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How many decisive battles one can encounter in his whole life. Success belongs to the persevering. Zhou Wensheng keeps on pursuing and exploring for

ten years. He has made outstanding contribution in style and pattern!
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Professor and advisor of the academy of fine arts, Tsinghua
University(the original The Central Academy of Fine Arts)
The founder of the speciality of interior decoration of China

One of the authors of (The Interior Design Library)
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Paw Wu-kua
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A Brief Introduction to the Author

Wensheng Zhou:

Founder of "PG Design", President and design director of PG (HK) Design Limited;
Graduated from Architectural Design and Research Institute of Tsinghua University;
A senior interior designer;

A marketing expert of real estate;

A member of Interior Design Branch, Architectural Society of China;

A member of Guangdong Environmental Art Design Association

One of the Top 10 Show House Designers in China;

One of the Top 10 New Designers in Guangzhou

A winner in China International Brand & Design Competition;

A professional lecturer of China Interior Soft Decoration Association.

Wensheng Zhou, a senior interior designer, enjoys high reputation among domestic designers. His reputation comes from diversified life experience, unique taste, in-

"

depth market analysis, creative design, and professional ethics. As a professional designer, he is actually “a member of the real estate market” . He holds that, “all
design works are to settle problems in sales and services” , “the value of design should be revealed by value-added products in the end” , and "a designer had

better try all means to realize perfect combination of artistry, functionality and commerciality, so as to create various kinds of joyful space.”

For years, Wensheng Zhou has been engaged in real estate design. With unique and profound understanding of such design, he is considered a great designer of
professional real estate and show houses. He cares little about this, but he's happy to exert himself to provide elaborate real estate design. Because of this
perseverance, he has been playing a leading role in standardized real estate design & decoration. He's respectfully considered a “godfather of creative interior
design” . Over the past 10 years, his team has accumulated diversified experience in standardized house design. In particular, he is good at skillful integration of

“effects” with “construction cost” and “marketing” .

Wensheng Zhou always strives to provide “considerate services for decision making in real estate” . He sticks to the principle of “life-based design for a better life" .
To adapt to prosperous development of the real estate industry, he advocates that, interior design had better be changed from passive adjustment to active
adjustment, and that interior designers should participate in architectural design, house positioning and marketing. To let owners understand his team's products

deeply, he has a determined mind to convince the developers and provides lectures for real estate sales’teams, so as to bring better results by means of interaction.

Wensheng Zhou firmly believes that, designers have the power to create beauty. In his mind, beauty is boundless, so is design. To pursuit harmony between man and
nature, between environment and architecture, between tradition and fashion, he brings such beauty into design and life. He used to travel around the world, looking
for new and better elements to enrich his design. As an outstanding designer, he always leads people into a world of art by means of unique taste, broad vision and

profound culture. His mission and high consciousness of responsibility enable him to make the best of Chinese culture in design!
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In the past 30 years, China proved his strength with the increasing speed and the amount of GDP. In the coming 30 years, China needs more pushing power and

value that come from the core technology and the creative design.
During the rapid growth of economy, human never stop pursuing the good and beauty. While at present, we still need to build the environment. In such a suffering

and, at the same time, an unlimited creative process, we won' t feel lonely actually. Because we can always find someone who can go along with us side-by-side.

Expecting your more and more wonderful creative idea about the space designs !

SESRTRERTHEHER EREHTELR
Senior expert of real estate brand and marketing in China

Vice-president of Star River Property

Léamg Shang -yan
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The Way to Great Design

Ten-year practices make me grow.
I'm eager to work and show.

All originate from a thirst for art, a respect to beauty, a pursuit of higher quality, a responsibility for my works.

When | was young, a seed towards artistic beauty was growing in my
heart. It came from my strong feeling in various kinds of art form, including
the storm-like cursive of Huai Su (a calligrapher of the Tang Dynasty), the
profound and magnificent style of Yan Zhen-qing (a calligrapher of the
Tang Dynasty), the bold and flexible applications of Chinese red in Zhang
Yi-mou’s movies, the unique integration of points lines and planes in Wu
Guan-zhong’ s paintings, and the sentiment revealed from tactful and
smooth rhythm of “The Moon Reflected in Er-quan Spring” . All of these
inspire my passion and pursuit of life, and deepen my love in design.

