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A General Course for Business Chinese (1-3) is a comprehensive course book on business
Chinese, aiming to improve the communicative skills of business Chinese learners. The course book
suits the needs of those business Chinese learners who have attained a certain level (equivalent to HSK
Grade III or above). This series of course books are based on situational scenes, which are convenient
for multimedia teaching of business Chinese, and conducive to virtual business Chinese teaching on
the Internet platform.

I. The Basic Composition of the Book

A General Course for Business Chinese (1) consists of six units, each of which contains 2 or 3 texts,
totaling 13 texts. A General Course for Business Chinese (2) consists of six units, each of which contains
2 texts, totaling 12 texts. A General Course for Business Chinese (3) consists of six units, each of which
contains 1 text to 3 texts, totaling 12 texts. Each unit includes text(s), new words, proper nouns, notes
and exercises. Each: text is matched with Pinyin (Chinese phonetic symbol) and English translation;
new words and notes are both bilingual. A corresponding CD-ROM is attached to each copy.

iI. The Main Features of the Book

1. The practicality and effectiveness of the thematic materials

The course books cater for business Chinese learners in their business communication activities,
emphasizing the combination of special knowledge, working skills and language basics. They are not
just simple collections of news items from economic newspapers or journals, but provide systematic,
novel and practical communicative skills for our learners from the aspects of language and business.

The grammar in these books serves the learning of business communications; the explanation of
grammar helps the learners to remove the language barriers while studying the business content. The
grammar in the notes is illuminated with examples and interesting explanations. In addition, the notes
also touch upon idioms, popular phrases, knowledge about culture and business.

The exercises in these books consist of language structure training and business communication
training. The former is designed for learners to understand and use the Chinese phrases and patterns.

es of exercises are basically fixed and consistent and therefore more systematic. However, with
anguage points the types of exercises in some texts are accordingly modified.
siness communication training is divided into the four aspects of listening, speaking,



2. The business content

The content of the course books is focused on the basic knowledge of business communication.
The 18 units of the three books are actually 18 topics of business communication, each of which
contains 2-3 aspects of the topic. The content forms a connected whole through different situations
so as to enlarge the volume of business information, to enhance the learners’ memory of relevant
knowledge, and to establish an information platform for business Chinese learners.

In the process of learning business knowledge, both social exchanges and hot topics are included,
such as business tours, reception, negotiations, trade procedures, jobs, corporate management and
culture, tendering, agency, market research, marketing and advertising, investment, trademark law,
intellectual property, Canton fair, financing etc.

Required by business communication, we have also added some real business charts, contracts,
L/C letters, resumes, advertisements, tendering procedures, agency agreement and questionnaires.

3. The communicative and task-oriented arrangement of format and exercises

The texts are arranged along the story line of several major business people participating in
business activities. The business knowledge is learned through situational conversations and business
Chinese practiced in real business communication occasions.

The focus of the exercises is in the training of business content which unfolds through different
stages. The first is to help the learners to familiarize themselves with the specific business situation
through shadow reading and reading aloud. Second, the learners may do role playing by making up
their own conversations based on the text, which may very well stimulate their potentials in learning
Chinese. In the content of the exercises, business skills related to the text and the reproduction of
business situations are especially highlighted. The ultimate objective of the exercises is to help learners

to learn by doing, thus combining the class teaching with the real practicing of our social and economic
life.

lll. Suggestions for the teaching

The average pace of the class is advised to be set at 6-8 class hours for each text including
exercises. Thus learners may finish the studying of book (1), book (2) or book (3) in a semester if they
spend 6-8 class hours every week.

This series of course books are rather extensive and diverse in their contents, and the situations
of the units are both connected and relatively independent, so the learners may choose and learn
conveniently according to their needs, interests and time. The design of the exercises is flexible. The
teachers may have the liberty to arrange their own classes according to the actual level of the learners.

I hereby extend my heytfelt gratitude to the leaders and experts from Hanban and UIBE for their

great support and 2 ance in the compilation of the course books. All coxf om the readers
ed-for reference to further revision of these books.
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O#j—%&, BXAFMA (Maria Luigi) , BEAFZSHRELTH
EaARNRAERE
Maria Luigi—female, from Italy; general manager of Italian Emma (China)

Garment Co. Ltd.
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HIEEMIEFE S K FPELZFR S L ZTMERHE

Bill Andrew—male, from the US; formerly a professional manager,

now studying in the Graduate Program for Chinese Economic and Trade
Practice of UIBE

BO—%, RFEAN, WIMEFRSAZERESEULNEFELR
%
Zhao Hong—female, from China; a senior student majoring in

International Trade at UIBE




FiE—B, EA, MIMEFREKEMBA— G

Qi Yuan—male, from China; in his second year of UIBE’s MBA Program
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Wang Wei—male, from China; a professional manager, general

manager of Ruihua Company Ltd.
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LA . RMEOAARTHFNR, EARLHGMAE, il
HINRT LR, FiZfeRir,
Maria and Bill are old friends. Bill gets acquainted with Qi Yuan and Zhao Hong at
UIBE. Maria wishes to improve her level of business Chinese in her spare time and Bill

introduces Qi Yuan and Zhao Hong to help Maria with her Chinese. The four become good friends. Wang
Wei is Maria’s friend, and through Maria he gets to know Bill, Qi Yuan and Zhao Hong.
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Woaishang zai hud téuzi

Ih R LB BT

Foreign Investments in China

EP_

Tingshuo yixié téuzi lingyu kuoda le

Wit — L3 IS KT

Ma Li ging BY’ ér. Qi Yudn. Zhao Héng zhé ji wei péngydu ddo jia IV Idi juju. Tamen
lido qi le téuzi de huati.

