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Unit One

Part] Skimming and Scanning | |,
plirsN A

Removing Red Eye in Pho{ograph; e

Pictures are worth a thousand words, but they're worth even more if the shot was taken
perfectly—meaning all condﬁals\;r;—p;érfect: lighting, timing, and the elements in the
photograph.

However, you know that it is almost impossible to take a perfect picture. There are always
unwanted people in the frame, unwanted reactions in your subject’s faces, or a blurry (HIiH))
image. Another common flaw in photographs is the red eye effect. It makes your subject’s eyes
glow like they were possessed by a demonic (G F) spirit.

What is the Red Eye Effect?

The red eye effect is an undesired photographic flaw caused by the reflection of light inside
the eyes of the subject. It happens when the flash of the camera is shone directly in front of the
eyes of the subject.

The red eye effect produces a scary picture of the person having glowing red eyes. This is
caused by the reflection of the light at the back of the eyes bouncing back to the lens of the camera.

This effect also occurs not only in pictures of people, but also other animals, like your pet

cat or dog, though it is much easier to prevent this in humans.

Getting Rid of the Red Eye Effect

You dorn’t have to worry if you happen to get a picture that has red eye effect since you
can easily get rid of it in.

If you use a digital camera, all you have to do is download the photo to your computer
and use image editing software to get rid of it. If you still use a film camera, or you have an old
printed photo that has the red eye effect, simply use an image scanner to create a digifal copy
of it on your computer.

When scanning a photograph, make sure that you set it to the highest resolution (53##3)
possible so that you don’t get a small image that won't do much if you have it reprinted and
enlarged.
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Image Editing: Removing the Red Eye Effect

It is very easy to remove red eye in photographs using even the most basic photo editing
software. Most digital cameras come with a very useful image editing program that has this
feature. However, if yours didn't come with one, you can easily download software from the
Internet.

You don’t need commercial software either, since there are many free programs that can

do that task very well. GIMP and IrfanView are good examples of such.

How to Remove Red Eye Effect

Removing the red eye effect using image editing software varies. However, there are

general rules that you must follow to achieve the best results.

e Before starting, never forget to make a backup copy of the original image. This is to
make sure that if anything goes wrong with the picture you are working with, you can
simply revert to the original picture. It is very simple to do that: you either make a
duplicate copy, or you can use the “Save As” feature.

o Make sure that you zoom (£53fr, i) into the red eye effect before you use the red
eye removal function. This ensures that you accurately remove the unwanted effect
instead of other details in the eye or face.

e In most cases, you will have to select the area that has the red eye effect. Make sure
you only select or highlight the area where the red eye is present. You may want to
tweak (%) some settings but often the default settings already do a good job.

¢ If you accidentally make a mistake, use the undo function first before you open your
backup file. It saves you time, too.

¢ Ty to fix other problems while you are at it. Remove the blemishes (¥3:) on the face, crop
out unwanted parts of the photo, and adjust the color, contrast, and brightness as well.

Avoiding Red Eye in your Photographs

If you really don’t want to spend extra time editing and removing red eye from the pictures
that you get, the best thing is to avoid it. Here are some tips:

e Avoid using the flash when taking pictures of people. Use ambient ([& | f¢)) lighting. If
you really need to use the flash, bounce it off the ceiling or wall.

e If your camera has a red eye reduction feature, use it. This feature works by firing the
flash several times before taking the picture. It causes the iris (XTJj&) of the eye to
reduce its size, reducing the possibility of reflecting the flash back to the camera.

» Also, avoid taking shots perpendicular (FEE f]) to the eyes of the subject so that the
light reflected back by the eyes will not be captured by the camera.
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If your camera supports flash filters, use them so that it will diffuse ({E#&5T) the light
coming from the flash of your camera. If you don’t have a white filter for your flash,
you can improvise by using a piece of cloth like your handkerchief or tissue paper.

Be aware of your surroundings when taking a picture, too. Determine a location where there
will be enough ambient or natural lighting so that there will be no need to use the flash.

Put an end to red eye in your photos with these simple tips!

