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Preface

The rapid-developing Chinese economy is globalizing the Chinese language and culture at a faster pace.
Business Chinese has become much in demand worldwide.

Who this textbook is for
Into Business with Chinese, as the first book of the series Chinese for Global Business, is intended to be
a new and interesting textbook for beginners of business Chinese, such as international company staff

abroad, foreign business people in China and learners of business Chinese in Confucius Institutes around
the world.

What this textbook is for

The book has applied the general language learning principles and common procedures of international
business practice, in an attempt to improve the business Chinese proficiency and inter-cultural business
communication competence of foreign learners.

What this series contains

The series consists of three books, which can be used separately or consecutively in training:

Into Business with Chinese is suitable for a 60-hour entry-level program of business Chinese;

New Concept Business Chinese is suitable for a 90-hour intermediate program of business Chinese;
Business Chinese Masters is suitable for a 120-hour advanced program of business Chinese.

Why the book is different

This series of books is distinctive for the following four elements:

International concepts: It conforms to the language learning habits of foreigners, mixes Western and
Chinese elements in design, integrates the learning concepts of business English into business Chinese,
and keeps a balance between language and cultural learning, as well as business culture and traditional
Chinese culture.

Multidimensional structure: /nto Business with Chinese forms a multi-faceted and cohesive structure
to provide the courseware, online courses, and e-learning platform supplementary. Moreover, apart from
the Chinese pinyin (the phonetic system of Chinese characters), the textbook provides bilingual versions
of Chinese and ten foreign languages respectively, covering all the important business languages of the
world.

Business situation modules: Each book contains 12 units of business situation modules to describe the
entire process and each phase of business activities.

Diverse teaching methods: The textbook integrates the task approach, communicative method,
interactive, collaborative or cultural learning modes for business Chinese training.

With clear business traits, the textbook distributes its contents and tasks in six sections: Cultural tip, Words
and expressions(Common expressions), Practice makes perfect, Dialogues, Practice activities, Practical
Chinese. Each unit takes five class hours. The book is accompanied by an MP3 disk, containing recorded
materials for oral-aural practice.

The authors are deeply indebted to the leaders of Hanban/the Confucius Institute Headquarters, and the
University of International Business and Economics (UIBE) for their strong guidance and support. Special
thanks should go to many scholars at home and abroad for their valuable comments, suggestions and
reviews. We also ‘acknowledge the help and support from the Center for International Business Chinese
Communication and the School of Foreign Languages, UIBE in translating the book into nine foreign
languages. Specially, we are very graceful to the editors of Higher Education Press for their professional,
careful and highly efficient editing.

A textbook can never be of good quality without the readers’ contributions. We sincerely hope that we are
lucky enough to get them and improve it in the future.

Let us dedicate this book to the overseas business Chinese learners!
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ARRIVING IN CHINA
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DINING AND LODGING

gl e S R
T R T

MONEY MATTERS

;vé—n I_D Eha ;i n*g __________
h /4

=] %% 8 47
ASKING THE WAY

yué jian badi fang
25 W1

MAKING AN APPOINTMENT AND VISITING

gong s jie shdo
A !
INTRODUCING THE COMPANY

shi chdng ying xido
T 3 54
MARKETING

shang wa zT xdn
v > >
R 52514

BUSINESS CONSULTATION

can gudn k&o cha
.
A B

VISITING A COMPANY

;chnz; \Tva_té—n ;Dc‘n—n _________
7 %k 1

BUSINESS NEGOTIATION

gian ding hé tong

) e =

AT 4
SIGNING A CONTRACT

gdo bié |i kai

&5 & I

SAYING GOODBYE

3
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Focus of the lesson
® i742°F Greeting

® /-4 Introduction

® Hf2%HE Schedule

® N41E/{ /)& Hotel check-in
® P E % Chinese dishes

® #LiE Toasting

Cash

Bank

Intention

Asking for help

Transportation

Asking the way

Making an appointment

® 7515 Paying a visit

® /K E . wKRFT Asking for advice or
permission

® />3] f A~ Brief introduction of a company

® /5] 44 Company structure

e/, M Good wishes

® T3 EAx
® T 4H Rk
® = &AL

® i 57517
® T AT
@ FLiiA K
® /5] 3R]
® F RiE T
® /4B H %
® = %iT#  Ordering products
® #4135 ¥ Negotiating prices
@ Z il 4ELZEIN Making suggestions

or asking for advice
® 5 Contract
® iT 24 Signing a contract
® 3| hiE#  Starting a conversation

® % 7] Saying goodbye
® 5L  Boarding a plane
® {#7% Making an assumption

Market positioning
Marketing strategies
Transition in meaning

Business consultation
Market analysis
Polite request

Company departments
Product presentation
Introducing places

%.73) JL & GLOssARY 116
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Dialogue Key sentence patterns Page

® %1 T FAN R

Greeting and introduction RA/EATR e 1
® xfi52: HARLZH I am/This is. ..

