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The theme of this conference is being well stated. For me, the theme is education and its

implications for the culture industries.

Design serves many purposes, and we should recognize the range of purposes. But one of
those purposes is indeed communication. Communication is central to design thinking. It
does take place in all products; it is not simply graphic design or communication design. It
is in products, and in services, in systems, in organizations. But in a sense, communication

is the beginning of all design thinking. All design begins with the efforts to communicate.

But the recent difficulty is the nature of information is changing. What we think of
information today is not what we meant by information a few years ago. I'm going to review
the different meanings of information. There is an ambiguity in information. ‘

The first meaning is information as data. Typically, its broader data, and its visualization
that comes in science and the key principle is accuracy. One of my students in Carnegie
Mellon graduated five years ago, and today he works with the Biological Research Institute
in Boston. We are investigating the human genome and he has prepared the visualization
of entire human genome. In a faction, he has changed where the scientists think zzbout the
genome. This is a historical idea, but the designers have always played a role in scientific

investigations, primarily through the presentation of data.

To see the data, and then see the patterns, this is what the designers have contributed. But
we also mean by information facts, facts that have the meaning, that will interprete, and an
example would be a telephone book, a table of numbers and propositions, any orders'list,
expression typography, typography itself, the interpretation of the meaning of data. Data
has no meaning, but by interpretation, data becomes fact or claims fact. And this is where
the designer's functions very significantly to give us the meanings and interpretations of the

facts around us.

This is a difficult concept. Information has a medium. You know, earlier in the 20th Century,

information has data or fact, plays a very small part in design, in a very specialized part.

Cultural Industry and the Education of Arts and Design ——9
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It's a very narrowing area of specialization. But as the 20th Century forward, information
has becoine a medium. In this context, significance comes from the context and the form
of communication. In a sense, by putting information into the proper organization, a proper
narrative, a proper argument and information take on new deeper significance. This is the
world of culture industries to take simple information, simple proposition that have basic
meaning; but if being put them in forum, in contexts, they tell stories and argue about how
we should live our lives. Information is a medium and how we think about information
today is surrounding everywhere. Our space is filled with information, and the ability to

control the form and the context that will deepen the significance for all of us.

Each culture, each region, each nation, each design school has its own way of shaping and
giving form and context. They are all different, so information changes. Information as a
medium, a medium means like a clip, or a wood, a stone, its medium to be shaped. And
great works designed in the 20th Century and our work today is to find that form. One of the
things we should recognize at the beginning when we think about the digital revolution is
the use of computers. We are very, very young in the exploration of a form in the computer.
If you think about the rise of cinema, the movie, film, and the rise of design, digital design,

we are today in digital communication about where the film was in 1910 or 1920.

We have this 1000-page book. No one understands it. No customer understands it. No

employee understands it. They ask them to make sense of it. It is a great project and it is
important. And you can see the page layout is like: all words, no images, complicated area,
difficult structure. Our principle is using images and simple language. I want to explain the

concept of information architecture.

What, why and how. What is being mailed? How is it to be mailed, why? The simple
structure of information allowed us to break apart that very large book in a very simple
clear information. This is preliminary concept map, the students actually worked on it
for 8 weeks in all type of situations. This is a key of diagram and preliminary material in

background, but this summarizes how confusing the information was. It’s every type and
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significance for the design team.

[ believe the culture industries perform such function as we were engaged in this project.
The culture industries range widely. Take the information of culture, find the form for
communications, a form with deeper significance of purpose and share that. In fact, the
communication then brings forward the values of purposes of culture. It serves interests
of business. This is true. But it serves interests of being human to understand and be able
to do the basic tasks of life. Clarity of information, While we are organizing and pleasing,

provides the principle of frame of communication design today.

Design and design process, other people will do that. 1have tried to show you some of the
concept information which is beginning to change our discipline. You will see information
design is a very small activity, such as train time-table, a map, a small part of graphic
design. Today, information has expanded; it becomes a medium in product design of all
culture industries. It is a level of interaction design that we are exploring today and the
forms we are trying to understand. There is a business here, there is politics here, there is
culture value, there is a lot of confusion, and this is more than life that we feel it is today as

communication designs.

The challenge of China creates new libraries, symbolizes that problem. How do we organize
the information in libraries? The deep organization purpose allow us to communicate with
citizens of all level education, so the libraries serve as the deeper purpose of social change

and improvement.

Cultural Industry and the Education of Arts and Design 11
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Abstract:

Creative industry may become one of the hot topics at present,
bowever, the industry still faces a variety of issues, among them
there are four major ones. The first is government awareness:
industrial orientation and industrial policy, as well as the
logic of industry planning. The second is law provisions and
implementation with intellectual property right being its core.
The third is the formation of industry chain, including the
discox;nection of industry, talent and capital links in the chain.
The fourth is the apparent lack of talents. The core issue of the
development of the creative industry is still a matter of talents.

To nurture talents for creative industry, Higher education still plays
a very important role. Nevertheless, the aim for nurturing talents
for higher art education should be different from the traditional
- thought. For China, it is more important to nurture talents with gift
in design and art, instead of nurturing artists and designers.

And the education for talent nurture should focus on both quality
and professionaliém. Design education in college and talent
education for creative industry should emph

p more on the area
of human background and qualities.

As for design education standards, it is proper to re-focus on
college standards only when the standards of the college has
achieved or even surpassed standards set by the society. It is hoped
that an imggrated platform of production, study and research can
be set up in college. In the future development of China, creative
industry will change certain aspects of this race deeply, such as

way of thinking.

Wei Shaonong

Vice Dean, Fine Arts College of Shanghai Normal
University

Wei Shaonong has been working a long time in
the field of art history education and writing about
research and criticism of art. From 2003, he took the
job as the Vice Dean of Shanghai Normal University
Fine Arts College, taking charge of restructuring of
the college. Mr. Wei has been in charge of project
like: planner, Forum of 2004 Shanghai Cultural
Creative Industry Development; planner and
designer, Shanghai Bakery Factory Reformation
Project (2004); planner of Shanghai—Italy Design
Week and its Forum (2005).
iR RREE R SRR
BARKPNEERERZRERNBE. BHFSE
RAFH S L. 2003FERBE LR AEE
REBREFBEK, AFARKFROFAREL
B, BWRNHFETRBAIE: 2004447 KRHEH
1 BSOS LR SRR A A
WA B L RBILIZ, 2004486 7 ER MR
it LEEEHETE" , 20044115 EREEM
WEMP ‘B II” RETRIEH—HHA
AHFRARTERB LA, 200511 A FRIHER
LR ERAR A R PRI R,
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