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Global Academic Tour:
Comparative Studies on Media
Consumption and Youth

The idea for this book project dates to 2005 when I compiled
a report on World Images in Chinese Media. The report analyzed
world news coverage of six Chinese media organizations in
Beijing, Shanghai and Guangzhou. 1 wanted to compare the
world images in Chinese media with those among Chinese youth
and explore how media consumption affects their global visions.

This idea reinforced when the Center for Global Public
Opinion of China was established at Shanghai International
Studies University in early 2008 and my colleagues and I decided
to establish an academic platform to further discuss this topic
with other scholars and interested journalists from across China
and the world, aiming to publish the discussions as a book.

A seminar was held in Shanghai on October 27-28, 2008, to
address issues related to media consumption and youth. The
two—day seminar attracted 20 participants, mostly scholars and
working journalists from China, the United States, Germany,
the Philippines, South Africa, Australia and Hong Kong. Nine
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of the participants agreed to contribute their papers to this book
project, which 1 envisaged here as a global academic tour
highlighting the Comparative Studies on Media Consumption and
Youth, However, the book is not meant to make real
comparisons on particular issues, a difficult and culturally
problematic task. Rather, this text is a collection of papers,
studies and research projects that aim to continue the
conversation at the seminar on this broad but important topic of
media consumption and youth from a global perspective. The
book invites readers to make their own comparisons with the
findings presented here.

Our global academic tour starts from Shanghai, China,
where we held our seminar,

Dr. GUQO Ke, Professor of the College of Journalism and
Communication and Director of the Center for Global Public
Opinions of China, Shanghai International Studies University,
explores, with co-author WU Ying, media consumption patterns
among Chinese youth and discusses how media consumption in a
relatively closed media environment like China has shaped young
people’s global outlook. The authors find that urban Chinese
youth prefer the Internet, i. e. new media, to traditional media
(TV and newspapers), but their choice of media depends on the
contents they want. Fun-seeking is the prime motivation for
media consumption although traditional news is still popular. In
addition, although the media environment in China is still
relatively restricted, urban Chinese youth do not demonstrate a
strong desire to access foreign-language media. The research
finds that media consumption among urban Chinese youth does
not help shape their global outlook. However, a negative
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correlation exists between what Chinese media portray in their
global coverage and what countries young people prefer. The
authors also find that personal needs and social environment are
two key factors determining media consumption among urban
Chinese youth. ]

Mr. WANG Keqgin, Chief Correspondent of the Beijing-
based China Economy Press, discusses the violation problems of
the basic rights and privacy of juveniles in the interviews of
working journalists. WANG Keqin lists three aspects of ethical
norms that could be used to better protect juvenile interviewees.
Firstly, the privacy of juvenile interviewees should be protected
in line with basic norms in news ethies and reporting. Secondly,
reporters should take great care in their work to protect the
mental well-being of juvenile interviewees. Thirdly, reporters
should take into account the possible effects that their interviews
could have on the future lives of juvenile interviewees as well as
factors such as the environment where their interviewees live,
their mental state and any possible changes they might [ace after
interviews.

Dr. LI Shuanglong, Director of the Communication
Department, Journalism College of Fudan University, discusses
media use and consumption among university students in the new
tech environment. His paper examines the changing norms in
media use and their effect on university students in a period of
great social transformation. Dr. LI also discusses a range of
factors impacting on the way youth consume media. He argues
that China should establish a systematic national survey of the
media habits of university students in order to keep abreast of
their media use habits and lifestyles. Finally, Dr. LI calls for
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greater cooperation among colleges and comparative international
research into youth media use to determine differences and
similarities in different countries and regions.

The global tour goes on to the Philippines after departure
from China. Dr. Violet B. Valdez, Associate Professor and
Chair, Department of Communication, and Executive Director of
the Konrad Adenauer Center for Journalism at the Ateneo de
Manila University, discusses issues related to intellectual
property rights through a case study of music and video piracy
among Filipino youth. After discussing whether copying
constitutes ‘sharing’ or ‘stealing”’, she uses Social Cognitive
Theory to analyze why Filipino youth pirate music and videos.
She finds that in many cases young people are motivated by
concerns other than money. Typical motivators include social
needs, and cultural or leisure needs. The author also seeks to
explain to what extent self-control and self-regulation contribute
to youth behavior. Her findings are in line with the expectations
of Social Cognitive Theory, namely that behavior in part is
determined by expected outcomes or expectations. These
expectations are learned through the consequences of the
behavior on others or on oneself. ‘

