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Face to Face

- The topic area of Talking Face to Face in this unit is: Product Introduction

Introdiiction | ,
The Chinese version of the samples:
1

FRRE!

XYZ-Il #ekra L F R ABC &El&?‘ﬁ%%%f
KR, $HA-8YLELRILEEIRE, HBES, BB
5%, IERERSTH. L5/ HRE, TEAOS
BB, SKRITH, BRBREERF.

FWDVDALl < SRR

©§ . ABC BRTHRRARIAH ™M iR “W%f%kDVD
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{ %ﬁ@ﬂ%’sﬁWVCDﬂl MP3, @mmm u:*u 5%-~12%.
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Put in Use IO S
¢ T R A

4 lmagme there is an exhibition, A customer is interested in the series of KC-li air-copditien-

ers. Now he is asking the salesman some questions about them. Fill in the blanks accord-
ing to the Chinese version prowded

Key: 1. You are welcome to our exhibition.

Their unique designs and styles impressed me greatly.

What'’s special of this new model? - Co-

Do they make a lot of noise? People nowadays don’t like anything noisy.

Al

They are the products I have been looking for. I'll send over my order form tomorrow if the prices
are reasonable. ‘

2 |megine you are aclerk at a tradeshow'introducing microwave ovens made by your com-
pany. A guest is asking you some questions about them. Play your role with your partner
accordlng to the clues glven in the brackets
Key 1. Welcome to our tradeshow.

give you a brief introduction to our new productvs.‘ ’

may I ask you a few questions?

Please g0 ahead

What special qualmes do your products have?

it’s very small in size.

ra -l O

How much does it cost?

3 Imagine you are a clerk at the exhibition of leather bags and wallets: A customer is asking

you some questions about the women’s handbags. Complete the followmg conversatlon
with him by filling in the blanks. DT

-Key: -1. afewquestions to ask # v L 2!
2. the-products designed for
3. can you offer
4. different sizes . R
5. discounts ‘

Listen and .lugg

L

7/ Listen to Dialogue 1 and declde whether the followmg statements are true or false. erte
T / F accordingly.
Key: 1. F 2. T 3. F 4. T 5. F 6. F




Unit 1 -Launching a New Product

Listen and Respond M
2’ Listen to the dialogue again and give short answers to the following questions orafly.
' Key: 1. A cell phone.” : 2 Soni‘etlmig of the latest fashxon
3. By saying that they are fresh from the oven. ’ 4 "It was a bxt too high. ’
5. Red. " 6. 2600 yuan.
Script:
Dialogue 1

Salesgirl:  Good morning, sir. What can I do for you?

Customer: I'm thinking of buying a new cell phone. Do you have any recommendations?
Salesgirl: We have cell phones of various designs at dlfferent pnces What particular model do
oo ~ you have in mind? * : '
‘Customer:  I"d like to buy one of the latest fashion. v o -

Salesgirl: I see. How about this type? They are the new TCL products. In fa{ct, they are fresh from
the oven. I had them in only a few days ago. -
Customer: Let me have a look. They look very pretty. I hke them. How much are they?
Salesgirl: 3 556 yuan.
Customer: I'm afraid they are a bit too expenswe Do you have anythmg cheaper‘?
Salesgirl:  Yes. Look at this one. It’s only 2 360 yuan It'sa lot cheaper
Customer:  But the design isn’t as pretty as the latest TCL model.
Salesgirl:  That's true. |
Customer:  Hey, will you show me that one? The red one on the 2nd shelf, which is only 2 600
. .. yuan. ; .

K4

Salesgirl:  Yes, of course. Here you are. : : .
Customer: Thank you. The des1gn is pretty And the color is pretty, too. [ think I'll take thls one.

Listen and Complete

8 Listen to Dialogue 2 and complete the following statements.

Key: 1. some computer desks 2. size 3. white, gray, light brown
4. design, colors 5. incash 6. make the delivery
7. 100 pieces 8. 22092 yuan
Listen and Decide

# Now listen to the dialogue again and do the mulitiple choice exercises below
" Key: 1. ¢ "2 b S8 d 4.b 7 5a'




Practical English

Script:
Dialogue 2

Salesman:  Good afternoon, Madam. Can I help you? -

Customer:  Well, I'd like to buy some computer desks for my company. What do you have to suggest?

Salesman:  This type of computer desk is very popular this year. We have had a lot of orders from
our regular customers. What do you think of it?

Customer:  Let me have a look ... Well, I'm afraid the size is not suitable. Do you have any other
types?

Salesman: Certainly. Come this way, please. Look at this type. It’s the latest fash10n of our company
Three colors are available: white, gray and light brown.

Customer:  Good! I like this design, and the colors too. And they are the rlght size we need. How
much are they?

Salesman: 263 yuan a piece. But, if you have a large order, we’ll allow you some dlscounts

Customer:  What sort of discount will you offer for an order of 100 pieces?

Salesman: 15%.

‘Customer: = I see. What are the terms of payment? By check or in cash?

Salesman:  We accept checks though we prefer payment in cash, and we offer a 1% cash discount
in addition.

Customer: Then we’ll pay you in cash. One more question: when can you deliver them?
Salesman: Delivery can be made right away from stock.

Customer:  Great! We'd like to have 30 white, 30 gray and 40 light brown

Salesman:  All nght Thank you, madam.

Listen and Read

5 Now listen to something more challenging — a passage with some blanks for you to fill in.
. A glance beforehand at the word list provided below will be of some help to you.
Key: 1. battery 2. during the day 3. 3minutes 4. diamond 5. display
6. wake you up 7. at the left side 8. colors 9. easily 10. young ladies

Script:
. Here are the features of the new “Rossini” watch. First, it is solar-powered. The battery
inside can be recharged automatically with the light it gathers from the sun during the day. It
keeps exact time with a difference of only 3 minutes a year. Second, it is very durable. Its face is
made of glass as hard as diamond. Third, it is multi-functional. It will not only give you the exact
time, but also display the date of the month and the day of the week. It can also serve as an alarm
clock and wake you up at any time you wish. You may also listen to a piece of music whenever
you touch the red button at the left side. Finally, the leather chain straps are offered in various
colors. They ¢an be changed easily to match the different colors of your clothes. Recent market

research shows that it is very popular with young ladies.




