PAPER Pl
g A—an it

PROFESSIONAL
ACCOUNTANT

FOR EXAMS IN 2010

gé EX T TS 37

http://www.hustp.com

Z O —u»n — < mmx

==




AC

PAPER:P1
Ellge

PROFESSIONAL ACCOUNTANT ~\))

BPP Learning Media %

mov —— O > X0 U

o

Inthisdanuary 2010 edition :
, uWe d;soussthemmmsag@deymAccmms .

= 0O —WwW —<m ]
=

FOR EXAMS IN 2010 | A~ T

j@ P AF xR

http://www.hustp.com

FE - R®X



EHEmREmE (CIP) ¥iE

ACCA HikHl 5. P1 & k4ilifi 251 P1 Professional Accountant Practice & Revision
Kit: 3L / BPP Learning Media #%. —ii: iR K% HAR4E, 2010.1

ISBN 978-7-5609-6027-2

[.A- I1.Beee TL2e b Il — BEA% % — > il — s [V F23

A B 1517 CIP #diii% 7 (2010) 3 022868 5

[T BPP Learning Media fii47. 4:4: BPP Learning Media [f) {5 VFa], AN LML R sl AT 1842,
PIOBCHUBRI, ALFEEEN . Sl AT AT 475 AR 28 R 40 T s e 18 A B (K AT 3455«

AA h BPP Learning Media $Z4% H bR b7 Ao HB A H R

ATRALE T AR NTEICRIRBE Y R b s BT IBUX o R TR AT IS R v X ) B A T
All rights reserved by BPP Learning Media. No part of this book may be reproduced or transmitted in any
form or by any means, electronic or mechanical, including photocopying, recording or by any information
storage retrieval system, without permission from BPP Learning Media.

BPP Learning Media authorize Hua Zhong University of Science and Technology Press to publish this
edition in China.

This edition is only for use and distribution in People’s Republic of China excluding Hong Kong SARs,
Macao SARs and Taiwan.

AP EIAIN U2 T BPP Learning Media #54 /K DA %8, /KNI R BB A&, BTt 12K
W SRS 021-58366718

P1 £S5 » BPP Learning Media #

4

P1 Professmnal Accountant Practlce & ReV|5|on Klt
uum!n: )::J/J\f

o T4 JEIN Ty

SULENH]: A

WACRAT: SRR IR (hE RO
e dke o BN ERHEIX 1037 &

HEB fih: 430074

o if:  027-87557437

] hk: http:// www.hustp.com

Bl Wl yrnas s iEen)

B A& 880mmx1230mm 1/16

CI | ST Y}

F . 460 TF

W ks 20104E1 A% 1R

En K: 2010 4F 1 A58 1 IRENRI

ISBN : 978-7-5609-6027-2 / F - 586

SE #r: 130.00 7¢

R P57 EDIR it L ) AR R AT R



x<F BPP Learning Media

BPP Learning Media 1§ 5— %Ef‘ﬂk%ﬁﬁﬂmtﬂ}“& ﬁﬁ? LE—EMEEL. 1977 FETTE,
BATH I TR Z J R E T4 . EaM4eaE %) %ﬁﬁﬂ’ﬁﬁ:uuo BPP B4k 150 LM HEZK
(2. BEUIBRBER L 207 F0 G WL ) et .

SPP Learing Media 12 ACCA mgfﬁ%ﬁo KOS ACCA Mk A RIRT » 76 H1%5 2 (0 o

Sl rfﬁ%%ﬂ [ B
AT T
SRR

P1 (&%)

P1%7%@Qﬁ% IR .
K. %Awwmﬁﬂ %
Bh UK IX e G R RS2 fr ik . RS R BTS2 %ﬁf—:: ) BT A 1 B

&E%%?a%l“?ﬁ %E%Xlﬂi?ﬂW@T%ﬁ@

LEARNING MEDIA



BPP $AT A F BBk 2 L AR AL ZE o B R AT 9 ACCA %537 M

AR B

Knowledge Module

R

F1 Accountant in Business

F1 il

F2 Management Accounting
2 EHEE

F3 Financial Accounting {IINT)

F3 W44t (EERRD

Skills Module

B R

F4 Corporate and Business Law (UK)
F4 ARSI (GEED

F5 Performance Management
F5 Mv&i4s s

F6 Taxation (UK)

