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Robert Libby

Robert Libby is the David A. Thomas Professor of
Accounting at Cornell University, where he teaches the
introductory financial accounting course. He previously
taught at the University of Illinois, Pennsylvania State
University, the University of Texas at Austin, the Univer-
sity of Chicago, and the University of Michigan. He
received his BS from Pennsylvania State University and
his MAS and PhD from the University of Illinois. He is
also a CPA.

Bob is a widely published author and researcher spe-
cializing in behavioral accounting. He was selected as
the AAA Outstanding Educator in 2000, received the
AAA Outstanding Service Award in 2006 and received
the AAA Notable Contributions to the Literature Award
in 1985 and 1996. He is the only person to have
received all three of the Association’s highest awards
for teaching, service, and research. He has published
numerous articles in The Accounting Review; Journal of
Accounting Research; Accounting, Organizations, and
Society; and other accounting journals. He has held a
variety of offices including vice president in the Ameri-
can Accounting Association and is a member of the
American Institute of CPAs and the editorial boards of
The Accounting Review; Accounting, Organizations and
Society; Journal of Accounting Literature; and Journal of
Behavioral Decision Making.

Patricia A. Libby

Patricia Libby is associate professor of accounting at Ithaca
College, where she teaches the undergraduate financial
accounting course. She previously taught graduate and
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undergraduate financial accounting at
Eastern Michigan University and the Uni-
versity of Texas. Before entering academe,
she was an auditor with Price Waterhouse
(now PricewaterhouseCoopers) and a
financial administrator at the University
of Chicago. She is also faculty advisor to
Beta Alpha Psi, Ithaca College Accounting
Association, and Ithaca College National
Association of Black Accountants. She
received her BS from Pennsylvania State
University, her MBA from DePaul Univer-
sity, and her PhD from the University of Michigan. She is
also a CPA.

Pat conducts research on using cases in the introduc-
tory course and other parts of the accounting curriculum.
She has published articles in The Accounting Review, Issues
in Accounting Education, and The Michigan CPA.

Daniel G. Short

Daniel Short is professor of accounting and former dean of
the M.J. Neeley School of Business at Texas Christian Uni-
versity in Fort Worth, Texas. Before he joined TCU, he was
dean at the Richard T. Farmer School of Business at Miami
University and the College of Business at Kansas State
University. Prior to that, he was associate dean at the
University of Texas at Austin, where he taught the under-
graduate and graduate financial accounting courses. He
also taught at the University of Michigan and the Univer-
sity of Chicago. He received his undergraduate degree
from Boston University and his MBA and PhD from the
University of Michigan.

Dan has won numerous awards for his outstanding
teaching abilities and has published articles in The Wall
Street Journal, The Accounting Review, the Journal of
Accounting Research, and other business journals. He has
worked with a number of Fortune 500 companies, com-
mercial banks, and investment banks to develop and
teach executive education courses on the effective use
of accounting information. Dan has also served on
boards of directors in several industries, including man-
ufacturing, commercial banking, and medical services.
He is currently on the economic development committee
of the Fort Worth Chamber of Commerce.
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ince it was
first published,
Financial
Accounting has
grown to be
the market-leading
financial accounting
textbook on which both
students and instruc-
tors rely. The award-
winning author team of
Bob Libby, Pat Libby,
and Dan Short has
made it a best-selling
textbook by helping
the instructor and
student become part-
ners in learning. The
Libby/Libby/Short
authors use a remark-
able learning approach
that keeps students
engaged and involved
in the material from
the first day of class.

Libby | Libby | Short

FinanCia| Accounting Sixth Edition

www.mhhe.com/libby6e

Financial Accounting’s pioneering “focus company approach” involves students in the busi-
ness decisions of real companies, demonstrating how financial accounting makes a differ-
ence in the success of a firm. That, combined with pedagogical features and technology
assets that serve a variety of learning styles, makes Financial Accounting the textbook that
both students and instructors agree is the best of its kind on the market today.

