mEHEX LR AEN T B H M EE, 5 5% In addition to this, adding
to societal changes is an enormous stockpile of information, Coupled with the growing quantity of
information is.
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If ambition is to be well regarded, the rewards of ambition health, distinction, control over one’s
destiny must be deemed worthy of the sacrifices made on ambition’s behalf. If the tradition of ambition
is to have vitality, it must be widely shared; and it especially must be highly regarded by people who

are themselves admired, the educated not least among them. In an odd way, however, it is the
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educated who have claimed to have give up on ambition as an ideal. What is odd is that they have
perhaps most benefited from ambition. There is heavy note of hypocrisy in this, a case of closing the
barn door after the horses have escaped with the educated themselves riding on them.

Certainly people do not seem less interested in success and its signs now than formerly, Summer
homes, European travel, BMWs. The locations, place names and name brands may change, but such
items do not seem less in demand today than a decade or two years ago. What has happened is that
people cannot confess fully to their dreams, as easily and openly as once they could, lest they be
thought pushing, acquisitive and vulgar. Instead, we are treated to fine hypocritical spectacles, which
now more than ever seem in ample supply: the critic of American materialism with a Southampton
summer home; the publisher of radical books who takes his meals in three-star restaurants; the
journalist advocating participatory democracy in all phases of life, whose own children are enrolled in
private schools. For such people and many more perhaps not so exceptional, the proper formulation is,
“ Succeed at all costs but avoid appearing ambitious. ”

The attacks on ambition are many and come from various angles; its public defenders are few and
unimpressive, where they are not extremely unattractive. As a result, the support for ambition as a
healthy impulse, a quality to be admired and fixed in the mind of the young, is probably lower than it
has ever been in the United States. This does not mean that ambition is at an end, that people no longer
feel its stirrings and promptings, but only that, no longer openly honored, it is less openly
underground, or made sly. Such, then, is the way things stand: on the left angry critics, on the right
stupid supporters, and in the middle, as usual, the majority of earnest people trying to get on in life.
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Specialisation can be seen as a response to the problem of an increasing accumulation of scientific
knowledge. By splitting up the subject matter into smaller units, one man could continue to handle the
information and use it as the basis for further research. But specialisation was only one of a series of
related developments in science affecting the process of communication. Another was the growing
professionalisation of scientific activity.

No clear-cut distinction can be drawn between professionals and amateurs in science: exceptions
can be found to any rule. Nevertheless, the word ‘amateur’does carry a connotation that the person
concerned is not fully integrated into the scientific community and, in particular, may not fully share its
values. The growth of specialisation in the nineteenth century, with its consequent requirement of a
longer, more complex training, implied greater problems for amateur participation in science. The
trend was naturally most obvious in those areas of science based especially on a mathematical or
laboratory training, and can be illustrated in terms of the development of geology in the United
Kingdom.

A comparison of British geological publications over the last century and a half reveals not simply
an increasing emphasis on the primacy of research, but also a changing definition of what constitutes an
acceptable research paper. Thus, in the nineteenth century, local geological studies represented
worthwhile research in their own right; but, in the twentieth century. local studies have increasingly
become acceptable to professionals only if they incorporate, and reflect on, the wider geological
picture. Amateurs, on the other hand, have continued to pursue local studies in the old way. The
overall result has been to make entrance to professional geological journals harder for amateurs, a result
that has been reinforced by the widespread introduction of refereeing, first by national journals in the
nineteenth century and then by several local geological journals in the twentieth century. As a logical

consequence of this development, separate journals have now appeared aimed mainly towards either
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professional or amateur readership. A rather simildr process of differentiation has led to professional
geologists coming together nationally within one or two specific societies, whereas the amateurs have
tended either 1o remain in local societies or to come together nationally in a different way.

