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Directions : Watch a video clip and discuss the following questions with your
partner.

1. What do you know about iPhone?

2. Are there any problems about the future sale of iPhone in China? What are they?

Directions : This section contains 14 multiple choice questions based on three news items and
two long conversations. You should select the best answer to each question. All the audio clips
will be played twice. When they are played for the first time ,you should pay attention to the
main idea and answer some general comprehension questions. When they are played for the

second time, you should focus on the important details and answer some specific
comprehension questions.

® News ltems

News Item One

Glossary
1) subscriber n. EMAEP 5) catalyst n. 44k
2) negotiation n. ¥ 6) China Unicom o [ B
3 ) multi-media n. itk 7) China Mobile th E s
4)analyst n. xR

1. What is the main idea of this piece of news?
A. China Unicom plans to introduce the iPhone to domestic market.
B. China Mobile refuses the offer of Apple to sell iPhone in China.
C. Apple plans to popularize its brand in China in the next 3 years.
D. The competition between Unicom and Mobile is growing fiercer.
2. Why is iPhone not yet to issue licenses largely in China?
A. Because the Apple brand is not very strong in China.
B. Because Apple has. little interest in Chinese market.
C. Because the 3G service is not available in China.

2



Unit 1  Successful Brands

D. Because Chinese customers have no taste for iPhone.

News Item Two

Glossary
1) administrator n. TG 4) retailers n. BER
2)trigger v. 5% 5)Woolworths  {H/RIKHT A 5772 F

3 ) merchandise n. FE&h

3. What is the main idea of this piece of news?
A. Woolworths is planning to sell its shares to pay off the heavy debts.
B. Woolworths is expanding its DVD publishing business to rival supermarkets.
C. Woolworths is to declare bankruptcy and many employees will lose their jobs.
D. Woolworths is to close many stores it owns for the recession in Britain.
4. What is Woolworths known for?
A. The low-priced goods.
B. The high-quality goods.
C. The well-known after-sale service.
D. The expansion in the past years.

News Item Three

Glossary

1) brainchild n. %8 6) anti-establishment n. AU

2) algorithm n. BN 7 ) arrogant a. e gk
3) penetration n. B, =X 8) backslash n. Xshh

4) catapult n. #Eshh 9) censor v. HE

5) obsessive a. BEOER 10) dent v. HI55

5. What is the main idea of this piece of news?
A. Google achieves success for sophisticated marketing strategies.
B. Google has become a famous brand name in ten short years.
C. Google is now competing against Yahoo in China harshly.
D. Google depends too much on its domestic market.
6. What helps Google keep its strong identity when it expands rapidly?



REEBETEANT BT AR5 3

A. Its purchase of Youtube.
B. Its focus on the end user.
C. Its creative products.

D. Its international operation.

4 Conversations

Conversation One

A. Pair Work .

Work with a partner and discuss the following questions.
1. What do you know about Yahoo?
2. What do you think leads to Yahoo’ s financial crisis and how can it save itself?

B. Listening

Directions: First study the words and expressions in the table below. Then listen to the
conversation and select the best answer to each question.

Glossary
1) outsource v. Zh 5) profitability n. YzEHR
2) functionality n. DM 6 ) precursor n. FcIK
3 ) monetize v. ¥ T4 7 ) criteria n. PrYE
4) straightforward a. HEM 8) airspace n. 4RI

-

- 7.What is the main idea of this piece of news?
A. Microsoft and Yahoo are seeking way out after their deal broke down.
B. The successful deal between Microsoft and Yahoo is a win-win one.
C. Microsoft is planning to combine with Yahoo to rival Google.
D. Yahoo will cooperate with Google to boost the share of online ad market.
8. When did people knbw the news of broken-down deal between Microsoft and Yahoo?

A. On Sunday morning. B. On Sunday evening.
C. On Saturday morning. D. On Saturday evening.
9. What’ s the share of online ad in the whole ad market?
A.35%. B.53%. C.65%. D.56%.

10. What will Microsoft do after its deal with Yahoo failed?

.
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A. It will combine with Google to rebuild its position.
B. It will acquire some small and interesting companies.
C. It will sell the unprofitable page research advertising.
D. It will develop its own page research technology.

Conversation Two

A. Pair Work:

Work with a partner and discuss the following questions.
1. Can you name some world famous food chain stores? What are they known for?
2. Why do you think Starbucks can develop so fast in China in the past decade?

B. Listening

Directions : First study the words and expressions in the table below. Then listen to the
conversation and select the best answer to each question.

Glossary
1) counterpart n. FXTRIEI A | 6)dictatorship n. HE
2)dwelling n. {E4k 7 ) benevolence n. EfT
3) leapfrog v. 8) heritage n. mre
4)disposable a. Al X ECHY 9) Starbucks B E
5)ecologically ad. tHEEREH

11. How many stores does Starbucks have in China? 4
A.114. B. 140. C.150. ;4115
12. What is the great difference between American and Chinese customers?

A. Most American customers have coffee in the store.
B. Most American customers prefer chilly coffee.
C. Most Chinese customers prefer chilly coffee.
D. Most Chinese customers have coffee in the store.
13. What is the big challenge Starbucks faces when doing business in China?
A. It needs to build good relationship with government officials.
B. It has to invest much more in ads to change people’s habit.
C. It has to be more ecologically and environmentally friendly.
D. It can hardly find the qualified provider of raw material.
14. Why is Starbucks proud of the foundation they’ ve built in China?

5
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A. Because it helps to develop its future Chinese market.

