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Prelude

Perfect Opportunity

Geographic  advantage

mankind in harmony

We have every reason-to cherish a future full of ideal and hope.

The 21st century will be an era of Chinese culture - this is the trend of history.
The design culture is the concentration force and merger

in the process of social economic integration, and of the multi-polarization of
the culture - this is the dream of design.

After the grand gathering in Beiling, the frist Chinese Graphic Design Contest was
drawn to conclusion on Nov.27,1996 in Beiling again.

International Expert Judge from China,Taiwan, Hongkong, Singapore, US,

With mission of the times on the shoulders of the design field,

With highest enthusiam and spirit of active contribution,

inspected over 4,000 works from all over the world, which are full of wisdom,
creativeness, delicacy, and happy atmosphere.

Among the eight categories including poster design, Cl design, advertisement
design, package design, other design, book decoration, commecial photography

and illustration,

the active creativeness of Chinese designers is completely manifested,

as well as the high responsibility to popularize and promote Chinese culture and to
participate the global progress.

After three days of review, the " Macintosh Design " Prize, Golden Prize,
Silver Prize, bronze prize, Excellence Prize, and Judgement Prize are
awarded out of the preliminary selection.

This is a grand occasion worthy of celebration.
This is a Participation worthy of pride.
This is a pursuit worthy of contribution.

Hereby a record of hope of our collegue, a record of their pursuit of devotion and
excellence.
To all those collegue who pursue the devotion to design.
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The first Chinese graphic design competition was holding in Beijing Wangfujing Grand Hotel between
Nov.25-Nov.27,1996. From home and aboard, famous Chinese designers and college's students submit
8 categories, over 4,000 works including poster, Cl, Advertising, package, others, books, photographic,
illustration. These works reflected the Chinese designers' archivement, wisdom and enthusiasm from
indirect sources.

A international judge group from nations, Taiwan, HK, Singapore and US. With a principle in positive,
distinct theme, have substantial content, and form of expression and special style. Accompanized by
the notary public of Beijing notary office, after 3 days of review "Apple design" prize, Golden prize,
Silver prize, Bronze prize, Excellence prize and judgement prize are awarded out of selecction.

Judge procedure is:

Preliminary: first select not be chosen by all expert judge, paste different color papercard on the
not be chosen.

Re-appraise: spread out the chosen works, give the score in score form, award out of excellence
prize.

Final-appraise: spread out the excellence works with serial number, give the score in the form,
awarded out of golden prize, silver prize, bronze prize.

The judgement prize is selected by one judge, he produces reasons on his selected.

In order to record this contest, we edit and publish <<The prize selection of the first Chinese
graphic design competition>>. We try to use a simple and unadorned style of binding and layout, in
accurate take picture and scan, reflect and record original's effect as well as we can.

Here we'll thank all give this contest careness, support and helpness. Especially we'll thank every
judge who spare no pains in this contest, and we'll thank "Apple Computer International Ltd." who
give support with "Macintosh computer".

To be sure, there are careless and oversight through organize the contest and edit the selection.
We please oblige us with your valuable comments.

After all, this is the first time. Next, we'll do much better.
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Chen Hanmin

1955 Graduated from The Central Academy of Fine Art, Practical Art Dept.

1957 Graduated from The Central Academy of Arts and Design, Decoration Dept. (M.A.)
1957-now Teaching in The Central Academy of Arts and Design

(1983-1993 Director of Decoration Dept.)

now he is a professor of The Central Academy of Arts and Design

Deputy director of The China Package Technology Association Design Committee
Member of The China standardize technology figure symbol Committee
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Animal brand's shoud terse, terse is a special require in brand while regard as little square
art, also because of this require, it forms animal brand's special art interest.

Terse constltute art interest, interest is from succinct, state of mind, reality.