Although the process of professionalisation and specialisation was already well under way in British
geology during the nineteenth century, its full consequences were thus delayed until the twentieth
century. In science generally, however, the nineteenth century must be reckoned as the crucial period
for this change in the structure of science.
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In the first year or so of Web business, most of the action has revolved around efforts to tap the
consumer market. More recently, as the Web proved to be more than a fashion, companies have started
to buy and sell products and services with one another. Such business-to-business sales make sense
because businesspeople typically know what product they’re looking for.

Nonetheless, many companies still hesitate to use the Web because of doubts about its reliability.

]

“Businesses need to feel they can trust the pathway between them and the supplier,” says senior analyst
Blane Erwin of Forrester Research. Some companies are limiting the risk by conducting online
transactions only with established business partners who are given access to the company’s private
internet.

Another major shift in the model for Internet commerce concerns the technology available for
marketing, Until recently, Internet marketing activities have focused on strategies to “pull” customers
into sites. In the past year, however, software companies have developed tools that allow companies to
“push” information directly out to consumers, transmitting marketing messages directly to targeted
customers. Most notably, the Pointcast Network uses a screen saver to deliver a continually updated
stream of news and advertisements to subscribers’computer monitors. Subscribers can customize the
information they want to receive and proceed directly to a company’s Web site, Companies such as
Virtual Vineyards are already starting to use similar technologies to push messages to customers about
special sales, product offerings, or other events. But push technology has earned the contempt of many
Web users. Online culture thinks highly of the notion that the information flowing onto the screen
comes there by specific request. Once commercial promotion begins to fill the screen uninvited, the
distinction between the Web and television fades. That’s a prospect that horrifies Net purists.

But it is hardly inevitable that companies on the Web will need to resort to push strategies to make
money. The examples of Virtual Vineyards, Amazon. com, and other pioneers show that a Web site
selling the right kind of products with the right mix of interactivity, hospitality, and security will
attract online customers. And the cost of computing power continues to free fall, which is a good sign
for any enterprise setting up shop in silicon. People looking back 5 or 10 years from now may well
wonder why so few companies took the online plunge.
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One hundred and thirteen million Americans have at least one bank-issued credit card. They give
their owners automatic credit in stores, restaurants, and hotels, at home, across the country, and even
abroad, and they make many banking services available as well. More and more of these credit cards
can be read automatically, making it possible to withdraw or deposit money in scattered locations,
whether or not the local branch bank is open. For many of us the “cashless society” is not on the
horizon—it’s already here.

While computers offer these conveniences to consumers, they have many advantages for sellers
too. Electronic cash registers can do much more than simply ring up sales. They can keep a wide range
of records, including who sold what, when, and to whom. This information allows businessmen to
keep track of their list of goods by showing which items are being sold and how fast they are moving.
Decisions to reorder or return goods to suppliers can then be made. At the same time these computers
record which hours are busiest and which employees are the most efficient, allowing personnel and
staffing assignments to be made accordingly. And they also identify preferred customers for
promotional campaigns. Computers are relied on by manufacturers for similar reasons. Computer-
analyzed marketing reports can help to decide which products to emphasize now, which to develop for
the future, and which to drop. Computers keep track of goods in stock, of raw materials on hand, and
even of the production process itself.

Numerous other commercial enterprise, {rom theaters to magazine publishers, (rom gas and
electric utilities to milk processors, bring better and more efficient services to consumers through the
use of computers.

XEE-BHAEEREEHFRSFARA TR BB -AEAREEA. B/ THEATEN
HEM . BIERAFOERERNS FHENERM KRBT RHFRY.

B 6 - - BRUEE.EXEEXZRENEERTREIAMEE -8 NEANTH
HESTRRMAERAITRE =50 - HHREEENRARE TR R R R AR ST
MR EERMEERMRAE.

REREXMXBEESRRAEEHEE LI BAREANEFXHELEHTH.

WA ED AN - RESH LR EWAT S E B XN EO AR T EE
ERRE. EEFLATUFNEAEHAXTP TR O ANRNSMERT M .

W OMIT XK B H AT JLF .