B. Because it shows the good relation with local government.
C. Because it proves its American values can be transplanted.
D. Because it sets a good example for Western companies.

4@ General Comprehension

A. Topic to Discuss

Directions : Read the following short Passage about the video you are going to watch. Discuss
the question below with your partner.

The iPod line came from Apple’s “digital hub” category, when the company began
creating software for the growing market of personal digital devices. Digital cameras,
portable cameras and organizers had well-established mainstream markets, but the
company found existing digital music players “big and staggering or small and useless” with
user interfaces (5t ) that were “unbelievably awful”. So Apple decided to develop its
own. The product was developed in less than one year and launched on 23 October 2001.
Steve Jobs, CEO of Apple announced it as a most compatible (3% #) product with a 5GB
hard drive that put “1,000 songs in your pocket”.

Apple did not develop the iPod software entirely in-house, instead using PortalPlayer’ s
reference platform based on two ARM cores. And Apple contracted another company,
Pixo, to help design and implement the user interface under the direct supervision of Jobs.
As development progressed, Apple continued to refine the software’ s look and feel.
Starting with the iPod Mini, the Chicago font(“#{A&) was replaced with Espy Sans. Later
iPods switched fonts again to Podium Sans — a font similar to Apple’ s corporate font,
Myriad. In 2007, Apple modified the iPod interface again with the introduction of the sixth-
generation iPod Classic and third-generation iPod Nano by changing the font to Helvetica
and, in most cases, splitting the screen in half by displaying the menus on the left and
album artwork, photos, or videos on the right.

If you were Steve Jobs, CEO of Apple, what would you do to popularize such a new
product as iPod?

B. Video to Waich

Directions : First study the words and expressions in the table below. Then watch a short video

ib
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and finish the following exercises. All the video clips will be played twice. When they are played
for the first time, you should pay attention to the main idea and answer some general
comprehension questions. When they are played for the second time ,you should focus on the

important details and answer some specific comprehension questions.

Glossary
1) pixel n. B&E 3) compression n. E45
2 )decoding n. fEAY 4) podcast n ¥BxE

1. What is this video clip about?
A. The most popular TV shows now in America.
B. The features of a significant product—iPod.
C. The life of Steve Paul Jobs,CEO of Apple.
D. The future plan to popularize iPod.
2. How much does an ordinary iPod that does video cost?

A S99, B..S5199. C. $299. D:..$399.
3. How much are you charged for a song or video downloaded from iTune6?

A. 80.99; B, 281599, €82, 995 . $3.99.
4. On which network can you watch Desperate Housewives and Lost now?

A. CNN. B. ABC. C. CBC. D. Disney Channel.
5. What can you buy off the iTune music store?

A. TV shows. B. Electronic novels.

C. Movies. D. Pictures.

6. When can you buy the big hit shows offered by iTunes?
A. The next day after they are broadcast.
B. The moment when they are broadcast.
C. The next day after they are produced.
D. The moment when they are produced. .

4@ Spot Dictation

Directions: In this part, the video clip will be played twice and you are required to fill in the
blanks numbered 1 —15 with the exact words you’ ve heard from the clip. At the end of this

part there will be a pause for you to check what you’ ve written.
The guys that have the number one TV shows I’ ve had (1)

be working with for quite some time. And they (2) ABC and the

7
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Disney Channel. And we have done (3) which we are
announcing here today. We are going to (4) five shows on iTunes,which you can
(5) \ and download, and play on your computer and play on your

iPod. And those shows are, Lost, Desperate Housewives,the number one and two shows on
television. A new ABC show called Night Stalker. And the two (6)
shows on the Disney Channel,that’s So Raven and Suite Life of Zac and Cody. And all five
of these shows you will now (7) on
iTunes. And so you can go (8) to Lost in season one
and buy any of the season one episodes. But what about current episodes? Yes,you can buy
current episodes. And you can buy them the day after they are (9) . So you can

buy the episode of Desperate Housewives that was broadcast this past Sunday. There will be
an episode of Lost broadcast tonight, you can buy it tomorrow. It’ s(10) . And
these shows are downloaded (11) . So you don’t need to (12)

through the commercials. We are downloading them 320 by 240 again the same
(13) as the new iPod. And an hour show, like Desperate Housewives
and Lost is about the size of five (14) and so that’ s about the download time. If
you have broadband which you need for this. (15) what speed

broadband you have, it’s about ten to twenty minutes to download an episode. It’s really
amazing. So TV shows. What are they gonna cost? They are gonna cost a dollar 99 an
episode.

@ Listening and Repeating

Directions ; In this part ,you are going to listen to 8 sentences selected
from the listening materials in section B. After hearing the Sound of a

bell , then you are required to repeat the sentences.

Directions : In this part you are required to write an essay of no less
than 120 words based on the video in Section C. Write a short
summary of the video and make comments on it.

Creativity , the Driving Force of Development
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Activity 1

Directions: Watch a video clip and discuss the following questions with your partner.

1. What are the various kinds of environmental problems around us and what impact do
they pose on wildlife?

2. What can we do to protect some endangered species of wildlife?

Activity 2.
Directions : Discuss with your partner to see what information you can get from the following
public-service advertisements.

Directions : This section contains 14 multiple choice questions based on three news items and
two long conversations. You should select the best answer to each question. All the audio clips
will be played twice. When they are played for the first time ,you should pay attention to the
main idea and answer some general comprehension questions. When they are played for the
second time, you should focus on the important details and answer some specific

comprehension questions.
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