The nes phoenix brand of Shanghai second daily chemicals factory is well reflect above require.
Designer named Zhao Zuoliahg make art recreative in traditional phoenix model, design it
succinct not simple, image lively, exaggeration not fiction, he has grasp whole sense of proprlety
of art model, so it has a high art character. . ~

REER BUER
Phoenix- Symbol Zhao Zuoliang
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JIN Daigiang

Born in 1942 in Panyu County, Guangdong Province. He once studied in No. 13 middle
school in Canton. In 1957, he settled in Kong Kong. He quitted school because of poverty, and
became an apprendice. After graduation, he had been a tailor for ten years. From 1966 he
began to take design course in the out-of-campus further learning department of Hong Kong
Chinese University, which is initiated by Mr. Wang wuye. From 1967 he started his design
career. In 1976 he set up New Thoughts Design Making Co. with others. In 1980s, the comapny
was changed to Jin Daigiang Design Co. Ltd, in which Mr. Jin was the creativity supervisor.

Mr. Jin's excellent design works are numberous, among which culture posters, Hong Kong
stamps and logo for Banks of China are well-known to the public, he won over 300 prizes in
different design contests at home and abroad, including Los Angles World Art Contest Golden
Prize in US, Silver and Bronze medal for World Best Book Decoration in Lizberg, East Germany,
CA Chuanyi Prize in US, Hong Kong Municipal Design Grand prize, Hong Kong Artist Annual
Production Prize. Mr. Jin's works was published and quoted by dozens of pretigeous international
design books and magazines, and he appeared in a spcial issue of GRAPHIS design magazine in
Switsland, and was chosen as one of the top 100 outstanding designers in the world in the
special issue at its 40th anniversity of the magazine. Mr Jin's posters are collected in art
musesums and universities in Britain, Denmark and the US.

From 1970s on, Mr. Jin devoted to design education. Now he is a member of board of
directors in Zhengxing Design School of Hong Kong, he is also the senior lecturer there, he is
also often invited to offer lectures or courses at home and abroad, and he also writes many
books on design. Mr. Jin was once elected chairman of Hong Kong Designers Association,
member of Hong Kong Artist Colleague, and he is often invited to be expert judge or advisor.
Mr. Jin is now the senior advisor of Guangdong Provincial Industrial Design Association, member
of the Scholar Committee of honored degree course in design department, Hong Kong Science
and Technology College. Mr. Jin has great influence towards young genereation designers.

Mr. Jin is also good at modern water colour paintings, and his works were once exhibited at
home and abroad, and collected by many museums. Because of Mr. Jin's outstanding
achievements in art and design, and his participation and contribution to educational work, he
was chosen among the Ten Outstanding Youths of Hong Kong in 1979. He was also chosen as
one of the outstanding youths of 1990s in 1992.
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This poster has a clear subject with strong visual effect, brimming with contemporary. It is
one of design approach that can be explored in modern China.
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April Greiman is internationally recognized as one of the most daring and experimental graphic
designers in the world. A leader of the 1970's California-inspired "New Wave" style in graphics,
architecture, and interiors, Geriman is now known for her imaginnative incorporation of new electronic
technology into the practice of design.

April Greiman was educated at the Kansas City Art Institute in Kansas City Art Institute in Kansas City,
Missouri, and at the Allgemeine Kunstgewerbeschule in Basel, Switzerland. Her celebrated work for Esprit,
Xerox, Vitra, the Los Angeles 1984 Olympics, Walker Art Center and many other corporations have
received honors in every major design competition, including those for the American Insti- tute of Graphic
Arts, UNESCO, Communication Arts and ID magazines. Greiman's work. hangs in the collections of the
Smithsonian Institute and the Museum of Modern Art.
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I would like to say how honored | am for having been invited to be the Expert Judge from America for The First
International Chinese Graphic Design Competition. This was my first trip to China and | must say that my impressions
of the culture and experience were quite parallel to my perceptions of the graphic design projects that represent
and symbolize this part of the world. | have conveniently put them into the following categorical word descriptions:

Openness and Innocence: many different avenues of expression were explored in the professional examples
submitted. Some very original and provocative, many derivative with a “unique twist of the Mainland eye.” For all
of the well-known sophistication of Chinese Art, many examples of contemporary design were surprisingly innocent
and naive.

Intensity and Density: materials submitted ranged from highly elaborate and incredibly detailed illustrations to
handpainted posters and lettered logotypes that were truly works-of-art! The sheer number of submissions was
enormous and nearly overwhelming.

Energy and Vitality: the amount of work and care that went into the majority of the projects was obviously the
result of enormous focus and intention, but perhaps more importantly, indicative of the explosion of ideas and
opportunities that are simultaneously present during this current cultural (r)evolution of Chinese graphic design
for industry and commerce.