“ . . It systematically guides readers through financial statements with focus companies
and, at the same time, integrates the transaction analysis and journal entries in every
chapter.” Haihang He, California State University




Libby/Libby/Short’s Financial Accounting maintains its leadership by focusing on three
key attributes:

RELEVANCY—THE PIONEERING FOCUS COMPANY

APPROACH: The Libby/Libby/Short authors first introduced their focus
company approach as the best method for helping students understand financial
statements and real-world implications of financial accounting for future managers. This
approach shows that accounting is relevant and motivates students by explaining
accounting in a real-world context. Throughout each chapter, the material is
focused around a familiar Real company, its decisions, and its financial statements. This
provides the perfect setting for discussing the importance of accounting and how
businesses use accounting information. Furthering its real-world applicability, the end-
of-chapter cases tie directly to the American Eagle Outfitters Annual Report in Appendix
B and the contrasting report from Urban Outfitters Form 10-K in Appendix C. This gives
students valuable practice reading and interpreting real financial data. In addition, real-
world excerpts expand on important chapter topics with insight into how real firms use
financial accounting to their competitive advantage.

CLARITY—A BUILDING-BLOCK APPROACH TO
TEACHING TRANSACTION ANALYSIS: Most faculty agree that

mastery of the accounting cycle is critical to success in financial accounting. And yet
all other financial books introduce and develop transaction analysis in one chapter,
bombarding a student early in the course with an overload of new concepts and terms.
The authors believe that most faculty take more time with the accounting cycle, but
other financial accounting textbooks dont. By slowing down the introduction of
transactions and giving students time to practice and gain mastery, this building-
block approach leads to greater student success in their study of later topics in
financial accounting such as adjusting entries.

TECHNOLOGY—POWERFUL TOOLS FOR TEACHING

AND STU DY: students have different learning styles and conflicting time
commitments, so they want technology tools that help them study more efficiently and
effectively. McGraw-Hill's Homework Manager and Homework Manager Plus, iPod
downloadable content, and ALEKS for Financial Accounting provide students with
three powerful tools tied directly to Financial Accounting, 6e, which will help them
maximize their study time and make their learning experience more enjoyable. In addition,
the Algorithmic Test Bank allows instructors to create an infinite number of algorithm-
generated quizzes and test assignments and gives students an endless number of problems
with which to practice.

Libby/Libby/Short’s Financial Accounting is the proven choice for presenting financial
accounting in a clear, relevant manner that keeps students engaged throughout your
course. Read on for more insight into what has made this textbook such a success with
faculty and students.
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Faculty agree the accounting cycle is the most critical concept to learn and master for students studying
financial accounting. The Libby/Libby/Short authors agree the accounting cycle is a critical concept. They
believe students struggle with the accounting cycle when transaction analysis is covered in one chapter. If
students are exposed to the accounting equation, journal entries, and T-accounts for both balance sheet and
income statement accounts in a single chapter, many are left behind and are unable to grasp material in the
next chapter which covers adjustments and financial statement preparation.

The market-leading Libby/Libby/Short approach covers transaction analysis over two chapters so that students
have the time to master the material. In Chapter 2 of Financial Accounting, students are exposed to the
accounting equation and transaction analysis for investing and financing transactions that only affect balance
sheet accounts. This provides students with the opportunity to learn the basic structure and tools used in
accounting in a simpler setting. In Chapter 3, students are exposed to more complex operating transactions
that also affect income statement accounts. As a result of this slower building-block approach to transaction
analysis, students are better prepared and ready to learn adjustments, financial statement preparation, and
more advanced topics. After the students have developed an understanding of the complete accounting cycle
and the resulting statements, Chapter 5 takes students through the corporate reporting and analysis process.

The graphic below shows a detailed comparison of the Libby/Libby/Short approach to the accounting cycle
chapters compared to the approach taken by other market-leading financial accounting text books.

Accounting Cycle

Start Early Compress Coverage Extend Coverage_

F/S & Users,

B/S Transactions
with Accounting Equation,
Journal Entries & T-accounts i
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The Libby/Libby/Short approach is better because it gives students more time to master
transaction analysis, which is the foundation for the rest of the course.

Students have more time to practice and feel less overwhelmed.

Allows students to develop comfort with simpler transactions in Chapter 2 before they
move onto more complex transactions in Chapter 3.

It's intuitive and matches the sequence of establishing and then operating a business
Builds on itself which allows more time and practice where it is needed.

“Solid presentation of t-accounts. Good that you use the same
transactions in general journal format so students can see the
transactions both ways. I like the transactions shown and that they
reflect what is occurring in the Papa John’s case.”