The global academic tour then navigates to the United
States, Scholars from four institutions have joined us on the
continent. Dr. Bruce Garrison, Professor of the School of
Communication at the University of Miami, Marcus Messner,
Assistant Professor of School of Mass Communications at
Virginia Commonwealth University and Ph., D. candidate Yu
Liu, analyze Internet consumption among adults and youth in the
U. S. A. They review the literature of the past decade to compile
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an expansive record of the subjects, theoretical approaches, and
methodologies of research into Internet consumption in the
United States. They found a highly diverse and broad range of
research approaches, Theories and methodologies were primarily
those found in other mass communication and journalism
research, such as agenda setting and uses and gratifications
work. Methods used were most commonly surveys, content
analysis, experiments, qualitative and critical essays. The
authors propose that new research should focus on the
development of new theories and that existing theoretical
approaches must be further tested and modified. Areas of likely
scholarly interest should include collaborative information, the
changing nature of gatekeepers and news decision-making,
hyperlinking and agenda setting, intermedia sourcing, and
emerging Internet content formats such as blogs.

Dr. Dane S. Claussen, Professor & Director of Graduate
Programs and Faculty Development, School of Communication,
Point Park University, and also Editor of the Journalism & Mass
Communication Educator, discusses the growing skepticism and
controversies about media violence & youth research in the
United States. His paper critically engages with the work of
Steven Kirsch and Grimes et al, For the most part, he rejects
Kirsch’s work on the relationship between youth and media
violence in terms of theoretical conceptualization, methods and
conclusions. He endorses many of the findings of Grimes et al.
and uses their arguments to explore a broad question: how could
so many people have been so wrong for so long about such an
important subject? In his conclusion, the paper provides five
answers to this question: (1) many U. S. researchers in mass
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communication are simply not good social scientists, but can still
get their papers published in scholarly journals; (2) much U. S.
mass communication research {s not as good as it could be
because of other limitations such as lack of funding or time; (3)
science and social science are cumulative, and once a research
stream is started, it has its own momentum and accepted
standards, They become difficult to criticize and question, even if
it is not flawless; (4) sociological, psychological, political, and/
or economic forces perpetuate and encourage media violence and
youth research and can, to some degree, dictate how the research
is conducted and even conclusions; (5) finally, the third-person
effect also exists among the researchers on youth and media
violence, who tend to regard youth as more vulnerable to media
violence and think that youth are more violent, but not
themselves.

Dr. John Jirik, Assistant Professor of Journalism &
Communication, Lehigh University, examines the impact of the
Internet on the election of Barack Obama as U. S. president in
2008. He briefly outlines the development of the Internet, then
examines the strategies deployed by the Republican and
Democratic camps during the presidential campaign to determine
where the election was decided. He analyzes the impact of the
Internet on the election and argues that although youth and the
Internet played an important role in Obama’s victory, their role
was not decisive., He seeks an alternative explanation in the
political and cultural economy of the U, S, media and rejects an
overstated argument about the allegedly decisive impact of the
Internet on the election. He concludes with an assessment of the
possibility of Obama continuing to effectively use the Internet as

« G .




IR/ IR P RLBRLLREST ®

part of his strategy of governance.

The final stop of the global academic tour is South Africa.
Dr. Larry Strelitz, Professor of Rhodes University, South
Africa, discusses Biography, Media Consumption, and Identity
Formation through an analysis of a 1999 interview with
Luthatando, a student at Rhodes University, His paper focuses
primarily on the school experiences of his subject (Luthatando)
both during and after the collapse of the apartheid regime in
South Africa. Clearly the schooling system was (and continues to
be) a crucial site for the production and reproduction of class and
‘racial” inequalities in South Africa. This narrative interview
allows one to track some of the significant moments in
Luthatando’s biography and to show the relationship between
these moments, structured by his changing socio-political
contexts and his media consumption patterns. The paper argues
that the narrative interview is an appropriate method to capture
what Tomlinson (1991) refers to as the ‘interplay of mediations’
between lived and mass mediated culture, Such an approach
provides a corrective to those theories which over-emphasize the
role of media consumption in identity formation and helps to
move beyond the debate within audience studies between those
approaches stressing the determining power of the media, and
those that highlight the interpretive freedom of audiences. A
close reading of media preferences at different moments in the life
of an individual allows us to appreciate that both ocur media
consumption decisions and the meanings taken from texts, are
influenced by the contextual setting of consumption and other
sources of cultural experience.