— M B X EFLERE T HA MRS ER ARG ETRNYENTRERAKRAE—
B BN R R — sl b

BAf— — . XEALBE - REOREREH G ETRILBAZ NI FEI R, BE
—ABTREHER SR -RWER.

B (B AR < X R AT OB 4 th BUAE B R R U P LU &, — i 8 5 A T A ) 0T OB DB B B —
MELHMERIER -FHMRAWHERER,

S XX BN EEIMNAET RIS A ENRREAREERS.

S.EAMARERMYMERNRBEETARMTA?

55 1 47 AH L 3T T 4 00 B R A U BE IR AR B BB SN BB, 0 A L AR R R, U R A X 8
HEERENEENENEREBRAR. HR, XEEEM AR URSBENRAEE T
2008 S —RIHR MR- MRS R — B HIR, TILFEBHE 5 & M4 M X358 X
BERE, W 2001 5 _FER T LU RS B2 L A1 EE . 2003 4F 89 55 — B 0 4% 6] 3, 2004 S 55 —
PRI, BT AR N E SRR TF 4.

6. EHAXERIEREFERMT A7

X B IEE IR A A S B IR SR — A AR R Ok B 38R X — S A A A AR R R 4
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&, 80 Newsweek (37 AT, Now York Times ((ALEHHRD), U. S. News and World Report
CEEFE St RIREY), The Economist (BRFERN, Times(ABFHEN S %, XENERGF A
%Xgﬁﬁﬁgﬂgﬂffﬁﬁvkg%&’ﬁﬁB‘J%|‘T%E»@.ﬁ7$i’%ﬂ#~E%ﬂgxkiﬂ%%gﬁ\@i
B, K AR NENEE TSR OE. BF S RE D KE R BE AR
'%%%4\75‘@,E%ﬂ%‘*ﬂ!ﬂ@ﬁ?@%éﬁ%\k‘i‘ﬁﬂﬁ‘%@#‘iﬁ%ﬁrﬁ]‘%,@\\Iﬁ‘ﬁﬂk%,ﬁﬁ)\
RSB TESS B2 R FE A TR BOCE. Mk B, KPERFZLEBBIN
1) 2 48 1 26 S B8, 43 50 S0 3 VS B ST LI AR SCRIRE R ST . At % B I 35 R AR 1) S FE K 5 O 1 A 3C
REWRT, FMHXFHELE, ZENRAFRBEEESAMER. FTHESORM. HREENEN
FXEHEENS ELHEE TS CRR. REENR LG EENR ARG MEEENS
E UREHFNRAMEESHMANREMEEZEMNXRSES.

LATF R0 43 25 25 AU 5 ) A% o I ol s k-

The Economist ({ Z2FFHR)) . www. economist. com

Newsweek ({FHEEATD . www. newsweek. com

Times(CBHR D) : www. timesonline. co. uk

U.S. News and World Report (EEF St R RE ) : www. usnews. com

Now York Times ({4 298F#t)) : www. nytimes. com

7. AKERPBRAYC KEARTHRE?

ERRIEEFCEMESEE T EARARTCMEK L, X FEICTE % 0 B 1E X EEITL
—BALBEER KRR EFNRTEER. B K EAAREFME RF, BIAF 2% —3% BN
., BEEAENTENAERHER HEZBRWAR-RAZENE. FRXPAE - MRUATR
0 S B IRARAHE NIE . MIEE RS LEEEEE .0 1994 4 Text 4 Y pancreas (JRAR) . genes
(ZEE), Text 5 PH mold(E). BRAM 1995 FURFHERRBEXEPARE LR EMUBERE, X
HAB®REXE PR ETAMBHNEL, MREAXKIFARES SRR CE QKR N E RS
EHEERE T XCREBN A ARBAARNEEENLE . FES LA TR EWNE I RHT
H b,

FiEHEEEENARETEKED. EHRNTERFTEXE-—RERFESHRKAME R, K
dEEHFIA L ZEEAARES.ESE. A% BN . SEE. . NESEA . EREHEEN
AL, FEEF AR EA AR FAME BB EXFEREEEZURUBEE RS B4 T
BEE—ITHEREARENROIZERBATZEZE SOHE. B, KEAERBE HIEEFEENN
FARBT MM T XENEE. W REXEEERARANSEE TS, RS EARED
BRLEEBEXENALEEE . G2 HENNEMERERITH.

