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Conducting a Survey

‘ Career Skill Description

[=2" In this unit you will learn how to:
1. design a survey: goal, points in question, outline;
2. conduct a survey:
3. sum up and report survey outcomes.

l Section Before-class Activities: Getting Things Ready

survey / 'saivel/ . AE factual /'fekt[ual/ 4. T, HEay
questionnaire / kwestfa'nea/ n. HE £, numerical /njuz'merikol/ g, ¥ F 65, 3K
=] % 1884

ungrammatical / .Angra'matikol/ z. R 46-1& interpretation /In,t3:pri‘terfon/ ». fi#
ah #, o8

undertaking /,ANAOYEIKID) ;. 4£4F, Tk e
mathematical /,me0r'matikal/ z. £ 5 &4 under investigation 7% P
representative / repri‘zentotiv/ z. A XA M intend for... % ---m A&

&, BA ' be compatible with... 5---—2

accuracy /'@Kjurasy/ n. (1), HEA(HE) carry out $t47, M

estimate /‘estimert/ », f&3t, &4 distinguish between ##7]; X2

anticipate /&@n'tisipert/ v, 4, H%Z
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i

Read the passage in Section 2 and complete the following paragraph.

Conducting a survey is often a uiseful way of finding something out. Before conducting a

survey, we should decide what the 1 of the study are and what to ask in your survey.
Many people make use of 2 ” to ask questions of a large number of persons. In most
cases, only a small number df people surveyed will respond, and the more 3 the

questionnaire the fewer responses there will be. Therefore, you should carefully design your
questionnaire and select a 4. that is representative of the entire population to be
surveyed. When presenting your results, you should be careful to 5 between the factual

or numerical results and your interpretations of the results.

Section ', In-class Activities: Things to Do

Score:

n A b i < a’~ i
q-,‘w,n,‘w m
Rl A ¢ } !

1. What's the purpose of conducting a survey? ; .
2. What should we pay attention to while designing a questionnaire?
3. If your boss asks you to conduct a survey on the popularity of your

company’s product, how will you doit?

S




Unit 1 Conducting a Survey

Conducting a Survey
Conducting a survey is often a useful way of finding
something out, especially when ‘human factors’ are under

_investigation. This passage is intended primarily for those who are

new to a survey.

Many people make use of questionnaires to ask questions of
a large number of persons. In most cases, only a small number
of people surveyed will respond, and the more complex the

‘questionnaire the fewer responses there will be. The following are

some suggestions about conducting a survey:

* Decide what the objectives of the study are. Ensure
that you can phrase these objectives as questions or
measurements. If you can’t, don’t start.

* Decide what to ask in your survey, or what to measure,
that will give you answers to the questions you have
selected. If the questions prove to be unanswerable, don’t
start. ‘

* People will not find time to fill in your questionnaire if
they think it is a waste of time. People are more likely
to-think this-if the questionnaire is poorly. presented or
ungrammatical. If your grammar and spelling are weak,
get the questionnaire checked by someone else before you
send it off. .

* For certainty, we must survey the entire population. It's
as simple as that. Of course in practice we can’t do this,
because there isn’t enough time or money for such an
uﬁdertaking. A typical target is that of 95% confidence.
Expressed simply, this means that we survey enough
people that we can be 95% sure that the outcome applies

" to the population as well as the survey group. Note
that ‘95% sure’ in this case has a precise mathematical
meaning. It means that if we repeated the survey many

—times, 19 times-out of 20 (=0.95) we would obtain a
result that was compatible with that of the population.

*  When you carry out a survey by selecting people, you

_have to accept that the results of the survey will only apply
to the population of which this group is representative.
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* Ensure that you know what population you are studying.
Pick a sample group that is representative of the
population.

* If you can, pick a sample group large enough to give a
result with a desired level of confidence or accuracy. If you
can’t do this, estimate the confidence or accuracy after the
survey. If these are lower than you anticipated, make sure
you can explain why.

~*  When presenting your results, be careful to distinguish
between the factual or numerical results and your
interpretations of the results. (425 words)

Task i Test your problem-solving ability.

What is a “survey” and what are the usual ways of conducting a survey?

Task P4 Tell whether the following statements are true or false. Write T for True
and F for False.

D 1. Conducting a survey is a useful way of finding something out.

D 2. This passage is mainly about how to conduct a survey.

O 3. In most cases, the majority of the people surveyed will respond.

D 4. For certainty, we must survey the entire population. But in practice we can’t do
this.

D 5. When starting to conduct a survey, you should first know your target population.

D 6. In some cases, you can estimate the confidence or accuracy after the survey.

Task 9 Give brief answers to the following questions.

1. Whom is this passage intended for?

2. In order to ask questions of a large number of persons, what do many people
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make use of?

3. What should you do if your grammar and spelling are weak in writing a
questionnaire?

4. What should you do before starting to conduct a survey?

5. When you carry out a survey by selecting people, what do you have to accept?

6. What is the last step in conducting a survey?

Task [Z] Match A with B.

