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Entertainment

Unir 1

Basic Reading

New research from around the world suggests that an individual’s favorite music genre is
closely linked to his or her personality.

Professor Adrian North of Heriot-Watt University, Edinburgh, UK, has carried out the
largest study so far of musical tastes and personality type. He is an expert on music psychology
and has carried out a lot of research on the psychology of music, in particular the relationship
between pop music culture and behaviors of youth, music and consumer behavior, and the role
of musical preference in everyday life.

Over the course of three years, Professor North asked

more than 36,000 people in more than 60 countries to rate a
‘ A wide range of musical styles in order of preference. Certain
. aspects of personality were also measured by questionnaire.

VA

Blues fans have high self-confidence, are creative, outgoing, gentle and at ease.

The results showed:

Jazz fans have high self-confidence, are creative, outgoing and at ease.

Classical music fans have high self-confidence, are creative, introverted and at ease.
Rap fans have high self-confidence and are outgoing.

Opera fans have high self-confidence, are creative and gentle.

Country and western fans are hardworking and outgoing.

Dance fans are creative and outgoing but not gentle.

Rock/Heavy-metal fans have low self-confidence, are creative, not hard-working, not

outgoing, gentle, and at ease.

1



Soul fans have high self-confidence, are creative, outgoing, gentle, and at ease
5 North said he wanted to study why music is such an important part of people’s identity.
6 “People do actually define themselves through music and relate to other people through it,
but we haven’t known in detail how music is connected to identity,” he said. “We have always
suspected a link between music taste and personality. This is the first time that we’ve been able
to look at it in real detail. No one has ever done this on this scale before.”
7 People may define their musical identity by wearing particular clothes, going to certain
clubs, and using certain types of slang. So it’s not so surprising that personality should be
related to musical preference. “We really got the sense that people were selecting musical styles
that match their own personality',” North said.
8  He believes that his results show why people can get defensive about what they like to
listen to, as it is likely to be closely linked to their outlook on life.” The study also shows the
“tribal function” of musical taste that can explain why people often bond over music.’
9  North noted that classical and heavy-metal music both attracts listeners with similar
personalities but different ages. Younger members of the personality group seem to go for
heavy metal, while older members prefer classical. However, both have the same basic
motivation: to hear something dramatic and theatrical, a shared “love of the grandiose,” he
said.
10  “The general public has always believed that heavy-metal fans are usually unhappy and
are a danger to themselves and society in general,” he said, “but that is not true. Aside from
their age, they’re basically the same kind of person [as a classical music fan]. Lots of heavy-
metal fans will tell you that they also like Wagner, because it’s big, and loud. There’s also a
sense of theater in both heavy-metal and classical music, and I suspect that this is what they’re
really trying to get at when they listen®.”
11 North is now seeking participants for an online questionnaire exploring the same topic. To
take part in the research visit http://peopleintomusic.com.

(603 words)

Proper Names
Adrian North /'eidrion 'n0:6/ (A %) LB 5 % « il
blues /bluzz/ R, i (36 E w8 —Fh gz A8 i 4 I ) 25 i)
country and western /kantri and 'westen/ % R HIPG - K
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Edinburgh /'edinbara/ (#144) & T 4 (3 [E 3k 1)
heavy metal /'hevi 'metl/ T4 JE#EE
Heriot-Watt University /'heriat-wot ju:ni've:siti/ #fi /K BLEFK 2
rap /reepl/ HE S, BE
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T,
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soul /saul/ RIMFT 5
Wagner /'va:gna/ (N42) FLAS 98 (EE BRI 2K, 1E i Z)

New Words
aside /o'said/ adv. 7E—iX
e.g. I laid my book aside, turned off the light and went to sleep.
aspect ['eespekt/ n. J71H
eg. Which aspect of the job do you like most?
behavior /bi'heivje/ n. 174, %41k

e.g. Their behavior towards me shows that they do not like me.
*hond /bond/v. (5FN) B I —MUEERII SR
e.g. Four months away from work gives new mothers a chance to bond with their babies.

lassical I'kleesikel/ adj. w3 SR LT
e.g. I) Some young people like pop music, while still others like classical music.

II) He enjoys reading classical Chinese poetry.

*consumer /Kan'sjuma/ n. JHHEH
e.g. We need more feedback from the consumer in order to improve our goods.
*creative /kri'eitiv/ adj. (N) BAE ) BlEMER

e.g. I) You are so creative! I could never make my own clothes.
II) The job is so boring. I wish I could do something more creative.
*defensive /diffensiv/ adj. i &#EVFRT, ARCGOH; BitEdER
e.g. I) When asked to explain her behavior, she gave a very defensive answer.
II) Our army took up defensive positions on high ground overlooking ({fffif{) the river.
case fiz/ n. BB K, BH
e.g. I) My parents are retired GE{K[f]) and now live a life of ease.
II) 1 was surprised by the ease with which I had got the tickets.
plore fiks'plo:/ v. BT, it HE:, #)%2
e.g. 1) You should explore ways of solving the problem.
II) Let’s explore this town and find out what’s around here.
genre /'3a:nre/ n. KR, 1k
orandiose /'graendisus/ adj. ), ZKIF)
*dentity /ai'dentiti/ n. 54y
e.g. There is no clue to the identity of the thief.

individual /jindi'vidjusl/
n. /I\A’ /I\W
e.g. Most churches were built with donations (#53KX) from private individuals.
adj. NHE; BT AR, BHAER
e.g. I) Each individual leaf on the tree is different.

