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Preface

Beijing Olympic Games has attracted worldwide attention to China. More and
more foreigners came to China interested not only in China's natural landscape, cultural
landscape, cuisine, culture and customs, but also about the fashion trend both in China and
abroad.

In order to satisfy the needs of English learners, we compile this book, including 100
topics of fashion trends with altogether 200 dialogues. Various topics concerning with all
aspects of social life are covered in this book, including Beauty, Love, Life, Travel, Fitness,
Digital, Entertainment, Career, Culture and Social.

All the dialogues in this book are presented in both English and Chinese. Relevant
background knowledge is found at the very beginning of each topic, due to which, potential
doubts hindering the understanding of the texts are clarified. What’s more, key expressions
in each topic are also listed, calling for more attention and efforts from our readers. New
words and phrases are noted to help the reader to build a big vocabulary. Experts from
BFSU also contribute in recording the MP3 discs. Readers are encouraged to reader after
the discs and imitate the pronunciation and intonation, because it helps in practicing not
only oral English but also listening comprehension.

Readers are able to attach different importance to different chapters according to their
own needs and interests for the mutual independency of chapters in each book. You can
learn by yourself, or practice with friends to express yourselves fully and with more ease.
This book can also be used as teaching material in small-sized spoken-English classes,
which enables both teachers and students to participate and express their views on the issue
of the latest fashion trends. ]

We’d like to express our sincere thanks to Nellie Connolly, Logan West and Graham
Paterson, linguist experts from BFSU for the appreciation of their active involvement and
the valuable advice we hear from them in the completion of the book.

We hope that this book could acquaint you with idiomatic oral English, and at the
same time broaden your horizon, stimulate your interest in learning English, and develop
good language sense! We believe that "practice makes perfect", as long as you persist in

practicing you will make great progress in oral English.

Editor
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1. gowell with: -+ AHft, 5------ 44t

This red tie goes well with your skin color.

BT IR BAR R &,

2. all at rage: JAT, JRBE
This design is all at rage this summer.

BAKXRSFRRRAITHT,
3. inappropriate: N& 24, ANiE B
I think it's inappropriate for office wear.
RRAFFE RiEL LHRT,
4. crazy about: Ay------F 2k
- Many guys will be so crazy about you.

FAMARE A RRAL

5. office wear: T.%%
It is much more elegant and very appropriate for office wear.

BEHHRKES T, EELSERF,
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Salesman: Welcome to our shop. May I help you?
Custom: I want to buy a shirt, no loud colors. What do you have in that range?

OLO®VLO®O®WO

. Of course ma’am, we have plenty of them. Tell me what style do you like?
: I'like simple style. Simplicity in dress could be elegant.
. I have just the thing! This white shirt with black lace is one of our best lines this

season, and it suits you completely.

: Um, can I try it on?

Sure, the fitting room is over there.

. It looks good.
. Not too bad. If I may say, it seems made to measure for you!
: Really? Do you think my necklace goes well with this shirt?

I should say you have a perfect taste. It makes you very elegant.

: Thank you. What about wearing a belt with it?
: Good idea! I'll introduce this golden belt to you. This belt can even sell itself!
: Golden? I've never worn a golden belt. Maybe I can have a try.
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Samantha: Look at this backless dress! It’s so fabulously pretty, isn’t it? Do you
want to try it on?
Lily: No thanks, it looks too sexy for me, besides it is not my style. I think it’s
mappropriate for office wear. :

S: How about this turtleneck one-piece skirt? It is much more elegant and very
appropriate for office wear.

L: It looks a bit weird and somewhat old-fashioned.

S: Don’t tell me you don’t read fashion magazines, This skirt is coming back in
again.

L: Really? Well, I feel pity for those people who love fashion, and for their necks.
Anyway, I don’t like this style.

S: This design is all at rage this summer, so why don’t you have a change?

L: No, thanks. Oh, hey, look at that tight dress! Amazing! I’ll try that on.

S: Oh my god, can you believe that? You look fantastic in it! Many guys will be so
crazy about you!

L: Um, this one is nice.
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-~ 2.Famous Brands
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1. awesome: (1) M&F
| like Levi's blue jeans because they look awesome on me.

RER D764 1 & 41T R B A CMRBARLE,

2. careabout: YEE, BHE. look: F L
Some people care about brands just to look rich.
AARELMARATRE.

3. normally: i# ¥
Normally you have to spend 400~ 600 yuan for the pants.