I have rarely in my personal or professional life been so stunned by such abundant creativity and freshness. |
am extremely optimistic and interested to see the impact of rapid change and technology on such a cohesive and
yet so complex culture. | would truly hope to return to China again to see how the culture and its very kind and
gentle people unfold during this transition.

Thank you for inviting me to China again and sharpening my sensibilities with your insights and great work. |
hope you enjoy the show!

| chose this poster as representative of “the probing of forward-looking graphics” that would be typically
uncharacteristic of such a young graphic design culture and more typical of the “Western approach”. | appreciated
both the wonderful humor of this piece, but also its spatial qualities. It would exemplify for me that all of China
IS PREGNANT, in the best metaphorical sense of the word. Congratulations! | wonder if it will be a boy or a girl.
Or BOTH!
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Hou Chunchun/Li Zongying
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Alen chan

Borh' in Hong Kong in 1950, winner .of over 300 design prizes at home and abroad, including the US
Communication Arts Excellence Prize, New York Director Club Award, Graphis, and D&AD from UK, Typo
Supervisors Club Award from Japan, and the Annual Designer Prize of Hong Kong Artists Colleague. He was
invited to hold his personal exhipition in Tokyo in 1991, the first designer in Hong Kong to have this honor.

From 1970=79,'he was the art.design supervisor for many: mutinational companies: when he worked in Hong
Kong, then he 'set up his own company in1980. In the past few years, he had successfuly pioneered in Japanese
market.

The integration of east-west cuture in design is regarded as one of the features of his works. Based upon
Chinese tradition, he pioneered into a new perspective for the development Of Chinese 2D design. In southeast Asia,
his conception of design was folowed by a tide of folowers in rethinking about: their own: cuitural tradition, many
coleaglie create new idedls upon existing cuiture, a new school and-phenomenon different from the dependence
school which used to learn from popular western cuture:

He was -adored:for: this in the international design circle. In 1994,he was invited by American Fims
Association to be present at the annual lectures in Hawai, where he delivered a speech_on the integration of
Chinese cuture with modern design development. He was also often invited by Japanese, Thailand and Singaporean
government to lecture on-the orientation Of east-west, ancient—modern integration for further creativity for local
design circles, in order to'let local designers to rethink about their local culture. In-addition, many: of his Works
were published in‘many. authoritative design magazines and in their special issues.

in 1990, Mr. Chan started his production design career. Apart from a Series of T-shirts, tea, umbrela, watch,
paper and metal products,which are ful of orient feature, and sold in the markets of Hong Kong,Japan, Taiwan,
Singapore, ‘Thaland, Sweden, Germany, Canada, and France,he is also employed in Nikko Co. one of the three
biggest manufacturerof guality cooking utensis——to design many series of utensis on dinnertable, which lay down

a new miestone for his-design cause.
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| think it-can give.you a wide field of vision invited to be the expert judge, it's-a test of the perceptua and
the rational: Since the expert udge from different pbace have their own cutural background, they have different
viewpoint of arts and practical, internationalization and sense of times, sO it's different for the judge of works.
When | was listening to: | feell am a student, it can absorb newpont, give myself more strike and test. Expert
judge Ms Apri Grenman from US give-me a deeprimpression: she always ask the applied questions of China cuiture
in commercial design.-This shook us up self-examination. in reason point of view: Actualy our cuture have had
or not successfuly infiltrate in modern commercial design to be a strong international signal?

This contest have reflected the importance of national culture and. graphic design from Chinese graphic
designers, especially the national works have been wide support -of commercial clients. | hope there are new
Chnnese designer set foot in international stage before long.

- This poster looks like a labyrinth, just.symbolize. .that Chinese designers are in the explored period in

klntema‘monai climate. We al ke finding a way out in labyrinth, think the role-we act. This is real a fine work
: wlth muoh pregnant meaning.
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Chen Liang

Born in 1938, graduated from Zhejiang Arts Academy, industry arts department in 1964. Since
then, he is engaged in package, advertising design all along, now he is chief editor of China Advertising,
senior artist.

