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Foreword

After hard work of all members of the editorial committee, the 5" blue
book for Chinese creative industries: Chinese Creative Industries Report
(2010) is finally published. To us, it has been a duty to accurately record the de-
velopment of Chinese creative industries annually and publish the report timely.

In the last year, CPC central committee and the State Council of China paid
much more attention to the development of creative industries and tried to turn the re-
vitalization of creative industries into an effective approach of transforming the way of
economic development. On July 22, 2009, the State Council executive meeting re-
leased the Revitalization Plan of Cultural Indusiry ( Plan) and creative industries
were taken as important as the other Ten Industries Plans. On the national strategic
level, the Plan was focused on promoting development of cultural creativity, film &
TV programs production, publication and distribution, print and copy, advertise-
ment, performance and entertainment, cultural exhibition, digital content and ani-
mation, and so on. The issue of the Plan raises the creative industries onto the na-
tional strategic level for the first time in China.

When he was investigating in Shanghai early in 2010, CPC Central Committee
General Secretary Hu Jintao said, the creative industries are hidden with great poten-
tial. We should make better plans for creative parks, improve the service system,
make efforts to create innovative environment and then foster creative industries into
new highlights of the economy.

Chinese Creative Industries Report (2010) continued with the framework of the
previous two years: the overall status of creative industries in China is reflected by

many cities development, especially some medium cities for this year. The whole
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book includes 3 parts logically and 18 chapters all together. The 1" part is the Gen-
eral Report, aiming at an overview to the development of Chinese creative industries.
The 2™ part is from Chapter II- Chapter XVII, of which the Chapter II- Chapter XVI
systematically introduced the latest development of creative industries in some dis-
tinctive cities, such as, Beijing is the cultural center of the whole country; Shanghai
is the economic center of China and has incomparable advantages for developing cre-
ative industries. Some small or medium cities have also developed new ways for crea-
tive industries by accurate positioning and been listed into this Report this year.
Chapter XVII analyzed and summarized the development of creative industries in a-
bove cities. The 3™ part introduced some new ideas and theories in creative indus-
tries.

In the 1* part General Report, readers can make an overall understanding to the
development of Chinese creative industries in 2009. In this part, the Report de-
scribed the basic position and judgment of Chinese creative industries and deeply an-
alyzed some major existing problems in this field; also it made a scientific analysis
for the developing prospect for Chinese creative industries.

The 2™ part is the main body of the Report. In this year, we focused on invest-
ment and financing practices in creative industries as many cities described their in-
vestment and financing status and problems. Thus readers can learn about typical in-
vestment and financing practices in those cities, and we hope those experiences be
reference for other cities. The sorting order of chosen cities is sorted according to ad-
ministrative division code of National Bureau of Statistics ( national standard) . Cities
mainly included: Beijing as “to keep economy sustainable growth by stimulating cul-
tural innovation”, Tangshan as “an ecologically creative Phoenix city”, Taiyuan as
“a new cultural city transformed from an industrial base”, Qingdao as “to forge a
modern blue coastal cultural city”, Lijiang as “an international showcase of creative
industries” and Chongqing “to promote creative industries by exploring potentials of
old industrial bases”, etc. .

The 3™ part, the Chapter XVIII collected some new ideas of creative industries
research, especially Mr. Li Wuwei analyzed “approaches of Expo 2010 promoting
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creative industries of Shanghai”, which explained that science & technology, culture
and talents were three bases of developing creative industries. Professor Jin Yuanpu
introduced concepts as “digital harbor, the internet of things, cloud computing” etc.
and described the high-end integration of cultural & creative clusters and internation-
al trade.

In order to enhance the practical use of this Report, the Appendix collected cul-
tural & creative industries support fund, leading organizations, industries associa-
tions and data sheets reflecting creative industries development in part of cities for
reference to readers.

At last, we hope Chinese Creative Industries Report (2010) take some new inspi-
rations for our readers. At the same time, we believe that Chinese creative industries

are facing with more opportunities in 2010.

