(5) EREAAFERLE

iﬁm =iz T
Tongyong Shangwu Hanyu

R L
bt [ T
GEh

i &

eneral Course f&




Y @ SRS PNE TR

Tongyong Shangwu Hanyu
LLP-F 7St 3 ]
/AYS

ITh: FT B
W& (EEREINFHT)

® B F B EHRETE BEs
EFE: BED

urse for Business Chinese

RS e o




EBEREE (CIP) g

WHBESNIE.1/ FHE5m. —dbat. XML 5T
R 5K HEE, 2010

ISBN 978—7-81134—673—2

I. O~ 0. OF- M. OF—LIBE-MIMLIE
B¥-HM V. OH195.4

Hh A B 45 1 CIPE R B2 7 (2010) 50643535

© 20104 HIZFEH AL M HIEET
KRAY B 9 ED 2 5%

BAESEIGE
A General Course for BusinessiChinese 1

%= # FHR
aERmE: £ B

XA % B R 5 K ¥ M R4
JEHTH X B H A 105 MREL if% : 100029
WG HL 15 . 010—64492338 RATERH G : 010—64492342
P4k: http: //www.uibep.com E—mail : uibep@126.com

EHEERSARAR B B Ik AL RATAT R AT
e RSF: 210mm X 280mm 10. 75618k 197F%
2010 4E 5 AJbniss 1 i 20104 5 H &5 1 IRE A

ISBN: 978—7—81134—673—2
Ei%: 0 001—3 000 SEM: 39.00 5T ()



~ \D“

i

GEFARISIUEY  (1~3) RELABESR A 21400 55 008 R b Bl 0 % F RIS 45 10T 25
o ARFIBOHE M THENIMT—EDUEKT (24T HSK AR Sl FokoE) 09 A LA
S ILES A RIUE R B, BEE T 200055 DUESCR I, ol b T
028 - £ R 5 DL AP IR 25

—. BB AL

GRS 5 DD 45— MHCH O T, BT 2~ 3RIRSC, 4 3RS0, Mt
FONMIE, REHITEAH2RIEIC, A 128, MO I, IEA ] ~ SRR,
WA 2B, A RTTRREIRS . A, AT R, %3], RIS R B
PESC, ATRAITERER h SO B g BRI A

=. BMHRSES

L. A6 5 R b A 4 b

AR FFIBOPHR X 4 30 55 DU 2 1 H 1R 45 28 BB s RS 1, BRI iRy 5
TAEEERELA BV & B RIS 1k, NP — B2 AR, B M IS, T IS
BRSSPI A ) FHR R G . B, AR “DUE+RI %5 S 15l R T 1 f
S,

& BRI SRR R 55 A0 SRS . BT O UEAR A oh T BB 2% 3] 42 2]
PS5 AR 5 L ROBERT . TR b T A B (RS b MBS, AR
MIZRRAIEBL, JLSh, TERE AT SIBURE, DB H RIS . SORAmiR . 74 155 15 1
4.

A% FR IR 1925 S (L8 5 S5 AT RE IR 25 AUy . 1B S A RE IS
IR ERBO R OB R BT B L, SE AL, 51 E AT, 4T
ME PRI A8, EREAEE, WEAEI% . AILHIIAI RS, (s T teiE
H IR, 6B R 1R TR,

RS ISR, BLESY T 18 5 DU/ 05 T8 4 05 (o M I 1 3 5 DLV Se e ) A
Sy SRR, BB, MBI, SoITS R % R A5 DI,

2. AEHH I

SOV 2 TR 55 TR RS A O 55 R RO B . b A 184 20 184 7



SEW, AT FEAL-3NARGEPRENE . NARESRREMHLREK, Dy K
S A1 55 USRI AR B RN IR, SO AR S Ty T AT R BRI, A 1B
BE-THESEIRERETS.

FER 55 WARRYAE 2T, BRA AR A, AR, MM LRSS, msHEer. B
SiHl. REmRE. By, MVEREARML . fsfbs. msRE, Wi, EH
BUSFN T, BB, BbRE. ARG RS, BN,

FENZ b, SRR 5 2 m TR RACE TSRS EE. AR, FHIE. Fik. K
YA, HRES . fbninke. B, &R,

3. Hblfetk J R 6 R IR AAE S AL

A R HNE IR SOE LA LALZL ORI NS EG 55 N L2 55 Tha A T4k, LA SO iERITE
BORMEIRRE 555, LSRR 55 2 brth bk 21 55 BUE .

