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esigners skillfully used the lamp as a part of the first floor of the
Dappearance of space elements, in particular, tailored pearl inlaid
in black glass bulb shell wall, with a retro feel can also arrange,
through the design after the lights flicker, showing the store fashion
message. Light bulb wall facade has not been completely blocked,
demi glass wall so that interior space of the main wall LED light
bulb with the outside wall exactly in the same plane convergence,
indoor and outdoor together. Designers to reverse ways of thinking
presented the design concept, all customer shelter on the street hardly
see the store's activity, only its brand image.

Sunglasses indoors as a whole to the main floor ceiling entirely of stainless
steel mirror, stretching the original space is not high. Smallpox line has
been extended to the main staircase, walls, and converted to the function of
cabinets behind the counter to bump into the space element of neat. Layer
of the LED of the main wall has been extended to the basement, LED of
the arrangement at any time into an elegant diamond-shaped patterns may
be changing into the other shop owners need to tread.

Basement design methods in a more lively. Mosaic combines elements
of the column, through the dark glasses and the reflection mirror
stainless steel, making it more an extension of the tension. Embedded
in the black section of fiber mirror transform into a variety of colors,
beating in the space, virtually separated by a different brand. Deep in
space the red pits suggest locker room entrances, staircases on the left
Silver purple curtain pull, flexible segment of the VIP area and display
area, with the whole room slightly purple on the floor, so that exudes
unparalleled Club Designer fashion to attract force.
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T RN EMEEREREAND / Deep red pits st locker room entrance.
< T—ENAEfAE / Basement of the nt angles.
| I FT—EFEE / Basement floor plan; | —/ZFmEE / Ist floor plan.
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tore is a carrying case, a kind of urban culture and the essence of
Sthe exhibition space. In this space, designers try one of the most
common variety of elements within the rectangular space for folding
combined to create an extraordinary sensory experience, successfully
created a space that contains business and the arts.

The store has been re-shaped interior space, breaking the
conventional concept of a sense of the illusion of walking in
urban space. The various elements of space shows a contrast and
symbiotic relationship. The entire design has also broken through
the traditional method of indoor perspective, bringing a unique
exploration of the nature of the fresh shopping experience. While the
design of an unusual approach, but it did not affect the functionality
of space. Here you can experience the essence of the design in this
space, namely the creation and convergence of all the features of the
potential relevance of space and focus on its overall effectiveness.

The entire space, bright and cheerful colors, materials and the use
of lighting and design are just right. Starting from the floor, space
will be in the fold, bend, expand, floors, walls and top continuous
derivatives in the diagonal slant gradually rendered. Alternate
use of materials and geometry elements in this space within the
interaction of staggered line and line, surface and surface materials
of the smooth and texture contrast, space in the right angle and the
slant alternating exchange. On the ground by different composition
of steps and ramps, high and low conversion. Shape is more like a
dressing room mirror maze, where you can see ourselves from all

angles.



