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Chairman of China Madison Culture “ERIEE, HBRH , XE ZHBMAB NRE.

Communication Institutions
President of China(Guangzhou,Shanghai,Beijing)

Adyeingisooioe: : ! ; One's lifetime mostly passes through in the interior. Therefore, the interior environment will
Biecior el Guangeioy KanpulElnoiing Siuclo directly involve quality of people's interior life, activities, people's safety, health, efficiency,
Chief Editor.of The MadisonSeries comfort and so on. Along with the continuous improvement of people's living standard and

aesthetic capacity, people pay more attention to living environment design, and their
requirement for interior design is more strict, increasingly diverse and personalized. This requires
that the designer firmly grasp the pulse of the times and trends, with the special insight, to use
the different angles and methods of performance for creative design, in order to meet the
needs of people's interior design requirement.

A masterpiece requires not only the link of the designer's professional quality and cultural
art accomplishment, but also others' successful experiences. For this reason, “International
Interior Design Yearbook 2010” is born at this right moment.

This yearbook gives priority to China Mainland, China Hong Kong and China Taiwan and
pays much attention to other countries and areas, and it upholds the spirit that innovation and
development should be the theme of interior design and that interior design works should be
evaluated in a scientific and artistic perspective. Aiming at becoming the most influential
global yearbook of interior design, this book is a classical one in the eyes of designers all over
the world.

After the announcement of draft-collecting was spread, we have received so many
contributions from the designers and organizations of almost every country. The number was so
surprising. Finally, the yearbook is published in a set of five books.

We present the most valuable contemporary interior designs through publishing this
yearbook in order to preserve the interior designing culture and provide a platform for readers
to know about contemporary designing improvements and to communicate with each other.

"Record Excellence Works, Spread Classical Works" is the tenet of "Madison Series".

It will be our privilege to have your appreciation and support.
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