F6 Bl (D

F7 Financial Reporting (INT)
F7 WA554Ris CEBRREO

F8 Audit and Assurance (INT)
F8 # it HiAiENkgs: (EFRRO
F9 Financial Management

FO 45 8

LB BR TR

Essentials Module

B RE

P1 Professional Accountant
P1 &k 2t

P2 Corporate Reporting (INT)
P2 AwE A (EERRO

P3 Business Analysis

P3 Ri% T

Options Module

BBRE

P4 Advanced Finaricial Management
P4 T o5

P5 Adyvanced Performance Management

P5 mg0lh g
P6 Advanced Taxation (UK)
P6 mBiS (JEE)D

P7 Advanced Audit and Assurance (INT)

P7 wgdivh 5 INIENLSs (EBRRRD

> ol

LEARNING MEDIA



RRABL 7= B

5 5 I B -

IR A/ N EBRORA 4 75 2 s g 2

TR T R BPPUA, JERRSERLAT L T2 I 00k, A6 B 1 Ry A
ST o LTI A G o TR DUAEH B B4 SUE A DA 2 BRI £ 4
o FEUBCEIEIEIR-T PO A 0 BRI TI (R 35 A /50 L 25

RS KOy, A TSR M AT Y, EMEN ™ TR
BOLE, ,

4

Sl U VAR A A |, 798

5 24T IR Learning
Mediaf B ] T -

® SEENBATMI BRI 2 R 124 |
® Eﬁ\ﬁﬁﬁ%ﬁm%ﬁ@ﬁﬂ%ﬁ&ﬁmiﬁ 5
MRPEBORR ISR, KM E H B AL

e B2 100 3t B3 1o

%%,E%ﬁﬁﬁﬁiﬁ,ﬁﬂuuMﬁﬁwég BERRA. G012
ﬁ?@?ﬁﬁ%@%&ﬁ@ﬁ%%ﬁﬁﬁ%%ﬁﬁ%@??%%%%ﬁ*ﬁFﬁﬂ

R, RIS 21— FIOTH SRS

> Learning Media i@t 55 341 k935 L B
EHAT ED 22, SR LA AR £ 30 15 (A 4
HIEIEAT N, SRR R TR
U L RE DB ERATH, B AT

R A HE B [ LA A iy b X0 [ SR g

FIZHIEVEIRER R, Ms
BATHIBER . RN T
ENERATEIFORE . 4 5
ng ?

LEARNING MEDIA



A note ahout copyright

Dear Customer
What does the little © mean and why does it matter?

Your market-leading BPP books, course materialsand elearning materials do not write and update
themselves. People write them: on their own behalf oras employees of an organisation that invests in this
activity. Copyright law protects their livelihoqqs. It does so by creating rights over the use of the content.

Breach of copyright is a form of theft— as well being a criminal offence in some jurisdictions, it is
potentially a serious breach of professional ethics.

With current technology, things mig‘ht seem a bit hazy but, basically, without the express permission of

BPP Learning Media: «

° Photocopying‘mqur materials is a breach of copyright

e Scanning, ripcaéti,ng ot conversion of our digital materials into different file formats, uploading them
to facebook or emailing them to your friends is a breach of copyright -

You can, ofcog“rfse, sell your books, in the form in which you have bought them —‘,Qh(‘:e”fypu have finished
with them. (Is this fair to your fellow students? We update for a reason.) But theilearns are sold on a
single user license basis: we do not supply ‘unlock’ codes to people who have bought them second hand.

And what about outside the UK? BPP Learning Media strives to make our materials available at prices
students can afford by local printing arrangements, pricing policies and:partnerships which are clearly
listed on our website. A tiny minority ignore this and indulge in criminal activity by illegally photocopying
our material or supporting organisations that do. If they act illegally and unethically in one area, can you
really trust them?
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Question index

" The headings in this checklist/index indicate the main topics of questions, but questions are expected to cover

several different topics.

Remuneration
Nerium Engineering
MegaMart N
Stakeholders ' -
SPV
LL )
Sentosa House (Examiner questi
Frank Finn (Pilot % |
9 Seamus O'Briens ,‘
10 Rosh (6/08). %; N %,
11 West vs Leroi (§/08)

e

i
12 TQ (6/09)

D N OO OB W N -

allocation

Part B: Internal control and risk

13 VSYS

14 FAB

15 FF Co (Pilot paper)

16 Preparation question: ASG
17 LinesRUs

18 Doctors' practice

19 IDAN

20 Cave Trust

21 Cerberus

22 Southern Continents (12/07)

23 Chen Products (12/08) ¢
24 Hand Z (6/09)
25 Internal audit effet_:fi’m
26 Audit committe W )
27 Independence of ;ﬂﬁ%ﬁal audit

