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fﬁ” Lead-in Reading

Hotels and Their Classifications

[ATIYEY

A hotel is a temporary home for people who are traveling. In a hotel the traveler

can rest and has access to food and drink, either on the premises or nearby. The
hotel may also offer facilities for recreation, such as a swimming pool, golf course,
or beach. Hotels can be classified into different types according to their clientele,

the quality of service they offer, and their sizes.

Hotel Target Markets
One way of classifying hotels is by the hotel target markets.

The first category is the commercial hotel®, which provides services essentially
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hotels to attract this kind of business as well.

The fourth category is resident hotels®. People who do not wish to rent or buy
their own housing can rént accommodations on & séasoral basis or even permanently
in many, hotels. @ )

In aadmon there are a number of hotels offerlng limited services for budget
travelers like backpackers. @ Examples of this group include youth hostels.

Hotel Quality of Service

Another way of categorizing hotels is by the quality of service they offer.

At the top are the luxury hotels, which generally offer their gueéts the greatest
comfort and convenience possible. At the bottom are those that merely provide a
place to sleep. In between these two extremes are establishments offering a wide
r.angé of service and comfort.

A system for rating hotels according to quality is widely used in China. This
system ranks the top hotels as the five-star hotels, with others receiving from four to
one stars. The standard features include private bathrooms, room telephone,
recreational facilities, etc. With respect to services, there are also many hotels
offering special services. They include the so-called “trend hotel”® where the
emphasis is on being chic, the medical hotel providing medically approved diet and
fitness programs, the sports hotel offering professional quality sporting facilities, and

the theme hotel specializing in theme parties and events.

Hotel Size
Some hotels may be classified with respect to their size. Small hotels have fewer
than 100 rooms; medium-sized hotels normally have between 100 and 200 rooms,
while large hotels usually have more than 200 rooms. The size of a hotel will affect

its organization and operation. For example, large hotels are usually divided into

@ resident hotel; AEAIRIE,

@ People who do not wish to rent or buy their own housing can rent accommedations on a seasonal basis or
even permanently in many hotels. FYELA S F LS F I R B TN TR T LURIE 595 2 75 K
MEEE,

@ In addition, there are a number of hotels offering limited services for budget travelers like backpackers.
FIh A — B TR AT IR T 2 R B 1 AR S B AR 45 T T

@ trend hotel : (3 47) MEETE
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distinct departments which specialize in providing one type of service to guests. In
medium-sized and small hotels, departments are less specialized and the staff have a

wider range of duties.

Hotels can be categorized by different standards, but no firm distinction exists

between the different kinds of hotels. It is quite possible that one specific hotel may

fall into at least two categorical descriptions.

Words and Expressions

client [ 'klaiant |
cater [ 'keita ]

transient [ 'treenziont

diversely [ dai'varsli]
category [ 'keetigori |
resort [ ri'zoxt ]

convert [ kan'vat ]
luxury [ 'lakfori]
convenience | kan'viinjons ]
extreme | iks'triim ]
quality [ 'kwoliti ]

feature [ 'fist[a]
recreation [ rekri'eifon ]
facility [ fo'siliti |
equipment [ i'kwipmant ]
trend [ trend ]

emphasize [ 'emfosaiz ]
chic [ tfik]

theme [ Birm |
description [ di'skripfon ]

Discussion Questions

adj. & n.

adv.

E 9N

wE,BE
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1. How are the hotels classified in the text?




2.
3.
4.
5.

Lead-in Reading Hotels and Their Classifications .

HaEBELE
How many types of hotels can you deseribe?
What are the specific classifications of hotels according to different standards?
Can you list the hotel departments?

Please discuss with your partner famous hotel(s) you know.



Part One
The Front Office

The aim of a hotel is to create a home away from home® for all the traveling
guests who need rest, food and drink.

The Front Office of a hotel is not only its “shop window” but also its “nerve
center”. The Front Office staff’s efficiency and personality are of great importance to
the realization of the hotel’s aim. It is within this department that the guest’s vacation
or business, and indeed, the hotel’s operation itself are made or ruined. @

The Front Office staff seems to “do it all”. Their tasks include receiving

reservations, registering guests, assigning rooms, distributing baggage, storing



Part One The Front Office
w A B

success only when its guests are fully satisfied with their * home away from
home” . @

Words and Expressions ;

nerve [ naiv] n. e
Aeﬂiciency [i'fifonsi] n. &3’{$
personality [ paiso'nzliti ] n. ™
realization [ riolai'zeifon ] n. SCEL
operation [ opo'reifon ] n. %8
reservation [ rezo'veifon ] n. Wil
register [ 'redzista ] v. B0, M
assign [ o'sain ] v.  SrEC,IEE
baggage [ 'bagids ] n 7%
distribute [ dis'tribjuzt ] v DR, 0%
% deliver [ di'liva ] v.  BO#, B
currency [ 'karonsi ] n. R
oceupancy [ 'skjuponsi ] n JRfE, 5

smart [ smajt ] adj.  IEREY,FEHK

appearance [ o'piorans ] n.  ApgE

adaptability [ o,dsepto'biliti ] n.  GEMNYE

settle | 'setl ] v. fRR,KE
complaint [ kam'pleint ] n. #UF, 4R

soothe [ sud | v B

reveal [ ri'vizl] v. SBR,8Bx
financial [ fai'neenfol ] adj.  WABLRY, 28
satisfaction [ seetis'fekfon] - n - R

check out (BEANBIE) T8
good manners WHA AL

in short 52, BEZ

@ In short, all staff ought to remember that the hotel will enjoy greater financial success only when its
guests are fully satisfied with their “home away from home”. TS 2 , i ( RS B TR 4530, RAE Y%
B RIZR R HREN , WEA BRBESNSIRS.
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f" > - Unit 1

‘Room Reservations

b G BMITREY

1-1 Vocabulary Repetition

Direction: Repeat each expression after you hear it.

