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Designers always pursue for originality, but when originality breaks away from the reality,
crisis will occur. This crisis will be a new topic in design industry. It refers to the existing
problems in current interior design including neglecting interior environment features
and needs, neglecting the integrity of architectural form and interior space, copying or
chasing after fashion blindly, piling up many materials blindly or being subject to the client
blindly, as well as crisis the designer meets when he breaks away from human being’ s
needs.
Originality is an eternal subject in all art creation, because if there’ s no originality,
there’ s no progress. Setting the new and unconventional as the goal, abandoning
the old and bring out the new, both of them mean on the foundation of inheriting the old
creative results, exploring new idea, new artistic expression as well as new subjects.
However, in practice, designers usually value “form” originality much more than
“functional ability” . The commenters including owner, client, boss, even critics all
comment only on the form or select projects according to forms.-Nowadays, in the
fierce—competitive market economy, the project” s form is vital for winning a bid, so it s
no wonder the designers value forms and undermine functions.
There is nothing to blame for human beings to pursue héppy and comfortable living, but
it” s not wise to take design means as the aim and get lost in the pursuing process. Just
like Simmel criticized that modern people take money as the aim. He said:  “It is a major
feature and problem in developed civilization to take means as the aim.”
We designers should attach importance to Bauhaus’ s one major thought, which design
should follow the natural and objective laws. Instead of taking strangeness, originality
and oddness as the design goal and standard, interior design should be one part of life.
Form subjects to function, so that beautiful forms are transformed into functions to enrich
our living environment, so that beauty will last in our life. Therefore, interior design should
not only meet architecture function, but more importantly, the designer should study
people’ s psychology such as psychological space and yardstick, as well as people” s
psychological reaction to environment style, atmosphere, color and lights to improve their
feeling towards the interior. These are  “human foremost” interior design’ s demands
which start from mental and spirit needs.
For interior design, when originality meets crisis, the designer should liberate himself from
forms and material benefits, but he shouldn’ t break away from the basic direction and
principles of interior design, or there might be great economy loss, and the interior would
be low. Therefore, when crisis comes, we should be creative to solve it, the precondition
of creation is: what we design should first be practical, it should has commercial and
region value, besides, culture value should be attached to the design work, then the
work can be an excellent art with blood and flesh, which can really reflect the age’ s
characteristics.
I’ m honored to preface 2010 China Interior Design Annual. This book contains excellent
designs the editors select from a large number of design works. There are various
originalities for designers and interior design lovers to appreciate, and you would find it
worth reading.
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The designer compared this clubhouse
as a happy stage, on which different
dance music are played. Dreamy, brave
modern design combined with three
thematic concepts of music, leisure
and sport describes healthy, trendy,
fantastic and elegant spiritual content.

The first floor with the middle stage as
its center, through the idea of “layer
upon layer of extension, view changing
with moving steps”, forms an interesting
contrast with flowing lines on the
ground, resulting in a hierarchical
structure that is partly hidden and
partly visible and a rhythmic feeling of
music spreading around. Stepping into
the lobby, visitors are placed among
dazzling clusters. Unique front desks
made of marbles set off the space to be
tremendously magnificent, row upon
row of wooden bars hanging across
the main hall enclose a dancing space;
giant, decorative steel balls and hollow-
out cylinders specially created by the
designer add radiance and beauty to
each other. Outside the circle space is
the elegant, peaceful area for business
talk, whose discontinued inner walls are
designed to be arched rather than being
usually upright and their smooth lines
soften the space to some degree. White
is made the main tone for this area, and
crimson sofas in the white environment
not only add a finishing touch but also
improve the space’s fashionable sense.
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THE CLUBHOUSE
OF DALIAN
EASTERN SANJO
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Located in Dalian-the edgy city with
impressive international outlook and
cultural air, the project resides in the
area with most densely populated
higher education academies and
high-level intellectuals, which is also
Dalian’ s working and living area with
most humanities, therefore the project
is designed with neoclassical methods
to seek a luxury, grand, elegant,
innovative style showing its noble class
subtly, sumptuous but not shallow to
e B meet the spiritual claims and life tastes
requested by the people living in high—
end community.
The project’ s neoclassical European
style based on the theme of beautiful
curves and flowing lines features such
a design of plane and fa c ade that
produces luxury, dynamic, varied visual
effects as well as aesthetic, rhythmic
details. Whatever the selection of
materials, styling of furniture or the
accessories for the space, all reveal
a classical and graceful, sumptuous
and delicate air. Golden, magnificent
European vaulted ceiling, exquisite,
gorgeous crystal pendant lamps,
European elegant furniture push
European aristocrat atmosphere to
the ultimate, which not only interpret
¥ the essence of neoclassical style,
$ i the aristocrat’ s deluxe life but also
reproduce the cream of European
arts and cultures for the past several
hundred years.

v =y

£F 3 \

adnterior Design Annt



e
-

MicewaR®




3 . y | ¥ e L
] ] »

e

14 china Interior Design Annual



AT HEEFRARS TATROIEERH—AE, BTIZREREXE
ARETEELHNENARSHTENRE, BAERAEAXIBHIER
BMEERE, BAlARERITES EXAFHAMRITFR, BRER,
k. . FE, $EYHERMAKY, EWMHAKE, NFAEHERERD
KBRS £ AL
ARHFHRKRKXAAEORITNBEMRE . SERHNATE, EFERIER
I EREEENR. STHARYR, XEME. FHNEDLETR, Tt
EMEeERE. RANER, RESEAMNRIGAE, BEBHERSAE, &
LEREH, £6. KSHRXEMKIE, BB BXMAKERLT, KAMLKH

ERMN RS SR TRE, NMUERT HHRRENERE. JK
i, FEHNTIILAERRINZAUBEE,




e,

e

®
>
c
£
<
3
20
>
4
Q
<]
i3
]
€
©
&=
b=
(=}




