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Foreword

This English-Chinese and Chinese-English dictionary is a compre-
hensive collection of journalistic and publishing terms, showing itself to
be one of encyclopedic proportions. Indeed, it will serve as a convenient
tool by which relevant professionals and students in need can pick up any
of their Chinese jargon through English and any of their English jargon
through Chinese. Thus realized is the exchange in equal value between
English and Chinese terms in journalism and publishing, which bears
particular importance on the international view of the field.

In 2000, when I was teaching journalism at the Beijing Institute of
Graphic Communication Foreign Language Department, of which Profes-
sor Shijun Su, the chief editor of this reference book , was the director, |
found that my students could elaborate key words of my course very well
in English. I often heard, however, that they sometimes failed to find
their equivalents in Chinese and vice versa. A similar discovery resulted
from a later survey made by Professor Su and his colleagues in the Chi-
nese journalist and publishing industry. I did much professional commu-
nication with my Chinese counterparts while in China; and alas, the in-
terpreters occasionally could not choose the right terms. So obvious are
the need and urgency for compiling such a glossary.

It should be said that the two concepts of journalism and publishing
overlap each other in many ways, like such concepts as editing, gate-

keeping, printing, and numerous others, inseparable from each other.



Their scope varies with the development of technology and times. This is
also true in their jargon. For instance, neither had anything to do with ra-
dio and television 100 years ago, to say nothing of the Internet and the
cell phone. Today, journalism is the craft of conveying news, descriptive
material and commentary via media including newspapers, magazines,
radio, television, mobile phone and the Internet. Publishing here refers
mainly to book business, as opposed to news business, the former able to
stand precipitation through time and the latter urgent on simultaneousness
or timeliness. Nowadays, the general concept of publishing is much lar-
ger than it was 100 years ago. What media products cannot be published
on the Internet! This terminological cluster reflects today’s industry of
journalism and publishing, much of which is run by conglomerates, re-
vealing its enormity and complexity, and the nature of its multiple facets
in particular, involving daily life, politics, commerce, law, advertising,
entertainment, culture, and technology etc. Oh, what is not inclusive!

In the last three decades, my husband Charles Chen, a Chinese A-
merican and retired professor of physics, and I have been to China five
times, lecturing, touring and doing research. During our stay in Beijing,
we had many interesting, fruitful and involved discussions with Professor
Su and his colleagues. This lexicon can also be said to have thus been
conceived in part. Another outcome was that James Wei Feng,one, of my
BIGC undergraduate students received a tuition waiver and assistantship
to get his master’s degree at Ohio University in 2008, whose thesis I
chaired. He became the most recent of 24 mainland students on whose
MS or PhD committees I served. The first, Manhong Song, arrived in O-
hio 21 years earlier, in 1988.

These students in the E. W. Seripps School of Journalism and Mass
Communication, where I served as the first female director of graduate
studies, exemplify the exchange in journalism and publishing between
China and the Western world. As in numerous in other fields, their

cross-cultural communication is also accelerating in an amazing manner



and at an equally amazing pace. This wordbook will be definitely an as-
surance for efficient and exact communication of this kind. I must say
sincere congratulations to my colleagues at the Beijing Institute of Graphic
Communication for their unique contribution to journalism and publishing
on international terms. I look forward to further collaboration with my

Chinese colleagues there soon.

ACC

Professor Dr. M Qrk» dtn

E. W. Scripps School of Journalism and Mass Communication
Ohio University, USA



UAFEBRNERC O ERE T AHREE, H4 XK
HEAE  FEUPEXA BN TANREBELAACE, HFELH MK
FHEAF TR A RALERER, H AL BB, HELEH
AHEHERFZEARBT T H YA BFNE, WHAFH, T/
AFEERIEZRN, ELFIHFTEEAFEAXLRAL, FARE
KERAZRAHAGE LR TEEEA - EXATE, X ot —
B FEBRTEEURZABNFRERAI N % E, % E
HES WA F R NEALEREEBNLREREE, AN
WLELCRMER X, 2 XML AFEFETNE, ER2 XA
FAERER, AT G G X A(HE R — X FEH A AR L)

(ARIGERHE) S R —AEANBL, —h“ELE7 . BE
EROER", R EBR FRATEHENR, v R REE —
/I\ﬁ)‘(ﬁﬂ)\%?[‘i]é“]—‘ﬁ’?ﬁ@“ﬁf&".EF“?E?&?&\#T'J\@@%EPfo
R AL FRER AT LARREERNHE, RTHEE .
BN ERFEAREEATHBAUNRZ FLR A IR P T HE#®
MHNREEEFME, “FELER WBLABE TRANEEME
Bo MUMBHBAG , ETEAZ TR, BN, RN LEHR
K EE B, & Ky HE,FER TR EREEF 11
ROXENREAAFEAERNBELCLHEABLY LE,

FEERENEECAELBEREL, E6Y R LEFLE
CHEFLRFESVN MEAHFHRRBAE RS, i,
trade book % X & ¥ # book which is published for sale through retail
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bookshops (it & & 4 J5 & 4T T H M 8 4 ) (An English Dictionary of
Printing and Publishing, Peter Colin Publishing Ltd. ), 7 JL “trade
book” B X E XA E T EEN —REANEZE TR, EFXER
A EWBA,TE Y ESREKTREES XM, trade book 7 I F
REEH X REHEEEERMARRRARAARE AXHEX L
KRN —REETHRN, EERE N —REHHRNF LR A
FEBMEAAT, K B K AT; B A ILA 8 PR B8 o AT LR A
“EREBAEB,RNHEEHL T L N “FEEREF"; mass-market
paperback (kK A H X M E B/ KA F)EF XF LR AN EMRE, £
PR FRBAEERN R+ H4/3/16 x6/7/8 WKL F, Bt
REAERRE BT NG R ERBERAT,CARTHE X EH
FRARESE .

