Audio-visual English for Professionals

TAHEIFR VIR

ECONOMICS AND MANAGEMENT 1 £233% « = TE 1




bR

el

EL3 SR 4

Economics and Management

MBER sk
 EBEH W




EH B B (CIP) 57
A SEETRL . SV - EHL KIS S WA 4
— 5 P E B AR, 2010
ISBN 978-7-5046-5293-5
% I.O%- QW Il SWEE—IE—I7 B s S R—HH
IV. H319.9

o [ A P 4348 CIP 427 (2009) 55 155790 =
A E B MWEERAIRE , R A BT

MABER KFL

MBEIESH HeE & XPalgE  kA4KE
xHER HHEH

AHBEIER BAEN

] & ZokxXk

RuUHmBE H M
RERBE £ F K A
"REKRXY EEA
EAE M LHF

Hh E R E R AR Rk i i
eI X RN AE 16 5 HEE S : 100081
H1i%:010 — 62173865 {£E.:010 —62179148
http : //www. kjpbooks. com. cn
Bl K A R ATH R AT
At 5 % Bl A4y A PR w7 E
%

FFA 700 Z2k X 1000 Z2%  1/16  E5K:10.25 ZF%(.200 F%#
2010 467 A4 1 B 2010 487 A4S 1 RENRI
ISBN 978-7-5046-5293-5/H - 63
EN%:1—10000 fHt  E4+:36.00 5 Fi DVD —ak

(LI SE AR B 1B 43 , S iR 5T 83 0T
BT, A4t AT R SR




(b BT ) SOPH R AR 20 T R 2 D URAR B B ) I SRR 4, 1
WHENAGEEAREFIEFE AL, B2 E 30 K72 555 B SNEHE A

KB\ BIREHFERPFREE N — BRI — LB, REXEHM N EZ
N T BB B TOEHF S AL & L R KRB UCE, A A WS K
LR AR N BEAL IR S AR A SR, SEBR AR T B B B RE I RS 4R, A\
TR R BB SR AOR . B LB BB A i %l B kIR, ¥ %
3CH AP LT R RS 20 AR5 I, B 100 24Tk 0, PR H R E A
B KFBE) %Ml 518 RN o

A BRIV B A LUT BB 5 4 A

1. #b ARG O, BEE B % E S E0b i Sk L&, W9 22 4R R 3R B 4
EHEEBRNAR, XI5 B T A 2 A i B 4E 7 AFERIE S . XEEM A
FEARIT B 2E F A5 \DVD BUE £ R R 2 =300 (R B R T AT I, S Ui 2 A
Al LIARYE B O b BB R B ) , F B & 16 5 8 S0 & 1 M i BCE
AR, BT B9 S 180 9% 6k 44 h 3K R WP classroom video fE[E DW fii & K VEC
N AR BERU , 220k B PN % Ml ST AR & SR A L[] i 1 o 1€ , NS P BT ) BUR
A MES I BE , Fo 4T IR T &2 R BOB AR R AR T 1) o AR5 OB Al R )
WAT /2 8 T B 2 A 2 ) Bl B AR A B AR, WAk 4E T R Ll s E Al
T, BT &R SR BIS FIEEAME &, WA EFE: OF1 S8 (M 4izp
JCER T SR BOEE A MESSE) ; QBT U 2R (R AR N 25, SO 32 R
WHE S8R R 45 B3N ; @M R SCE (H 5% 500 8, A 435 —J7 T i) 2
BERJE RIEAIRENE) o #EMPEIT T REMSES  GIMIEXERZH, EES
AT N 25 19 56 £ 45 -6 AR HLEL 3l , GRS (W] B 18 2l 28500 027 A= DU B9 BRAR e , f2 (o At AT
K2 A SRR B BEEE, TR T LR B SE BRI RIS 3l , FE AR B ETE 2L
27 SE T SO AR R A

2. BB T I ATREE 05 508, DT $2 &5 202 B9 B3 1 R R, o3 2
MR ZHARBEERIARBFE BN — B AR, 0] ) 4 2 3R EOR , x4
ARMUER R b, BELFRANE LB RE B, TR BB B2,



)

m " Audio-visual English for
A Professionals—Economics and Management

B R IABEABEE R — DRI X O 7L X A E BT T — A 25 12
o PCEMMBOR BObF A SCBET LA B A 3248 SRS D RE S50 TT LAKS B2 7 22 2
PRI e B RIEETTT .

