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Did you ever dream to make a wonderful tour across your motherland or
even abroad? Or do you have a practical plan of making a tour in the following
vacation? If you have such an idea, you need to make a thorough preparation before
putting it into practice. What will you do to prepare for the coming fancy tour? You
can search information wherever you can and then tell it to your classmates.
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Chapter One Traveling Inquiries

, Part 1  Dialogues

Asking about the Tours

(Joseph is the manager of a travel agency in Germany. He has his Chinese visitor
Ms. Susan Liw, in a morning who tries to find out some package tours in the
neighboring countries. )

Joseph: Good morning, Madam, how can I help you?

Susan: Yes. My family is planning to go and visit some places in the next couple of
months. Is there any information about the tours within and out of Germany?

Joseph: Certainly, Madam. As far as I can see, Europe is one of the highlights for
majority of Chinese tourists recent years. We see a lot of Chinese tourists in

Germany at least. Here are some of the favorite routes they'd like 1o take.

Susan; Thank you. Any Package Tours for families?

Joseph: Yes, we do offer some routes specially designed for families of 3, 4 and up
to 7 people.

Susan: Can I have a look?

Joseph: Yes. Madam.

Susan: Call me Susan, if you like.

Joseph: Alright, Susan. Here you are. The booklet may help you to gain the idea.

These are tours within Germany, and those are out of the country.

Susan: Oh, that’s handy. Let me have a look first, please.

(After a while. )

Joseph : Is there anything of your interest?
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Susan: Well, they all look nice. But I particularly fancy northern Europe.
Apparently they’re my favorite places to visit. But 'm sure my husband would love
to go and see Austria since he is very much of a music person. As for my
daughter, she might be happy to end up in France because there’s a Disneyland in
Paris. .

Joseph: In this case, I'd recommend our 10-day Typical Tour, i. e. France-ltaly-
Austria-Finland-Norway.

Susan: It seems fine, but I'm afraid I have to ask them before I come back to you.

Joseph: Take your time. I'll see you whenever you are ready, Susan.

Susan: Thank you . See you soon.

Guidance

1. highlight n. SE4kRASTE R Z BYMRWERELR 2 b , F 2 AT H RO MATRELR , A
HERMEH—F.

2. package tour fH}IEUF

3. booklet n. e xTSTAR/MIFT , U IFEA brochure, pamphlet 25,

4. route n. SXEIIRIRHBHER,

Asking about the Sight

( Sean is studying at the University of Glasgow , Scotland. He is planning to visit the
capital city of Scotland—Edinburgh , particularly its famous castle. He finds himself in
a local travel agency. Clare, a staff in the shop greets him. )

Clare: Hiya, good to see you.
Sean: Hello. I'm wondering if you can help me. My friend and 1 are going to visit

Edinburgh this weekend, to see the castle,

Clare: Yah?
Sean: Is it true that it’s an exciting place to visit?
Clare: Yes, obviously it’s one of Scotland’s premier tourist attractions for its
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historical happenings and architectural wonders.

Sean: Wonderful. I'm interested in the history of the place I've been to.

Clare: That’s good. You are going to learn something about what happened in the
history in Scotland. Also, the witches’ well, the dungeon, chapel and even the
cemetery for dogs.

Sean: My God, it sounds fantastic.

Clare: You're going to enjoy it, I hope.

Sean: Thanks a lot. T will.

s Guidance

Edinburgh n. 2T 4, 3 EJHE 2 8§

premier adj. T

witch n. 4K

dungeon n. 442, e

chapel n. /hE, /INLFFEE

cemetery n. Beil

Americans were invited to sample the food, the golf and the cultural achievements
of Scotland at a meeting held in New York yesterday to promote the tourism
opportunities created by films set in Scotland. The move came as the Scottish Tourist
Board announced a seven-percent growth in tourist spending in Scotland last year.

S S O P W e

American tourism accounts for a quarter of the overseas visits to Scotland and
visitor numbers are expected to increase greatly this year as a result of the large
number of “scenic” films shot there. At the Scottish Travel Fair in Glasgow, it was
said that the films could have an effect on Scottish tourism for the next 15 years.
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. Part 2 Relative Reading

A Time Traveling

There is probably no place anywhere in the civilized world today that is not
visited by tourists. The travel business offers a vast network of services for the comfort
and convenience of travelers. “ Package Tours” that include everything from
transportation to hotels, meals, and sightseeing trips are offered by airlines,
railways, and bus lines. Some steamship companies specialize in cruises to different
parts of the world. The cruises range from a few days to several months. There are
also private agencies that organize tours for young people fourteen and over.

A visilor to a strange land today will never be at a loss for information about the
place he is visiting. There are innumerable travel books and guide books. for
practically every spot on the globe. The books advise what to see, what to wear where
to buy things, and what hotels to stay in. Governments, states, and cities publish
pamphlets listing important sights for visitors.

People may make their own arrangements for a trip, or they may prefer to use
the services of a travel agency. A travel agency will order transportation tickets,
reserve hotel rooms, and arrange for anything from a tour through London or San
Francisco to a safari in Africa. Travel agencies, some run by governments, are to be
found in every country. Among the largest travel agencies are Thomas Cook & Son,
which originated in England, and the American Express Company. They have branch
offices throughout the world. The American Automobile Association has offices in
London, Paris, Rome, and other places. It plans trips and makes hotel and motel
reservations in addition to its regular services to motorists.