II) Children get more individual attention in small classes.




e.g.

2

lintrou va:tid/ adj. TE¥S A [A] 1)
Jane is introverted. She doesn’t like talking to strangers.

flink/
V. ji%’ E%%\

e.g.

Television stations around the world are linked by satellites ().

n. IR

eg.

Is there a link between smoking and lung disease?

/'me3zo/

v Wk

e.g.

The rainfall (F¥ ) was measured over a three-month period.

n. fit, Jriks PR (A7)

e.g.

e.g.

I) Measures are being taken to reduce crime in the city.
II) The meter is a measure of length.
/ mauti'veifen/ n. zhHl
Competition can sometimes increase students’ motivation to learn.

/'mju:zikal/

adj. %R

e.g.

The mother found that her son had a musical talent.

n. TR, KBRS

e.g.

e.g.

e.g.

e.g.

They are preparing to put on a new musical.
[opere/ n. K
['autgeuin/ adj. HFAZFRIT, AR
It’s easy to communicate with the boy. He is outgoing.
/patisipent/ n. &, 5%
Participants in the race will receive a T-shirt as a small gift.
Ipe'tikjule/ adj. ¥5RI: FrEM: PHRH, BRAIR)
I) The teacher showed particular concern for the disabled child.
II) Most students choose one particular area for research.
III) Martin is very particular about his food.

/pop/ adj. AT, IR

e.g.

e.g.

e.g.

e.g.

Her wish is to become a pop singer.
'preforens/ n. 1%
I must say I have strong preference for classical music.
/sai'koledzi/ n. L%
Child psychology is a required course in teacher training.
/ kwestfo'nes/ n. 7451 £
We would like to invite you to spend some time to do this questionnaire.

/reindz/
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n #ft, 4, % G 2. FREM) BHTEHE
e.g. I) The drug is effective against a range of bacteria (4 i#).

IT) Several cars are available within this price range.

v. (k. AKSF MRS FEIETE H A 284

e.g. There were 120 students whose ages ranged from 10 to 18.
rate /reit/

v R AEVER, VA

e.g. The company seems to rate him very highly.

n. HEE, K, A, ik
e.g. 1) The unemployment (’KMV) rate is rising in that country.
II) Some hotels offer special rates for children.
scale /skeil/ n. BUBE, JoHE, FREE; OHTUHEIREL. AL, BOESFMRD) AndE, 205
e.g. I) Whatever the scale, the process is the same.
II) The force of the wind is measured on a standard scale of 0-12.

select /si'lekt/ v, £, ik

eg. She selected a diamond ring from the collection.
*self-confidence /selfkonfidens/ n. E 15

e.g. How can my child become more outgoing and have better self-confidence?
*lang /sleen/n. 1%
suspect

/ses'pekt/ v. FEAE, EHE; 5 GEN) A IE (of / that)

e.g. I) Isuspect our team will finally win the game.

IT) Peter was suspected of giving away government secrets to the enemy.

I'snspekt/ n. JEIEHREEA
e.g. °  The police persuaded the suspect to talk.

theater /'Biote/ n. XREIFE; WPE, FEIPT
e.g. I) T'm taking a theater class at the college.
II) Iran to the theater all along and was out of breath.
*heatrical /Bi'aetrikal/ adj. REITEK), S5KH
e.g. The actress’s laugh in the play was anything but natural; it was simply theatrical.

*ribal /traibol/ adj. ¥, FhiKH

Phrases & Expressions

a wide range of FEHAER

e.g. She also discussed a wide range of topicé with the king.
aside from  [gee----LLFH

e.g. Aside from the manager, who has had the biggest influence on your career?
at ease AN, AR

e.g. What you have said makes me feel completely at ease.



6 - MmFOESHBGR(EEM)
be related to  fHRARM, KM
e.g. Long-term goals may be related to our dreams of the future.
getat 193], fih &
e.g. I) The files are locked up and I can’t get at them.
II) I could see the ring stuck under there, but I couldn’t get at it.
go for HE; PG
e.g. ) Itend to go for bright colored ties.
II) He is going for his second gold medal in swimming.
in detail £
e.g. The reporter described the accident in detail.
in particular 3], JUHE
e.g. The whole meal was good but the wine in particular was excellent.
over the course of fE+-+--LFEH
e.g. Over the course of seven weeks, the patient had at least three operations.
relate to A[E], FEAEIN; FHX, WA
e.g. I) Laurie finds it difficult to relate to children.

II) How does this job relate to your career goals?