Phil Lewis, Eastern Michigan University

“A fairly thorough overview of the adjusting and closing
processes . . . The book provides a nice linkage between the
closing process and the preparation of the financial statements.”
Peter Woodlock Youngstown State University

“The adjusting entry process is clearly presented, which makes it
easier for the students to grasp the concepts.”
Rada Brooks, University of California at Berkeley

“The use of parenthesis in each journal entry is an excellent
approach... Very useful for engaging non-accounting majors.”
Michael Ulinski, Pace University

“I like the fact that when preparing adjusting entries that students
have to calculate.... It is important for students to have to think
through this process—which doesn’t occur when the amount is
provided.”

Brian Nagel, Duquesne University




Financial Accounting, 6e, offers a host of pedagogical tools that complement the different ways you like to
teach and the ways your students like to learn. Some offer information and tips that help you present a com-
plex subject; others highlight issues relevant to what your students read online or see on television. Either
way, Financial Accounting’s pedagogical support will make a real difference in your course and in your students’
learning.

Financial Analysis

. These features tie important chapter
concepts to real-world decision-making
examples. They also highlight alternative
viewpoints and add to the critical thinking
and decision-making focus of the text.

Self-Study Quiz

Research shows that students learn best when
they are actively engaged in the learning process.
This active learning feature engages the student,
provides interactivity, and promotes efficient learn-

ing. These quizzes ask students to pause at strategic i
points throughout each chapter to ensure they 1 _ Aemwmy | Accouwr
understand key points before moving ahead. 16 Ry b e o it

International Perspective

: v These features highlight the emergence of
. global accounting standards (IFRS) at a
level appropriate for the introductory student.

REAL WORLD EXCE

Deloitte IAS Plus
Website

VI



A Question of Ethics

These boxes appear throughout the text,
conveying the importance and consequences
of acting responsibly in business practice.

REAL WORLD EXCERP
CFO MAGAZINE

Key Ratio Analysis

Students will be better prepared to use
financial information if they learn to
evaluate elements of financial performance
as they learn how to measure and report them.
For this reason we include relevant key ratios
in each chapter in Key Ratio Analysis sections.
Each Key Ratio Analysis box presents ratio
analysis for the focus company in the chapter
as well as for comparative companies.
Cautions are also provided to help students
understand the limitations of certain ratios.

o
5
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Focus on Cash Flows

The early and consistent coverage of cash
flows encourages students to think more
critically about the decisions they will face
as managers and the impact those decisions
will have on the company’s cash flow. Each of
the first 12 chapters includes a discussion and
analysis of changes in the cash flow of the
focus company and explores the decisions that
caused those changes.

Learning Objective 6
Identify investing and financing
transactions and demonstrate
how they are reported on the
statement of cash flows.

ALL JOURNAL ENTRIES TIED TO THE ACCOUNTING EQUATION

Journal entries marked with (A), (L), (SE), (R), (E), or (X, if a contra-account) and plus and minus signs in
early chapters assist students in transaction analysis. In addition, following each journal entry is a sum-
mary of the effects of the transaction on the

fundamental accounting equation.

VII
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Each chapter is followed by an extensive set of end-of-chapter material that examines and integrates
concepts presented in the chapter. Assignments are arranged by level of difficulty and learning objec-
tives. To maintain the real-world emphasis of the chapter material, they are often based on other real
domestic and international companies, and require analysis, conceptual thought, calculation, and
written communication. Assignments suitable for individual or group written projects and oral
presentations are included in the Cases and Projects section.

CHAPTER TAKE-AWAYS

Chapter Take-Aways

Bulleted end-of-chapter summaries complement
the learning objectives outlined at the
beginning of the chapter.

L Nply the revenue princigh 1o dete Fecor vates revenue for 1ypical

Fellllers e Nty b 284

ignition policies are widely of the most important det (

the fair presentation of financial statements. For most merchandisers and manufacturers, the

required revenue recognition point is the time thal tile chinges to the buyer (shipment or delivery
of goods), For service companies, i is the time that services arc provided.

Hhio It of credit cond sutes; sates iseounts, v sales nefurs o the sants
Low ek valos, . 3RS
Both

5 cxpenses. . they salex.
which should always be treated as a contra-revennie. also reduce et sales.
A Auat e und interpeer th grow peofit jrercentage, . 288
ntage measures the ability to charge premiuin prices and produce goods and ser-
M lysts, and eredi the
company’s product development, marketing, and production srategy.

nate the oifuets ol nmeallecuble seconnts seeedsable hod debis) a0

companies must employ the allowance method to sccount for
uncollectibles eps in the process:

. “The end-ol-period adjusting entry to record bad debt expense estimates.