China Creative Industries Research Center ( CIRC)

Room 410, Beike Building, No.27, Xisanhuan Beilu, Beijing, China
Postcode: 100089

Tel: 86-10-68715236/86 — 10 —82258137

Fax: 86-10-68716076

E-mail: ChinaCreative@ 126, com / ChinaCreative@ sohu. com

Foreword
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CONTENTS

FoOreword «::cccooveetmmmmimiiiitiiieiiiiiieitiateisastitnetensestaaessaracesersssssncnses ( 1 )

Chapter I General Report: Chinese creative industries is stepping onto the
national Strategic level ------«-- sveverireiiniriiiiieenniiii, (1)

In 2009, Chinese creative industries developed under the financial crisis, the
support of science & technology to creative industries has been enhanced, the diffi-
culty of financing has been eased partly and the attention to creative industries from
both national and regional level has been much increased. With the recovery of Chi-
nese economy, the economic base and social environment for creative industries have
been improved. While the issue of the Revitalization Plan of Cultural Industry is sig-
nificantly positive to creative industries, Chinese creative industries is stepping onto

the national strategic level.

Chapter II Beijing: to keep economy growing sustainably by stimulating
cnltural INNOVALION --ccevvveeerreseereuiirerennrieeerenareressnns (27)

In 2009, under the background of global financing crisis, the cultural & crea-

tive industries in Beijing went against the harsh environment and realized the 11"
Five Year Plan’s target. The areas of animation and network games, performance
market, film ticket office, antique and art works trade performed impressively. Pro-
moting by market and government’s guidance, Beijing’s cultural & creative industries

will keep growing steadily and healthily.

Chapter Il  Tianjin: creative industries expanded against the crisis .- (47
Facing with the crash of the global financing crisis, Tianjin municipal govern-
ment clearly proposed to facilitate the development of modern service and cultural &

creative industries. Up to now, Tianjin has formed creative parks with 20 various in-
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dustrial forms and a scaled creative industries system.

Chapter IV Tangshan: an ecologically creative Phoenix city --------- (69)

Tangshan, the Phoenix city, aimed at forging “creative Tangshan”. In the de-
velopment strategy, it put the cultural construction into the overall layout of economic
and social development to promote; in the development plan, it insists an approach

of differentiation and brand strategy and constructs creative clusters in efforts.

Chapter V Taiyuan: a new cultural city transformed from an industrial
BYASE -+ cvcerveencnrantnruentrarenararae et aaraaaaatearenrentrennnns (91)

Taiyuan is a city of Jishang ( merchants of Shanxi province). On the end of
2009, Taiyuan issued Proposals on Revitalizing Cultural & Creative Industries inclu-
ding government’s overall plan, industrial fostering, policy support, fund support and
resources integration to cultural & creative industries. Cultural & creative industries

of Taiyuan will develop into a new stage since then.

Chapter VI Shanghai: turning into a creative capital with Expo 2010 as
AN OPPOTtUNILY o vrevvmevussniaeiiimii e (113)

In 2009, Shanghai was positioned as “an international financial center” and “an
international shipping center” by the State Council. The construction of “two cen-
ters” and Expo 2010 take great opportunities for Shanghai’s creative industries. Be-
sides, Shanghai is firstly demonstrating the advanced concepts of “creative communi-
ties” and has successfully applied “Design Capital” of UNESCO. From creative en-
terprises to creative communities and to creative capital, Shanghai is practising the

progressive phases of Chinese creative industries.

Chapter VII Nanjing: the reform of cultural system promotes the steady
development of cultural & creative industries -------- (139)

In 2009, Nanjing integrated and promoted cultural & creative industries in a
new round. Centered in “ensuring economic growth and promoting transformation”,

the reform of cultural system has obtained initial achievements and formed new high-
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lights and characteristics.

Chapter VIIIT Hangzhou: facilitating to forge a national creative industries
COIBET +- - revrrreenneneneninettaettaetaraeraanroasnesansanenmaannnn (161)

In 2009, Hangzhou implemented strategies of “promoting soft power” and “serv-

ices industry priority” to probe to solve bottle neck problems of investing and finan-
cing for creative industries. Hangzhou successively issued financing policies, which

effectively improved the industrial environment.

Chapter IX Wuhu: a rising star in Pan-Yangtze River Delta in developing
creative INAUSEIEIES - c creorerrrrentrintieiiiniieraernacaeanens (177)

Wuhu'’s cultural & creative industries actively takes part the development of
Pan-Yangtze River Delta and initially integrated with that of Yangtze River Delta.
And then it will integrate with the national strategy layout from coast to the interior
land. Based on cities group of Yangtze River Delta, the cultural & creative indus-

tries is becoming another mainstay industry of Wuhu.