BB IE I AU B R AR A S A AR, R S &
OB IRAS | pLRE A AR LI BT BRUEROTE ¥ , SO E N B 75 2% , BE AT LA, 4 T 1A )
HAUBT , A0SR A& A AT B BUME B R P AN 5], SR i
BHFEDIRE, 3 USB T4k, BB R % 7 8 AR E A4 H RS,

A FRIVB G5 TR AR o B A B MBS IIE T E HE AR, R
WIERNER BB RS &0 ERE G, BIGHEFREE. B LR 5%
MGE TR AR AN T R AT B TR A S B S, R R, 2 R
o, R R BRI R R R e,

(R R, A RSIBM RS F B, B E R L F X b BRI AT
TPERRAESE, 4R RS RE R L, SHRESOH R RGR ) T EE MR, EM 45 H AR A)
& TAMERM . EHFRR RS

ARRINBMAEG GRS, R T 530 — 30, B SCR B T e 2 fr,

ARV BMAER MG TR, (% ek B Sl b, HEAT T — 5 1 B ik 15
CURBT, ER RIS PG RS AL, SE B TR 2 A, BT 45 B BT B B3 A
SYTERE IS e P R BRI, B P4 VP48 1F , DU AT] 28 ED sl A AR L A ke, (2
PA B AN T B 1R, S 3 17 725 2 L B Ak Bl A A B e T R

KH A
2010 456 A






e
%.g I. Lead-in Questions

1. What role does economics play in human’s life?

2. What kinds of wants do people have?

m.§: II. Vocabulary

W, &%, B8EF

fundamental [ ,fanda'ment!]adj. FEARHE,
HAH

elementary [ eli'mentori]adj. ¥4,
A1, [HL1TEW, BRI

shelter [ 'felta]n. HEikal, JFEd AT

pony [ 'pouni] n. /NEIL,

stylish [ 'stailif ] adj. BfZ2/Y,
WATHY

complementary [ kompla'mentari ] adj.

IR, #HE

arise [ o'rarz Jvi.

B,

recur [ri'ka:] vi. Bk, B, Bk

purchase [ 'paitfos] v 3, 3L

capital [ 'keeprtol 1n. B4, w4

screwdriver [ 'skruidraive]n. B4 F

machinery [ ma'fiznor1] n. [ BFR] HL2§,
PLIK

forklift [ 'fo:kiift]n. (3£) [#H]45%%E, XK
FHREHL

entrepreneur [ pntropra'na:] n. (&) 4
Wz, EHA

definite [ 'definit] adj. FH#ARY, —EW

vzim
zﬁ ITII. Exercises for Listening

'«W.
Exercise 1 FBf TZIAFHIIE(T)IR(F)
( )1. Needs are the three basic wants that all people, everywhere share, and they

are food, transportation and shelter.
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)2. The problem w1th wants is that they are unlimited. No matter how fast we

satisfy them, there will always be more.

( )3. Some wants are complementary , some wants are recurring, wants also change
over time.
C )4. Individual wants are things that we would like for ourselves. Collective

wants are things wanted by the whole country.
¢ )5. Land refers to some kinds of natural resources that can be used to help peo-
ple satisfy wants.
( )6. Capital refers to goods that are made to help make other goods or services.
( )7. Money itself is not capital, because money is simply a concept that helps us

exchange goods and services, it is not a resource.

( )8. To make goods and services, land, labor and capital can function well re-
spectively.

( )9. A country’s wealth is measured by its ability to satisfy the wants of its citi-
zens.

( )10. The problem with resources is that they are limited.

