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Abstract

“ Annual report on Chinese women’s state of life No. 4 (2009 —2010)” includes a
large amount of first hand data and deep analysis, and has adequately shown Chinese
women’s life quality changes and their consumption characters, affected by the world
financial crisis.

Chinese city women’s 2008 consumption survey has reflected city women’s
consumption status at the beginning stage of financial crisis: almost all worried about the
world crisis. The following were the things they worried most: rising prices (62.3
% ), individual asset decline (43.4% ), RMB devaluation (42.3 % ), high medical
cost (36.9 % ), and big investment risk (31.3 % ). About 70 percent interviewees
were cautious on consumption and did not want to spend. Their evaluation of life
quality declined and income fell the most.

City women’s evaluation of life quality in 2009 continued to decline because of
their worsening income and living conditions. Women regarded their family members’
good health, harmonious family and children’s progress as their greatest happiness. The
things they worried most were: rising prices, unaffordable houses and low family
income. Their job satisfaction, compared with the previous year, had improved. Fierce
competition, threat of layoffs and unable to display talent were three sources of work
pressure. In 2009, 46. 6 percent interviewees had benefited from the government policy
to boost domestic demand and their consumption confidence had grown. About 30
percent interviewees said their attitude towards consumption remained the same, 42.2
percent did not cut spending because of financial crisis.

Women'’s forecast for 2010 shows the first three consumption items are: clothing,
cosmetics and mobile phones. Women (75.9% ) have travel plans. They hope the
government will supervise food safety (64.3 % ), control housing prices (62.8% ),
subsidize energy-saving products (35.2% ) and. strengthen the supervision of finance
industry (25.1% ).

. The key to the improvement of Chinese women’s life quality is to continue and
stabilize macro consumption policy, expand women’s job opportunities, increase their

income, and improve poor women’s life.



The report has, for the first time, covered the difficulties female graduates now face
and rural women who have lost land. Their demands and hopes for the government are
also recorded in the report. Readers can find deep analysis on women’s important role in
pushing economic growth such as developing modern service consumption, promoting
women’s employment, expanding women’s consumption market, and boost domestic

demand.
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