LFIR R TR BRI LA A B S R R IR o A ATTHIAR T B % 1) 1 L




Md Li: Xianzai waishdng zai Zhonggud de téuzi hén dud a.

o F . BUAESMRGAE A [ B AR 2200

Bi’ér: Shi a. W zudtian zai wdangshang kan dao yi zé xidoxi shud, Yingte’ ér gongsi de
qudngqil téuzi jigou zai Béijing xuanbu le san ge xin de téuzi xiangmu.

tE R W FRWERAEM _EE B WU, SRR al i BB Bt MLk 7R b 5
BT =ASH R .

Ma Li: Dou shi ndxié fangmian de téuzi ne?

Ly ] R T T AR B W ?

Bi’ér: Tamen jiang fénbié xiang san jia zhongzi gongsi zhuzi. Yi jia shi yiliGo weishéng hangye
de, lidng jia shi huanbdo xin kéji lingyu de.

Ee IR ARATTRE 0 m = KPR A RITERE . — SR EST BAITILE, BEER B
PHE SR o

Zhao Héng: Zhe san jia gongst dou shi gaoxin kéji gongsi ma.

B 2L R=K N E R TR A W

Qi Yudn: Dui, gdoxin jishu chdnyé xianzai shi kua gud gongsi téuzi de redidn.
FE L R, RFEOAR IR B 2 T R .

Bi’ér: Yinwei zhonggud badan ydu féngfu de Idodongli ziyudn, hdiydu hén dud gdo shuiping
de kéydn rényudn.

b /R« BOATEAMES RS HRIR, EAR L mAK PR .

Zhao Hong: Baguo, zai hudnbdo kéji lingyu téuzi de hdoxiang hdi bu dud.

B2 AN, ERMRBH SRS I RIEA .

Bi’ér: Shi a, yiwdng kua gud gongsi téuzi zui miji de shi zhizaoye, bird qiché zhizao.
fuzhuang jiagong.

B R« W, DUERS A RS SR R AR R, By lE . Rk .

Zhao Hong: Sudyi shijie shang cdi you le name dud de “Zhdénggud zhizao” .

B2l TUHS B TIRAZ K “rhE S,

Ma Li: Fuwuye yé shi kua gué gongsi téuzi de mubido, bird women dajia dou shuxi de
lingshouye jutéu Wo’érma, Jialefu, zai zhonggud yijing fazhan de hén hdo le.

I RS5O 5 1 A w BB R H b, eI BATR KA BB R T B LRIk S




FKIEM, EPEHCERBEEMRET .

Qf Yudn: Nimen shud de zhexié dou shi bijido chéngshu de téuzi lingyu, er ling ling gi nidn
xitding de {waishang téuzi chdnye zhiddo mulu) zhong you hén dud xin de bianhua.

FF L s ARAT UL IX B AR LU BRI B B AU, 2007 SEAEIT Y (AR BB L dR
FHX) PHRZHHAELL.

Ma Li: Dou ydu ndxié xin bianhuda ne? Ni kudi shudshuo kan! Tingshuo yixié téuzi lingyu
kuoda le.

o A HARLEBTAALNE? IRERULUEA | WT U LB B AR T

Qf Yudn: Shi de, wdmen ganggang shud dao de hudnbdo xin kéji, gdoxin jishu chdnye jiushi
xin zéngjia de, shizhengflu guli de téuzi lingyu.

FF O SR, FRATRIR SR AR ORO R SR EOR MR BT N, 2 BURF
1377 INERSART B

Bi’ér: Haiyou ndxié bianhua?

tb IR - I WREAR{L?

Qi Yudn: Yudnldi jinzhi waishang téuzi de yixié lingyu xianzai yijing duiwai kaifang le, bird
dianxinye.

Fr AL JFORFRIRAN R BB LR GUHLAE S AN T, tetni .

Zhao Hong: Danshi dui yéuxié lingyu de xianzhi yé zéngjia le ba.

X 2L EJE A S AR pr BRIt 19 i T

Qi Yudn: Méi cuo! Bird fangdichdn ye,hdiydu naxié gdo haonéng. gado wirdn de chdnye
shouddo le ydngé kongzhi.

IF 0 RE: PEE! g, RS RLE RRERE . T A2 B T R

Ma Li: Yigian fdngdichdn ye yé shi waishang téuzi de yige hén zhdongydo de lingyu ne, xianzai
bianhud quéshi hén da a.

o ] DU S5 b R A R B8 ) MR AU e, BLAE AR A SEAR KT

Zhao Hong: Shi a, nimen shibushi yé xidng zai zhonggud téuzi ne? Kanhdo le shénme
xiangmu jiu ganjin chishoéu ba.

B LD W, PRI AE AR BB ? B T A A0 H pUE R I T




Text 1

I hear the range of investment has been expanded

Maria invites Bill, Qi Yuan and Zhao Hong to a party at home, chatting over the topic of investment.

Maria: Now foreign enterprises have lots of investments in China.

Bill: Yes, I saw some news on the Internet saying that Intel’s global investment arm has announced

three new investment projects in Beijing.
Maria: What areas do the investments go to?

Bill: They will fund three Chinese companies. One is in the medical industry, and two others are in

the field of new environmental protection technologies.
Zhao Hong: That explains why companies are all high-tech companies.

Qi Yuan: That’s right, high-tech industries are the hot spot for multi-national companies’

investment.

Bill: Because China not only has rich labor resources but also high level research and technical

personnel.

Zhao Hong: But investments are relatively few in the field of environmental protection

technologies.