S. AEERHINREABRKRETHIR?

EHHEERFREAARGRER FORAETA. NERAELABER, AL S
W,

courage—>courageous challenge->unchallenged gene—genetical
consolidate-—>consolidation ship—>shipper tell—>teller

HEE KR MAETS Bk R FRE 1.

information—misinformation charge—overcharged imagine—unimaginable
fund—>overfund

EH LIRS BRI,

stakeholder point-and-click off-the-cuff

). HEEREANGEMMRMTA?

AT RERTHEEAN, BESHERESRBUSH T REABRESL, W UTRBEERKER
REEMHER, UTHRESFHGEERITRYEAHEITIRER.

(D EERAL: EHEHL” BERESREMEEHILAETH - REERN. —BRE.—H
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B AR NEELER L ESHRAKENEEEEUEESE. At ERESCFEREE M
1&‘?)’(%713%sﬁﬁ%iﬁ%ﬁzﬂﬁﬁﬁﬂﬂﬂ—ﬁ»ﬁﬂﬂ‘ﬁ%ﬁi&ﬂuiﬁﬂ%“,%ﬂéﬁﬁﬂﬂﬁﬁio M TFiX
B— AR RN, 75 X BRATR ARG T .

(2) R@REFE . XRARRERZERER R RBEAENAERN, - BRAEERERT
ME A LA MR AR E R CARTENR. RENET OB X, AR EaEE 2 U
ExEEMAEELARASAFARNFRARBRITERER, WARRNFERXNESTFER—-R,
MR ERRMAFLSE FEMEXERE X REETEFAREMAX S

This speeding up of life, says the Futurist, receives a new form of expression.

Futurists claim that we must

A. increase the production of literature B. use poetry to relieve modern stress
C. develop new modes of expression D. avoid using adjectives and verbs (% 34 #)
1€-3 O R

() EERK-MEFTHBEN IR MNERTEN  RE—-ITEEBAMES B LW
never, none )R EXRXFHEEFRANERNAST  HEHNEERZMFAN.

How many men would have considered the possibility of an apple falling up into the tree? Newton
did because he was not trying to predict anything. He was just wondering. His mind was ready for the
unpredictable. Unpredictability is part of the essential nature of research. If you don’t have
unpredictable things, you don't have research. Scientists tend to forget this when writing their cut and
dried reports for the technical journals, but history is filled with examples of it.

The author asserts that scientists

A. shouldn’t replace “scientific method” with imaginative thought

B. shouldn't neglect to speculate on unpredictable things

C. should write more concise reports for technical journals

D. should be conlident about their research findings (BHRAEM)

[(EX]B

(L) REER:-BE&BAXPRABEFRAFTRR—ENAS WA AEE KT ICFEF K
BERBRE—&.

“Few Americans attribute this solely to such obvious causes as a devalued dollar or the turning of
the business cycle. ”

The author seems to believe the revival of the U. S. economy in the 1990s can be attributed to the

A. turning of the business cycle B. restructuring of industry
C. improved business management D. success in education (% %4 M)
[EX]A

10 ERFAREROGARURM 47

REEEMEHAEAETEBATURERLFEHTHELOTR.SBELTUT BAEAE A
P RAEREN, F4ENZBICXEELE S HEPRREIFIIGEC XL SHEBREE,
WEME A CHMBREE —RBXEE St &0 R RM N ER R, AT 5N E KK IDIZ MR,
THEER - —AFREEREOBRRE S,

VHERAIRER

—RXENEEL RERRPLOBEEEHAEXENERRERR. AXRERNET —EHK
BMXEZEREGEN, FEXFFNRUSAEXER-BTRRL TERU AN REEERIE
MR XL BEANTE - RBEXEE - AEREE -BRNRE—FaE.

