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Preface

For students who care about how the world works, microeconomics is one of the
most relevant and interesting subjects they can study. A good grasp of
microeconomics is vital for managerial decision-making, for designing and un-
derstanding public policy, and more generally for appreciating how a modern
economy functions.

The first edition of this book, Microeconomics: An Asian Perspective, is written
because we believe that students should be exposed to the new topics that have
come to play a central role in microeconomics over the years—topics such as game
theory and competitive strategy, the roles of uncertainty and information, and the
analysis of pricing by firms with market power. We also feel that students need to
be shown how microeconomics can help them to understand what goes on in dif-
ferent parts of the world, not just in the Americas and Europe, but also in Asia, and
how it can be used as a practical tool for decision making. Microeconomics is an
exciting and dynamic subject, but students need to be given an appreciation of its
relevance and usefulness. They want and need a good understanding of how
microeconomics can actually be used outside the classroom.

To respond to these needs, Microeconomics: An Asian Perspective provides a treat-
ment of microeconomic theory that stresses its relevance and application to both
managerial and public policy decision-making. This applied emphasis is accom-
plished by including detailed examples, drawn from Asia, the United States and
other parts of the world, that cover topics such as the analysis of demand, cost,
and market efficiency; the design of pricing strategies; investment and production
decisions; and public policy analysis. Because of the importance that we attach to
these examples, they are included in the flow of the text.

In this book, we have incorporated dramatic changes that have occurred in the
field in recent years. There has been growing interest in game theory and the stra-
tegic interactions of firms (Chapters 12 and 13), in the role and implications of
uncertainty and asymmetric information (Chapters 5 and 17), in the pricing strat-
egies of firms with market power (Chapters 10 and 11), and in the design of poli-
cies to deal efficiently with externalities such as environmental pollution (Chapter
18). These topics, which receive only limited attention in most books, are covered
extensively here.

That the coverage is comprehensive and up-to-date does not mean that this
book is “advanced” or difficult. We have worked hard to make the exposition clear
and accessible as well as lively and engaging. We believe that the study of
microeconomics should be enjoyable and stimulating. We hope that our book re-
flects this belief. Except for appendices and footnotes, Microeconomics: An Asian
Perspective uses few calculus. As a result, it should be suitable for students from a
broad range of backgrounds. (Those sections that are more demanding are marked
with an asterisk and can be easily omitted.)

XxXxXv
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Preface

Alternative Course Design

Microeconomics: An Asian Perspective offers instructors considerable flexibility in
course design. For a one-quarter or one-semester course stressing the basic core
material, we would suggest using the following chapters and sections of chapters:
1through 6, 7.1-7 4, 8 through 10, 11.1-11.3, 12, 14, 15.1-15.4, 18.1-18.2, and 18.5. A
somewhat more ambitious course might also include parts of Chapters 5 and 16
and additional sections in Chapters 7 and 9. To emphasize uncertainty and market
failure, an instructor should also include substantial parts of Chapters 5 and 17.

Depending on one’s interests and the goals of the course, other sections could
be added or used to replace the materials listed above. A course emphasizing mod-
ern pricing theory and business strategy would include all of Chapters 11, 12, and
13 and the remaining sections of Chapter 15. A course in managerial economics
might also include the appendices to Chapters 4, 7, and 11, as well as the appendix
on regression analysis at the end of the book. A course stressing welfare economics
and public policy should include Chapter 16 and additional sections of Chapter
18.

Finally, we want to stress that those sections or subsections that are more de-
manding and/or peripheral to the core material have been marked with an aster-
isk. These sections can easily be omitted without detracting from the flow of the
book.

The Companion Website and Ancillaries

The Companion Website (http://www.pearsoned-asia.com/pindyck) is a content-rich
Website with exercises, activities, and resources related specifically to the first edi-
tion of Microeconomics: An Asian Perspective. For instructors, the Companion Website
provides you with all the resources available with this text to enhance your lec-
tures. Instructors can also download their syllabus to the site.

Other ancillaries are also available to instructors and students using this book.

The Instructor’s Manual provides detailed solutions to all end-of-chapter review
Questions and Exercises.

The Test Bank contains approximately 2,000 multiple-choice and short-answer
questions with solutions. All these materials have been thoroughly reviewed and
accuracy checked.

The PowerPoint Lecture Presentation allows instructors to edit the detailed out-
lines to create full-color, professional-looking presentations and customized hand-
outs for students.

The Study Guide provides a wide variety of review materials and exercises for
students. Each chapter contains a list of important concepts, chapter highlights, a
concept review, problem sets, and a self-test quiz. Worked-out answers and solu-
tions are provided for all exercises, problem sets, and self-test questions.
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