Schedule
s e i e L e R R R DT i e i e

Check-in gl B 10
® 3152 KRITLIR Could you please tell me...

Going to a restaurant for dinner
® ifiE1. LA

Exchanging money FAlir 22
® X i52: Wik P I’d like to .../ want to ...

Opening an account :
® xtiE1: KBhIEIR |

Asking theiways oo 0 0 e s dsi i s W AT e AEARIL? 32
® x}i52: T How can I get to.../Where is...?

Transportation
WAL Wl s e e T LV, 9

: =

@ iHifo. fc;iglz\gﬁfzor  sbpainnent Can/May/Could I...?; Can/Could you...?; 41

Visiting and meeting Is...OK?; How about...?
® gl NS AL : :

Introducing the company A oo SR o 50
® xfi52: HART f# (1) wish/hope...

Mutual understanding
® xfiEl: WHEAL -

Market positioning A, 22, ¥ 59
® XTiE2: BAH R although

Marketing strategies
® XfiEl: NEiEE

Company operation el Sk ? 68
@352 BEPER Would you mind...?

Consumers’ needs

® xfiE1: RG] &3]
Visiting different departments of a company THIE g oneree 77
® x1iE2: A4 This is...
Products presentation

_____________________________________________ R
@ Mgl FSRITH
Ordering products R L ? 86
® x[iE2: MAkak A Shall (we, I...) do...?
Negotiating prices
® xiE1: AELFIA
Before drafting the contract > e 95
® 3152: T 6 As to...; in regards to ...
Signing the contract
_____________________________________________ L e
® *1i51: &5
Saying goodbye Ao 105
® X} i52: JHEIEMF 4 enable ... to do .../make. ..

Checking in
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Focus of the lesson
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pb&n k& zhdngdidn

34t C RmaH

dd zhaohu jiéshao richéng anpai




 BRRE—AE

It is highly important to know the vacations of the country you are visiting in order
to arrange your business schedule properly. Chinese work from Mondays to Fridays,
and rest on Saturdays and Sundays. China has many festivals as legal holidays. For
instance, National Day is a three-day holiday. Together with the two weekend days
before and after, the three-day holiday can be lengthened into a seven-day holiday.
That’s why National Day is called “Golden Week” in China. In addition, the Chinese
government now has 3 days for the Spring Festival, and 1 day for the Dragon Boat
Festival, the Tomb-sweeping Festival, and New Year’s Day.

TR FF BREROFRE B, 5F Y x#H BH
Lidojie fangwén gudjid de jié jid ri gingkudng, dui gidddng de anpdi shangwl
FH to L&, YEA & T4 HE E B — 3 A&,

huddong shifén biydo. Zhonggudrén de gongzud shijian shi zhou y1 ddo zhou wu,

B A BR EZZKRER, &£ FX, TEH H R 298 AL

zhou lid, zhou ri shi fading xiuxi ri. Jinnianldi, Zhonggud jiang hén dud jiéri gutding

A EEEA W CEER S FEA T RE
weéi fading jié jia ri. BirG * Gudgingjie”, Zhonggudrén ke&yi xidngshou ddo

= RWBIE, &8 WE 9 WAE, TAH L X & KK, Bt
san tian de jidgl, lidnjieé gidnhdu de shuangxidri, k& ydu gT tidn de changjid, yTnci
B CmeRT & Ak, B, EE AR BT A ERAR,
st you “hudngjinzhou” zh1 chéng. Lingwai, Zhonggud guiding Chunjié fang g1 tian jid,

A, AAF. AL A A — X HRH.

Dudnwujie, QTngmingjié, Yuanddn dou ydu yi tidn de jiaqrT.

