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Entrepreneur

Lead-in

—

2. Chances are, each person that reads this will have a different point of view of who
is the most successful entrepreneur. It doesn't really matter. What matters is that
the students know what success means to them. It doesn’t matter if he/she wants
to create a giant corporation or write for a blog that makes just enough to pay his/
her monthly bills. If that's what fulfills his/her vision of purpose and success, he/
she should go for it. Urge the students to list all the required traits for a successful
entrepreneur they can think of.
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c, Xercises
I. Reading Comprehension

1) F 2) T 3) T 4) F 5) F
6) F 7T 8) F 9T 10) F
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II. Vocabulary
1. Matching up
1D 2) E 3)A 4) C 5)B

2. Word Derivation
1) assumption 2) Frustration 3) pursuit 4) resentment  5) presumed

III. Paraphrase

1. There is no secret that most of the average people dream about getting rich
although only a small number of them are serious about making efforts to become
a billionaire.

2. A surprising large number of these millionaires are self-reliant people who start
from scratch and owners of business.

3. An entrepreneur chooses not to relax and accept readily what life treats him; he
confronts life_bravely, takes charge of his own life, and has a persistent
determination to create his own path in life,

4. Some of these qualities are parts of your personality which you are born with, and
some of them get developed over time.

5. The combination of these two becomes the necessary preconditions in developing
common sense in a person.

IV. Passage Translation
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KB — PR EE R DB, AT R R A b R 2 2 M RATAT LLE %%
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V. Cloze
1) enthusiasm  2) distinction 3) philanthropy  4) generosity 5) values
6) blurred 7) wealthy 8) inequality 9) harmonious  10) fortunes
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Text C

I. Dictation
Tapescripts

There are several character traits and work ethics that are common to successful
entrepreneurs. Entrepreneurs are careful about money. They always know how much
money they have. They know the value and cost of things so they can recognize a
real bargain. Most entrepreneurs earned money when they were teenagers — baby
sitting, mowing lawns, delivering newspapers, sacking groceries, etc.
Entrepreneurs are competitive by nature. Many were active in sports and other
competitions in high school and college. Others were competitive in wanting to make
good grades, earn the respect of their parents and teachers and achieve their goals.
Entrepreneurs believe in the old adage, “the early bird gets the worm.” They sleep
and eat enough to maintain their energy levels but they don't usually linger over non-
productive tasks. Entrepreneurs are risk-takers who trust their hunches and act on
them. Taking risks can be small first 'steps, like placing your first ad in a mail-order
publication. Entrepreneurs are usually honorable people who do business based on a
handshake or a promise. They tend to form strong associations with others who share
this work

II. Listening
1. Listen to a VOA report and fill in the missing parts in the following chart about
different successful entrepreneurs in the world.

Names Nationality What do they do?
Richard Branson British & building his Virgin brand into a global power house
Sunil Mittal Indian & building India’s largest telecom company
Ashar Hafeez. Pakistani & opened his first Tandoori restaurant in Islamabad in 1993
Suhela Kakil Raza Iraqi <& began making women's clothing a year ago
Richard Maponya | South African | « taking risks to build a property and retail empire
Donald Trump American < successful property developer
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2. Listen to the report again and determine whether the following statements are true or
false. Write a T for true and an F for false.
1) F 2) F 3T 4) F 5T

Tapescripts

Entrepreneurs Share Courage, Other Common Traits
by Barry Wood, Washington, 18 July 2008

Studies show that entrepreneurs share common traits that motivate them to start
new businesses. As VOA's Barry Wood reports, successful entrepreneurs are often
motivated by more than financial gain, and many have overcome considerable
adversity.

For 35 years, British entrepreneur Richard Branson has been building his Virgin
brand into a global power house. It has made him one of the world's richest men.
Yet, as a child, Branson had dyslexia, a learning disability. He never attended
university, but he was motivated to succeed. “In school, | would look at some of
these exams and completely blank out on them. And | actually left school at 15 to go
out into the world and try to make an honest living,” he said. As a teenager, Branson
had two failed business ventures. But he has since started dozens of successful
businesses.

In India, Sunil Mittal overcame adversity of a different sort. “| grew up in a very
socialistic-rooted India,” he said. “We saw the evolution of the Soviet [ economic ]
model coming into India in a very dramatic manner.” Mittal says the end of central
planning after 1992 allowed his Bharti Group to evolve into India’'s second largest
corporation. “With $35 million that | could access, we went on to build India’s
largest telecom company,” he said. Today, Bharti Airtel has 30,000 employees.

Brent Goldfarb, a business professor at the University of Maryland, says all kinds
of people strive to be entrepreneurs with different motivations, some to be on their
own, others to be rich. “The fact of the matter is that most entrepreneurs do not get
rich. In fact, most entrepreneurs earn less than if they were working for someone
else,” said Goldfarb.

That was true for Pakistani entrepreneur Ashar Hafeez. He opened his first
Tandoori restaurant’in Islamabad in 1993. He had a passion for business and hard
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