ZROIRE QAER S NE LR, o BRIRESEIT, B BiRER ¥ I ERBECHIMS
RAEERUIZ, Bk, o MEmiEg. Rk MOHEIIIZ, &% FEETEIRI
N e gmtlE ARSI RE S5 o, TR SR KIEIIRER, i, AzZh¥E1E A B iES
RE R SRR SR, ZR RN b, R 5ERSCHISC AU 55 BLREANRG 55 AL Se Ay I 2D
B GANBERTHMEFSIIIL, Bl THES Bis, #EBE “Mbhs” |, KBTS
GIEI S ) S O F S R 2 22 R T DEA e N

=, BEFEEIY

— R, I R DR SCRIPR G 2R 1 HO6 ~ SERIN . XA, AnRA 18 45 5 A 6 ~ SURIM 4
AXEH, —EHREE— M.

BMEERAR, WEDM), FHICHIS AN A BEAR BRI U BN, 2 2138 AT LA
e B ORI, SHEBFE IR A fd . Rkt B —Ersidt, Berdid, aTl
o 2 BRI SLRACE RN B Kb HER TG 2

A RINEM IR ERE] T o E E KOO F SRS 5 5 R RGN L KA R K ) SCFe A
W, FERE. BMPEMALZAE, BOEEE TLUIRIE, DEd P&,

s 1 HARERL LG EA

@ Q} 2010540 F & @




A General Course for Business Chinese (1-3) is a comprehensive course book on business
Chinese, aiming to improve the communicative skills of business Chinese learners. The course book
suits the needs of those business Chinese learners who have attained a certain level (equivalent to HSK
Grade III or above). This series of course books are based on situational scenes, which are convenient
for multimedia teaching of business Chinese, and conducive to virtual business Chinese teaching on
the Internet platform.

I. The Basic Composition of the Book

A General Course for Business Chinese (1) consists of six units, each of which contains 2 or 3 texts,
totaling 13 texts. A General Course for Business Chinese (2) consists of six units, each of which contains
2 texts, totaling 12 texts. A General Course for Business Chinese (3) consists of six units, each of which
contains 1 text to 3 texts, totaling 12 texts. Each unit includes text(s), new words, proper nouns, notes
and exercises. Each text is matched with Pinyin (Chinese phonetic symbol) and English translation;
new words and notes are both bilingual. A corresponding CD-ROM is attached to each copy.

Il. The Main Features of the Book

1. The practicality and effectiveness of the thematic materials

The course books cater for business Chinese learners in their business communication activities,
emphasizing the combination of special knowledge, working skills and language basics. They are not
just simple collections of news items from economic newspapers or journals, but provide systematic,
novel and practical communicative skills for our learners from the aspects of language and business.

The grammar in these books serves the learning of business communications; the explanation of
grammar helps the learners to remove the language barriers while studying the business content. The
grammar in the notes is illuminated with examples and interesting explanations. In addition, the notes
also touch upon idioms, popular phrases, knowledge about culture and business.

The exercises in these books consist of language structure training and business communication
training. The former is designed for learners to understand and use the Chinese phrases and patterns.
The types of exercises are basically fixed and consistent and therefore more systematic. However, with
different language points the types of exercises in some texts are accordingly modified.

The business communication training is divided into the four aspects of listening, speaking,
reading and writing, and the tasks include reading aloud, reading comprehension, role playing and
mission accomplishing.

11



2. The business content

The content of the course books is focused on the basic knowledge of business communication.
The 18 units of the three books are actually 18 topics of business communication, each of which
contains 2-3 aspects of the topic. The content forms a connected whole through different situations
so as to enlarge the volume of business information, to enhance the learners’ memory of relevant
knowledge, and to establish an information platform for business Chinese learners.

In the process of learning business knowledge, both social exchanges and hot topics are included,
such as business tours, reception, negotiations, trade procedures, jobs, corporate management and
culture, tendering, agency, market research, marketing and advertising, investment, trademark law,
intellectual property, Canton fair, financing etc.

Required by business communication, we have also added some real business charts, contracts,
L/C letters, resumes, advertisements, tendering procedures, agency agreement and questionnaires.

3. The communicative and task-oriented arrangement of format and exercises

The texts are arranged along the story line of several major business people participating in
business activities. The business knowledge is learned through situational conversations and business
Chinese practiced in real business communication occasions.