. Writing off speeific accounts determined ng the period.

The adjusting entry reduces net income as well as net accounts receivable. The write-ofT affects
ther

S Avuty e cebvabbe TOYEr ritio sl e offeets of wcravals

Key Ratios e — -

Summary of the key ratios presented in the
chapter.

Finding Financial Information : T [

Graphic that highlights the chapter’s key con- e ——
cepts, numbers, and totals in an easy-to-review

‘Statement of Cash Flows
Under.

5
 Under Summary of Significant Accounting
Policiex:

i i | Nerr—
graphic; includes balance sheet, income e
statement, statement of cash flows, and note e
information. i |
Key Terms ,
CooGontssan " Porcam Rerand |
Page referenced to the chapter text. e Ny
Fuctory Overhead  p. 342 Lawer of Cost or Market Replacement Cost p. 353
Finished Goods lnventory p. 340 (LCM) p 353 Specific Identification
First-In, First-Out (FIFO) Merchandise Inventory p. 340 Method p. 345
Method p. 346 Net Realizable Value p. 354 ‘Work in Process Inventory p. 340
Goods Avalluble for Sule p. 343 Perlodic Inventory System  p. 361
Inventory p. 340 Perpetual Inventory System p. 361 ]
e R e b i



EXERCISES

[ 1 Avaitable with McGraw-Hills Homework Managee

Matching Definitions with Terms or Abbreviations
Match each definition with its related term of abbreviation by entering the appropriate letiet in the

space provided.

Ayt

Jetivitis

(1) SEC

(2) Audit

(3) Sole proprietorship
(4) Corporation

(5) Accounting

and processes financial information
formation 1o deci

A system that collects
about iization and reports that

sion makers.

B. Measurement of information about an entity in the monctary

anit—doltars o other national currency.

©
(7). Audit report
(8) Cost principle
(@) Partership
(10) FASB

(1) CPA

(12) Unit of measure
(13) GAAP

(14) Publicly traded

Problems

An business owned by two or more persons.
The organization for which finanicial data are to be collected
(separate and distinct from its owners)

£ An incorporated entity that issues shares of stock as evidence

of ownership.

. Initial recording of financial statement elements at

acquisition cost

3. An examination of the financial reports (© ensure that they

represent what they claim and conform with generally
accepted accounting principles.
Certified public accountant.

| An unincarporated business owned by one person.

A report that describes the auditor’s opinion of the faimess
of the financial statement presentations and the evidence
athered to support that opinion.

Securities and Exchange Commission.

.. Financial Accounting Standards Board.

A company with stock that can be bought and sold by
investors on established stock exchanges.

N. Generally accepted accounting principles.

Cross-referenced in blue to the Alternative Problems.

Alternative Problems

Similar in level and content to the end of chapter

problems.

Questions
Multiple Choice
Mini-Exercises
Exercises

PROBLEMS ‘.:l Available with McGraw-Hill's Homework Manager

Preparing a Trial Balance (/74 1)

Dell Inc. is the world’s largest computer systems company selling directly to customers. Products in-
clude desktop computer systems, notebook computers, workstations. network server and storage prod-
ucts. and peripheral hardware and software. The following is a list of accounts and amounts reported
in & recent year. The accounts have normal debit or credit balances and the dollars are rounded to the
nearest million. Assume the company’s year ended on January 31, 2012.

Accounts Payable $2397  Marketable Sccuritics $2.661
Accounts Receivable 2094 OtherAssets

Accrued Expenses Payable 1208 Other Expenses

Accumulated Depreciation 252 Other Liabilities

Cash 520 Property. Plant, and Equipment

Contributed Capital 1781 Research and Development Expense

Cost of Sales 14137 Retained Earnings

Income Tax Expense 624 Sales Revenue

Inventories 273 Selling, General. and

Long-Term Debt 512 Administrative Expenses

Required:
1. Prepare an adjusted trial balance at January 31, 2012.
2. How did you determine the amount for retained eamings?

