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B” ZRLEART 9 “XTFr4MEAE56E6R" A KEHEH,

=G L EHEHINATZFaEFEL TS EHREHS,

(1) 9—RFMKBLF EMR, REEZEST S “BELHE", REFA DG %
BFRAAS EHMEEHER,

(2) B4 2idu, BARABASE2HESZH, MAIA IR ESEATHER LY - £
B REAZFE L6035 ERBIREZH RER, MR EZERERL,

(3) FEFBELRRA NN &, hALRER BN GAFAF GHES &5 T AL
S| ZERANER, EA) EEREL2FLGIANHEKE,

FEFEHGAR S ERA G- RABAIG S EREFTRAAFTEXN S M40, slotF
(McCann-Erickson) J~ & 28] H T o 7 KR8] E KL &L - #4404 (lke Herbert) #4ET S %5
BBDO J" %2 AF R BEASAMFALH - HFA (John Sculley) # 4T/ %; FR -0
23 (Leo Burnett) "% &AL 7 EREHE - 2 (Mike Quinlan) #|4ET )%, X— 4 7]
JEMBHRRARATe TR, ¥REWBELZ LS FERMNGA G 5L, SLIRARLEN S ZHR
BB ARF AN EHINRS S ES %R,

B1-1 58 1-2%RZX—ZF S EFH—AKEA, -/ 42 HFL - DA 4207
KX, TEORBANRELSFEREL REFTHH— 418,

“MREAETE, AMIEBSIANTHE (Ronald, R UHIMN) AARSEANAEEN MEHL
FiE.”
JEEXLRTFRIF, BEARERGEAL - RZEAARE, A5 - REZH LB

Coee MIRRBE LY, RSB IEIRE TENAMT. IR —EREFOAN, 8%
BURENHILEYNE (Ronald) , ¥l 11 EEIDEATVER, LI TESE M5 G Hbk,
BT RRRERRNIN ERETIER”

LREBFLRALALAMES SN ESERAN, 24 REZHAFLRRT A1
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o SPERMSIERAEL: F—, FUFRMR FRETHSE0AT,; Bo, By
BRI/ S0 shili— 3 1965 5 LLKE L4 e ARIR FIASEES: 100 515 B (R 45 4 K 10
AL

H-

RE, KA REWMBA KB E T S5,
“BLSKIE, YT RRIRA NI RN 5 E G SLE VS MR,

“The remarkable thing is, when you think
about McDonald'syou've got to think about
people. A friendly crew person welcoming
you. Kids, moms and dads having a good

- time at McDonald's, even a funny clown
named Ronald’ Those pictures in your mind
are advertising at work.

uw'lﬂ,‘out ad\lem5|n Our advertising is

everybody would thirk =222
Ronald was just the name people to our customers
| of a former pregdent:’ to come in and visit.

Personal, friendly, and
above all, real.
I'm told there are
business people out
there who don't believe
in the power of advertis-
ing. For them, two facts:
First, McDonald's is one
of the most advertised
brands on this planet.
Second, McDonald's is
the only company listed
in the current Standard
and Poor’s 500 to report
combined increases in
revenues, jncome, and earnings per share for
more than 100 consecutive quarters since 1965.
Frankly, Ronald and | like to think there’s
a connection here”’ :

Mike Quinlan, Chairman, CEO McDonald's (left)

Amercan Association of Advertising Agencies:

\!mm idh w e £ ~zhs.>~v«.rn;4m SI1, PieD s x 0 Ww xx I MM 666 Thud Avenue. New York, Nnm!ml?mmmcugmin
Aolars You wilf res e ¢ wnn( w How i) m«a g Ad r;wdxcé ks fOr tativery. ! Lo

© American Association of Advertising Agencies, 1992.

