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Preface

There are not many certainties in life — death and taxes are
probably the main ones. Now there is another. At some
time, we are all likely to need a Curriculum Vitae, or CV for
short. Whether we’re leaving school or college, wanting a
career change, experiencing redundancy or returning from a
career break, our first priority is to get a CV written.

Not only is a CV necessary for the benefit of the intended
reader, but as this book will illustrate, compiling one can
provide a great insight for you personally. Rather than
relying on someone who doesn’t know you to write your *per-
sonal sales brochure’ , this book gives you a practical step-by-
step approach to creating your own.

We have all faced the frustration of knowing we can do the
job, but how do we get “a foot in the door’? Your CV is the
key to opening those doors. You will learn not just how to
sell yourself, but how to tailer and vary your approach ac-
cordingly. Interviews will also take on a new meaning when
we see the role our CV typically plays in that situation.
Packed with exercises and case studies, this book provides in-
sights and tips gained from helping thousands of people of all
ages and from all backgrounds successfully market themselves.

In writing this book I would particularly like to thank my
mum and brother Andy for all their support and encourage-
ment over the years. I would also especially like to acknow-
ledge once again, my wife Helen, who by her actions, con-
tinues to provide even more definitions to the meaning of the
words partner and friend. Thank you.

Finally, I hope this book contributes in some way to the
future success of all its readers. Good luck.

Paul McGee
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Who Needs a CV Anyway?

LEARNING TO MARKET YOURSELF

Billions of pounds each year are spent by companies advertis-
ing their products. No matter how good the product is, no
matter how well it has sold previously, businesses will con-
tinue to invest in its promotion. In America, television pro-
grammes are scheduled around commercials, and sporting
events are delayed in order for the viewers to receive ‘a mes-
sage from our sponsor’.

A recent radio programme was examining factors that con-
tribute towards a song being successful in the record charts.
Although there were a number of factors, including how
memorable the lyrics were, the rhythm and the beat, the
most important was simply how well the record was market-
ed. Songs from Bryan Adams, Whitney Houston and Wet
Wet Wet, all stayed at number 1 longer than any other re-
cord. Their common link? They were all title tracks to huge-
ly popular films and benefited from additional marketing.

Strange as it may seem, people can also be viewed as prod-
ucts. When they apply for a job or sell their services, they
sell their skills, experience, qualities and potential. No mat-
ter how good a ‘product’ the person is, their future success
will depend to a great extent on how well they market them-
selves.

One of the most important marketing tools an individual
can have when seeking to promote themselves is a Curriculum
Vitae (CV for short) which is the Latin for ‘the course of
your life’. ‘
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WHO NEEDS A CV?

We live in a society where change is continuous and competi-
tion is increasing. The days of full employment are long gone
and, whatever politicians say, they are unlikely to return.
Advanced technology and emphasis on ‘efficiency’ have led
to a reduction in the labour force. Economic realities mean:

» Many more women are being forced to return to paid em-
ployment in order to supplement their partner’s wage.

+ Companies are recruiting fewer graduates, which means
there are plenty of qualified people, but with little or no
work experience.

« A ‘job for life’ is becoming the exception rather than the
norm.

» Reorganisations within companies have led to redundan-
cies and people who have worked all their lives in one in-
dustry are now looking for alternative work for the first
time.

» Increasingly there are more self employed people, work-
ing on short term projects.

* People must now be prepared to work on a temporary
contract, without any job security.

» Working practices are changing and people are having to
be more flexible in the hours they work. Whilst some are
finding their home life is suffering due to the time spent
at work, others are struggling to find even part-time em-
ployment.

These statements may seem stark, but this is reality and
these are the circumstances people are finding themselves in.
The CV is not a magic wand. It will not suddenly be the
solution to all our problems. But for those who do find them-



