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I Chapter Focus

In this chapter you will learn:
1. how business is an economic activity and a way of life;

2. how economic forces affect business;

3. how business environments and their changes affect business now and in the future;

4. the four major economic roles the government is supposed to play.

What comes into your mind when you read or hear the word “business”? Do
pictures of giant corporations such as General Motors, Gree and Haier pop up before
your eyes? Does your mind conjure up images of small firms such as a local restaurant
and even a one-person operation like a second-hand bookshop at a street corner? Each
of these is a business, but the word “business” means much more than just this.

Business is such a common term and activity in everyday life that no one may even
want to give a minute to think about it. So much has been thought and written about
it, but there remains even more that is to be explored. This chapter will start with some
of the most fundamental concepts in contemporary business studies.

l1.1 Foundation of Contemporary Business

On the web page of Wharton University of Pennsylvania, the first-rate business

school in the world, business is defined as “building your own company”, “inventing
technology”, “leading a TV network”, “creating a better world”, “traveling to space”,
“running a website”, “caring for kids”, “working with cool bands”, “making money
work”, “creating an image”, and “changing the world”. Indeed, business can be
anything you can imagine doing.

As a technical term, the word “business” originally relates to the state of being busy
either as an individual or society as a whole, doing commercially viable and profitable
work. It has at least three usages, depending on the scope—the singular usage to mean
a particular company or corporation, the generalized usage to refer to a particular



market sector, such as “the music business”, and the broadest meaning to include all
profit-seeking activities that provide goods and services required by customers, ranging
from an ice-cream stand at the street corner to a huge company with tens of thousands
of employees and billions of dollars in sales.

In addition to virtually all daily necessities, businesses provide us with many other
things that make our lives more comfortable and enjoyable. They also provide us with
opportunities to create wealth for the good of the public and become wealthy. Wal-
Mart is now found in many cities in China, and its founder Sam Walton began his
business by opening one store in Arkansas and, over time, became the richest person in
America. Bill Gates started Microsoft with a small group of people and is now among
the richest people in the world. Li Kaishing (Jiacheng) started his career from the
bottom of life and now ranks among the wealthiest Chinese.

1.1.1 Business and business activities s ——————————

A business, also called a firm or an enterprise, is a legally recognized organization
designed to provide goods and/or services to consumers for profits or for non-profit
purposes. Businesses are predominant in market economies, the great majority being
privately owned in most parts of the world and formed to increase the wealth of its
owners and grow the business itself.

Procedures of starting a business vary with countries. In the United States,
starting a small business is pretty easy. Submit a business plan, change the message
on your answering machine, buy a computer, create a website, and you begin to sell
your products over the telephone. But in some other countries, it may take 6 months,
and there is a required minimum investment: $35,000 in Germany and $60,000
in Republic of Korea. Application procedures used to be extremely complicated in
China, and it took a very long time to complete all the procedures, but they have
been reduced to the greatest extent, with the standardization of government and
regulation.

The success of a business depends on a wide range of factors. A good business must
start with a good vision and a good mission. It must have clear and realistic objectives
and goals. It must have its development plans and strategies. It must have the necessary
resources and the right ways of using these resources. The success of a business also
requires a great deal of hard work, admirable wisdom and great courage on the part of
its owners and management teams. A successful business must satisfy customer needs,
earn profits, be managed efficiently, and be socially responsible.

Customer satisfaction Satisfaction is basically a psychological state, but customer