The focus of the exercises is in the training of business content which unfolds through different
stages. The first is to help the learners to familiarize themselves with the specific business situation
through shadow reading and reading aloud. Second, the learners may do role playing by making up
their own conversations based on the text, which may very well stimulate their potentials in learning
Chinese. In the content of the exercises, business skills related to the text and the reproduction of
business situations are especially highlighted. The ultimate objective of the exercises is to help learners

to learn by doing, thus combining the class teaching with the real practicing of our social and economic
life.

I1l. Suggestions for the teaching

The average pace of the class is advised to be set at 6-8 class hours for each text including
exercises. Thus learners may finish the studying of book (1), book (2) or book (3) in a semester if they
spend 6-8 class hours every week.

This series of course books are rather extensive and diverse in their contents, and the situations
of the units are both connected and relatively independent, so the learners may choose and learn
conveniently according to their needs, interests and time. The design of the exercises is flexible. The
teachers may have the liberty to arrange their own classes according to the actual level of the learners.

I hereby extend my heartfelt gratitude to the leaders and experts from Hanban and UIBE for their
great support and assistance in the compilation of the course books. All comments from the readers
are welcome and will be used for reference to further revision of these books.
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Introduction to the
main characters

OF—3%&, BEXAFIA (Maria Luigi), BEXFIZHBREATHE
SOTFHEREE
Maria Luigi—female, from Italy; general manager of Italian Emma (China)

Garment Co. Ltd.

EE/R B, £EA (Bill Andrew) , FERXREIOZIEA ,
FHRREXTIMNEF R S KF P E L5 5 L S THEUHE
Bill Andrew

male, from the US; formerly a professional manager,

now studying in the Graduate Program for Chinese Economic and Trade
Practice of UIBE

BEA—%, HEA, IMEFEASKZEGFESE L MER
HIFE

Zhao Hong—female, from China; a senior student majoring in
International Trade at UIBE




Fin—58, FEA, WIMEFASKEMBAZFERZMFE
Qi Yuan—male, from China; in his second year of UIBE’s MBA Program

FHE—2, dEA, —FRUZEA, "ELTH
BEE

Wang Wei—male, from China; a professional manager, general

manager of Ruihua Company Ltd.

LA RAEZIAA., FifeRL b
RIS ZFHR HRFNRGAL. BF A 2F) Ak
R ERFZ A T B FPGEKTF, RSB F L oM L5 5
L. W AARTHNAL. EHARLAGMNE, Bl
FINIRT LR, FZfe L,

Maria and Bill are old friends. Bill gets acquainted with Qi Yuan and Zhao Hong at
UIBE. Maria wishes to improve her level of business Chinese in her spare time and Bill
introduces di Yuan and Zhao Hong to help Maria with her Chinese. The four become good friends. Wang
Wei is Maria’s friend, and through Maria he gets to know Bill, Qi Yuan and Zhao Hong.
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Text 1 Welcome to our compny i 005
Text 2 Is this also processing with supplied materials /014

| Exercises I
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| Exercises ) /040

T I R 4 e SR R U
Text | We cannot accept that method of payment /053
Text 2 A letter of credit /062

Text 2 We can not accept your claim /081
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Text1 A

{le 4

Text 1 Ihaven’t yet received a notice for an interview /093

Text 2 How does a company interview job applicants /106

job ad and resume /123
Text 2 That’s all for today’s interview /131
Text 3 What do you think of the performance of these applicants /138
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Canguadn gongsi

ZW 2w

Company Visit

Hudnying nin ddo women gongsi cangudn kdochd

WIBIERI RN AR SUEE

Yidali Aimé Fazhuang Yéuxian Gongsi Zhonggud Féngongsi zong jingli Ma Li hé mishi
xido Zhang dao Tianjin shi jingji jishu kaifaqd Xijin Fazhuang Yéuxian Gongst cangudn
kdochd, xiwang yu tamen giatdn fizhuang de jiagong yéwu. Fizhuang gongst jiédai rényudn
b& tamen dai ddo hulyishi, gongsi de zdng jingli Lit Zhan yijing zai hulyishi dénghou.

KR 52 34 e A PR ) v [ 43 2 ) sl 40 B TG SR RIA S /N 5K B R HE T 2 B R
TFRRERREGRA A SUEL, AR5 RN AL . e w3
RN BAEAAT A B, AT E) RSB CAfE R W EF IR

Liti zobng: MG& zdng jingli, nin hdo! Huanying huanying!

Flzhuang gongsi jiédai rényudn xiang Ma Li jieshao.

UREABAEAR G BAANE. )




Jiedai rényudn: Zhe shi wdmen géngsi de Lil zéng jingli.

