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Retail vs. E-tail in America
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' @ The shoppers on Black Friday, the traditional start of the
f holiday shopping season in America, which falls on November 27th
this year, are natorionsly aggressive @Some even start queuing

X, BEALHESF
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| outside stores before dawn to be the first to lay their hands on heavily

discounted merehandise @ Last year herserk bargsin-hunters in
the suburbs of New York City trampled a Wal-Mart employee 1o
death. @Despite the frenzy at many stores, however, the recession
| appears to have accelerated the pace at which shoppers are
abandoning bricks and mortar in favour of online retailers—e-tailers,
in the jargon® E-commorce holds particular appeal in straitencd
| times as it enables people to compare prices across retailers quickly
[ and easily. @Online-only shopping sites such as Amazon and €Bay,
two e-commerce giants, have thrived in the downtum @ The range
of items available online is also growing. Amazon has started selling
groceries @The shift in spending to the internet is good news for

&
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companies like P&G that lack retail vutlets of their own. @But it is

abig concem for brick-nnd-mortar retailers, whose prices are often

higher than those of e-taikery, since they must bear the extra expense

| of running stores, @ Happily, however, conventionatretailers are in

‘ better position to fight back than last year, when o+ s tacking forced

| branding and marketing firm, and are no longer interested in purely

“transaction-based bricks and mortar stores”. @Apple, which

| encourages customers to try out its devices in its stores, is considered
|a pioneer of this strategy, and has attracted many Initalors

- Adapted from The Economist print edition
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@ Some even start queuing outside stores before dawn to be
the first to lay their hands on heavily discounted merchandise
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B8 Discounting will more or less encourage us (o make every.

effort to push sales of your products. #rdo & 8 & ¥ sEsh il —2
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B8 We are experiencing an incredible transformation from
the age of indusirial, mechanical artifacts to the age of digital,
information objects. S ER R E—BHHARALBFAOHE, A
1, RHEHLEEHET SLBSEANEE,
O sloganl'sleuganin. 4%, HakF

B8 1t is eatirely wrong to think that at
present we need not restrict capitalism and
can discard the slogan of “regulation of
capital”. ¢ RAARMBHREEMMT
AEL, WATARE “FHEL &0
¥, BRLoHRe

J2B  gbrand slogan #9114 gan advertising slogan | {FHRIf

— GRS
AL, &
PEIRRCIEAZBOR

— R

12 43t o 7 Y e K

Hin

— e

R % R SR G
Fl, HBhEIALCHZ




Hx

Contents

Unit1] # RBFHE

" International Economy

Ve B BETTIIZRE «eooeeeeeeeeeeeseeessssesssessesissessnssssassnssien 2
pJRE=ET 0 2 S A SR SO N S 15
i A1] 1yt v e gt e P ST s e e At 27
4. B SN MEES, SEAE........
Umt 2) EFE SKE

World Trade
SRR IETETKE T oo sessassaenes 52
R e o 35, [ AT TR R SOOI 65
7. BERFAGTETHERL oot 77
IR S Ei1Y IR 0 21 £ OO 90
Umt Unit 3) @R iR K

International Trade Knowledge
Q. THRFEMEFMEFRIE ......oo oo cesesesesesssvsssenienen 106
10. RV AIRE, IR oo 118
T BT T oo eereen s imneen 131

P O SO NN S SO U S SO O 145



Unit'4) B %3508

remncmened

Negotiation
13 R FNEREE . SRR EZE e 160
14, ER RSB FBEMER TS o, 172
15. BT FIZRARFIBEBUBIRE L .o, 184
16. FEMIRAL: SEIFAREETB oo 198

Unit 5/ BIRMB &R

International Finance

ARV ==r o N 214
18. HIRB G| TG “RERIL” e 226
19, BRESEHLIRA ooooeeeeeseeseeeeeeeeeseesserene s seessssenes 238
20. SR EEE AIARME TAE oo, 249