Chapter X Qingdao: to forge a modern blue coastal cultural city
........................................................................... (193)
Qingdao provides distinctive support policies for local creative industries and
makes efforts to forge service brands and new media platforms. Qingdao actively de-
velops local culture and takes creative industries as a "think tank" of prometing its
development. It also takes creative industries as an important engine to facilitate its

economy transform to modern services.

Chapter XI Zhengzhou: cultural & creative industries is rising in central
CHIENA v vovrrreermrnrartitiiatanettisatieessentraraaneanraeensn (215)

Zhengzhou, one of 8 ancient capital of China, not only has a long history and

rich cultural remains, but also has large resources of scientific & technological and
education as a central city of China. In recent years, as it implemented a strategy of

building a strong cultural city, the cultural & creative industries developed quickly.

CONTENTS
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Chapter XII Shenzhen: to increase the city’s charming by “culture + sci-
ence & technology” - - oocvvvmmeerieiiiiiiiiinnnniiiiiinn, (233)

“Culture + science & technology” and “creativity + innovation” are basic ex-
periences of Shenzhen’s developing cultural & creative industries. The government
actively improves investing and financing policies and service platforms to create a
better market environment. Up to now, it has formed a developing model of govern-

ment guiding, industries acting, social participating and public responding.

Chapter XIIl  Guilin: to building a new creative city by using local re-
source advantages

..................................................................... (255)

In 2009, Guilin organized activities, launched investments and issued initiatives

to make its creative industries known by public. With strategic location, landscape

historical culture, reputation for a famous tourist city, power of national high-tech

zone and government policy’s support, the creative industries of Guilin will develop

in surprising speed.

Chapter XIV Chonggqing: to promote creative industries by exploring po-
tentials of old industrial bases ----::-ccecriiiiiiiiiiiiiin.. (277)

After 4 years efforts, creative industries developed healthily and quickly in
Chongqing. Chongqing has better bases to develop creative industries in western Chi-
na, as a large number of universities continuously supply various talents and 25 crea-
tive parks performed well within the industry. The issue of the 12th Five Year Plan
for creative industries of Chongqing makes policies more distinctive and the industrial

layout more reasonable, the creative industries will step onto a new stage.

Chapter XV Lijiang: an international showcase of creative industries
........................................................................ (293)
By integrating cultural heritages and minorities culture to promote experience

cultural tourism, Lijiang realized the connection of creativity and cultural tourism,

4 l CONTENTS

1



i AR

Py E —

folk crafts and performance. Under the coordination of government, enterprises and
individuals, Lijiang is building a cultural & creative brand and an international crea-

tive platform with the logo of “Lijiang”.

Chapter XVI Xi’ an: creative industries are rising on central of western
001111 7 N T T T T U (315)

Xi’ an has been confused by a contradiction of rich cultural resources and poor
cultural industries. In 2009, it made a series initiatives, projects and new develop-
ments to change the situation. Therefore, the creative industries of Xi’an have made

breakthroughs and are rising on central of western China.

Chapter XVII Comments and analysis: to solve difficulties of investment
and financing and expand creative industries space

..................................................................... (337)

Under the global financial crisis, Chinese economy is recovering in a whole; the

creative industries rise against the financial crisis. Facing with the global financial

crisis, the environment of Chinese creative industries has been changed greatly. Top-

ics such as linkage between the urbanization and creative industries, and investment

and financing for creative enterprises have been the most concerning ones.

Chapter XVIII New viewpoints: probes and thinking to the development
Of Creative INAUSLIIES --«--r+rrererererrrerarenreranrranns (359)

Creative industries have been a power in the economical society which cannot be
ignored and theories of creative industries are also advancing with the time: modern
information technology directs the development of creative industries in the technolog-
ical level and influencing the meaning of humanities of creative industries; the deriv-
ative mode of creative industrial chain leads to the manifestation of creative economy;
the development of Chinese cultural & creative industries depends on the innovation

of developing mode.

Appendix .............................................................................. ( 395 )



