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PREFACE

This 8th edition of The Art of Editing is the most extensive revision yet under-
taken. The text has been altered to reflect the rapid changes taking place in the
media industry and the changes we detect in editing courses nationwide.

While the fundamental editing skills taught herein are still those honed for
decades at the nation’s best newspapers and magazines, editing skills are now in
great demand throughout the media industry. Therefore, in this edition we place
more emphasis on editing for radio, felevision and the World Wide Web.

Convergence also is a key to this revision, as the new subtitle of the text would
suggest. Convergence means many things to many people, but we define it here as
cooperative ventures among print media, radio and television, and the Web.
While most editors for the foreseeable future will find jobs in one of the existing
media, already there is demand for multimedia editors who can edit for print, edit
audio and video, and cope with the nuances of the Web.

Demand for that new breed of journalist is likely to grow as the government
proposes relaxation of cross-media ownership rules, approved by the Federal
Communications Commission but challenged by many in Congress as anti-com-
petitive. Relaxation of the rules likely would lead to companies increasing owner-
ship in newspapers and television stations within the same market to expedite
convergence.

Whether or not the FCC rules are allowed to stand, one thing is clear: Con-
vergence in some form is here to stay. Cooperative ventures among disparate
media are popping up nationwide, regardless of ownership concerns. Most ob-
servers (count these authors among them) believe increased convergence is in-
evitable.

Also inevitable is the continued march toward greater ownership concentra-
tion in the media. Even before the proposed FCC rules change, media conglom-
erates such as AOL Time Warner and Disney were gobbling up media properties
in a variety of sectors.

Through all this change, one constant remains: Those who can edit, and edit
well, have no trouble finding jobs. This book is designed to help students find
their first jobs and perform well when they do. It also is designed as a refresher and
update for professional editors.

ol o
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Preface

We continue to stress the importance of editing as an art while recogniz-
ing the big changes taking place in the media industry. Among the many
changes in this edition, readers will find an increased emphasis on the Web,
more on editing for magazines and broadcast, extensive revisions that build on
the concepts of micro and macro editing, and expanded coverage of legal and
ethical issues.

Users have suggested that we trim coverage of newspaper and magazine ty-
pography and design. We have done so while leaving enough of that material for
teachers who cover the subject in their editing courses. Many now save that for ad-
vanced courses.

In this edition, as in earlier ones, we have included numerous examples of
editors’ successes and failures as illustrations of how to edit and how not to edit.
We have taken examples, both good and bad, from newspapers, magazines, radio
and television stations, and Web sites from coast to coast. Through them, we
learn. :

Journalism is an interesting, stimulating and exciting profession. Editing, in
turn, is a vital part of journalism, whether delivered in print, through broadcast
or on the Web. Newspapers, magazines, radio and television stations, and Web
sites would not be nearly as good without editors as they are with them. They can
be superb with top-flight editors. We hope this book inspires many of you to be-
come just that.

The excitement of producing the news is universal, and it is a process in which
editors are full partners. Still, it is difficult for any book to capture the excitement
of editing because the beginner must first master the intricacies of the editor’s art.
Attention to detail is of primary importance to the editor, and we believe this
book attends to that detail more thoroughly than any other. We hope we have
done so as interestingly as possible.

Those of you who are attentive to detail will note a deviation from Associated
Press style, which the book generally follows. We have adopted the book pub-
lisher’s convention of italicizing newspaper, magazine and book titles.

We would like to thank the reviewers who took time to provide detailed sug-
gestions for this revision. They are Anne Aronson, Metropolitan State University;
Gregory Schmitt, College of Charleston; Leara Rhodes, University of Georgia;
and Robert K. Hays, Northampton Community College.

We also would like to thank our editors at Allyn & Bacon, who provided the
inspiration and careful editing that all authors need. They are Molly Taylor, Series
Editor; Michael Kish, editorial assistant; Mary Beth Finch, production coordina-
tor; and Dusty Friedman at The Book Company.

So, we have dramatically changed and updated the entire text. Through it all,
one axiom holds true: Editing is an art no matter where or by whom it is prac-



Preface ii

ticed. To those who will accept the challenge of careful and thoughtful editing, this
volume is dedicated.

—Brian S. Brooks
Columbia, Mo.

—James L. Pinson
Ypsilanti, Mich.

A Special Note

I would be remiss not to note an important change in this edition. Jack Z. Sissors,
a co-author of this book from the first edition and my co-author since the third,
was too ill to participate in this revision and died shortly before publication. Jack
will be missed. I prevailed upon James L. Pinson, a former student and a master
teacher of editing, to replace Jack, who is missed. James, I'm sure you will agree,
has done a superb job. Many of the changes in this edition are directly attributable
to him.

— Brian S. Brooks
Columbia, Mo.
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