28 PNY

29 Franks & Fisher (Examiner question)
30 Gluck and Goodman (12/08)

4

Part C: ‘meessiunal values and ethics

31 Preparation question: Ethical considerations
32 Environmental and social issues

33 Edted

34 Code of conduct

35 Drofdarb

36 Purchasing and entertainment

n Finding questions

Mins  Question Answer




~ Time Page number
allocation ‘ ‘

~ Marks Mins Question  Answer

37 David Hunter
38 Penrice

39 JH Graphics (Examiner question)

40 Professor Cheung's views (Pilot paper)
41 Football club (12/07)

42 Anne Hayes (6/08)

43 Hogg Products (12/08)

Policy speech (6/09)

45
46 VCF ,
47 Wilberforce Humphries

48 Partner ’

49 Integratéd;,};rﬁgadcasting Organisation
50 ChemCo (Pilot paper)

51 Worldwide Minerals (12/07)

52 Rowlands and Medeleev (6/08)

53 Swan Hill (12/08)

54 Global-bank (6/09)

Mock exam 1
Questions 55 to 58

Mock exam 2

Questions 59 to 62
Mock exam 3 (December 200
Questions 63 to 66

Planning your q

Our guidance fro ;/.\ggg;é ;(xxix shows you how to organise your question practice, eithe

by-attempting questions
from each syllabus area or by building your own exams — tackling questions as

ACCA examiner's answers

The ACCA examiner's answers to questions marked 'Pilot paper’, '12/0

aa nd “12/08’ can be found on the
BPP website at the following link: L

www.bpp.com/acca/examiner-solutions
Additional question guidance
Additional guidance to certain questions can be found BPP Website at the following link:

WW. m xtra- tion-guidan

w/ " Finding questions




Using your BPP Learning Media products

This Kit gives you the question practice and guidance you need in the exam. Our other products can also help you pass:

° Learning to Learn Accountancy gives further valyaé%e advice on revision
® Passcards provide you with clear topic summér’iés a‘n:(‘:}; exam tips

° Success CDs help you revise on the move

° i-Pass CDs offer tests of knowledge §g§inst the clock

You can purchase these products by visiting Mﬂ ‘bpp.com/mybpp.

You can view demonstrations of i-Leagn and“i'-"'F*vass products by visiting www.bpp.com/acca/study-
Mmaterials/#ilearn. Scroll down the-page until you find the sections for i-Learn and i-Pass and click on the
appropriate 'View demo’ button.
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Topic index

Listed below are the key Paper P1 syllabus topics and the numbers of the questions in this Kit covering those

topics.

If you need to concentrate your practice and revision on certamto i
questlons that refer to a partlcular subject, you W||| find 1 [

Accountancy as a profession
Agency

American Accounting Association model
Audit committee

Board of directors

Chairman

Chief executive
Conflicts of interest
Confidentiality ‘
Control enwronment :
Control proce@ures
Corporate cﬁfzen “}"'
Corporate ethical'codes
Corporate governance

Corporate governance codes
Corporate governance concepts

Deontological approach

Directors’ performance assessment
Directors’ remuneration

Directors’ vacation of office

Employee responsibilities
Entrepreneurial risk

Environmental auditing
Environmental issues

Environmental management systems
Environmental reporting

Ethics

Ethical theories
External auditors

Fiduciary responsibifity
Full cost accounting

Gray, Owen, Adams approaches on social responsibility

Independence of auditors
Induction programme
Information provision
Institutional investors
Integrity

Internal audit

Internal control

Kohlberg's theories

Management information

LEARNING MEDIA

52(e),

s or if you want to attempt all available

tion numbers

3, 7(a), 10(a), 54(c)
37(a), Mock 3 Q1(a)
2(a), 14(c), 26, 30(c), 34, 46, Mock 1 Q4(b), Mock 2 Q3(a)

3,5, 6(c), 9, 14, 19, 50, Mock 1 Q4, Mock 3 Q1(d), Mock
302(b)

9,12, Mock 3 Q2(c)

9, 54(e)

8, 33(c), 40

52, Mock Q1(c)

14, 15, 20, 46, Mock 2 Q1(a)
14,15, 19, 46, Mock202(c)
33, 47(d)

34, 36(b), 39, 43, 49(d) .
1-12, 14, 21, 28, 45{b) 46 49(b) 50, 51, Mock 1 Q1,
Mock 1 Q2, Mock'd. G4, Mock 2 Q1, Mock 2 Q2

7, 9(c)-Mock 2 G2(a)

13, 46(dJs,

40(6), 43(6)
oL ¢

1-3,8, 12(c), 22(c), 47(b), Mock 1 Q1(d), Mock 1 Q2(d)
12(a)

42

24(c)

38(b)

32, 33, 50(e), 51

33

50(e), Mock 1 Q1(c)