Unit 6/ It EBEZE
Business Management

21, BEMWT: WERE AL RBTIEN 264
22 . KEMEETE SMEEERITI o, 276

23 WHEM : KAk, BRAARRE SRR RHAHE ...288
L L R oo T B 299




Unit 1

« IR 285 ah &

]
il

2
HNE s
[ ]

=l

1. B S5 R 205
Japan’s Fragile Economy

2. EDE&5Fit#

India Overheats

3. FEH ERS
Coming Out of the Dark

4 MBRBREZ5FEK. HKHELR,
BEAE
Fiscal Tightening and Economic
Growth: A Good Squeeze



Japan'’s Fragile Econorﬁy

prewergll ST EBAVEAZFEAT BELNR, 2EHEGTREFK
BE2F A MEIRAEKITH &,

O Statistics released this week show that the Japaneser

quarter, which amounted to an annualised rate of 4.6%. @The

OThe bounce in fourth-quarter GDP partly reflects the economy’s

in November and a revised one of 0.3% in December. ®If the latest

kabuki theatre, in which characters use exaggerated gestures to

away from a dependence on external demand. Not so. ®Wages

classic belt-tightening purchase in Japan, jumped by more than 10%.

economy staged a vigorous rebound in the fourth quarter of last |

year. ®Real gross domestic product grew by 1.1% from the previous |

economy is growing, but the closer you look, the murkier things get.

starting point. @ In the previous quarter growth had been nil, having

been readjusted downward twice, from an initial estimate of 1.2% |

numbers are to be believed, Japan’s GDP ended up contracting by |

5% last year. @Japan's number-crunchers continually update the |

economic numbers using new information and eschew statistical

methods to smooth the figures, as in other countries. @Like Japanese

energise the audience, the country’s statistics unrealistically magnify |
both good news and bad. @The uncertainties do not end there. |
O The big drivers of growth last quarter were domestic demand, and |

this might suggest that Japan’s economy is gradually rebalancing |

are falling and unemployment, though below its peak of 5.7% last |
July, remains above 5%, high by Japanese standards. @Household |

consumption fell in 2009 as a whole but sales of bean sprouts, a |

@®What about investment? Capital expenditure rose by 1% in the |

final three months of 2009, the first increase in seven quarters. But 7
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[ that came after a cumulative 25% decline since mid-2008. @Firms’ )

InternationallEconomy,

capacity-utilisation rate, which measures the usage of existing
equipment, is low. ®This suggests that capital expenditure has stabilised
but not recovered, says Hiroshi Shiraishi of BNP Paribas. @Exports
produce the bulk of corporate profits, even though domestic consumption |
accounts for about 60% of GDP. Thg recovery is fragile here too. @The
country's biggest export destination last quarter was China, sales to which
increased by 43% in December alone. ®As Beijing tamps down on bank
lending to address potential overheating, that number may yet turn out to
be another illusion.

Adapted from The Economist print edition

o Statistics released this week show that the Japanese
economy staged @ vigorous rebound in the fourth quarter
of last year. XEAXHHNFEITRIERA, ZEEFNFEREFE
FHRATRERE,

O statistics [sto'tistiks] u. Sit, #it#, it FH
‘iéﬁi To improve the enterprise management level, it is very
important to strengthen the enterprise statistics work. v 3% 4~ ik 43+
IH, STFTRELLHZETEKFLEFTEEN,

K318 | ¢ statistics of finances £t 11 ¢ primary statistics JHEALE T
& statistics of fixed assets [ &% 41
O release [rrliis] v £4, AF&A, BH, XM

EE {Intemet is an interactive network on which the customers can

release news, join in discussion, and perform voting or even chatting.
BERMA—ANZHRE, FPRERERLAANE, St
W, BTREELEHX,



[ stage [steid3] v. & , #47
_E&E;’ The workers in the factory are staging a strike against low
wage. AR L)” 2o TAEL A BAHKHF Mt T E L,