SHEER b

|n mOSt cases
4 e 34 18 G g f*

conduct asu ey g
5 the objecwes of

the entirfe populatnon

- under »ln\(estigatlon
the level of confidence
obtain a result i

a waste of something
accuracy
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Task poY Fill in the blanks with the right words or phrases. Change the form where

necessary.

méké«uée of ~7:7;5 ﬂastingmsh between  find out s - interpretation
l intend for survey : estimate ~ ~carryout

anticipate - makesure representative for certainty

1. You should fully questionnaires to conduct a survey.

2. The results of the survey only apply to the population of which this group is

3. We should the factual results and our understanding of the
results.

4. How can you you will accomplish it?

5. This result of the survey has more than one

6. This passage those who want to conduct a survey but don’t
know how to start.

7 , we must survey the entire population.

8. Sometimes we should the confidence or accuracy after the
survey.

9. There is a lot of preparation to be made before we can a survey.

10. Damage is much greater than it was at first

Task m Read the English sentences and translate the Chinese sentences into
English.

1. Conducting a survey is often a useful way of finding sofnething out, especially when
‘human factors’ are under investigation.

KA IC IR 71, JUHORAE S RAT

it R EAEA ik, NHRMOKRA (large scale ) Y,

2. 'This passage is intended primarily for those who are new to survey.

RABEZR A F SIS

O XEEEREREA LR,
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3. The more complex the questionnaire the fewer responses there will be.

I RBRAE , ftam] 2t SR B T RE MRS .

WL, FREREE .

4. People are more likely to think this if the questionnaire is poorly presented or

ungrammatical.

WERAMICAH TS, EE S .

- WSRASRBCERARHE, s BBk TBRETREMER .

5. When presenting your results, be careful to distinguish between the factual or
numerical results and your interpretations of the results.

BYecwnte, EEAREEAFEEENNT.

SERAC IR R X 434 A RIS A

Wiy

Il ===

(]

pre that you can phrase these objectives as questions or measurements.

SR EA AT R34

fiik

Task ﬂ Study the following tips for writing.

When writing a report on survey outcomes, you should include the following
parts:
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1. Introduction: what the survey is, the purpose of the survey, when and where
this survey was conducted;

2. Methodology: how this survey was conducted;

3. Survey outcomes: your findings;

4. Conclusion and Recommendation: your conclusion and suggestions.

Task p’4 Study the following language for writing.

Words and phrases

present f& 7~

main goal / purpose / objective £-% B 47
target audience B 475 &

figures / numbers # 5, # B

facts show... 3 £ HLEH -

in conclusion / in summary % %42 &
increase / be on the increase ¥§/m, L
decrease / decline & 2, FH
interpretation / understanding ¥ f##, &%
phrase & ik, ##

indicate £, #L#A

prove #E#

compare with 5 -- -t

Sentence patterns

About the goal of the survey:

1. Our main goal is to establish brand awareness among our target audience.

2. Our main purpose is to provide you with ﬁnahcial data necessary to make your
investment decisions and to offer my recommendations.

3. The main objective is to give my suggestions according to my survey.

About the statistics of the survey outcome:
1. According to my figures of the working women we polled, 50% said they read at
least one of the top-five women’s magazines in Taiwan.

2. The numbers we have show that only 30% of women like snacks.



k new produzct is alwayna gamble.

2. T’ve shown you how to reach our target audience, yet I also think mtroducmg a
new product is usually hard.

3. In summary, our new product is well received by onrﬁargﬂ;coasumers, but

improvements have to be made as to the appearance.

Task B Study the following model for writing.

I’m here today to present my research
about how to carry out the advertising
campaign for MG928 Bluesky microwave
oven. Since this is a new product, our main

goal is to establish brand awareness among

our target audience, which is working women,
aged 25 to 40.

According to my figures from the survey, of the working women we polled, 50% said
they read at least one of the top-five women’s magazines in Guangzhou. And a full 80%
said they watch at least one hour of television each night.

If you’ll take a look at this chart, the best media mix, then, would be a combination of
TV and magazine advertisements. I suggest 60% of the budget go toward spot ads, 35%
toward printed ads, and 5% toward outdoor advertising.

To conclude, even though our target audience is clearly defined, introducing a new
product is always a gamble. But with the proper media mix we can certainly lessen the
chance of failure.
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Read the following report and fill in the blanks with appropriate words or phrases.

Report on ABC Company
To: Related Investors
From: John Brown

Date: 6 January, 2010

Introduction

ABC Company, a multinational company and a national leader in the ready-to-

eat cereal business, has been developing new kinds of products to meet the different ‘

nutritional needs and personal preferences of consumers. The research and development |

activities 1 at its headquarters. 2 is to provide you with financial

data necessary to make your investment decisions and to offer my 3

Findings
ABC Company 4 42% of the ready-to-eat cereal market. It is attempting

to expand its market share by using advertising campaigns. Although its sales strategy

still puts cereal first, ABC is responding to the challenges to its traditional business by |

undertaking a cautious diversification programme involving the technology of frozen
foods.

In 2003, sales 5 by 16% to $4.5 billion compared with $3.78 billion the

previous year. This is the thirty-sixth consecutive year that sales have increased. Earnings |

rose by 14% to $348 million 6 $2.89 million the previous year.

Conclusion and Recommendations

The company’s financial position is clearly very strong. It has experienced a steady |

growth in both sales and earnings. It is my 7 , therefore, that buying ABC |

Company’s stock would be a very 8 investment.




