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Culture is a concept with many differ-
ent dimensions. In a sense, culture is
a social phenomenon, A behavior stand-
ard and thinking mode formed through a
long history and shared by a certain social
group in a specific space and environment.
On the other hand, culture is an historical
phenomenon, a crystallization of changes
over time, the unique precipitation of his-
tory and society. In sum, it covers, among
other things, various aspects of a nation
and its people, such as history, geography,
local conditions, traditions and custom, lit-
erature and arts, life styles, behavior stand-
ards, thinking modes, aesthetic views, val-
ues and world outlook.

Culture is composed of four aspects,
including material culture, standard culture,
behavior culture and spiritual culture. Mate-
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rial culture refers to the sum of productivity
and products of a social group, a palpa-
ble culture with physical objects as its car-
riers. As for standard culture, it involves the
social standards which have been formed
during a long period of social practice
and shared by a certain social group. Be-
havior culture relates to social behaviors
and manners including the accepted efi-
quette, folk-custom and traditions. Finally,
there is spirifual culture, the core of the
culture concept, which refers fo subjective
factors such as weltanschauung, values,
aesthetic views and thinking modes devel-
oping in conscious activities within a cer-
tain social group.

Culture is also divided into three levels,
the first of which is High Culture, including
philosophy, literature, arts and religion. The
second layer is Popular Culture formed by
life styles and behavior standard with inter-
personal relationships included. Finally there
is Deep Culture constituted by weltanscha-
uung, values, aesthetic views, moral views
and thinking modes. These three levels
are interrelated and interactive with each
other. High Culture and Popular Culfure
have their roots in Deep Culture, while the
concept of Deep Culture may be reflected
through a fradition or life style which be-
longs to Popular Culture, or a certain art
and literature theme in High Culture.

Cultural differences in terms of nation,
region, religion and language will precisely
indicate the differences in origins and fradi-
tions. Human culture inevitably reserves the
characteristics of complexity and diversity,
which does not only enrich human civiliza-
tion but serves as spiritual belief and emo-
tional support that different groups rely on.
However, it cannot be denied that cultural
differences will hinder effective commu-
nication between different communities.
And that is why a deep cross-cultural think-
ing and research is so important within the
framework of globalization.

A designer is a disseminator of culture.

| BT AR AE SR

The designer's consciousness positfioning,
together with the analysis and research of
the target audience's cultural background
and related humanistic ideas is the key to
the success of a design work.

Based on a professional, impartial, ob-
jective and rigorous foundation, this book
is a record of visual communication design
teaching in the perspective of cross-cultural
art design education, with the cultivation of
humanistic idea in Chinese and American
arts education as its theme. Representative
designs of students from three universities
of China and America relating to original
ecology cultures will be presented to read-
ers in visual language. The aim of this book
is fo give some inspiration and help to read-
ers, which is also the ultimate wish of all
the members of this project. Finally please
forgive us if there are any errors in this book.
We welcome any corrections, advices, and
suggestions.

The Author
January 5, 2010
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He graduated from Tianjin Academy of
Fine Arts and studied at the 3rd National
Senior Postgraduate Program of Graphic
Design. He is now a member of National
Higher Education Management Associa-
fion, deputy secretary-general of Design
Committee of Tianjin Packaging Associa-
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sign education and teaching research.
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He earned his MFA in Graphic Design from
Savannah College of Art & Design in Geor-
gia, MA in Multimedia & Communication
from Saginaw Valley State University in
Michigan and BFA in Graphic Design from
Tianjin Academy of Fine Arts in Tianjin, Chi-
na. He has taught Graphic Design at Tianjin
Commerce University, China, University of
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University. Recently he is feaching at Pur-
due University Calumet. His research areas
include conceptual design theoretic and
methodology of visual communication de-
sign by using the multi-cultural background.
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She graduated from the branch School of
Nankai University majoring in Library and In-
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ver-present issues for a designer are how to
E aim and express his or her philosophy and

approach to designing and how tfo study
the cultural background of the target-audience.
Effective visual communication can be guaran-
teed only by careful analysis, sharp perception
and accurate visual-presentation.

As an instructor of “Visual Communication De-
sign” who has long been teaching in Chinese and
American universities, the author has experienced
that the most students often cannot concisely con-
vey the intended function of communication infor-
mation in their works, because their present life ex-
periences are quite limited while designing touches
a wide range of subjects and extremely complex
target backgrounds. We have developed this
project in order to study and better understand this
problem.

