ESBEE A% LRt |

=

T

TR 2 " . ; 5

S :
iy e b
o e
& %!

o

Gl e

e
g
e




iR R A S P
i mh O
SR KA

o ] AR o
2007

CHINA BRAND REPORT 2007

RUIH £

b 9 A2 K 2 AL



AR LM AT R T R A BT KA O AF B R AR

R4 2006 1 E RS AT, —~— 18T 2006 4FBFIRTT S K Y B L T
b B RS R R 55 M o R R SO R A R A D R L R
REAE AL R R T S B AL B PG S T A B R R ST L R TR R 150

ARG T H A L R B R R TR ML R T D B R R SRR
&M,

BHERMGE (C1P) #IE

SRR, 2007 / SRWAMHESG. —2 . — L.
AT RE HRRAE, 2007

ISBN 978-7-313-04240-8

.9, .. M. 4... VL MeAE. EWE -
R — R [EH—2006 IV.F279. 23

o R A B4 CIP BUE % F(2006) 35 011229 5

o [ @ AR
2007
KA EH
LA K AR AR R AT
(LR A 8775 IREHG 200030)
HLiE: 64071208 HEA: HHRE
HRMEENMBFRAENR SEFHEPBELRHY
FEA: 787mm X 1092mm 1716 EI3K: 29.25 #T: 2 FH: 499 TF
20064E 2 A LAR 20074 2 A5 2hR 2007 4F 2 A5 2 REDR)
1SBN978—7—313—04240—8/F - 614  EH:58.00 5

BTH  RRUR




sl

(R B am WA ) R R 2E B

'~

RHERE % kB BRI EAME mWT

RUAH B AT
R FE N R OB R B OREK % %
B witE £ OB R (UEE



“HE MBS ERERRS R

“#@ﬁ%ﬁﬁ%ﬁiﬁ%iﬁ

EFE . EBETGERFEHFEFETEFRERL . HEZR S
“PERERREERXEFGETEFER

AU L ZGE K F SRR AT K e M
“PESERE ERERSETR(UEREBEBHAF)

Bernd H. Schmitt: % E-F# T K3 SR P OHIE H L
TEA: FPRMSEXFIRK B FF

LEAE. FEEWER ER

X, E E A K& At

FEBE F Iy LAE R

I fE: B RF) A T8 AR

AWtefe . HF oL $am

PRE: PLURFTEFRBI T

GEi: FRFHFRBIR L HEF

¥ OF: PEEBRIRLRER K X
Y. PR THFELARNE K

A LEFTERFERETHAELLK

HRF: PEARKFETRFRHAR FE FF

M MWELBH L EARXNEE

P . LSRRt Foo s K

FEES RARIPERFHEF RS K FAE A 5
TER: B RRFAELEERES PO L FHR L
ETH: RINKXFHEBFRRERK AR 5




EEE
sk ) B
FRARAR
KeE.
FR AR
F k.
& A
E S L
ko F
o F
% B F
B
TRAK B, «
BRIFA= .
BRIEH .
MR —A .
4 s ¢r .
AR
A& T
MR AN
A IEE
e R
PR A
JR =
AR TE
¥ &,
AT RAT
W B
£ R AT
R,
2 ¥
SEAR A

i —]‘ ICHINA BRAND REPORT

LS EER F R R HR S
FEAR K F &I L

v EEEHEHRFRR HL

KRR F T &0 248 K HHF

LHRF R TS 2 HAR L
HEXFEFEEFRFIE HL
LSRR F ST R AT & P
FERFERFRR K L TS

R RFIEIE RSz W+

T B E ETRA

HARFELELRFRERP KRR

O RFERFmHR WL RF

FEAEX Zh2ESK
TR F A S S K R S
AR EHRASNEFL

B CF B R/
FHHERFIHMEREFBF R & A 4. 80848 -
B 5 A AR s LR AT R R

BB T KIS RIS B S
LT EFE N 28 2 4E

BIMTRFALFRIGE K HAEH R IE 8 B
Interbrand( % &) & /& #ATE

BREAFHESF R 44 I HE HF

) EAE R 2R

) 3 K S A

¥ B R XA R R & K L FE R R

H9 kR 8 B KL Bl
KX K FHMEHF LR & R 44,8034 W4
A e BF 5T S & B G 4R

HHRARXFFELRI K H HE S
T PBE IR R
Loz R FHE O S



A -
JRERF
R .
Mg ik &
F b,
IR
AL
A2 2 W :
Aok P
Y.
: PERBREMSF SIS K

. L R R

~: b B K S gR MBI ST BT R

o B ZGER R PR ST F RS R 8 48 83U L
s R RS R B R W F

?%Eﬁiﬁ%ﬂlh'a@%& s

B AR K S HT B R 8 B K L AR

B —W 22 %%

AP B LR EAE R

LT R A AE B P B AT SR E TP

R 3PT K S I

IR R K FAR
PEEBKE ) EFREK BRI F

AT K FALFRI K HE L S
FERFHEESEHFRINE K IR FLHF
e P K FHE S5 EASF IR K FR
LT A R K NE] B R




2007 China Brand Report

Abstract

This annual report chronicles the major events in 2006 in China’s field of branding. It is dis-
closed with the exclusive permission from the Brand Research Centre of Shanghai Jiaotong Uni-

versity and Shanghai Brand Promotion Centre.

The report includes 17 parts, covering review and thoughts. China Brand Promotion, urban and
regional brands. consumer brands, industry brands.circulation brands. service brands. real es-
tate brands. cultural brands, media brands, sports brands. individual brands. brand crisis.
brand research and promotion, evaluation and comments of Chinese brands, evaluation and

comments of international brands, and landmark events in the field of branding.

The report combines quantitiative with qualitive analysis and statement with comments. Each
part of the report provides an overall description and analysis of the in industy., followed by an
in— depth analysis of the selected major events. The analysis not only reviews the related liter-
ature and introduces the developments of the events, but also tries to provide an interpretation

from different perspectives along with thought — provoking comments.

Published in January, the report is the first of its kind in China. It is prepared by 19 researchers
from the top Chinese universities, including Shanghai Jiaotong University. Huazhong University
of Science and Technology, China University of Geosciences, and South China University of
Technology, and reviewed by a panel of 68 distinguished experts from over 30 universities. as-

sociations, intermediaries and media.

Professor Yu Mingyang, Member of the International Information Association, Secretary Gener-
al of Shanghai Brand Promotion and Director of the Brand Reaearch Centre of Shanghai Jiao-
tong University, serves as the editor in chief of the report, and Professor Wang Fanghua, Dean

of Antai College of Economics and Management, writes a preface for the report.
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