Exercise 2 BHiE T %iaiC

Exercise 3 5K T %1 aF

1. This is of human nature and has by the human race as a whole.
2. Needs are the three basic wants that all people, everywhere share, and they
are

3 ~_we have satisfied these wants, that we can go about satisfying other, .

sred OB s
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Unit 1 Nature of Economics (J@,ﬁ) i ‘:y%

4. Individual wants are things that . We try to satisfy these wants by ot
5. Things that we use to satisfy wants are called resources, or . Resources
can be classified as .
6. Labor refers to human effort that can be used to . It isn’t limited to purely
; it includes as well.
7. Money is not capital, because money is simply a concept that helps us Ll
is not a
8. land, labor and capital is called enterprise, and a person who does this is
called

9. Because resources are used to satisfy wants, we can measure a country’s wealth, by
measuring
10. Japan, another wealthy nation, has a large , is highly capitalized and

has many
Exercise 4 i1i£ %l ja]@&

1. Give some examples of resources, and talk about meanings and functions of them.

2. The rising prices of houses attract much social attention at present. Why do you
think people pay so much attention to it?

3. Labor can be briefly classified as physical effort and mental effort. What are their
functions in production?

4. Nowadays there is still a great gap in economic development level between the devel-
oping countries and the developed countries, and entrepreneur is an important factor
that can contribute to this situation. How can entrepreneurs influence a country’s
economy ?

5. The labor force in China used to be very rich, but the situation has changed. How
does the labor force shortage come about? How will this phenomenon influence the

economy both in China and in the world?
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The economic problem arises because people want to make their lives better. This is a
fundamental part of human nature and has led to many fantastic achievements by the human
race as a whole. In economics, instead of saying that people want things, we say that they
have wants.

Some wants are more important than others. Needs are the three basic wants that all
people, everywhere share, and they are food, clothing and shelter. It is only after we have
satisfied these wants, that we can go about satisfying other, less urgent wants.

And one thing is certain there will be other wants. We might want to get a new dining
suite. Or we might want to design a dress to go out in. Or we might want a pony, or a sum-
mer dress, or a VW convertible, or some stylish casual-wear, or a swimming pool with slip-
pery dip and cascading fountain. The problem with wants is that they are unlimited. No
matter how fast we satisfy them, there will always be more.

Some wants are complementary—for example if we satisfy our want for a bike, we will
probably want a helmet, and a simple yet stylish cycling outfit to go with it.

Some wants are recurring—food and drink are the most obvious examples, but there
are many others like shoes, shampoo, razors and tyres for the bike. Wants also change over
time, because people change over time. There are some things that you might have wanted
when you were five years old, that you don’t want now, and in twenty years time your wants
might be very different from your current wants.

Wants can also be classified as individual wants and collective wants. Individual wants
are things that we would like for ourselves. We try to satisfy these wants by purchasing
goods and services. Collective wants are things wanted by the community as a whole, like
airports, libraries, public transportat, and sports stadia. These are paid for by the govern-
ment using taxes. A

Things that we use to satisfy wants are called resources, or factors of production. Re-
sources can be classified as land, labor, capital and enterprise.

Land includes all natural resources that can be used to help people satisfy wants.

Things like forests, water, farmland, and mineral deposits. Even sunlight and wind can be

004 |



Unit 1 Nature of Economics (Ml
classified as land. Labor refers to human effort that can be used to produce goods and serv-
ices. It isn’t limited to purely physical effort, it includes mental effort as well. Capital re-
fers to goods that are made to help make other goods or services. Tools like hammers,
screwdrivers and ladders are capital goods—they make it easier to make other goods. A
hammer is a capital good—it makes it easier to nail things together.

A nail gun is a more expensive piece of capital equipment that is designed for the same
purpose. It is more expensive than a hammer, but it requires less physical effort, and is
much faster—so we can produce more in the same amount of time. Imagine how much lon-
ger this job would take, if every nail had to be hammered in by hand. There are lots of spe-
cialized pieces of capital machinery that are used in factories to produce consumer goods, or
other capital goods.