Before we end the global academic tour, I think it necessary
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Dr. CHEN also helped proof read all the translated versions
in Chinese or English, an extremely challenging and time and
energy consuming task which I have greatly underestimated. The
task of translation slowed down delivery of the manuscript to the
Anhui University Publishing House. So I am indebted to Ms,
TAN Jing and ZHAO Guangying for their patience and
commitment to editing and publishing the book.

Translation is an art of regret. Despite our best efforts, 1
acknowledge that an expert will find inconsistencies and mistakes
in the translation of the book. Cultural and linguistic differences
as well as our desire to deliver the manuscripts in a timely fashion
all took their toll on our efforts to provide the best translation
possible. Where discrepancies exist between the original and
translation, readers are advised to resort to the original, clearly
marked with the names of authors. All translations include the
names of the translators as well. But as with any book, the final

responsibility for any mistakes is mine,

Guo Ke
Center for Global Public Opinion of China
October 2009, Shanghai




@ Comparative Studies on Media Consumpfion and Youth

EIRFARZIK:
S/DEEMNHEBELERAR

HE XA BB T 2005 £, YL RRZER—PXTH
EEAPHAERORSE., BESH TR LERT N =00
ARE F E R E PR R E R . AT A A 8 i R R A
HPOX AN AR EE 40 P At R E R AT I R
TR A 7 2 e B R A AT RO 2 BR .

X — LA 2008 47 E EH bR E B B 0 LA EDE
K2 R ST B R B — 3R A, T2 A9 R 1T A 3 o s P RE — A
R &L #iE sk B P E MR E 5K A B R M
HHICER-BEHETHE,IFETEABFTILERBOERL IR,

FR,20084 10 A27 HE28 HE LB BF T —NM/MRIEAR
it BEFRTEELFENBEREXNEE. BFROHFITES
WFl T 20 kA E.RE.EE GERRE.HIEVRAR T MES
M#EFMICE. PSS ERARE NEMITA S XA X A
ERBERBERERZEN T — —FEBHENHBNEFLEN
HEHEHE. HRE.ZIABHABREEELABELEIFRA
EM BB ST, X R — W5, 2k Ce R 3. @ i
g B 5 3K 4 T A O A 9 S BT ST AN B ST 4, A 15 O R A R 4k
ST S FRER AERR AR T FOHEENHH X E
REXEENEE. A BB FEEAXEHARTERMBBECH
.

¢« 10 -




LIRS/ DRI THBRLRAR

ROTH IR FEAR Z M E PRSP EEEFE.

LS EBREFEEEEERR. PEEPRRFHET O
FERTHMEEERB—EBER THEE D FRB A H R
2 A B SR AR X PR G 15 S FR R R, X R T R
T WAL BRI . FEH RIX THN W, SEAEEGREK
AR L, o BB A R R4 S T A B TR
MR FRBENNE . FREFC R MITHR T H R
FRHBP, REEEFHENZRE ., fih, REPEBEN RN
X P L B T 7 AR IR BUR R B RIS B R M AME
MREA P EBTHFLFEN W RAR WA M 2R
A 4B AP [ A [ o T I 4R P M G it R R S A AE X
SEREFZHFEEEN XK, RE.EHELEZANATKA
HEFRRREZBRTEBETELCFENMEBREENMKEER.

EECPEZFNBREERICEERS A TR T HEN
B Al A B SR D B b R A0 ok RRAE A B R A LR D B R B9 ()
. EREERT E MR =0 B LUK Q0 5 57 s AR 4 R B
ERVIXG. BE, AFTRMEEMEEAZER L, BRPIFER
RAFANBIBRAL; G IEE RN B B R B ITMRR, R 5T
AR B B0 B R 5 58 =, 0 R FE 435 IR R 1 B e R LA
A B SR A FT R R LA WL L £ R K BB R BLAE B RV S BT A
RS RS RMBMNRTETRAZHENEHEE.