-lﬁ% ‘,%wmﬁ$%$ﬁa%%&§%? .
Wéi shenme shu6 1160 lé féngwen guoﬂq de jle Jla ri QI ngkugng hé&n zhdngydo?

sty 3G . S e : 7 b3 5 e e
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ARRIVING IN CHINA

r H l_’u‘ e
i. TV\ Words and expressmns

vﬁ-i,ﬂ.gﬁ-@ # 2 i"”]o

Listen to the recording and learn the new words through the pictures.

BF: INR—TF3R

4 . 5 . A
f Business card: get to know a business card !
i
i
@% mingpidn: rénshiyixid mingpian P

name

25

mingzi

‘company position
2> 4] A T BRAL
zhiwéi

godngsT \

o [ O PR OB S B4 5B department
ik EBHEITHEES R
Bi%: 8621-8612345 jjg :]

bdmén

N
/' Time: get to know time ‘?%

| BE: NR—TEE j

%gk shijian: rénshiyixia shijian

i

rign

1
H #7 Date

year ; G
s " 2 we B week
nian = - ' ALidizzd ®
£ I
bdiglelel]
day
.-® E]
n ”rllvl Hadxw, 1 rl
o EMUM. SLUN. RFABAMEN NSIN. HRANMARUMADR BFER. 1
L f:A AUMAAETHRTR, SEFRNS NTESRAL. MOSANEENOENA E 3




AFNE—Fi@E

shijian

B 18] Time

! clock/watch
second
, P B x
B e, : zhdng / bido
mido
o’clock
Eﬂ' / U minute
shi / didn e a2
féen

B 0 T S 5 S G
% ﬁg 415 Practice makes perfect

#Hehr: ACLHFH—HREH, EHRALEMLE . =
fo, AFALH, Mk, GiE. ELEEE, XX x X HRAE

Making a card: Please try to make your own business card. Make sure your card —

covers the following information: name, position, company, address, telephone, s Pl
. ' i
and email address. E;:

a2tk BREUATFTSHALAHELaszE,

Making a schedule: Arrange a schedule according to the following six pictures.

check emails Graail e ) g |z have a meetin
e g
A wh =B e &
chakan youjian == |f &= : kai hui
S S
—

meet clients

oS0 BF
huijian keha

visit a factory
A, o i
cangudn gongchdng
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ARRIVING IN CHINA

dine with clients
ik BP
yanging kéhua

sign a contract
3 =
&7 S F

giadnding hétong

‘changyong duthua iR
-%'- H ﬂﬁ Dialogues
5 & &AW kA2,
Listen to the recording and read aloud Dialogue 1 and 2.
Dialogue 1: Greeting and introduction
&1 FIBIEAIN LS

duthud 1: d& zhdohu hé jieéshdo

Athcnl‘ﬁ Hu T FR/L\ ‘;J '):'31 ‘:P . é] =t 33\/7

) yOuxidn gongsT xidin: ONgguo de yi jid qiyé wei gi zhizdo xidnshiqgi
E] )2 /)f & 4K ;ftgjcff Harrlg i‘] ‘ﬁ’ - %"?}Q i @ g X 14;— /(Jt’ff
larms d& ) XUNZhAC hezuozhe I shi Jeff
,HHIl\*ﬂEI]qu] “F'.?T n%t Qﬂu/A‘;]ﬂ‘l*éﬁiZJ?\v~
ﬂ X ) gsT g iyingjie de
Good morning, I'm Wang Jing, managing assistant of the company. How would you like me .

Wang Jing to call you?

x a FLr4F, RAEZH, A8 o2 2gEd #FF
Wang Jing Z&oshang hdo, wd shi Wang Jing, gongsT de jinglT zhdli. QTngwén

E 4 golen & 7

zénme chénghu nin ?

Good morning Ms. Wang, I am Jeff Harris.

Jeff Harris: FEF, E4& L, & AZ]Jeff Harrs.

Z&oshang hdo, Wang nlshi, wd shi Jeff Harris.

Wang Jing Nice to meet you! This is Mr. Li Mingchao, general manager of our company.
E M RBARLIMG) X2 Z KA N G 8RR
Wang Jing H&n gdoxing jidn ddo nin! Zhé wéi shi wdmen gongsT de zdng jTnglT,



Jeff Harris:

Li Mingchao

Z= R A2 .