Cases and Projects

Includes Annual Report Cases, Financial Reporting
and Analysis Cases, Critical Thinking Cases, and
Financial Reporting and Analysis Team Projects

IX



Libby/Libby/Short's Financial Accounting, 6e, offers a Digital Learning System that
goes beyond the textbook to give students the extra help they need while providing
instructors with tools for teaching a stimulating and rewarding class. The following
tools are tied directly to the textbook and help to maximize study time and make
learning more enjoyable:

iPod Downloadable Content

You are holding a media-integrated textbook that provides
students with portable educational content—just right for
those students who want to study when and where it’s most
convenient for them. Financial Accounting, 6e, gives students
the option to download content for review and study to their
| Apple® iPods and most other MP3/MP4 devices. iPod icons

appear throughout the text pointing students to chapter-

specific quizzes, audio and video lecture presentation slides,
Photo Courtesy of Apple.® and course-related videos.

Quick reference to iPod icons

Lectured slideshow-LP1-1 Video 2-1 Audio lecture-AP3-1
www.mhhe.com/libby6e www.mhhe.com/libby6e www.mhhe.com/libby6e
Lecture Presentations Topical videos available for ~ Audio lecture
available for download download to your iPod, presentations available
to your iPod, Zune, or MP3 Zune, or MP3 (depending for download to your
device (audio and visual on your device). iPod, Zune, or MP3
depending on your device). device (audio and visual

depending on your
device).



ONLINE LEARNING CENTER
www.mhhe.com/libby6e
For instructors, Financial Accounting’s Online Learning
Center includes the Instructor’s Resource Manual,
PowerPoint slides, Solutions Manual, and Excel

Template solutions tied to the end-of-chapter material.
There are also links to professional resources.

For students and instructors, the OLC includes American
Eagle Outfitters annual report and Urban Outfitters Form
10-K linked to the text material, check figures, Web

links, and McGraw-Hill's Homework Manager (see below).

Instructors can pull all of this material as part of
another online course management system.

o

oo v | MCGRAW-HILL'S
MANASERIE M | HOMEWORK MANAGER

ISBN 0073324825

McGraw-Hill's Homework Manager System is a
Web-enhanced study tool that duplicates problem
structures directly from the end-of-chapter material in
Financial Accounting, 6e, using algorithms to provide a
limitless supply of online self-graded practice for stu-
dents, or assignments and tests with unique versions of
every problem. Say goodbye to cheating in your class-
room; say hello to the power and flexibility you've been
waiting for in creating assignments.

McGraw-Hill's Homework Manager is also a useful
grading tool. All assignments can be delivered over
the Web and are graded automatically, with the results

stored in your private gradebook. Detailed results let
you see at a glance how each student does on an
assignment or an individual problem—even to how
many tries were required to solve it. ‘

Learn more about McGraw-Hill's Homework Manager by
referring to the front cover insert.

g 1 . | MCGRAW-HILL'S
wacer = PLUS | HOMEWORK
—— MANAGER PLUS

ISBN 0073324833

McGraw-Hill's Homework Manager Plus gathers all of
Financial Accounting’s online student resources under
one convenient access point. Combining the power
and flexibility of McGraw-Hill's Homework Manager
with other proven technology tools, McGraw-Hill's
Homework Manager Plus provides the best value
available for the student eager to embrace the full
benefits of online study and review.

In addition to McGraw-Hill's Homework Manager Plus,
students may also access:

Interactive Online Version of the Textbook

In addition to the textbook, students can rely on this
online version of the text for a convenient way to
study. This interactive Web-based textbook contains
hotlinks to key definitions and real company websites
and is integrated with Homework Manager to give
students quick access to relevant content as they work
through problems, exercises, and practice quizzes.

XI



ALEKS"| ALEKS®

ALEKS (Assessment and LEarning in Knowledge
Spaces) delivers precise, qualitative diagnostic
assessments of students” knowledge, guides them
in the selection of appropriate new study mate-
rial, and records their progress toward mastery of
curricular goals in a robust classroom manage-
ment system.

ALEKS interacts with the student much as a
skilled human tutor would, moving between
explanation and practice as needed, correcting
and analyzing errors, defining terms and changing
topics on request. By sophisticated modeling of a
student’s knowledge state for a given subject,
ALEKS can focus clearly on what the student is
most ready to learn next. When students focus on
exactly what they are ready to learn, they build
confidence and a learning momentum that fuels
success.

ALEKS Math Prep for Accounting provides
coverage of the basic math skills needed to
succeed in introductory financial accounting,
while ALEKS for the Accounting Cycle provides a
detailed, guided overview through every stage of
the accounting cycle.