Bl 1-1  AAAA B)—NIE T 19T 4 (3E3CRR)
R hFR - W& (Leo Bumett) s~ 423 KRIMFe /&, hAk S S8 AEL - LLBHBHES 25T AL
SZERDGHA, NERS EERELE LB AGKE,
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MARERM AL 8B YT,
2 AR BAEAR AR AL ]2
—REAAFIIN, G —RPRAN L
WYtk (Ronald, B4 Y4975080), s
MR AT I S B AR 2k, kb
IAEZ M i e kit i 54
IERERAIT) SR TE-

B RAG) 58k

: fﬂf*ixﬁr,;bEA WA G AIXR .,
AMEBZINABINERRD  uraxm Al
£ AT AN E T, AT Yoz

M, PTG

o

TR 58 Ik A
A8 ARG
W . X IRAR
BB GRS 5
—, Moy iR
LR
T e
I AR /R T8 4K
S007 ME— H1965
GRYE T4k NS
N T8 1 3 52
. 100242 e FF
ER-R2E (£) , EFER. CEO, WK A ]

BRI, I BUBUMIBRA A A AR
N SEELELZ ISR -

Amencan Associstion of Advertring Agencies
1yt wouid ke 10 ledrn more about the s o advintiniog. prease weite % Depattmer: ( ARBA HE6 The Avenue. New Yark, New York 10017, enc acheck for hve
Bl Yoy el 102 00 Gt DOAKE 1t WCIRS! Mo STt Soping v Addeetisng Pays (O Phise 31w & 15 & weeks toe Selsvery. This advertisement prepored by Leo Bunett Co.  inc

© American Association of Advertising Agencies, 1992

Bl 1-2  AAAA —DRTF &) (F3CR)

ARRRAEREFOTE, FHAREARRMT — AP RA, 4R OREIBERAL, RELFAA
T, HFFBARS, THOEERRRS ST, dXRTARS— FHL MK “2RACKSH A LRI

R—prE&atiasp—tatrva, EHTEEGHHAR, B, X—29) ) EERFT A
(FEAF). (ARAF) ., GEAMH) ., (ERAEBR), (SEHR), (LHNIR) FXE
HLWM20EXRAFHRH LR ABR, B9 “X T/ EMESHER" ALE
thiggh, ARbIET AL EH R,

FARA: BER RS B, THE, BF, F BRTRRANG S SR SAN. Rk Rk dia

1994.5,

XTI &, BB &0 ANRERE. fill, EARENT &E,
EATEERELESERERNE (AMAAR4A); W EREREHERE, & &8
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PR, IESC, BCRMIRGER, EXEBEEBRTELFERRET “JHEEASLE LS ZEN
BR” WA S BR, CREEARD) . (FEEATD). (Eml) . (BREAHR) .
R . (AARR) SR ERERHREN; N Tz &ERER 20 A KR RS T K
FEIRBTIR, RITSBBIEN, FATHEFREM RN &, GRRKCEBIOHT,
ARG ERF R, BEXRA AR HR? ZIEER, XA H MG LE
AR BERMTRAFR, BET FMITERART &R ESER.

ARE LN HENBS S AT ER A, KRR ERMEAELAS. W) &K
R AR, REFMENL) SRUNSFHES ST E—BSEHEE.

1.1 XSS5 ERHEN

1.1.1 &8

MARIIR A BER BT 53X A~ 1a), B3 “ Advertising”  (J7 %) R FHLT LK Adver-
tere”, HEXE “HE” 8 “BR". P & —id, iF@LXE, THER “J7MW
HZ”, BHATIE X, HERFES ARG, BH S mEZ” o 6gd2RERE
.

1 J7EE X

NTHREE—RANEES L, AUE—F - LEEMN TAS FREMNE X EHH.

(RE/NER2A) X ERMEE. T ER-MHEEEA, BRI AN LWL .
%SRBI MWE, EXMNRETEE, BERBEMRRE. B EENEHRE
BT EFRANE TR =5 TR S SREAN TR .