SHIEN

FESCHAFF IR HE S B, A AL ER A W 2 0 5 o RN S 06 25 19 467 38 O (B 4R
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SR 2R, RBMILRBL A RS —SRERTHEES T8 14 %
VA 49 2474 B ki



6 i 5 2% E

AR AOWrZ P L% R 4 el B i — B R . KR EHbER EE—A4

FABRAE TRNAMIFUWERE. ENSERRZEMEIE, 7 AR
AR, =0 R WY, R EE RS E.

WA AT A7 ikl tanT LAREH 4T WRIFA R RIITER, BUT

B, AT L4 A AR IE 2 L BEE AR R . M ERE R RATH, AL
HREAGLRBARRIHUE . 85 ML T3 2 IS - B RTT

#

A B 25 B3 il i e m FE 2t AR S oL SR AAAT AR FEMR B
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' Part 3 Key Formulae

N i e ke Lol R

[
-0
’

12.
13.
14.
i s
16.
17.
18.

I'm wondering if I could be of any help? () 7] AR MUS 47
I'm wondering if you could help me? AREHHEREFRILUER—T7
Do you have any brochure? #54 /MG 7
Is it an exciting place to visit? FEJLifISCIFE L7 .
Is it worth seeing? FfJI{EEFNL?
Could you tell me what to see there? T AR LA VFRAB LA AT LAFH?
What is it like? RA-ARETFH? (R RIA?
Would you mind telling me the detail? #EA] AR 7] LIS FREKAHFIE?
It sounds wonderful. B b E4REE,
What would you recommend? REZIT T £ A 2R 7

. I'd recommend you to join our package tour group.

REB|BWESMEMNGLOIRTTH .

Is it true that it's full of wonders there? HFJLZEHE T H2F 60 B4 , B KL AYNT 7
What shall I bring with me? FRiZHFSEH 47

Have you ever been there? £ Hf JLE?

That’s for sure. FFE—FEH .

Let me have a look. iR EF—F.

Have a good time there. HASFERR JLFLETFAL: .

Enjoy your trip. BT



m Part 4 Relative Vocabulary

tourism industry HEdEb

tourism infrastructure Jife We LAl i e

tourism-related occupation HEWFHEFEEIL

special interest tourism 3F€ )R

Tourist Boards JclfF# th<

tourist attraction JRTTH W £ K97, 4
[y 525

tourist resort JEdlfAF{EX

tourist trap & SEHFE 45 GE

tour guide S F

tour group JikfTMRIEH

hospitality (LA ji¢ 3 08 )% , 12 1% 2% S 4%
) B9 R %5k

ancillary service Rt

scenic spot K8 5

historical site [F §1 {35

individual travel #Z& kil

inbound tour operation M 25 [ e iz

outbound tour operation M 3 [ Bk i

destination [ b

target market H#RiTH%

accommodation €5

leisure services {KIRR%

entertainment #24:

recreation JiE

travel agent JfR4TH:, iRATACEE Y

travel service JEfT4t

souvenir shop JEdF4E & & 75

tour coach JigIFANIE 445

acceptable service standard ] | 3452
B9 AR 95 7K o

demanding tourist {8 kBB
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pleasant personality 4+ A ffi Bt 644

to meet the needs of tourists i /2 i 3¢
HOWE

host country 7 iHi [

exchange rate #j[ 3

sightseeing

entry AHY

departure {5, &

program; schedule; itinerary ¥%zh H s

outbound tour H EWLY:H

inbound tour A 35 30¢

visa number Z5{FE/

passport number i8-5-75

city center T H(y

residential area fFEK

shopping district g4 X

business distriet Bl [X

art gallery AN

botanical gardens #i%[d

exhibition center 2B,

museum {EHE

traveler's check Jfef7 % B

timetable (&)

on lime #ER}

delay 2,5

check in Af¥

check out B B2

regular flight g i B

chartered flight 4]

reservation Fii]

cancellation Bz

first class —254ifr
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economy class Z5HF G

arrival |5k

Chinese Embassy b [E Jc{di{H
consulate 4TEIIH

customs duty MEELHE

duty free shop BIJE
window seat FE & HE{iL

aisle seat FELIE {7

life vest =4

hi-jack Zh#l

purpose of visit J&4T H #Y
customs formalities 234
immigration official REEHE R
city hall BT

parking lot #¥%:15

cloakroom F7ZEFFHL AL

. Part 5 Exercises

I. Fill in the blanks.

automatic ticket vendor HBIEZEHL

happy-landing — &R

receive; meet %

send off EfT

transfer in £ % fetH

passenger Jig%

transit 3735

on season; peak season JEFHEZ

out season; low season JigiiiiRZE

RTW Tour ( Round the World Tour) ¥
BRIRTT

group tour P {4 jieilF

F. 1. T. (Foreign Individual Travel) #pE
ME

intermediate stop 2 [E]%4

Dialogue 1

A: Could you do me a ?

B: How can | you?

A; Would you mind me what the climate is like in 7

B: No, I . There are four distinciive seasons in , but there is no
extremely hot or cold weather in any seasons, you'll be by the time you
were there.

A ; Thank you so much,

Dialogue 2

A : Excuse me, what’s the name of that historical , please?

B. It's called Stonehenge, it has mathematical and significant.

A: Yes, [ was told that it attracted many

there?

to go and see it. Have you