For more information, visit the ALEKS website at
www.business.aleks.com.

XII

Course

Learn Smart. Choose Smart.

CourseSmart is a new way for faculty to find and
review eTextbooks. It's also a great option for
students who are interested in accessing their
course materials digitally and saving money.

CourseSmart offers thousands of the most
commonly adopted textbooks across hundreds of
courses from a wide variety of higher education
publishers. It is the only place for faculty to
review and compare the full text of a textbook
online, providing immediate access without the
environmental impact of requesting a print
exam copy.

With the CourseSmart eTextbook, students can
save up to 45 percent off the cost of a print
book, reduce their impact on the environment,
and access powerful Web tools for learning.
CourseSmart is an online eTextbook, which means
users access and view their textbook online when
connected to the Internet. Students can also
print sections of the book for maximum portabil-
ity. CourseSmart eTextbooks are available in one
standard online reader with full text search, notes
and highlighting, and e-mail tools for sharing
notes between classmates.

http://www.coursesmart.com



1 Instructor CD-ROM

ISBN 0073324868

This integrated CD-ROM allows you to access most of the
text’s ancillary materials. You no longer need to worry about
the various supplements that accompany your text. Instead,
most everything is available on one convenient CD-ROM:
PowerPoint slides, Solutions Manual, Instructor’s Resource
Manual, Test Bank, and Computerized Test Bank.

V] Online Learning Center
www.mhhe.com/libby6e
See page (XV) for details.

V] Solutions Manual
Prepared by Robert Libby, Patricia Libby, and Daniel Short.
Provides solutions for end-of-chapter questions, mini-
exercises, exercises, problems, and cases. Available on the
Instructor CD-ROM and text website.

7] Test Bank
Prepared by Angela Sandberg at Jacksonville State University.
Includes more than 2,000 problems and true/false, multiple
choice, essay, and matching questions. Available on the
Instructor CD-ROM.

[Z] Presentation Slides
Prepared by Jon Booker and Charles Caldwell at Tennessee
Technological University, and Susan Galbreath at David
Lipscomb University. Completely customized PowerPoint
presentations for use in your classroom. Available on the
Instructor CD-ROM.

] Instructor’s Resource Manual
Prepared by Lisa Gillespie at Loyola University-Chicago.
Cross-references by topic all supplements, including the Test
Bank, Videos, Study Guide, and PowerPoint slides, to help
instructors direct students to specific ancillaries to reinforce
key concepts. Transparency masters of text exhibits included.
Available on the Instructor CD-ROM and text website.

11 Atgorithmic-Diploma Testbank
ISBN 0073324795
Add and edit questions; create up to 99 versions of each
test; attach graphic files to questions; import and export
ASCII files; and select questions based on type, level of

difficulty, or learning objective. Provides password protec-
tion for saved tests and question databases and is able to
run on a network.

EZ Test

A flexible and easy-to-use electronic testing program that
allows instructors to create tests from book-specific items. EZ
Test accommodates a wide range of question types and allows
instructors to add their own questions. Multiple versions of
the test can be created and any test can be exported for use
with course management systems such as BlackBoard/WebCT.
EZ Test Online is a new service that gives instructors a place
to easily administer EZ Test-created exams and quizzes online.
Available for Windows and Macintosh environments.

Instructor Excel Templates

Solutions to the student Excel Templates used to solve
selected end-of-chapter assignments. Available on the text
website.

Check Figures
Provide answers to select problems and cases. Available on
the text website.

Instructor’s Manual to accompany the MBA

Companion Supplement

ISBN 0072931329

Prepared by Peggy Bishop Lane and Catherine Schrand, both
of the Wharton School at the University of Pennsylvania.
Includes expanded material on leases and deferred taxes.

Instructor’s Manual to Accompany Understanding Corporate
Annual Reports by William R. Pasewark
www.mhhe.com/Pasewark7e

Financial Accounting Video Library

ISBN 0072376163

Created to stimulate classroom discussion, illustrate key
concepts, and review important material. Selected videos
produced by Dallas TeleLearning of the Dallas County
Community College District © 1999. To acquire Accounting
in Action as a Comprehensive Telecourse package, call Dallas
TeleLearning at 972-669-6666, fax 972-669-6668 or visit
their website at www.lecroy.dcccd.edu.
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