Notes

1. We really got the sense that people were selecting musical styles that match their own personality...
AR A that 5| SR EMA], B sense [RIPI 2. 55— that 5|5 ¥ M A, 1811 musical styles.
XAPEAT A “IRA TR BN TR — L fe 5 AT B 5 AR A YA 5 SR R . 7

2. He believes that his results show why people can get defensive about what they like to listen to, as
it is likely to be closely linked to their outlook on life.
F4h why 815 M), fF show [KI5EE . what 51 S 41N, YENIA about FKI5EE, as 5l
S JEFAREMA] . it 548 whiat they like to listen to. IXAJIEAIBEH: ARAHAE AR I FT4S R AE UL
B A2 AT 3 AT IT A R B 5 AR AT B, 330 PR A X 5 SR 5 At AT D FR) AT R

3. The study also shows the “tribal function” of musical taste that can explain why people often bond
over music.
£]h that 5S4 K52 18 MA], &4 the “tribal function” of musical taste, 17 %€ # A H X
4/ 4] why people often bond over music, fF explain 55 . ', bond Kzhia, FiN
“ykss FEELE—R”, WA over Rk “UEILe AT, SLARIEEN: KIBTAR B T
TR ERIG “ITETHEL”, EMRE T A NS B E R AR R R .

4. ...both have the same motivation: to hear something dramatic and theatrical, a shared “love of the
grandiose,”...
B BRI 4 J % the same motivation K118, a shared “love of the grandiose’ ] & B2 X} to
hear something dramatic and theatrical [RIFNFE 8 X AIEAT RN : X PMERE B AIRIIA
FIRERGZEA ZHL, BT — LSRRI RIS KA 5, AR SR TIERAAE X KB HYI
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WE”,

5. ...and I suspect that this is what theyre really trying to get at when they listen
XA AT =AM NARIR: B8R that 513 E Y, 1E suspect [T (EIXAN iR
MAJH, what they’re really trying to get at A M A, {F is 1K, il when they listen it
FLRIE ). BT T R MRBEK IE A S SRR AT AR R W7 % A N B IE AR A 2 /Y
2. getat fEIX B RIR “195], M.

Post-reading Exercises

Reading Comprehension
1. Directions: Choose the best answer for each of the following questions or incomplete statements

according to the text.

1) Which of the following is the best title for the passage?
A) Consumer Behaviors and Personality B) Musical Preference and Personality
C) Young People and Pop Music Culture D) A Study on Music Styles
2) How did Professor North find out about the participants’ personality?
A) He asked them to complete a questionnaire on this subject.
B) He asked them to rate a wide range of personality styles.
C) He asked them to put different personalities in order of preference.
D) He asked them to describe their own personality types.
3) People can define their musical identity by
A) driving certain brands of cars
B) associating with certain groups of people
C) going to certain types of restaurants
D) wearing certain types of clothes
4) Why would people defend music that they like to listen to?
A) Because they have already formed a bond with that music.
B) Because what they listen to is related to how they look at life.
C) Because they believe it has something to do with their tribes.
D) Because they think what they listen to is determined by their personality.
5) What do fans of classical music and heavy-metal music have in common?
A) Their family background. B) A shared love of something big.
C) A shared love of the opera. D) Their educational background.
6) The public has always believed that fans of heavy-metal music are
A) the same kind of people as classical music fans
B) the worst type of people in the whole society
C) potential criminals who are usually unhappy

D) the type of people who can’t be pleased




2. Directions: Match personality traits with fans of different music genres.

1) country and western fans A) outgoing, high self-confidence
2) rock fans B) creative, outgoing, at ease, high self-confidence
3) jazz fans C) creative, introverted, at ease, high self-confidence
4) rap fans D) hardworking, outgoing
5) dance fans E) creative, gentle, at ease, low self-confidence
6) classical music fans F) outgoing, not gentle

Vocabulary

1. Directions: Each of the following sentences is incomplete and followed by four choices. Choose the

ONE that best completes the sentence.

1) This is only one of the problem.
A) control B) way C) aspect D) cent
2) They are preparing for war on a large
A) bank B) size C) degree D) scale
3) I’'m surprised by the sense of he has with children.
A) easiness B) ease C) rest D) alarm
4) In considering people for jobs, we give to those with some experience.
A) conference B) review C) preference D) apology
5) I'really hope to discuss and the problems with you.
A) explain B) explore C) experience D) export
6) There was nothing in the letter of importance.
A) peculiar B) necessary C) basic D) particular
7) Beethoven (U1 £ 2¥) is regarded as one of the immortals (/"\453) of music.
A) popular B) classical C) expensive D) powerful
8) All kinds of human experience prove that there is a close between love and fear.
A) article B) touch C) link D) humor

2. Directions: Fill in each of the blanks with an appropriate preposition ( 7> 7).

1) Describe the project and list its accomplishments detail.

2) If you read just one book a week, you will be able to finish 52 books the course of a year.
3) I don’t like this novel because there is not a single character that I can relate

4) Peter was lying on the sofa doing nothing particular.

5) Your first preference dealing with trash should be to pack it out.

swoman here aside me that weighs more than a 100 pounds?



