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A General Course for Business Chinese (1-3) is a comprehensive course book on business
Chinese, aiming to improve the communicative skills of business Chinese learners. The course book
suits the needs of those business Chinese learners who have attained a certain level (equivalent to HSK
Grade III or above). This series of course books are based on situational scenes, which are convenient
for multimedia teaching of business Chinese, and conducive to virtual business Chinese teaching on
the Internet platform.

I. The Basic Composition of the Book

A General Course for Business Chinese (1) consists of six units, each of which contains 2 or 3 texts,
totaling 13 texts. A General Course for Business Chinese (2) consists of six units, each of which contains
2 texts, totaling 12 texts. A General Course for Business Chinese (3) consists of six units, each of which
contains 1 text to 3 texts, totaling 12 texts. Each unit includes text(s), new words, proper nouns, notes
and exercises. Each text is matched with Pinyin (Chinese phonetic symbol) and English translation;
new words and notes are both bilingual. A corresponding CD-ROM is attached to each copy.

II. The Main Features of the Book

1. The practicality and effectiveness of the thematic materials

The course books cater for business Chinese learners in their business communication activities,
emphasizing the combination of special knowledge, working skills and language basics. They are not
just simple collections of news items from economic newspapers or journals, but provide systematic,
novel and practical communicative skills for our learners from the aspects of language and business.

The grammar in these books serves the learning of business communications; the explanation of
grammar helps the learners to remove the language barriers while studying the business content. The
grammar in the notes is illuminated with examples and interesting explanations. In addition, the notes
also touch upon idioms, popular phrases, knowledge about culture and business.

The exercises in these books consist of language structure training and business communication
tralnmg The former is de51gned for learners to understand and use the Chinese phrases and patterns




2. The business content

The content of the course books is focused on the basic knowledge of business communication.
The 18 units of the three books are actually 18 topics of business communication, each of which
contains 2-3 aspects of the topic. The content forms a connected whole through different situations
so as to enlarge the volume of business information, to enhance the learners’ memory of relevant
knowledge, and to establish an information platform for business Chinese learners.

In the process of learning business knowledge, both social exchanges and hot topics are included,
such as business tours, reception, negotiations, trade procedures, jobs, corporate management and
culture, tendering, agency, market research, marketing and advertising, investment, trademark law,
intellectual property, Canton fair, financing etc.

Required by business communication, we have also added some real business charts, contracts,
L/C letters, resumes, advertisements, tendering procedures, agency agreement and questionnaires.

3. The communicative and task-oriented arrangement of format and exercises

The texts are arranged along the story line of several major business people participating in
business activities. The business knowledge is learned through situational conversations and business
Chinese practiced in real business communication occasions.

The focus of the exercises is in the training of business content which unfolds through different
stages. The first is to help the learners to familiarize themselves with the specific business situation
through shadow reading and reading aloud. Second, the learners may do role playing by making up
their own conversations based on the text, which may very well stimulate their potentials in learning
Chinese. In the content of the exercises, business skills related to the text and the reproduction of
business situations are especially highlighted. The ultimate objective of the exercises is to help learners

to learn by doing, thus combining the class teaching with the real practicing of our social and economic
life.

lll. Suggestions for the teaching

The average pace of the class is advised to be set at 6-8 class hours for each text including
exercises. Thus learners may finish the studying of book (1), book (2) or book (3) in a semester if they
spend 6-8 class hours every week.

This series of course books are rather extensive and diverse in their contents, and the situations
of the units are both connected and relatively independent, so the learners may choose and learn
conveniently according to their needs, interests and time. The design of the exercises is flexible. The
teachers may have\tho arrange their own classes according to the actual levelef the learners.

y heartfelt gratitude to the leaders and experts from Hanhan and UIBE for their
great support and assis n the compilatio the course books. All comments from the readers
evision of these books.
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Ji Jin
April 2010
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introduction to the |
main characters

OFH—=%, BXFA (Maria Luigi) , EXRZSHRELFH
E 5 THREE
Maria Luigi

female, from Italy; general manager of Italian Emma (China)

Garment Co. Ltd.

EE/R B, £EFEA (Bill Andrew) , BEFREZZIE A,
HIREEMNIPEFES X FPEZFR S LSHEITHE
Bill Andrew

male, from the US; formerly a professional manager,

now studying in the Graduate Program for Chinese Economic and Trade
Practice of UIBE

BA—%, FEA, WILEFRSKFERFRAS T W MFER
HFE

Zhao Hong
International Trade at UIBE

female, from China; a senior student majoring in




Fin—%8, FEA, WIEFE S KFEMBA _ER
Qi Yuan

Program

male, from China; in his second year of UIBE’s MBA

LA REEAER., FitfoM L2 1k
REMINZFR HRFINGRGMAE, LF A ZA R &k
RIFERE O T B FREKT, WRABFRARLLHS
LA, AATEASART AL,
Maria and Bill are old friends. Bill gets acquainted with Qi Yuan and
Zhao Hong at UIBE. Maria wishes to improve her level of business Chinese in her spare

time and Bill introduces Qi Yuan and Zhao Hong to help Maria with her Chinese. The four
become good friends.
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Gongsi zheéngzai jinxing zlzhi jiégou de tiGozhéng

AT IEFEFHITHRAGHIRRE

Qi Yudn. Ma Li. Bi’&r zai Duiwai Jingji Maoyi Daxué fujin de kaféigudn [T lidotian.
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Bi’ér: MdLi, zhe ji tian mang shénme ne?