Great design is an art integrated with rationality and sensibility. It shows
people’ s pursuit of beauty and a better life by means of colors, light and
materials. Yet, “interior designer” a seedbed that brings creative beauty
has been drowned in people’ s superficial understanding of beauty. To may
traders eager for quick success and instant benefit, interior design is only a
“free lunch” to attract clients. Therefore, in a community where design
is considered free, people begin to lose sight of us, a group of beauty
creator. | belittle superficiality of the ignorant. | hate those that seek
profits but smirch beauty. | want to raise my flag to cry out, to defend
and realize my belief. | lay down ongoing projects, give up everything |
have, and turn to prove the value of design determinedly.

Over a long period of time after that, | dedicated all my life to accumulation
of resources, broadening of vision, and improvement of expertise. To the
utmost of ability, | tried to catch up with foreign designers. The process
was painful and exhausting. But | enjoyed it. Even a little success could
refresh my mind and brighten my days.

In my eye, a designer lives on passion and creativity. So | keep working hard.
| want to build a platform, where my team can see new hopes every day,
just like the rising sun alive with vigor. The platform | create is more like
a university or research institute than company. From theory to practice, and
from practice to higher theory, the pursuit and creation of beauty is

realized in such a constant sublimated process.

We’ re a seeder that sow seeds of beauty and bring fruit of art to clients.

In this process, we used to gain applause and recognition and encounter
picky and peremptory clients - good for us. We’re never complacent

because of commendation; we’re never weak-minded due to different
ideas. We also believe that, practice is the sole criterion for testing truth.
The information age features globally cultural shock and communication.
Among designers in the field, we’ re confident, assiduous and strong enough

to face all market challenges.



“

| used to consider myself as a doctor that treats miscellaneous
diseases” of space. | used to take pride in revitalizing each
“ patient” . We used to have a deep hatred for many Chinese architects
that created so much rubbish. But on the other hand, we're given huge
space to show our creativity, to transform rubbish into magic. Professional
communication may inspire passion and great thinking. | love this kind
of communication. | like *“mission impossible” . Together with my team, |

strive to make the impossible possible.

The industry of design is like a sea. Our works are tiny waves merely. Since |
always pursue perfection, | neglect collecting to collect different waves.
In recent years, | suddenly realized that, it's so interesting to go over my
path of growth. Someone said that, books are for reference and to be
denied. It seems to be true that, the purpose of books is to eliminate the false
and retain the true gradually. Our improvement would be invisible if no
former works are collected and reviewed. If we fail to observe and study
other designers in the field, we would be unable to learn their ways to
success. During cooperation with clients, we saw perseverance of the
Star River, changes of Jinjiang Realty, standards of China Overseas
Property, team integration of Kenward, and the profession of CMPD.
We have acquaintance with a number of giants of the industry. This

helps us broaden our range of vision, understand our own shortages, and

inspire our passion in design.

Our design and drawings are not perfect. But Laozi said, *“The world had a
beginning, which we call the Great Mother. ” Let’s take this book as our
beginning. It will drive our way to perfection step by step. In the future, our
works will be not only refined and unique, but also profound and classic,
like a bottle of good wine that is more and more fragrant as time goes
by.

Here, | want to thank all colleagues and partners that have been with
me. Without their constant support, the success of PG Design would be
impossible. Their efforts and dedication have been motivating me to run the
company with passion every day. It is practice plus review that makes perfect.
We strive to be a passionate and professional design company:

Zhou Wen-sheng

2009.9
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Exterior of Shunde Zhao Hui Bo Ao City Sales Center
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Development company: Foshan Shunde Zhaohui Investment&Real Estate Co., LTD
Type of project: Sales Center

Style of the design: Urban modern luxury style

Building area: 1162m*

Time of completion: April, 2009

Main building materials: painting, paris beige, archaistic gold foil and silver foil,
transparent marble, ancient wood grain marble, mirror steel, zebra wood veneer,

black mirror and gray mirror, carpet, ceramic tile