On a bigger scale, cranes, roads, railways, and forklifts are also capital. Money itself
is not capital, because money is simply a concept that helps us exchange goods and serv-
ices, it is not a resource. For example, when someone gets paid for doing their job, what
they’re actually getting is the value of their labor in an easily exchangeable form.

To make goods and services, land, labor and capital have to be combined. For exam-
ple, mineral deposits, which are classified as land, on their own do not help to satisfy
wants. They have to be dug up and processed, which usually requires human effort, which
is labor, and machinery, which is capital, before they are useful. The ability to combine
land, labor and capital is called enterprise, and a person who does this is called an entre-
preneur. The entrepreneur identifies a want, then combines land, labor and capital to satis-
fy that want, in the hope of making a profit.

A country’s wealth is measured by its ability to satisfy the wants of its citizens. Be-
cause resources are used to satisfy wants, we can measure a country’s wealth, by measuring
the amount and combination of its resources. This is why the U. S. A. is considered to be
the wealthiest country in the world. It has lots of productive land, a large labor force, lots
of capital equipment, and lots of entrepreneurs. All of these resources can be combined to
satisfy a lot of wants.

Japan, another wealthy nation, has a large labor force, is highly capitalized and has
many entrepreneurs. It is not as rich as the U. S. A. however, because it has a small
amount of land compared to its population. So Japan has to buy many resources that are

classified as land, like coal and iron, from other countries.

MMMMMMMMM w+ 005 }
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GRFFRNTFERBAAMNBELEERES, XEABNERL KB4, BN
AXBERBRET - LRt ELFFF, GEAANBE LK, Tt
REAMIA-—BRE,

FUFELAMNRITERNEE, XTHAARR EFLFERRANZ AR
AFREAERU KR ESL, AALXEHIRIARER, RNA L EXREM
W T ERBINHKRE

A—UHERETURCN AREABLARLMNKE, RNTHEE - HW
BE, BE—BHERKR, RE—RANLH, RF¥—"EE, AERHERERE,
RERMENRR X AHARER N, HZWEAETERLEREN, T
BRELLRBREKRE , BRRALAESWRELEHE L5,

—EHRE M, TR — B, U RNAE —WHETER, K%L A
BEALEARBRRNETRAE —F %R A thRERM

—LRERFEAN— RN PR RRERAENA T, EARSEMEAN T
ROAWBET XK AT BAERES. LU TROMER AWK ERKE,
EAARSHEN NS EREE L. RESHAENRE, SRKARTRRT
RET, R+ S HARETRARAENKEZHRANZF,

REOUTUSP N AR NMARLIEAK T, PAKEZRE - BRERBEENE
HRNAEEL XTGP EZTEMAMERBEERSKE, EhKEREN 1 H
HRREWKRE, Fl il BEE AEXBURBTRAS, X EH R FELHK
FirRBRN,

A-—LRNARREREINAENRER, REEFER. FRETUS K L4,
HEHA FAFA,

THAEFTAAMBARKEERLZH A RRR, XERTCERAK A KE T =R
o BEMARMPMTUHR A LW, FRHNRBANKRR, ETULFEH
R BERF. CARREIEEENES F 30, OERAF 5, KA E A X
W, CMAEF LA ETRES L RETE ., AlEHTL QBT RLTBT
FHRBTRH RIS EL RN RERES, ﬁu%ﬁ.%z%#&*
KWAE—CHEATABERES B

HEAME - MERNKAREL, ERETHARRE BN, CHEFER,E
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Keys to Exercises
Exercise 1 FIWr T3 a]-FAIIE(T) iR (F)

LIF] 2 01) 3.%] 4 [F s [¥]
6 (T2 [T] 8 (F] 9 [7] 10 [T
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Exercise 2 HHiE T %UiaiC

1. individual wants 2. collective wants
3. factors of production 4. natural resources
5. mineral deposits 6. physical effort

7. capital goods 8. consumer goods
9. make a profit 10. satisfy the wants

Exercise 3 52K T%IAlF

1. a fundamental part ; led to many fantastic achievements
. food, clothing and shelter
. It’s only after; less urgent wants