EAREFEERERER ZTEFTWRELET T HERFE
THENMMEASYAREENHAZT R, MR XHERT Y T
=R B B R E EA R S xR m . =i+
TR TEWTEAENERN—-RFIIER. AV ELEET —
TRENEERZE G ERH I RO BEEILE, LT B a1
MR EE TR, BRETFNRERAE FRERER
NI S {5 84 LB 50 LA 0 A7 A ) 0 R X 18] £ 82 )

B RZRETFTEERANTERE, IRABHEEL

o 11



) Comparative Studies on Media Consumption and Youth

241 RIS RERIEE - FUEAH EH RS LWAT EEL AR
o RAREHETEIMEREERAFARERNME RN E
SR FRIERAROSITIE T SRR~ BAHX KR E, EiTe
EHEBFWR TR B ZE E S A MBS, T
FREFLEAMTAERABREGRH &G, BERAERLZRHAS.,
{57 FF) R B AT 7= B 4R A\ P BB Ay JE & R T T A DRI T K
M. HETR.CAEURKRRAFTRBRBB B FEE, EFHER
EEBX ST A EMMBE LZETHRYEMAREEERN
WE, MRS SHS AT EER B8, BIfTR
WorRMPABHERIPBERREN . SEPBHERE I H
fib ABCR B C W4T R 5 REIRAME,

HATH SR Z R GELEMAITHB T REH., RAN P KFEREE
MATRNMNMRE. XRTFAERFEEEROTEHR - MEX
HBRBERTERAREN D EN - SHALURE L EXNF o0
TEERFASFENMEBEBIR, MIIRETLE 1o FH
XHRHMICRTREERAXBFEANTFEAMEHBNTR
TH BELRAESHETE. SNRAXLEHERAAMYBSHL
MBTE . BT RIS E A S H AL K3 g BT — ¥, 0
WEREAEASHEER, RANARTE—REER S
B ARESK LR RATFRMA S XES, fEE BB X6
RAMEFHERFUHOELR AANELRATB IR SRR RE N
BT . S ARDFIE B SN %4E 15 B 3 2 18 56 A RO 8 A =
KRB AR HEENYERE BEEAGERU RIS R X
BIF N E RN AR,

XEHRBHFMERLEEEEAREREERAEZ (FES
RKAREBEEEIRBA - S BHHAFHTR TR TREEERA
SAREHERITRF AW BN E SRBAFIS. M H8 304t
H et THRFEL - BEREMSEEHOEE. SHRER, N
H S TEAERITH. AARBERFELTERASK

.12 .




S IREDEETHBLREST

AERBRAXRFHER. EREREBFFAEB PRSI,
HEEBMOREREE —BET - AE Z0EE. £
HEENIEE L, N ASH X A E AL BT A8 20
KEBIR? MR CF 2T W IZEE N ENERERL NS
W (OEERENFAREEARARFARREFNL SR 2
F AT ET A AR P b R R AMTHR I (2R TREHK
AR AR EWRE, XELZ R AR ERTEER SBNA KK
Fi Ot BRARRE . HAE—-BE83 . ERATADS
R R AR, REXEH TR E R TER, BEEHIEN
J B A1 A5 R B R M s () A 2% OB BUR R/ BTN
BESHEHERERNNERBANTR . FE-—EBELEAR
EXEHRINATFR . EERFHSL; OBRE . “EEAMR"E
FRABNBRAFRERRGEE . ANERANIEREAES 3
BARRE . REALR M. TARMBMNAED.

EXEBBREHEERYEDEHREFHRE LT T EHER
STREE 2008 FEGEEBE ML, MBS T LB R RS
B EEEHET 2008 4 MK FE TP REE A EFRFEHREN
ABEFIR LSRR R, MW T EB WX AR ER RN
AN BRERAMEBEMS RESBMEER BERE
BREME. MAREEESBEIG. X S BRI RARNE
RIERRTHRMAE S REBRMNTEEEHBGRE., 85, 6T
i T SR T 7 oK SR DRBURE W o 4 S5 T B 0 4 4 3L 4 3 43 B9 T
e

RITEMERZ RN RE—WREIE. PERHTAEHENE
o AR K LA AT 1999 EE— U B EHM KFEMELE
FREA-KHR. B THRKRES BAHBSSHEN. X
RIEX B T MR R (SR L) fe 35 5K R & 1 E
ZIEHER G REE 2Rtk 8 2 R (T B okt 2) R 3k
MMM A PO ENBEANAESF. XHFRAAE

e 13