15, 31-44, 50, 53(c) Mock 1 Q1, Mock 2 Q1, Mock2 Q3,
Mock 3 Q1(a), Mock 3 Q3 * 4

33, 39, 40, 42(c), 43(c), 46, 47(e), 49(c)
27, 45(c), Mock 3 Q4(c)

41(c)
38(a)

41(b), 44(c), Mock 1 Q) *
3,27, 29, 42 ”

19, 21, 28, 30, 35(b), 36(a), 46, 48(b), 51(d),
54(b), Mock 1 Q4(d), Mock 2 Q2(c), Mock 3 Q1

9(b), 49(c), 51(b), 54(a)
32

Finding questions m



- Syllabus topic Question numbers

Nomination committee L 10(b) 46

Non-executive directors 3, 8, 26, 35(c), 46, 50(d), 51(c), Mock 1 Q2,
Mock 2 Q2, Mock 3 Q1(c)

Operating and financial review

Operational risks b), Mock 2 Q1(c))

y
2(d). 11(a), 48(d), Mock 2 Q1 (b)
%%o

Principles-based approach

Professional ethics codes ck 2 Q3
Professional responsibilities 42, Mock 3 Q3
Public interest 15, 44

Remuneration committee
Reporting

Reputation risk
Retirement by rotation
Risk appetite

Risk assessment

1, 8(a), 46, Mock 2 Q2(b)

11, 21, 32, 53(d), Mock 1 Q4, Mock 2 Q2(a),

15(b), 20(d), 46(c)

10(c)

18(b)

16-20, 24(b), 28(a), 45, 48(c), 49(a), 50(b) 52, Mock 1
Q3, Mock 2 Q4

Risk audit Mock 3 Q4(c)

Risk committee 7(c), 23

Risk culture 20(e), 22(b), Mock 3 Q4

Risk manage%ﬁe 13, 16-20, 22-24, 28(a), 45,146, 47(a), Mock 1 Q3, Mock 1
b Q4, Mock 2 Q4, Mock 3 @

Risk manager 24(a)

Risk monitoring 19, Mock 1 Q4

Rules-based approaches 11(a)

Sarbanes-Oxley 6 (a), 11(a), 48(d)

Shareholders 46 ¢

Social issues K. o

Social responsibility :aj@'ﬁ:}a 32, 48(a), Mock 1 Q1

Stakeholders 4,45, 32(c), 39, 41, 48(a), 52(a), 54(d), Mock 1 Q1

Strategic risks 47(a), 49(a), 53(b), Mock 2 Q1 (c)

Sustainability 52(d), Mock 1 Q1(c)

Teleological approach
Transaction cost accounting
Transparency

Tucker’s 5 question model

40(c), 43(d)
38(c)

46(c), 51(a), 53(c)
37(b), 53(a)

Utilitarianism 47(e), 49(c)

m Finding questions gw
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Using your BPP Learning Media Practice and Revision Kit

You can significantly improve your chances of passing by tackling révision and the exam in the right ways. Our
advice is based on feedback from ACCA examiners. .

o We look at the dos and don’ts of revisingfor, and taking, ACCA exams

° We focus on Paper P1; we discuss revisihg the syllabus, what to do (and what not to do) in the exam, how
to approach different types of question and ways of obtaining easy marks

We provide signposts to help you‘plén your revision.
o A full question ind“‘ex

® A topic index listing all the questions that cover key topics, so that you can locate t e Guestions that provide
practice ‘c‘m these topics, and see the different ways in which they might be examined..,

° BPP*is: quésfion plan highlighting the most important questions and explainir

why you should attempt
them N w

° Build your own exams, showing how you can practise questions in ‘é‘s;éries of exams

ion practice

At BPP Learning Media we realise that you need more than just questions and model answers to get the most from
your question practice.

o Our Top tips included for certain questions prrovide‘essential advice on tackling questions, presenting
answers and the key points that answers néed to include

° We show you how you can pick up Eas'y marks on some questions, as we know that picking up all readily
available marks often can make the-differerice between passing and failing

° We include marking guides te show you what the examiner rewards

° We include examiners’ commients to show you where students struggled or performed well in the actual
exam P g,

« W refer to the 2009'BPP Study Text (for exams in December 2009 and June 2010) for det
the topics covered in‘questions

. In a bank at thqéehd of this Kit we include the examiner's answers to the Jun
Used in conjunction with our answers they provide an indication of all poss
issues that could be covered and approaches to adopt.

ints that could be made,

There are three mock exams that provide practice at coping with the pi s of the exam day. We strongly
recommend that you attempt them under exam conditions. Mock €x: and 2 reflect the question styles and
syllabus coverage of the exam; Mock exam 3 is the December '200§zpaper.

V"W {
M/ Using your BPP Learning Media Practice and Revision Kit m
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