(898 words)

Directions: Do the following statements agree with the information given in the passage?

h____

2
y_

4h__

S

6

)

For questions 1~7, mark

Y for YES, if the statement agrees with the information;
N for NO, if the statement contradicts the information;

NG for NOT GIVEN, if there is no information on this in the text.

The red eye effect makes the eyes of your subject glow and stand out in a photo, which
brings more attractiveness to the eyes.

The red eye effect in a picture of animals is easier to avoid than that of humans.

When editing red eye in photos, we’d better choose commercial software because it is
more professional.

Before you remove red eye with an image editing program, a backup copy of the photo in
a SD memory card is a necessary safety measure.

To achieve the best results of a picture, we also need to remove unwanted parts in the
frame and make adjustment to the color, contrast and brightness.

If you enable the red eye reduction function of your camera, the flash will not be fired at
all to prevent red eye.

A good piece of advice to prevent red eye is to find a place with enough natural lighting
so that there will be no need to use the flash.

Directions: For questions 8 ~10, complete the sentences with the information given in the

passage.

8) The red eye effect of a photo is caused by at the back of the

eyes bouncing back to the lens of the camera.

9) For an old printed picture that has the red eye effect, we could create a digital copy of it with

a/an
10) It is very easy to remove red eye in photographs using even the most basic
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PartII ReadinginDepth

Section A: Multiple Choice
Directions: There are 2 passages in this section. Each passage is followed by some questions or
unfinished statements. For each of them there are four choices marked A), B), C) and D). You
should decide on the best choice.

Passage One

Usually we think about material qualities when we think about the pleasure we will get
from a product. When something costs a lot, we might think about all the fine work that went
into it. But can price alone influence the pleasure we experience?

Researchers from the California Institute of Technology and the Stanford Graduate School
of Business say yes.

Hilke Plassmann, John O’'Doherty and Antonio Rangel at Caltech and Baba Shiv at
Stanford did a study. They had twenty people taste different wines. Wine was chosen because it
comes in many different qualities and prices, and because a lot of people enjoy tasting it.

The people were told that they were tasting five different Cabernet Sauvignons. The wines
were identified only by price: five, ten, thirty-five, forty-five and ninety dollars.

But in truth there were only three different wines, and two of them were presented twice, at
a high price and a low price. For example, the wine that in fact cost ninety dollars a bottle was
presented half the time as a ten dollar wine.

There were two important results from the study.

First, the individuals, on average, reported greater pleasure from drinking wine that they
were told was higher in price. Brain images taken while the people tasted the wine supported
this finding.

Activity, represented by blood-oxygen levels, increased in an area of the brain thought to
process “experienced pleasantness”. Experiments have shown that the medial orbito-frontal
cortex processes the experience of enjoyment from smells, taste and music. The new findings
will add to the limited knowledge of how marketing affects brain activity.

The second result has meaning for economists and marketers. The experiment appears to
confirm that raising the price can increase how much a product is enjoyed. In other words,
when it comes to expectations, it seems you really do get what you pay for.

The study is in the Proceedings of the National Academy of Sciences.

(322 words)

1) Researchers mentioned in this passage hold the opinion that

A) material qualities affect the pleasure we get from a product
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B) the higher the price of a product is, the more we think about it
C) the more a product costs, the more we fancy it
D) prices of products may have a great effect on how much we enjoy them
2) Which statement is NOT the reason why the scientists choose wine as the object in the experiment?
A) People were fond of drinking it.
B) Wine of higher price may be preferable to the taste of more people.
C) Wine varies in qualities and prices.
D) There are different kinds of wines.
3) We can infer from the experiment that
A) people got the most enjoyment from tasting the wine with the ninety-dollar price
B) people got more enjoyment from tasting the wine with higher quality
C) people reported different amount of pleasure from the same wine marked with different prices
D) people reported less pleasure from tasting wine worth thirty-five dollars than that worth forty
dollars
4) When it comes to the contribution of the findings of the experiment, which of the following is
NOT true?
A) They help economists a lot.
B) They get us to know more about how marketing influences brain activity.
C) The experience of enjoyment of smells and tastes is processed by the medial orbito-frontal
cortex.
D) The marketing agency can raise the price to increase the popularity of a certain product.
5) The best title of the passage mightbe _
A) Price and Pleasure
B) The Pleasure of Drinking Wine
C) Quality and Pleasure
D) Quality Deserves the Price

