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The global environment turns more terrible day by day, crustal movement, volcanic eruptions and
flood pour in, impact our bran with more and more quickly speed. For our unique global, protect our
environment is an emergency thing. In design, we pay more attention to the environment problem, chose
more and more recover materials, low carbon materials, environment protect will be the soul and theme
of future design.
It is also in restaurant design, more and more people begin to pursuit high quality life. Dinning is not
simple for full, also for satisfy our vision and aesthetic requirement. Come in to a restaurant, besides
delicious food, responsible professional waiter, the dining environment is also important. Usually, before
design we will chat with the restaurant owner, know about food, orientation, development target, the
management idea and the owner wishes ect and extract the theme from these. In design we are focus on
the original condition of the construction, for example: carry empty tall, and industrial legacy, trees and
bridges ect, adjust measures to local conditions, on the basis of retain original, highlight its own character.
We always believe elegance high quality atmosphere is not equal with costly materials, concise and simple
materials often has unexpected good effect. Likes beautiful woman are not equal with who emphasis on
dress, the temperament from the heart is most important, so-called "suit is the best." and the role of the
designer is find “the most suitable elements” refine the real work. In materials use, we will use more waste
material, Such as removed wooden floor beam , eliminated desks and chairs, recycle industrial facilities,
abandon home appliance equipment ect. Remake or modified or renovation or reuse waste things. Go out
of our way to reprocessing; achieve the conception of "recycling", protect environment forever.
Restaurant for a public dinning site, besides the comfortable dining environment, need more intriguing
thing to attract guests come again. The design emphasis on detail things, designers of integrating function
is very important, put optional restaurant atmosphere into every detail with delicate design method. For
example the choose of serving food entrance, bar layout, dining location, which light match with which
chairs, even the toilet arrangement and cock type ect. Ably reflects designers’ carefulness and scale.
What can not ignore is restaurant management is a commercial operation, the owner create the dinning
room at the same time focus on commercial returns, so restaurant design is different from artwork, not
only pursuit forms and detail things, but also emphasis on actual business needs. The most important
for restaurant design is combine art with commercial and pursuit the best conjunction point. catch
commercial opportunity while appreciate beauty, Including reasonable arrangement of flow line, the
number of seats arrangement, calculating order ratio, considering special occasion needs ect. Use flexible
manner to adjust changeable customer demand, help the restaurant owner promote commercial ratio.
Zhang Jian
Guantang interior design Co., Ltd
June, 2010
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Pearlscaviar

Designer: Concrete Architectural Associates
Project team: ~ Rob wagemans
_isa hassanzadeh
Sofie ruytenberg
Erik van dillen
Project location: Shangri La Hotel Abu Dhabi, UAE
Between the Bridges
PO Box 128881, Abu Dhabi
Total area: 1430 m”
Photography:Richard Thorn

“Pearls & Caviar” represents the new Arabian lifestyle, a luxury fusion of east and west, black and white,
occident and orient, light and shadow, the extrovert and the introvert, the intimacy and the view.

The basic idea of the design of the restaurant has been to create an abstraction of the commonly used oriental
forms and materials without loosing their richness. To achieve this the amount and the richness of the oriental
patterns and forms which are found in traditional oriental spaces are kept but without color. All colors are
replaced by either shades of black or shades of white- both in combination with silver. Therefore the restaurant

is divided in two parts, which also gives it’s its name: ‘pearls’” and ‘caviar’.
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