To strengthen students’ research awareness
of the designing themes and the target culture
backgrounds as well as to help form good habits
of thinking about different approaches to de-
signing, they must be trained effectively by cor-
respondingly designed lessons.

After many different efforts, including a
number of research projects and discussions with
others, a systematic plan of teaching and study
for this was developed. It was then successfully
implemented in related courses in Tianjin Poly-
fechnic University, Southern Utah University and
Purdue University Calumet. In order to make the
topic more easily implemented, the author has
made corresponding adjustments in the topic
confents and related requirements according to
different student conditions in each university.

The ultimate goal of this project is fo intensify
stfudents’ practices of analyzing and distilling the
already known information and collecting and
extracting the essence of the unknown informa-
fion, making reasonable judgments in both iden-
tical and similar affairs from both the perspective
of insiders and outsiders, and at the same fime
conceptualizing the design image and discuss-
ing through visual dialogues the particular im-
pressions of the cultural differences between
China and America and effectively communi-
cating them to the target audience. Courses for
such a project will last for four weeks.

Both Chinese and American art design
schools, according to the nature of this disci-
pline, emphasize on cultivating students' human-
istic ideas from different perspectives. From the
works of Chinese and American students, we
can find that Chinese and American studenfts
are affected by different humanistic ideas. Dif-
ferent teaching emphasis in students’ humanistic
idea cultivating in China and America can be
reflected from different angles.

Before the reformation and opening up pro-
gram, Chinese students were mainly imparted
with Chinese culture while after the program,
China began to absorb and integrate foreign
cultures and also fransmitted updated informa-
tion, and students' horizons were broadened

| BXUTARTHAER
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and their knowledge enriched. They know more
about the international humanistic concepts
on the basis of the traditional education, and
therefore make their education form a multi-
dimensional and multi-perspective structure.

America is a country mixed with multiple cul-
fures with different sub-groups having different
sub-cultures. Among these sub-groups are both
conflicts and peaceful co-existence .Affected
by the main-stream American culture, these
sub-cultures are distinctive from foreign cultures.
American mainstream media has limited cover-
age of the alien cultures and what's worse , if
any, usually paint a obviously ideological color,
this result in students’ limitations in appreciating,
understanding and absorbing foreign cultures.
However, as long as guided correctly, American
students can give their initiatives into full play
and have interests in understanding and appre-
ciating foreign cultures through systematic and
thorough researches and analysis, and on the
basis get an objective conclusion about foreign
cultures. This has actually been reflected in their
works.

The complexity and the diversity of different
cultures in different areas have not only enriched
the all human civilizations but also formed vari-
ous mental concepts that different ethnic groups
have emotionally depended on in their lives.
The mutual communications and exchanges
between different ethnic groups are becoming
more and more frequent. However, the great
gaps among different cultures and values have
invisibly impeded the effective communication
among people of different culture backgrounds,
and what's worse, have even caused misun-
derstanding, hate and rancor. Why has that
occurred? The reason is that people of different
cultures are used to measuring and judging oth-
er cultures by the standards and the conventions
of their own cultures, rather than to appreciat-
ing them with a calm and balanced attitude.
Consequently, they have lost the precious op-
portunity to extract mental essences from other
cultures and to improve their own understand-
ing. Different cultures often express the same
underlying themes and philosophies, but do it
in different ways. The more we can understand,
appreciate, and implement these different ways,
the more our own ability to express what we can
to express can be enhanced.

This study aims to require students as profes-
sional designers to do their best to study, explore,
analyze and summarize the authenticity and the
uniqueness of different cultures and phenom-
enon with a neutral and impartial stand, freer
from the constraints of thinking only within the
framework of their home cultures. When starting
the professional design process, we gradually
form two kinds of unique conceptual identities
embodying Chinese and American cultures re-
spectively, determining creative design methods
acceptable to the target audience of different
backgrounds, using visually symbolic elements to
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indicate the designing concepts and on that ba-
sis to reinforce the visual communication effect.