LT Mingchdo

Jeff Harris:

e A R 7 L emeT

FRA L,

LT Mingchdo xiansheng.

Hello Mr: Li. I am Jeff Harris.
®¥5, Fh A, &R A Jeff Hamis,

Nin hdo, LT xidnsheng. W& shi Jeff Harris.

Welcome to our company Mr. Harris.

sk i F| & A1 &) &k, Harrisst 4,

Hudnying ddo wdmen gongsT 1&i, Harris xiansheng.

Thank you.

8

Xiéxie.

[

Dialogue 2: Schedule

%ﬁ%zBﬁﬁm
N

duihud 2: richéng anpai

\?\ P 4
e

Wang Jing

E &
Wang Jing

Jeff Harris:

Wang Jing

F dh:
Wang Jing

Jeff Harris:

Good morning, Mr. Harris. Did you sleep well last night?

F L4, Haris k£, R FIF D9

Z&oshang hdo, Harris xidnsheng. Zud wdn shul de hdo ma?

Yes, I slept soundly. I feel relaxed now.

BEAF AR AT, R ZEERE S T o

Shuil de hén hdo. W gdnddo gingsong dud le.

I made a schedule for this week, and have emailed it to you.

#B7 —nx—AsEEEY cz X346

W& qicdo le yi fén zhé yi zhou de richéng bido, yijing fa ddo nin

# i 7 -

de yduxiang le.

Yes, I’ve read it. The schedule is fine.

8 O 2E, RAT, BRZHMFRE,

Ng. shi de, wd kan le, richéng anpdi de blcud.
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ARRIVING IN CHINA

OK, 1see.

|
J Jeff Harris: Fay, RmiE T,
i H&o de, wd zhTddo le.

Thank you. Oh, by the way, could you help me book an air ticket to Shanghai for next Monday?
JeffHarris: MM, &, ¥T, AFRIT—KRTA—FLiFw
Xiéxie. O, dui le, ging bang wd ding yi zhdng xi& zhdu yT gl Shanghdi de

wF o

jTpido.
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New words

]
418 %
\ shengci f;
m i,
1 L

A PR~ E]
youxidn gongsT
2 enterprise
£k
qiyé
3 manufacture
#lie
zhizdo
4  monitor
— vz
i=4
i

nshigi

O W

5

F—iFE, F—, Listen, read and recite.

parmer
i
hézud zhé

welcome

Uil 3
yingjie
assistant
b2
zhalt
call

et

chénghu

10

11

12

13

general manager
%%
zdng jinglt
relaxed
B
gTngsong
draft
A2
quo
schedule
02k
richéng bido
e-mail box
A

youxiang

14

15

16

17

18

have a meal

A %
ydng can
especially
+17
zhuanmeén

free

53
ziyou
arrange
X Bt
zh1péi
go around
e

zhudnzhuan

I am/This is...

BB/
W shi/ Zhé weishi...

Key sentence patterns

I am Li Mingchao, manager of this company.

| ZAFNAR, RN HEE
‘ W& shi LT Mingchdo, zhé jiad gongst de JlngIT.

This is Zhang Jing, managing assistant of the company.
2 ARy, DNEANEHEYE,
Zhé wéi shi Zhang JTng, gongsT de jTngli zhdli.
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" xué yi zhiyong

é u ﬁ m Practice activities

4 : ~
{ Pairwork )
| WA 5EB
‘}g shuongren huodong ‘<

) -

TR ST AT

WAL BT RT3t % I,
FEARDIRNSNRIFREN: TEP NG HAABLAG 0
%238 FABWIREF: BR#MFEANEL L LEZE,
Simulation: Please create a dialogue according to the following information.

Student A as company public relation director — takes the client to the company

and introduces him to the manager; Student B as client — thanks the director of

public relations for his reception and then meets the manager.

2. LH: FARA—, POLIGFE BRLH, KE@LHE
LR 77 69 B A2 HE

Report: Work in pairs. Ask each other’s daily schedule and then report

it to the whole class.

E m ;“l iE Practical Chinese

Nl

AEA#ARTHES T,

Read aloud and recite the following key sentences.

Nice to meet you!

&“’,,A BB

H&n gdoxing jidn ddo nin!

Welcome to our company!

4§&%Q§ kB K AT F] k)

Huanying ddo wdmen gongsT I&i!




