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Abstract

Known as Green Book of China’s Tourism No. 9, 2010: China’s Tourism
Development Analysis & Forecast is the annual report of tourism in the country prepared by
the Tourism Research Centre, Chinese Academy of Social Sciences, and a key
member in the series of authoritative reports published by Social Sciences Academic Press
(China). This Green Book of China’s Tourism consists of main reports and special
reports.

The main report remarks on the general situation of China’s tourism in 2009,
analyzes the comprehensive factors which impact tourism development during the same
period, presents a forecast of the future trends of and suggestions on tourism
development in the years to come. Besides the analysis on the up-and-down of tourism
development in 2009 as well as diversified factors behind, the main report discusses the
economic and social functions of tourism industry, the domestic and inbound demands,
the luxury products and massive products, the hardware and software construction of
tourism industry. In terms of the which was issued by the State Council at the end of
2009, the main report points out that the tourism industry will pay more attention to
the economic strategy and social service functions. In 2010, China’s domestic tourism
and outbound tourism will increase continually, and the inbound will also recover.
China’s tourism will witness a fast growth with new issued regional development
strategies. The new divisions such as cruise, MICE, timesharing and creative tourism
will benefit from the good environment.

The global financial crisis which explosively grew up in 2008 is the crucial
environmental factor of the tourism industry in 2009 and the following years. In the
Tourism Green Book of this year, a section name Special Focus is arranged to provide
comprehensive and in depth analysis on this issue. China has held a gradually important
role in the global tourism in terms of not only its resources and consumptions, but also
its creativeness in management with local features. In recent years, some new divisions,
new products, new practices and new models in China enrich the practice of global
tourism. In this book, five cases are selected to demonstrate the creative practice of

“

China’s tourism. It is entitled as ‘ Made-in-China of’ Tourism Industry” .



The special reports also includes papers on three tourism markets, industry studies,
exploration and discussion, and tourism in HK, Macau & Taiwan. In addition to the
regular sections for the comprehensive analysis of three tourism markets (inbound,
outbound and domestic markets ) and three regions’ ( Hong Kong, Macau and
Taiwan) tourism development, the three industries ( hotel, scenic spot and travel
agency ) , special reports touch upon issues concerning related policies, regional
development and overseas perspectives and experiences.

Editors of this year’s Green Book of Tourism have well considered the feature of
tourism industry in the content design: regular sections for the continuity of
comprehensive analyses on one hand, and multiple specific reports for greater coverage
on the other. In this way, annual comprehensive analyses can be comparable, and

specific reports may reach more aspects of the sector.
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