EEABMEK R EEME (RRLTFHE) —Hh, W& —mm T mrmeg. T
BT IRFEMEERX —BL AR, MEFAAERE. | HSBUFREACREE/RM . 5
FRISFHE—FMITk, EEBXTRMMTFHOHE, MAMNEHAENRER AR
v, A&, LK, URMEZDEHTT,

(RAARTIEEA24) M ENERE: ‘T HEREBREEN—FIT, HEKNETH
BRI . 9%, WWEE, MABUASR, MR, SEUETIES 5% A R K
RBL, TEFERELEMES TR, FRSEIBERIIBMWREITAR, | &AFTHAME
BERIER, BUHMB5&EMNAERERHEN U—E MR

KETTHEH IS AMA (American Marketing Association) AT 45T FHIE X (KH T #E
1% 1528 X R IG & X, FATEAFE 25| FHSEE R )

Advertising is the nonpersonal communication of information usually paid for and usually persua-

sive in nature about products, services or ideas by identified sponsors through the various media.
SHERENT

HREFFEN SEBELSERNTN . BRANRNBISET & MEEENXS 50 RS K
M FE BN AN B I
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ABRRWEX—NE Lo FHST—TRXANEX, RAITATLAATHUTFILEA:

(1) J"EBRERT & E (identified sponsors) B &, R —A EHERE b E M A
FREMALRN T —EWHNT R

(2) JTERIEN AKEHRE (the nonpersonal communication) . J~ & BT E X A BN, 1
R E RS NS AR, M ARTERR S0, MATEX MR RREN SR, B
B, TEEBEAR—MASA. IXNEMAREE, £ 5MEEIRS, TEEMTE
TR BA HERE

(3) MEEAFFELXMN —ER A (usually paid for) ., — YL, B 5T E X%
M, XARARE S ERAEN, BhA 852 RS, FlIanEenis &,

(4) I"EEMAXFEEIFER (information) , "H A BEANGFEEANETURE K™ M
(products) ), WATLIRH KME (services) By, BAILIR X TFHEWSE (ideas) K,

(5) IM5ZEiEHUR (persuasive) M TT, T HAEHLGENEALEY . EHEEE
BHIEA L, &R HERK TSI, SERERH, T EHESHLBE L (in nawre) 2
— Pl h IR P B B T B .

(6) JTEATLUE S & F & BB/ (through the various media) ffZ#%, —MkE, 2%
JTERBESRAK., HE. THE. BASAREBENREGEEE, BOUAEARDH HERA
MREF . fZ 8, BEME . B, Internet (EFREEKM) FHMEHEHENEHBEN KEER
B

lf%ﬁﬂ%ﬂﬁgﬁ,

X—TEENTEESRYE, HEEMRERE FE. T ERE/l. TEERE. T
WA TTEZRE,

(1) IM'EE. ITEFREIEHRM, . BERSFIEEAEMHNE, AfTREZ M
A&t HE. BT ERNHARENAN THEERT EHENNITH EER, M ER-R R
¥, B EROGN R, BUENBRARRTEIRAEN, Fl, TEERTERNEA
BA—-ENEHN, R, MEEMBCH SEIRAEEETRE. SNEBSHENHE
RE, ITEERTEGFEN “FR”,

(2) N'&EREl, THREFRER HERE, AR HEAINRISITH &
ZEVM, TERERA S EREETE0ET. BiE. RBETRS. £ EE5 &8
Az, JTEREEREEWESRMNAA, KBIAT SR ST, T EREE
B R E FREEEN REENE RS KELERIEM.

(3) I'EEBR. NEEEARE SN ERREERNER, TENWNETERA &
FRAEW, ETURXF=HM., XTREFUIEXTFEMUESH ., YXEHNEH FLE
PLAMEEA RRFEME RN, BETEEIP A EAELROE L. WX MAEkR
B, MR EFZREFEN “BR” NI, Ba EREFUES EEEH “MT
BN HEBE

(4) I''ERN. ITEBEN R EHEENBE. TEENRKE S5 2K
A, BRIVEGERBLUEERW TR, 7Ok, NLEBEST &5 &ZAZE RS {ZEH
MERMBIERBATURZ A EHN. NMEBSWENAERE, T EENMERE SEEN
“fFHE”
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(5) I"'EZX, NEZAR;TEEEMERE, B EFEEEROMR, TEZAA
DURS & ERTEHE oM W e, ATRURS S EMRSXTR, wa LIRS & B 2G A W&
MR E, XEAENNRE . REMRSEEZE, AL “HRZ” &, BEALUZ “XK
*7 R CHEET M. FELE, ARED . WRSEMBTEROA, BATUKRZIHNTEZR.
ENEBGWENAERE, TEZARTEFRHN “FE7.

