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EDITORIAL

HOTELS ARE PLACES in which, during only a few
hours or days, the guest can enjoy experi-
ences different to those with which he is

familiar in everyday life. The shell of a hotel

must not only let in the emotional worlds of
the modern lifestyle, but also absorb and

refine them in all their detail. In this regard,
the present book on design and architecture
in hotels is a very special publication. On
the one hand, it explores only those hotels
which were opened between the end of 2006
and the end of 2007 while, on the other, the
book is lovingly and elaborately enhanced
with illustrations which have largely been
suggested by the materials, design and
ambience.

The hotel business is booming. It is not
only individual, innovative hoteliers but also
international hotel chains and their investors
who are discovering architecture and design
as central elements for the success accept-
ance and subsequent success of hotel pro-
jects. With increasing demand, the market for
exclusive and individual products is growing
to ever greater heights. The choice is becom-
ing increasingly varied: from a small hotel in
Tuscany or the ultimate hip city hotel to the
private lodge with personal service — anything
is possible.

Now one not only has the torment of
choosing between various places throughout
the world, but one also has to decide on
whether accommodation should be traditional,
classic, modern or hip. The contrasts couldn’t
be greater: thick carpets that swallow every
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sound or pop art and dance club in the same
building. Would one prefer familiar surround-
ings or restful anonymity? Can one relax
better in a cosy group or at an exclusive ski
resort?

The subject of hotel design is highly
emotive and is discussed today with a well-
informed passion. Guests yearn for some-
thing special and individual - the emotional
and authentic. Thanks to the global network-
ing of hotels, architects, designers, events
and places, products are being created
which achieve the highest peaks of unique,
emotionalising experience. Thus beyond
the structure of the hotel itself, an attractive
added value is offered, which cannot simply
be had for money.

Despite globalisation and a universal
taste with regard to style, the varying, often
highly personalised designs of the examples
presented here are quite striking. Naturally,
for reasons of space, the selection of newly
opened hotels is not comprehensive and,
indeed, some of the hotels were in fact too
»old«. It is hoped, however, that this book will
persuade readers to consciously choose a
hotel with the atmosphere that suits them.

This is a collection of the best design con-
cepts from all over the world. It is a firework dis-
play of innovative ideas, which collects individual
trends into a single, fascinating compendium.
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Antalya, Turkey +HH 25|
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STAYING AT THE ADAM & EVE means much more
than just spending a night somewhere a
long way from home. Far removed from daily
stress and worries, guests enjoy what others
can only dream about - because the Adam &
Eve is like no other hotel. It has its own very
special charm. The pure, white furnishings
offer the perfect, natural surface for surpris-
ing light effects. And it's also a hotel of
superlatives: the pool is double Olympic
length and, at almost 289 feet, the bar must
surely be one of the longest in the world.

At the Adam & Eve, the rooms are also
post-modern works of art. From the soft, white
floors to the room height mirrors in which

light and water are broken into a million splitters

and reflected, the experience is a visu-ally
provocative design statement. Sensuality
through purism: the room itself seduces with
a luxurious whirlpool for two.

Address

Adam & Eve Hotel
Iskele Mevkii
Antalya, Turkey

Website
www.adamevehotels.com

Adam & Eve Hotel
Iskeie Mevkii. Antalya, Turkey

www.adamevehotels.com
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14 ADAM & EVE HOTEL

// The pool -
double Olympic length. A
paradise for sun worshippers.
From your underwater
lounger you look across the
Mediterranean
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16 ADAM & EVE HOTEL

// The

goes on in the Adam

1 Bluetooth Bar in
d atrium or in
the Adam & Eve’s already
legendary disco Lab wher
music and dancing go on ‘til
dawn. There's something for
everyb