O vigorous [vigeres] adj. A 714, #HZil#
_‘g_tgj In order to maintain the economic stability, a more vigorous
and broader fiscal policy is needed. ZHFFH L F R EHFEL L
2. AR HHMBERE XK.
EIS_JO vigorous expansion K 11 & Jig
@ vigorous economic growth 22 ¥R %

(J rebound [rr'baund] n. B3, £, #MH
ﬁiﬁ} The governments face financial pressure amid economic

rebound. & B XK A AELZFL AT BIEM KR,

9 Real gross domestic product grew by 1.1% from the
previous quarter, which amounted to an annualised rate of

46% FNFEXEEAETRELE=FEEKT1.1%, bt
EERHEKAL.6%,

O previous [pri:vjes] adj. vAFT#, 449, T4
i.iiﬁjl The new policy represents a complete departure from their
previous position. # ¥ R ERFRAZAH & T AR LY,
JEiE|e previous losses FEA:fi 2 @ previous profit SGEIAIFIN
O annualised ['=enjus.larzd] adj. 443+ 564 (F] &%)
_iéi_%" Annualised growth in the gross domestic product is projected
at 0.7% in the fourth quarter. #ef1Fiit 4 F FwwFE B AL * %
{8(GDP)4& tt L5 Fl 4134 K0.7%.
iﬁjﬁj @ annualised capital cost 4FFEHE 77
@ annualised quarterly growth AR AIZEREIK
@ annualised percentage rate of interest 4 & /1 7342
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9 The economy is growing, but the closer you look, the
murkier things get. BAZFEEDF, BRIFEFANE,
SHRBHERRAY,

O murky ['maikil adj. 8, B4, PR
151% | Japan are filled with small trading companies noted for their
ability to handle problems using one murky method or another. B A3
RAGR DK HAF), wARE AL AT MR FAER o A

9 The bounce in fourth-quarter GDP partly reflects the
economy's starting point. 4 £ NEEERN £ SEHEF
E—ERE FTUERREFERNER.

O bounce [bauns)n. #77, #F74, 3 v &, Kok
j_%@ Economists agree that there could be a bounce in prices next
year. Z i F F—BAARFHH M2 Lo
58 | bounce back 4T RS FUR

The savings rate has already started to bounce back and is sure to

rise further. it E & L F 4w H, M A FEAM%E LK,

9 In the previous quarter growth had been nil, having been
readjusted downward twice, from an initial estimate of 1.2%
in November and a revised one of 0.3% in December. Ee
S (820095 E=SF ) WEFEKEHNE, (LFEL
) MKERTEETER, —XKEK1.2% (118 ) T
0.3% (128), EXM0.3% (128 ) TiAZI0,

Onil (ntn. £, &
1518 | The new machine reduced labour costs to almost nil. #7HLZ
Je %3 A LT BARE R
J2iE | @ Cargo nil T



[ readjust [ri:o'd3ast] v, A%, E#iER
‘Eﬁi‘ We readjust our price according to the international market.
FAVRAE B 7 3% 09 47 H A B A
53iE | @ readjust supply and demand FHHRAER % Z
@ readjust industrial structure HHE % 2\ Z5 4y
OJ downward ('daunwad] adj. % F 8, &K 4
j,—"‘ii‘_ﬁ_i The share price of our company continued its downward trend
ever since the financial crisis. 22 - EHUA R KA1 8] 69 BE Mt 4 2k
O initial ['nif1] adj. ZAnt4
E@ The way we can use money to the most of our benefit is to invest
itin a way that our initial investment produces more money in return. #
MTARBFHRBA DGR RAARMORFTHRRE §
EOE-
%213 | @ initial capital |5 #1¥54
@ initial investment #J#A4%%

@ initial payment 7 12K

@ If the latest numbers are to be believed, Japan's GDP
ended up contracting by 5% last year. 3R & ik HIEIE T
5, L2009 BAE N A= BESUAEKS%KE