AUBAEPEXEH 2%, v imprint( = Z H KB/ B ),
book packager( H # #|1E R/ A/AF ), ZH T EEEEEQAFTAR
FEXETLEFHRA, HEALHEEEEN, o libel( U XF
REL%, iR infringement (J03%, BA) o 4¢3 H M
HEATFHAMES AW, LB ETHE. £RAT,EH
Wb Bk 2 A = A B AR #” (basic tenet of the three-legged
stool) , BERMAZ & —F T, FEEMHFEARXCMA LN
BREM, BREE T HALCAELHNES, FANFELRSGXR
B2 A THAEA, ERNFRAERNEFZEETREER,
B A ES B A AEELSHE RN ERER F
XHEFEREESXRABLS N , XU FRXBREXZNY T, T
H:“REE. KK BEAZ, AFEEFRETRETFLANE
HERD? FE. —E4, K AFTHEIR, BHFARER K
BELI"XFREFEAMETANTD?

£ EW(F K% =% E 77 #) ( Webster’s Third New International
Dictionary) %5 # }g " # & X # the business or profession of the commer-
cial production and issuance of literature especially in book form for pub-
lic distribution or sale( ¥ /A FF & 47 54 & T x4t SOt & Al = WA 9 9 7 K
HATR R e ey PR R ) s B R - B AR W ROR R B
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BR 60 Fi| i #2 ) (An English Dictionary of Printing and Publishing) % H
8" ( publishing) # % X # the business of printing books or newspapers
and selling or distributing them to the public( 7 %] /& 45 5 i 45 5 1 A A&
EATRBENFT L), hA TN, ARy EBRFEANBLESEE
ETXHES, bFEEFEFXMZEZAH—ANHEER"FHE S
R EERXAKNER,

EREZFTERELA RMNBEERETLARKFTEERARY
R AEL, RANAKTR B & 5B KN ZIET & E K,
ErWfs i, FA8mFREFAL, FERRKERNH X,
MURBERNESEENRE. FAEFEFRENENAER
L XMES REA — 42, AABRE (FEIE) WEREK. &5
AL RN X, EAEAERTIRBZIR, B2 —NEFH Fw
A, REXCIERTR, BERTUREALE, FRAR, &N
EX—F—FANELPHEEE T THEARE, LA QF5AE
EENMWEEBR N4 AR GAZBAALEAT AN ERE G,
TNET EWH, TRENNFANAERE, HALAHL, HITHE
Ko

HAwmE IR, BARB RERNFAAZ, EFHEFEL.E
CXAEAMAH, REERFHRZ 0 BHTHA,

% #
2008 £ 8 A TALIE
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— BB
L AABEXFRMFHI, SN ERAAR NG AL P EHE S
TH#H7F,
i - abrasive (4R 7 AU %)
abrasive wear B f B | BEE
abrasiveness & #i M
2. HEME BT E RSB RRAT LT,
3. UMA R F A ALARE TR F W XEE
Fo
4 16-bit sample (16 L F££) , HEJF Bt 4% B sixteen-bit sample ,
4 R —HETURESNEXHEN B, REBLZE %
AR AEERL 5/,
W owriter fEE ,ER, EH  HEH; (SEH)EXEES
SA-—FATHEX WEAABHTR, WA HRHEEZ S
ki
%0 establishment (D% 37, #| & @4THA % ;4 b ; F 4 Ff
6. 4B E W REREAT A XL BB 3 X 24K, KB R xR 1y E B X,
tnifac. (Dfacsimile EX H4 K # & @factory T)- Bfacto-
tum L E FEH EAT F
T REWHAM A REENTE £ W AE, [ )45k,
%1 :Random House Inc. [ £ ]2 %% &
Kodansha [ 8 ] #
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seefee [ 12] 4 5% & 41
redox [ L] & L& K K M
8. E#ES()ATHBXHATERNA,
4 :second-class matter [ 3 ] % = 2 #f #F (B R &K X % B 7
ED
secular education T RHKF(F ZHHKF)
Semitic & (& {6 k& . MALMEF)
—_e) ' XL
1 ABEFUAL - EEXEHTFEMFHF, AERAEF
B HF R —F RN FZEE S D HT.
2.5 FAEHFWRE —ANFHE,WEE - AFHA FREX
#o '
UL EFRN AKX BEETS R, IEXTFH
Fo
4. DL 4Ll B F T 0 9R R ARTE T 1 BT 3 B SR
W48 FARH W+ N\TFRHF
SESEYESEE Y ESEFT TN AR TS
BE N TRAERHER R L hEER, AEFRAT
ABWEHEFEREENH A
.5 (A HFET)) &8 A\ blurb-writer
#IR(KME A)F KL\ fisheye
WEiE(—RF|ERH) flashby
INARER (45487 ) \ shoulder head
6. Fl—A&THWENEBXAL TR
U] i ¥ B crossline screen; gravure contact screen; gravure copy
screen; gravure screen; white line screen
& 7 blind sheet; unprinted leaf; white page; white; plain pa-

per; plain sheet; virgin paper
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