1.1.2 [ &5HIIDEE

CENEE, —HEUATSHEFMERETRRREIEM; BT, TEXSBRR
AT ERBUEFMEBOZFHE . H2RRURRMER, EHaXm “REM" E
ARZAT SRR, AN EEDREEMRLIIEE, HENER eI,

L i i E a—) i i wg de o

ERUUFEEIF R R ERETIAE, B H I U AR 50E YT G BT R BN, AT
IWHEET S E LR A WRLIIME. EaTREEK, AMIATGE NN M E
AP EMNEERERREN., XERSTESERERENR, MK, &E&. JE. BRERAERE
A B R RS BIERT AT S MR TR, SEATERFRIMES S, A7 KFH
BET AT Rl B, HER M ERBAR P, A2 5 A5 2
Ko B, T ERRLINER LT ILR:

(1) B, RBBR, S ENHLMANBRBBELEMGEEL, AHTWES
8, R SEATERIER. KFERMN, JTEY KTHLSBEERT R, BT
ANBA, T Bkl

(2) ¥AWME, MERE. EHHEHNT, REMBEOTASMHEHE, WARRH.
AR . AXRERHGLFHETFER, EAEROHELSSEERERE, FIEERAT
EREIFHTRZ—, FIMEE, LHIIE, AOXZ, WG K, BA &, RO
NGB8 R =R i F B, BFReETHILF—RATHERN .

(3) TS, BREF, ERARTHESH T, KT -LEZEHTL, B2FRKKAD
RIS R AATE. K& “RANDMYTES” HREHEHBMIUN)ETF R T REGMX T HAb
T GHREMAE RO, THEACURTRRT SMHEFEOEHFERZN, AT
HERRERERFEFERERNTFFERZ—

2.tk 3Cie—) I SUE ik

YN — PRI SO G BIB R, | S B BCR A BRRAEHBRARK=1ER: © AA
(RAmmMEMR) BK; @ WEER (FEMME) BK; © ik (ZHEXMWK) BR. P
A DA YR I R OB M SO B A BER LSS . BRS04, A REHR B & B R 6 78
Bl . BEOERR. AANEEREN. A FAROCENIAR, BEARTI &F (&
W) WEHTEBR.

EEBAPHBY L RS : “WMREEBEF AT, BREEROPULAEE, RERSH
ATTER” ARSI HNEXAEEB N “AEESE, YT EA” FFLIT R 2 .
BHifEd: “BEARAE HEREBEAKFHORMIN, EIENMEEPEHEARIAHK
PSR BEREANTREMN . EXHAER, PHEER T S5 ARIMHEL XX R,
EBEBNIFRR EARS, MR EXMRS &t eI bE,
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SR M A B S E B A ERBR &, TEAMUBLLTHEHNTE, e
RACHE BN I FB FEN BRI TR, T4 BTk 60 858 L5t R AR IR ATAY . 1,
BT FREL ST, — Rl X Fr &R R R EEE LRI, SN
—MRIEAI 0 LB, BE. RB ALK S, XBARTHHLEELEFLRE
B\ AT SR AE RN, ERE MM, —%EAAARB &, K
&, RATTEREEIS . MAERERHSA SR T B, 14 DURHE 9 T5 208 ol B B8 25
A EIHHETL . Al SRR BRI S FAE . SR A kR
LETXGER . oAl B 60 R S57RE | fooll 7= 5 0 TR LA % 22 1] B e 28 T 25 Sk A )
G, %, URAEEN., RO THZN ., RWEROE Gk £, BEBRENLH S
MRS BATL R . AR AR, WTEX AT F, EEEH N5 KA
- BEEERE LU S, REMSLERMKBEER.” $L 1, BFLS®ROTRLA
M, #ERESEARAFHOKE )5 OB e 5 SO IAE e, LASCIbR BBk “fadk” 4 RE
WA IR . BT 2, RATREH 45 1 RS AL BT K, DL SOk B B F7 5 4838 20
A, T ERERBA ., BIFHME.

1.2 ERXEE

1.2.1 " &ERUBIBE=

P EHABRBER RN SRR 5 A 95 0 T 5 8 2 R S5 RO AN
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