WA CEORE B BRI LN HAMRIEET LS XENTEEMTRE —BWE
—HERBRE A, B SR AR REEE ROT UL ERAER DX & BTG T, 0 all

in all, in short, to conclude, in consequence, in summary, in a word, as a result, therefore.
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accordingly, thus %,

TEMEET L EREEREXENENESN AKRES HILFRLERN—ITF N,

Q)R EHMERE

TS BIRA BRI, —EXHEESA RN RL BB RETHEAMNBIE. - BE—
BEHE - ITHARERK. XEASXEMNEEMEER, XEEHHEFALE BLEIRENE
HRMBEAGLEREZBREN P OLREA. BEREABENEARE. B RNRECRET 1.0 B EA.
BRANBAATES. TXHHSER L EFTHREMNBEMNME. ZEATENLXHEG-BRAE
—AER KB EBHEXECENPLBENEE.

kJR-3: 30}

FXRITREGRFAEEAFOEIERENE KX PLETRAE BAB.EE. AKX 4400,
HEHMAEE, FRATFRAFILT. A BTN OEERITRENESFE. BENEK
N E It REANESD CERGI P E TR ESBXENF . BB A PHBERXENGF
BRK.

4) %) ¥ &b
e REEN —ERAMAXENIEFEREII H - HE LR ER S B NET AR
First, Second, Third... ; Firstly, Secondly, Thirdly... Finally; First of all, Then, In addition,

Further, Furthermore, Besides, Moreover... %X —E SHWE B@AE X E X EHRAT . AT ELE R
MXEAEMERAN. SMFHRAFEEHERBAFRNATIEFSERFAER . E—FEAINANE
REDMPEEERY T HRETNMEREE S Y EMNEEHRXARXAGEF - PEMATA
BERETFEBEE RN TP “except” BE, — X BE U S IR B EIRNER,

5) ¥4

— UL IO U T B — ) ORI RREE IR FSIE, XM F R SEEMIEH
HSBRERAKMEAK BFEANEL BRERA TEEELAHHRS., XMFERAEIERPHELERE
FHE, —REHFHE T MR EMEI . for example, for instance, take... as an example, as, such
as, like %, EMXFMEE MG, ZEBRIDFENAF - BBEXENFLEEEETIHHK
A AMEAETNFEIRGFPLBEERRBINB—I. Fof, — M EREH LM —0EH
JURIRE R 5 3B FAE 2R FE 330 8, BT RATE MR 25 R H RO B 188 o 75 208 A 0 OF b 1 A . A BB AR I AR
EERNERE, VO FUBILPFEFENEHEEFHRA 1 -2 BXTHRIFOEE . XN Y5 &E
AMREER., RN EERRS. —REARH R, GRAES; RS R FHMB LD,
AW LY R =, 7 B B i S0 & R S & R BHE

6)3| A&k

EHXHEVLEXTFEESI A ANRE R IR HIEEENMWA. 51305 o iR MW IE &k
REFOUS DAFUTRRESEIRFRERSNTISIEECHWMA. EHik. 3 X EERELTHE
FHCHWA A —EMREETN AR UG REESENR A BESEE B EHRER A
Xt 1E WA I MRRE S .