Words & Expressions

present v. | to show or describe sb. or sth. iR, Bk

medial orbito-frontal cortex 207 IR RE B 52 B

process V. to deal with information 4341, LhHH

the proceedings the official, written records of a meeting 2l it%
Passage Two

Whoever named the bird turkey—a word that English speakers began mentioning as long
ago as 1541—made a big mistake. Although that bird came from Guinea in Africa, the English
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apparently first imported it from Turkish merchants. So, naturally, they called it a turkey. When
English speakers established their first colony in Jamestown, Virginia, in 1607, they thought
they saw turkeys there too. “We found a small island, on which were many turkeys,” wrote one.
These birds were not from Turkey and were not related to the guinea fowl of Africa. But turkeys
they were called and turkeys they remain.

Much of what we know about the Jamestown colony was written by Captain John Smith,
whose efforts preserved the colony from collapse and who in turn was preserved by the Indian
“princess” Pocahontas. Smith’s accounts of the colony frequently mention turkeys as food, gifts,
and objects of trade. In 1607, Smith writes, to celebrate the first peace after the first armed
clash, the Indians brought “venison, turkeys, wild fowl, bread, and what they had, singing and
dancing in sign of friendship till they departed”. Elsewhere Smith noted that the Indians made
warm and beautiful cloaks from turkey feathers. Further north, as the Plymouth colony neared
the end of its first year in 1621, Governor William Bradford likewise observed “great store of
wild Turkeys, of which they took many”. Undoubtedly turkeys were among the “fowl” served at
the first (1621) Thanksgiving dinner.

Despite those significant beginnings and Benjamin Franklin’s lobbying, the turkey lost to
the bald eagle in the contest for American bird. And it is a loser in modern American slang, too.
Since the 1920s, turkey has been a term for a play or movie that is a failure; and since the
1950s for a person who is incompetent. But though the turkey never succeeded in becoming
the American symbol, it did become the American feast. Thanksgiving is Turkey Day, and the
turkey has gobbled its way into our language more than other birds. We never “talk eagle”, we
talk turkey when we speak frankly. Cold turkey also means plain talk.

(352 words)

1) According to Paragraph 1, which of the following statements is true?
A) The local people in Africa call the bird turkey.
B) The English named the bird turkey because they imported it from Turkish merchants.
C) This kind of bird was introduced to America by the English.
D) Turkeys were found in Africa, Europe and North America.
2) In the first colony Jamestowﬁ, people often used turkey
A) as food, like bread and venison
B) in exchange for some other goods
C)both A and B

D) to stop wars between tribes
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3) The Plymouth colony was probably established in

A) 1620

B) 1622

C) 1607 D) 1608

4) In spite of its failure to be the American bird, turkey

A) remains, like the bald eagle, popular at the feasts of America

B) has been more widely used in American idioms than other birds

C) is used to refer to those who are successful

D) will be the American symbol sooner or later

5) This passage is generally about

A) akind of bird turkey which came from Turkey

B) the importance of the bird turkey in American feasts

C) the word furkey in terms of meaning

D) the stories of the word turkey and the bird turkey

Words & Expressions

Guinea n JUAE

apparently adv. obviously; clearly 528k

import V. to bring in (esp. foreign goods or services) to a country #[]; to introduce
sth. new or different in a place where it did not previously exist 5|3

fowl n a bird that is kept for its meat and eggs HE, 3

guinea fowl a grey bird that is often eaten as food BHIG

preserve V. to keep sth. safe from harm or danger {£4F

collapse n a sudden failure; the action of a building falling down |35, AA7E

clash n a short fight between two groups /58

venison n. the meat from adeer FEP

cloak n a type of coat that has no sleeves and hangs loosely from the shoulders }-5%,
#AR

lobby v to try to influence a politician or the government it

bald eagle K8, FELE

incompetent adj. | not having the skill or ability to do a task  ASEE{ERY

feast n. a large or special meal to celebrate sth. EZ, #&E

gobble V. (of a turkey-cock) to make a characteristic swallowing sound in the throat

(CKAG) W g 1Y