. we would like for ourselves; purchasing goods and services

2
3
4
5. factors of production; land, labor, capital and enterprise
6. produce goods and services; physical effort; mental effort
7. exchange goods and services; resource

8. The ability to combine; an entrepreneur

9. the amount and combination of its resources

10. labor force; entrepreneurs

Exercise 4 ( B%&)



1. What are economic problems?

2. What is “opportunity cost” ?
PP
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m‘g IL Vocabulary

@
@

satisfy [ 'saetisfar] ». i & (F3R)
alternative [ o:l'ta:notiv] adj. HLik$£Em
forego [ fo:'gou] ». WFHF

principle [ 'prinsopl] n. M|, JEM
opportunity cost £ A

fund [ fand] n. %4

afford to /K$H5E

roller blades %35 #E

weigh up 5

invasion [ in'verz(9)nln. Af2

law and order 7E#]

employ [ 1m'plor] ». E{f

devote to 1------ THTF

left-over F|4x

output [ 'avtput] n. =&

curve [ karv] n. piZRE

implication [ impli'keifan]n. F &, KR

non-renewable resource /s A] A= ¥R

vineyard| 'vinja:d ] n. %5k

profit [ 'profit] n. Fl¥E, W25

TAFE Technical and Further Educa-
tion in Australia 8 &CF|WE 2 &

labour [ 'letba] n. {4 11355 ; fiji /155 3

interest rate Fl|%

taxation [ teek'serf(a)n] n. Bilk

inflation [ in'flerf(o)n] n. FEHIEIK

unemployment [ 'antm'plormant n. 4\l

stimulate [ 'stimjulert] v 3%

staff [ sta:f] n. G
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III. Exercises for Listening

Exercise 1 ¥HBFr T3 a-FRIIE(T)IR(F)

( )1. There are enough resources to satisfy all of our wants, so we just decide
which wants we will satisfy, and which we will leave unsatisfied.

( )2. When we satisfy one want, we give up another want.

( )3. Every time you purchase something, you pay an opportunity cost—it’s
something you could have bought with the money.

( )4. The choice between buying capital goods, which satisfy present wants, and
consumer goods is also very important.

( )5. The economic problem means that we have to make best decisions about
satisfying our wants.

( )6. If people feel that economic conditions are going to be bad, they are sure to
save their money, so that they will be unable to satisfy any wants.

( )7. If the economic outlook is good, then firms are more likely to increase the
size of work-force and production.

( )8. In countries like Vietnam, wages are low and labour is cheap, so there is a
lot of investment in capital goods, because it’s cheaper to buy a crane to
unload the boat than to hire employees.

€ ) 9. If the economy is going bad, the government may raise interest rates or
increase taxation in an attempt to reduce inflation.

( )10. Increased consumption means that firms are more likely to hire employees

to meet demand, which should cause unemployment to fall.

Exercise 2 HHiE T 3ialiC




Unit 2 Nature of Economics (2)

Exercise 3 SRR T%IAF

1. However, resources are limited, and they have

2. The economic problem, like life, is about

3. If you buy the apple, you are the orange, which is the opportunity cost.

4. In the model we assume that , and that society only produces two goods—
bread and ovens. Bread is a consumer good, and ovens are capital goods. If we
decided to , we might be able to produce 100 loaves a day. But this
would mean that we

5. Most economies however, the curve. If there is unemployment, society is
not using all of its resources, so output of goods and services will fall inside the
curve.

6. If the population increases, or , the resources available to the
economy are increased, and the production possibility frontier is pushed outwards.
The same thing happens with , which allows us to use our resources more
efficiently.

7. Limited resources and opportunity cost mean that have future implications.

8. For example, if economic conditions are good, and people - ituis
more likely that they will spend money, and

9. In countries like , wages are high and labour is expensive, so there
is a lot of

10. Everyday we and opportunity cost.

Exercise 4 it %l jala

1. What’s your understanding about the nature of economics?
2. Talk about the “opportunity cost” that exists in your everyday life, give your exam-

ples.
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