TERXRLL

ERERXFHNDTHESMREGEENETRNHEXFE  AAERUERTR B S K
HEZEMNERR . BREFBTHNRESHE RO . IWEENTEESE WEEE DB
BN Z2FECEEEARRLANAFALRE BEERFRAER TR RTRTH S4FE
FEEHHILEERXER I ZRER,

Fn B R K R B 1918 : because, because of, so, for, since, as, thus, therefore, consequently,
in consequence, as a result, result from, result in, cause, originate from, lead to, attribute to, derive
from, base, basis, reason, result, consequence &, HEMEXETERABEFLAEZFRHELENNRE
BiAE, HEEZE FOFEFREXR . X/ HBEERBTE A HITHNMEE,

8) ¥4 .3 L fn e bk &b

XENFTCOREREEUEMIXELTBAR T EZELEEIENEHNIEEERTRZ



g5 =HREREEMELEMeEe [0

EABGES DM A., —E B M iA 4 but, however, on the contrary, yet, as a matter
of fact, in fact, actually & RFEANEHER—RERBEBRHALN MEELRERLPHR—F. B
B TE R R R BRI, B AR LR U BB R R AR

SN B LA EEFEAEY FAES FRRAET R AT AT RARNIESRE. ®or
%4 Mo i) — 2647 441935 4 in contrast, in comparison, compared with %, BB EHHMRE REX
EE B A N ESREY XM ERAR NS EOREE S AN ERX M
IR B IS AT H B P 2R e N 2 B R, R R BB A L B IR X
AR} SRR N — R R0 B8 TR B B A X BB H B AR T SR AT R
REBGE . HEXEREBHLEL.

BEAh i TGS ORI IR A E AR R, A T i EE R X R
WS, XELESERRENFEUMBXENESE. FHEALTFERANAD THEROER
EEES, EA UL EEMEDR., BRAPERMEAET R, —2¥m 8 ARB B R
Wi ARB ETREEMRK. EERMBELFOBKBHBHTERGAT LRERNE.

9) %5 Bk i 5L

R RE A EEE LA T i@l E AR, XEBRALAE T AR
FE AR . ERAELHALEAAINERRBR URXANAS, XLEH M EXEETIE
BEC AT X EMNBEMN LT AL ER.

10)8FfER

EZREFEEEANTREMERSETHNEE . EUES AREESHH THAREN A H
XEBRESHAE, HRPBEEEUTILAKEN . & UERABTEATEENER, — MR EXEN
FHBEARERER:EN OREE RN RFREH AR S XENE - BIHEFEG BLE
EERSER TR AREE, LB 5SHERXORNRE K BEEFEHIBEZH
B2, E i 1999 4E LR 20 41,2009 SERL R 21 Hheg sk F U0 40 B BOF AR G BT AN B0E o 1
M EITAEXNEN IR 20T UEZSRGEHEAE CRBNERRHOHTTRGHES .

11)EHFH/E

FEMEELACHEAS BE NNEHF. TEXEBAFELNEHRURLBER L. €
EXERIRS . EEGERANSALATUAGEFE LGS UENREERPHAMEEEHEZA
AT LT R AL

R)BHREERBS

H B RR A BU2E R A HBHXSE HEEENENUTREAFSHABRBE IR
B9 . A5 . Bivs k55,

EES WIESZHNNE RE T ESFEMAS BEXHBEIHTHRAB - EZSHE A
BHEM.

B . B REMASENHERREREHMNTMNAZE, B a0 m 2 s 0SS m X
AR Y BRI,

B . BeSPHMNEERARBBRRARENESIENANE.

BRES . FAEFEZHOAE RE—ITHITSEENNE . BFRAMBRAREHFTRSE.

15 . &R B ARRA, ~BARNAEERE LB XFEFHWA.

HMENEE - BBEATXEATHEE. FEXBNREEELSENRARSAREEERS
i FESXE AC AN RBREFA IR AFSHAE.

13) R W5 48 AR 45 3 4 3R 5T

BESIEAT U R — R R — AL THEXMENE  BMAES =R U E
BEEAHEN SR, XBRAFCEEARMNBE MG REER, XL TIEIC only, sole (solely), mere
(merely), sheer, simply, entirely, absolutely, just, always, forever, never, none, must, all, any

(anyone, anybody, anywhere) %,
11, EM R R AR, B i 05 W DR 55 B iR (skim/skip) ?
EEARRENVTET . BX VS REBXEXRETANESWOER -, M8 3E47 8538 5 3k,