BN XRBATAF xS,

Lit z6ng: Huadnying nin ddo wdmen gongsi cdngudn kdochd. Zhe shi wo de mingpian.

A B KINERIRANA RS UL, KRR

ot

Ma Li: Xiexie! Zheé shi wd de mingpian.

I R i RS R

Lit zong: Gé wei ging zud. Ma zéng, nin shi di yi ci l4i wdmen gdngsi, xian xiang nin
jieshao yixia wémen gongsi de gingkudng, qing kan PPT.

Ao BALEL. DR, BEE-UCRBRMAFE, ERENE—TFTRITAF M
158, 15HEPPT.
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Xijin Fazhuang Youxian Gongsi Jidnjie

Xijin Fazhuang Youxian Gongsi yu yijitijitsi nidn zai Tianjinshi jingji jishu
kaifaqu téuzi jianchdng, zhuce zijin wubdi wan méiyudn, zhlying gé zhdng
fuzhuang jiagong yewu. Suizhe jinnidn 1ai Zhénggud waimdao yéwu de xunst
fazhdn, gongsi de nidn shéngchdnliang yizhi zai zéngzhdng, qunidn hé gidnnidn
dou daddo le wibdi dud wan jian. Gongsi xian ydu yudngdng wibdi yu rén,
céng wei hén dud gudji zhiming pinpdi jiagdong gud yundongfu. gaoji xizhuang.
shizhuang. mdéozhi. zhénzhi. nitzdifd déng chanpin, chdnpin zhiliang shouddo yizhi
hdoping. Yinwei Tianjin jingji jishu kaifaqd zai shuishou. waihul. hdiguan déng
fangmidan géiyt le daliang de youhui zhengce hé bianli tidojian, shi wd gongsi
chdnpin zai jiagé fangmian kéyi b&ochi yiding de youshi.

ERBREBRAAET

B IREAT FR A ] T 1994 AE R TT AT AR T R X Be g a) .
Br@50077 %0, EEAMREM LIS . BT AR E Ah L 55 1R
MARE, AFPFELE R -BHANK, ZEMGTERER 7500 5514,
A A A BTE500/ A, EOHR 2 HEErmA MMM TidiZsh ik, @ %
oo WP, BEL B AFIRGES S, PR R Z BB IR
HATFBORIT R XAEBI. ML, %ﬁ%#ﬁﬁ%i‘Ti%E‘JﬁE&ﬁ%ﬂﬁ
RIS, AR ] P S AE A 7 T AT ABRS— e IR 3%

®

\a
&

Xijin Garment Co. Ltd., with registered assets of $5 million, was founded
in 1994 in Tianjin Economic-Technological Development Park, mainly dealing in
garment processing operations. With the rapid development of China’s foreign trade,
the annual output of Xijin Garment has been increasing year by year, reaching more
than 5 million garments last year and the year before last year. Xijin Garment has over
500 employees, most of -whom have experiences in processing sportswear, tailored
suits, fashions, knitwear, crochet and jeans etc. for well-known international brands.
And the quality of our products has been much acclaimed. The favorable policies
and convenient facilities in taxation, foreign currency and customs, provided by the
authorities of Tianjin Economic-Technological Development Park, have given us a
competitive edge in prices.

Introduction to Xijin Garment Co. Ltd.




Xijin Fazhuang Yduxian Gongsi nian shéngchdnliang Zhuzhuangta
ERRRARQBEEBIRE
Bar Chart for Annual Output of Xijin Garment
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Lid zong: Ma zdng, zhe xié jiti shi wdmen gongsi de gingkuang. Nin hdiydu shénme wenti?

Ao B, XA W BOEA 4 82

Ma Li: Kan le zhé ge PPT, wo dui gui gongsi ydu le yixié lidojié. Woémen néng bu néng xian
canguan yixia gui gongst de fazhuang shéngchdn chéjian?

O Fi: FHTRXAPPT, WM BAFEH T LT M. RAITEAGELESU— F AN
e A i ) 2

Lit zong: Dangrdn kéyi, zhe bénldi y& shi wdmen anpdi de yi bufén. Ranhou zdnmen zai tan
juti de wenti. Nin kan z&énmeyang?

Ao HARATLL, AR IRAT Ay o ARSE AT AR LR A 1) . 1
BEAF?

Ma Li: Hdo, dao le Lit zdng de gongsi, jiu ting Lit z6ng de anpdi ba.
O Fi: 4F, BT XIRMAF], BT .