B IR« i), XJURACA AW ?

 Ma Li: Wémen gongsi gang binggou le liaingjia gongsi, xianzai zhéngzai jinxing zlzhi jiégou
de tidozhéng.

B R BAVAFNIEE T R AT, BUEIELEBHTHAGS M .

Bi’ér: Bei binggou de zhé lidingjia gongsi de yewt hé nimen gongsi de yiyang ma?

o 2K« BRI X 52 Rl 55 MR Wl —FEng 2

Ma Li: Bu yiyang.Wé xianzai ji yao jinkudi shixi zhe lidngjia gongsi de yewu gingkudang, you
ydo zhénghé jijia gongsi de shichdng ziyudn, hébing chéngzii xin de shichdng bu.

B s A b RIEBEZER R BRIX K A 7 L S5, B JLR A ]
TR, &I RALH 750

Qf Yudn: Na ni zuijin ting mang de ba?

FF AL AR HEEN (I 2

Ma Li: Shiya, wo xianzai yali hén da.

o R W, BINLEFE IR K,

Qi Yudn: Bi*ér, ni de gongzud yalh da bu da?

FF AL WUR, R TAER KA K?

Bi’ér: Y& hén da. Wémen gongsi y& ganggang jinxing le zlizhi jiégou de gdigé, jidnshdo le
yixié juéce hudnjié.

b IR ARK . AT Al NIRIEBEAT T ARG I e, MR T — Lo gesfesitli .

Qi Yudn: Shi ma? Nide gongzud ydu shénme bianhud ma?

I OAE o R? IR T4

Bi*ér: You, yiqian wo dou shi xiang bumén jingli huibdo gongzud, xidnzai bumén jingli bei
quxido le, wo zhijié xiang gongsi de fu zdngjingli huibao gongzud.

tb IR A, DARTERESE FI IS M I T, IR ISHEERIN T, RE RN
oA RS S FEY R TAE .




Ma Li: Nimen gongsi de gongzuo xidoll yinggdi tigdo le hén dud ba?

B F o AR F R AR N S TR ?

- Bi’ér: Méi cuor, gongsi de juéce bi yigidn kudi le hén dud, gongzuo xidoll tigdo le. Danshi
wo chéngddn de zéren geng zhong le, yali yé da.

tb R - WAL, ARIPRSRILLUITIR TIRZ , TR T . HEBRMK 5
fEEET, Bk,

Ma Li: Qi Yudn, ni de xin gongsi zénmeyang?

o R, IRIBTA R B ARE?

Qf Yudn: Wémen gongsi hén da, you hén dud chdnpin shiyébu, méige chdnpin shiyebu dou
you ziji dali de yanfabu. shéngchdnbu hé xidoshoubu, you duli de chanpin yewu litchéng.

7 A BATAFERK, FIRZ =k, 8407 FEEEE 3 S i RFR 55
A e IR RS B, AL A 45 TR

Bi’ér: Ni juti zuo shénme?

R AREARRAT A2

Qf Yudn: W6 xtyao xiangxi lidojié woémen shiyébu xidGoshou de chdnpin, buduan de kaifa xin
de shichdng ziyudn, xinzhdo xin de kehu. W6 yé mianlin zhe hén da de tidozhan.

FF O s R EVEA T AR IRATFNIBEE 70, ARTHIIFR BT T R, G4
Bt ee o A s IR KA Pk o

Bi’ér: Kanlgi wémen dou yiyang!
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Text 1

The company is undergoing organizational restructuring

Qi Yuan,Maria, and Bill are chatting in a café near UIBE.

Bill: Maria, what have you been doing these days?

Maria: Our company has just taken over two companies, and now we are conducting organizational
restructuring.

Bill: Are these two acquired companies in the same line of business as your company?

Maria: Not the same. Now I have to familiarize myself with the business operations of the two
companies as soon as possible; at the same time I have to integrate their market resources and
merge them into a new marketing department.

Qi Yuan: Then you must be very busy these days?

Maria: Yes, I’m under a lot of pressure.

Qi Yuan: Bill, do you have any pressure from your job?

Bill: Yes, I have. Our company has just undergone an organizational reform and reduced a few
decision-making procedures.

Qi Yuan: Really? Are there any changes in your work?

Bill: Yes, I reported to departmental manager before, and now the position of departmental manager
has been cancelled, and I report directly to vice general manager.

Maria: The efficiency of your company must have improved a lot, right?

Bill: That’s right, the decision making of the company becomes much faster, and the efficiency has
been improved. But my responsibility is bigger; the pressure is heavier as well.

Maria: Qi Yuan, what about your new company?

Qi Yuan: Our company is very big with many product divisions; and each division has independent
departments for research and development, production and sales; each has an independent business
process for its products.

Bill: What do you do specifically?

Qi Yuan: I need to know the details of those products sold by our division, develop new market