The nature of this project does not only cre-
ate higher requirements for the students but
also poses a challenge for the professors. The
old-fashioned rules and conventions should no
longer be rigidly followed and a new teaching
method better able to intensify students’ initia-
fives and self-commanding abilities should be
adopted. The guiding principles of this project
are as follows: 1) never interfere in the students’
designing processes; 2) let stfudents do inde-
pendent research without professors' giving
them any personal opinions during that research;
3) improve the assisting methods and technical
support for students; 4) ask the students fo make
deep and broad explorations rather than super-
ficial appraisals; and 5) guide the students to
develop creative thinking ways without limiting
the representing forms. The students' composing
desires have been stimulated when first assigned
with fresh and challenging topics; similarly the
unique topics have offered them sufficient room
for their free and unbounded thinking.

Before approaching the whole study process,
the students first explore deeply in and analyze
thoroughly the related information they have
collected, and then gradually form their respec-
tive designing concepts and directions and
decide their research focuses. This can certainly
show their independent research and thinking
abilities. The schedule of the broad and deep
research for each student is precisely adapted
to his or her specific conditions after each finds
his or her own research focus, and consequently
helps their studies evolve from perception to
rationality. This has been accomplished by most
students. Every single student has been inspired
by ideas given from other students during the
project critique period. All the individuals in each
class have shown mutual respect and equali-
ties in the academic interactions demonstrat-
ing professional manners and behavior while at
the same time building a kind of relaxing and
healthy academic atmosphere. The class cri-
tique and discussion are valuable parts of the
teaching/learning process and play an indispen-
sable role in enhancing the effective realization
of this whole project process.

When doing the project in the Purdue Univer-
sity Calumet, thae author adjusted and revised
the project guideline appropriately, extending
the subject to the concept of “word as an im-
age,” based on different culfural backgrounds,
to reinterpret Hieroglyph and Ideograph by using
a deconstruction method, and intentionally ar-
ranged junior students whom are natural, recep-
tive, less constrained by having been focused on
specific technical skills and design methods to
implementing the project.

Students have finished their works in various
forms according to their own chosen topics and
specific discussing focuses. In their works, they
have represented different concepts between

The Humanistic Idea Cultivation

Chinese and American people owing to their dif-
ferent cultural backgrounds. Most students deter-
mine their design patterns by “concept-driving”
and then effectively represent some abstract
concepts by adopting certain design tactics
such as concept extending and metaphor ap-
plying.

For example, “Chinese and American Diet
Culture™" by Tang Fan, “Impression of China" and
“Impression of America" by Sun Pingping, "Wa-
ter" by Kristie and “Road"” by Cami all highlight a
kind of abstract-concept extension. “*American
Diet Culture” and “Impression of America” by
Liu Shuzhen, “Zhi Hu Zhu Ye" and "West Culture”
by Sun Mingwei, “Ball Series” by Jessica, "Food"
by Lisa and “Horse" by Zeck adopt cartoons to
make entertaining and vivid descriptions. "Chi-
nese New Year Food" by Qiu Jing, "“Impression of
China" by Wang Chunmei, “Spring Festival” by
Katie, “Marry Ceremony" by Arie and “Calendar"
by Aubrey take folklore customs as discussing
points. “Dinner is Ready!" and "KFC" by Cheng
Chi, “Impression of China” by Li Lei, “Tableware”
by Li Xia, “Currency" by Jacob and “Terra Cotta
Warriors" by Joe probe deeply into different
cultural values. “American Diet Culture” and
“Impression of America” by Wang Xiaoging and
Yao Kexin, “Beauty” by Kaura and "“"Dance” by
Jackie describe how different ideas of perceived
beauty reflect different cultural backgrounds.
The students have clear design concepts. Their
creating ideas are fresh, unique, and effective
and also involve their profound thoughts. Some
students, however, have adopted compara-
tively awkward techniques which consequently
weaken the conveying effects of their design
concepfts.

Judging from the students’ design narratives,
we can clearly find that they have not only inten-
sified practices of doing research but also real-
ized the absolutely essential role of the research
phase in the whole design process. A designer
can effectively convey the visual design informa-
tion by following such a process: first thoroughly
understanding the cultural connotation, then
choosing the proper representing element, and
finally set the design content conforming to the
specific cultural conventions. As a designer, we
should draw from both the domestic and foreign
culture tastes, discover psychological conditions
and emotional needs of people in different cul-
tures without any biases from our home cultures,
improve our designing techniques through re-
fined languages and finally promote ourselves to
a higher professional designing stage.

The formation, realization and achievement
of this project has confirmed the necessity and
feasibility for a professional designer to conduct
multi-cultural research in the context of the glo-
balization and will have an important effect on
their future career and design concepts.

Experimental Education of Intercultural Visual Communication Design
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