B F LT XA T 0 M4 E A 400 2] 600 L,

4. shopaholic: JJ#)%E . party animal JRXIEN, WM “IRXT304)”
Annabel is like a shopaholic animal, and her favorite is going to shopping mall
to buy clothes, shoes and cosmetics.

SN REANMIE, R REHR LMD T SERIR, BTk,

5. brand: B, #hAE, A EARIRZ AR 5
All of them are best brands and surprisingly expensive.

X S AR RIFEG T o BT AR,

6. pirate: AR
It is not good to buy pirate things!

F BB R R,

4 | wBENRE@oI S L #
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Jack: Hello, Tim. Wow, nice jeans! You are such a superstar in these jeans!
Tim: Oh, thank you. I bought them last week. And I also think I do look nice in them.

o f
T:

£oml SR B

i

Yes, you are. What is the brand?
They are Levi’s. I like Levi’s blue jeans because they look awesome on me.
Famous brand clothes are much better than other clothes of the same kind.

: I 'like famous brands too. But they are too expensive. Some people care about

brands just to look rich. How much were your jeans?

You can try to guess it.

Let me see, uh, my opinion is around 500 yuan.

Ha, they cost me just 100 yuan!

What? That cannot be true! Normally you have to spend 400 ~ 600 yuan for them.
You are right, but I bought them in Xiushui Street.

Xiushui Street? They are fake brands. Most of the clothes there are not genuine, It
is not good to buy pirate things!

Who cares? I got my Levi’s, and I did not pay much money!

AT ARG, Wi M, AP REHE BRI,
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Jack: Hi, Bob, why are you so depressed? What happened?
Bob: I just had a quarrel with my wife Annabel. It was horrible.

Ji
B:

I can’t believe that. You are such a perfect couple. What were you arguing about?
You know, Annabel is like a shopaholic, and her favorite is going to shopping
malls to buy clothes, shoes and cosmetics, but I don’t blame her for this. I mean,
is there any woman who does not like beautiful things?

J: I don’t understand. If you don’t mind, why you quarreled with her?

- The point is the brand! The dress is Prada, the purse is L.V,, the perfume is Dior,

even the pajamas are Calvin Klein!
Oh god, all of them are top brands in the world. They must cost you a big money.

- You are right! All of them are best brands and surprisingly expensive. [ am not a

millionair and I don’t have rich parents. One piece or two luxury items is good,
because I can afford this. But so many Diors and Pradas? I am going bankrupt !

J: Yeah, that is a problem. You should discuss it with her.

B:

And that is how we start to quarrel!

s R, #iZh, BARRIAERE, REGAFHT?
i RRIFIRIET RGP IURMS T —4, KBEET .
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1. fade out: #fl%, #iik
Will the luster fade out after a long time?
BEKT €0 RERR KD

2. guarantee the quality: fRiF i &
We guarantee the quality. And we will give the customers several advice about

the maintenance of our jewelry.

BAVRAERANT 6 B o AL B, o BLRA AL RN RE — SRSk T8 50k,
3. maintenance: R7%, U maintenance of our jewelry, {RFEEKE

Customers can bring the jewelry to our store at a regularly scheduled time for

maintenance.

FRE T A B RAVE LR BRFAKE,
4. suit, match: #F “HEE” FEE.

It suits your complexion and matches your dress too.
CRATRRE, Folf o) RIBAAREE,

5. pattern: IR, T

| like the pattern of red and white squares.
BERZIMLLORTHBE,

6. go out of style: it i}
The pattern of squares will never go out of

#F B RAKE RN,
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Danielle: Excuse me. Could you please show me some necklaces?
Brook: Certainly. Platinum, gold, or pearl?

U O WO WO

O

D:
B:
B

: Well, pearl, please.

: What about this natural pearl necklace?

: Oh, it’s too expensive. Do you have some cultured ones?

: Sure. What about this one? It’s the latest-style.

: Mmm, not bad. Will the luster fade out after a long time?

: No, we guarantee the quality. And we will give the customers several advices

about the maintenance of our jewelry. Customers can also bring the jewelry to our
store at a regularly scheduled time for maintenance.

: I see. Can I try it on?
: Certainly, the mirror is right here. Excellent, may I say that it suits your

complexion and matches your dress too.
Yes. I like it very much. How much is it?
Only 750 yuan.

Okay, I’ll take it.
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