O contract ['kontreekt] v, 7 £ 4-F, K% n. 4-F
l%,iﬁj If they had somehow managed to push prices to unjustified
heights, then demand would contract. 4w R #A19% & F 483 2 %) —
MRTE e ZHEN, R2FERRHE D,
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e Japan’s number-crunchers continually update the
economic numbers using new information and eschew
statistical methods to smooth the figures, as in other
countries. E2&?]@%*5@%%%‘53*‘]%%%%*%%93@
%ﬁﬁ?#ﬂiﬁﬁﬁﬁﬁhi—#%ﬁﬁ%ﬁ?ﬁk?ﬁﬁ%&ﬁo

[ number-cruncher £#%F#FHA
E__iﬁ_[The Congressional Budget Office, a non-partisan number-
cruncher, reckons about two-thirds of the package could be pumped into
the economy within 19 months, which should help soften the recession.
BAeREEEHINE ( AR Ak A ) TR, EIOAAR
TR AGUIRENTA, 57 B 2 Bh 4R MR 2 i R R

[ eschew is'tfu:l v. #7F, Z&, i %,
i_{?_i_ﬁ_Jl Stressing that China’s growth is linked to that of the world,
the spokesman warned the US to eschew excuses 10 interfere in other
countries’ internal affairs or other countries’ development. X & A3%
AP EG KRS ERE %R ABAE, FERXE RERME T
T A E R A B AR




@ Like Japanese kabuki theatre, in which characters use
exaggerated gestures to energise the audience, the country’s
statistics unrealistically magnify both good news and bad. |
ERFHRBRBIGE, REEAASHKNELIRBLRN
K, B, BANEREFYEERILRGEXFE R
THEB.

(} exaggerate [1gzeed3arert] v. £k, Ak

8%  Animal rights groups grossly exaggerate the number of
animals used in research. S AR H AR FA K 5 A F LR
EE S 2

I g in

ex-(=out) + ag(=to) + ger(=to carry ) + -ate(ZhiFHL) =
exaggerate 57K, £k

AR E 6939 ;

exact v %%, &k
exceed v A8id, Mit
exclude v 2. He b 2 5h

Y

€x-=out

0 energise enadzarz] v. By, 1BESR, L i 2
1518  We must also energise our efforts to put other developing
nations—especially the poorest and most vulnerable—on a path to
sustained growth. EAVELFAmK HE, SHELEEPETAL
THELRGER, LAAMLERERE, RRBODE,

() magnify 'meegnifari v, # %, #£, &%
B15% He tried to magnify the part he played in the plan. #tui% B 4
RAfe it %) P RBEEGHR

_ magnificent Z1hay, HweY
magnify —[#%] magn X — [4] et E £
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@ The uncertainties do not end there. 2% & BHUAHE
HRAFE

O uncertainty [an'ss:tntiln. RAE, RTHE
1818 The report notes that future inflation and the uncertainty of

market risk will increase. R385, KRB K BHKA T H K& 6
A E NN IE I,

@ The big drivers of growth last quarter were domestic
demand, and this might suggest that Japan’s economy is
gradually rebalancing away from a dependence on external
demand. Not so. F—EEZFEKNFIEZEHNEEARNT
%, XHFRBPASZFERHIKE TE, 37T (TEFD
FEh ) KENMENZFEREL, BRERFEML.

(J rebalance [rr'beelons] v. B-F#, A%
iE#8 This shift in spending from the West to the East will help
rebalance the world economy. X # M & 7 15 & 7 445 7K 9 49K 9L
HATRAREERZHG T4,
5218 @ portfolio rebalance & #T 417 HA
@ quarterly rebalance Z=fE A%
(O dependence [dr'pendans] n. & %, #&R#i, 128, 454
iB#& Dependence on imports for most manufactured goods will

worsen the problem. Kk #f 2 #1 1% % SuiRk it v H XA FAEAL,

m Wages are falling and unemployment, though below its peak
of 5.7% last July, remains above 5%, high by Japanese standards.
I‘ﬁ'Z*E’FI!%.’%%%iﬁ(ﬁ?ﬁﬂﬂﬁ(ﬁﬁ’ﬂéﬁs.?%, BRMA
REFFES%LE, BREFIVENARRSHN.