~departure | guarantee
presidential breakfast
reservation desk single

- book confirm
high occupancies . waiting list
handicapped expenses

12 Dialogue L1stenmg ”

Direction: Listen and complete the following dialogues.

A Long-distance Call Reservation ( 1<i& B iEM1iT)

(Scene: Mr. and Mrs. Smith, an American couple, are going to spend their holidays
in China. Now Mr. Smith is making a reservation at the International Hotel




Part One The Front Office -
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through a long-distance call. )

(R = Reservationist; S =Mr. Smith)

: International Hotel. . Can I help you?

: P'm calling from New York. I came across some information about your hotel from

the Internet. I'd like to reserve a room in your hotel.

R: What kind of room would you like, sir? We have rooms, double
rooms, suites and deluxe suites in Japanese, British, French and
styles.

S: A French suite, please.

R: Would you like ?

S: No, thanks.

R: Can you give me your full name, please?

S: Henry Smith, H-E-N-R-Y, S-M-I-T-H.

R: Thank you, Mr. Smith. And your arrival and dates?

S: From June 6th to June 9th.

R: Very well, Mr. Smith. A French suite without breakfast from June 6th to June

9th. Am I correct, Mr. Smith?

S: Yes, thank you. One more thing, could you tell me how to my
reservation?

R: I'll just need your credit card number and I'll take care of the rest.

S: OK. AE card. No. 1591186822734018.

R: Do you have any special needs?

S: No, thanks.

R: Thank you, Mr. Smith. You’ll be expected to be here then.

S: That’s fine. Thank you. Goodbye.

R: Goodbye. ‘

Dialogue 2

(Scene ; The receptionist receives a guest. )
(R = Receptionist; G = Guest)

A Face-to-Face Reservation ( & E#iiT)
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Ui Room Resrvatons

B Ja AT

R: Can I help you, sir?

G: I'd like to a single room with shower for Mr. George Smith. He plans
to arrive on the 20th of this month.

R: How long will he be staying?

G: I don’t know, but it could be from eight to ten days.

R: Then we can only a room from the 20th to the 28th. I'm afraid we
won’t be able to guarantee him a room after the 28th. We usually have
in the peak seasons.

G: What if there isn’t any room then?

R: Don’t worry, sir. We can either put him on a or find him a room in a
nearby hotel.

G: I see. One more thing, Mr. Smith is handicapped. Do you have facilities for the
R 4

R: Yes, we have special bedrooms which all have a wide door into the bathroom with

Q@ FQ

appropriate toilet facilities. Besides, there’re no steps between the street and the
entrance to the hotel. There is a special lift from the car park to the ground floor,
and all the lifts are all wide enough to take a wheelchair.

: Fine. How much do you charge for a single room for the handicapped?

: For one night, the hotel cost would be 400 Yuan. How will he be paying?

: His company will cover all the . We’'ll send you a check right away.
: Thank you, sir.

: Thank you. Goodbye.

+1-3 Pair Practice

Direction; Practice with your partner.

/ ™
A Hotel. . Can I help you?
B: I'm from New York. I'd like to a room in your hotel.
A; What kind of room would you like, sir? We have rooms,
rooms , and deluxe suites in Japanese, British, French and
styles.
B: All right. I'd like to a single room with
A: Can you give me your name, please, sir?
N

’“%’”
i
L
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Section, 2 Speakinngractiﬁgﬁe

2-1 Collection of Special Terms

i MR 2

KINDS OF HOTEL ROOMS

Double Room (XA [&])

s

Standard Room/Twin Room (FR#E[A]/XLK[E])  Deluxe Suite ( ZEHE[E])

g

Business Suite (F45%E[H]) Presidential Suite (SZEERE)

WG HR MRS

8 A JA] Single Room JL A8 Double Room
KR King-Size / Queen-Size Room . frHEE] Standard Room
FRUEMR] B A {E TSU(Twin for Sole Use) | =AM Triple Room
P9 A&l Quad Room £2[6] Suite

/A% Apartment BEE Villa




Unit 1 "Room Reservations .

B 8 I AT
gk
BRER5
%2 ¥[8 Economy Room %A Standard Room
6 4¢/4) Superior Room ZE4E[H] Deluxe Room
Ri%5#71] Business Room AFH4RE Executive Room
FFI#E Executive Floor B KZ B Royal Suite
BERS
BH#5 B Front View Room L HiBE Rear View Room
S City View Room 55 Garden View Room
¥ 5B} Sea View Room W8 5 Lake View Room
HHRER
ARFRFEE Run of the House , TeAR#FHEE] Non-Smoking Room
BEAEE Handicappedr Room H % 5 Room with Kitchen
#1485 Adjoining Room ## P &% 5 Room with a Balcony .

b,

22 Role-playing |

&
&
e
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Direction: Discuss the following situations with your partner and take turns role-
playing both A and B. And then write a short dialogue for each

situation.

Role-playing 1

Guest: Your name is Bill Brown. You’d like to book a single room with a shower
for October 2nd and 3rd.

Clerk: You answer the phone and accept the booking.

.

Role-playing 2
Guest; Your name is Brown; you want to book a double room for September 1st.
As the hotel you are calling is fully booked, you'd like to change to

another one.

Clerk: You answer the phone and refuse the reservation. You can give him/her :

some suggestions.