Social dutiess: member of the standing committee of China Advertising Association academic
committee, professor of China arts academy, Shenzhen college, Shanghai college arts academy,
Tongji University, Hunan arts and crafts and arts college, Harbin college Hangzhou college, Jiangnan
University.

1978, member of China package Association. 1982, member of China Industrial arts Associaton.
1984, member of China fashionable color Association.

WES5
BlG " “RAE”

LIEEBIIIES, MRBAF, BRAKLRRDNINERPESABIIRRE 1 T5). SR EREAR A,

{FRICAREARUIZNIRNEREIt (BTER. 2RS5S) IRBPEF RN NENSBENARR (18- —EX
dlge) EREENERR, 23R, IDUMEERHEITRRME, LnERE SRR S S REAKESNTE,
MARBINPBELERENZHRIR. SERMMADNNZE, BIUAMNEESEITRRL, BEEHN. 2205448
SR, BNeRNL, MEAERNEM, PR 5eUBNENE N, BERARES AES.

ZIFBLURRHIBIR, REFIMORESXTIES, HEMEERLINERRIIS T, SRR EEERNS
BWERFK. APEREESHRS RS DEE T R R Es) 5.

With plain visual language and from the folklore convention's point of view, to pursue the
recognation of environmental protection from the bottom of soul of the public, in order to promote
the action consciously, this is the biggest characteristics of the work.

In the work the internal organic relations between Yupu leaves (used in steaming, with unique
fragrance), which is commonly used by people from Fujian Province and Taiwan, and Guiyinhongke
(a kind of rice product), which is used in the worship of heaven and wishes of longevity in folklore
conventions, are presented through design. The Yuepu leaves are subtly fragmented to pieces, to
imply the destruction of the natural environment, and the implication of longevity through
Guiyinhongke and Biao wood, to initiate the conscienceness of environment from the kind hearts of
the public. The simple and kind words are skillfully illustrated at the fragment edge of the leaves.
The green leaves and red Gueyinhongke forms a striking contrast in colour, and the large areas of
white background presents a stronger visual power, which makes the main theme of the work
unforgetable.

This work is credited with unique creativity, with strong affinity in graphs and verbal languages,
with compact and influential design layout, which effectively fulfills the pursuit of theme towards
the targeted object, a healthy and solid step towards the integration of Chinese folklore culture and
modern design concept.
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Yang Hsiahui

Yang Hsiahui, another name is "Chuan Sheng" (born in boat). In 1960, he started study under the
teacher, In 1962, enter taipei international architecture advertising company as a art assistant. Mr.
Yang assume the designer, manager and general manager of Wenhua AD. Co., W-N communiction
Co., QiaoLian AD. Co., ChaoRan Arts Co., assume the office of the programme producer of Zhong Ti
TV, assume the office of Zhong Ti Daily, jade weekly, many other structure's plan adviser, assume
the expert judge of Taipei Fine Arts exhibition, Taipei design exhibition, the commemoration exhibition
of the Olympic Games in Hancheng.

Now he is adviser of MeiTai design Association, board chairman of Taiwan Arts design Association,
the president of Asian Arts Creative Association (Taiwan), the guide president of Taiwan visual
image design Association, chief inspector of Taiwan image tacties adviser company, president of
ChaoRan communication school. Teach in JingYi College manager Dept. CIS and VI design course.
There are more than 30 years since Mr Yang was engaged in plan and graphic design research and
education. He writes many books on graphic design, Win the contribution prize and other honor in
Taiwan. He is the most reputation designer in Taiwan. Now many excellent designers promoted from
him in the early.
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Let CI concept be highly popular

With the image time arrived, Cl strategy is becoming the necessary and favourable weapon in future
competition. Cl has already been quite popular in Taiwan, and also becoming a new trend in mainland
China at the time of reforming and opening and economic development.

Looking around the situation on Cl design in Taiwen and mainland China, some of them are still
staying on the VI level. Taiwan's "Cl of agriculture Institute" is one of the few cases which is strictly
planned and complete, and also it has detailed standard handbook, from base essential factor to
applied system, to reveals the conscientious of the unit which planned it, at the same time, they
made CD-ROM to enhance the efficiency and the convenience for the user.

There is not many Cl works in this contest, and there is no particular representative ones, so it's
weakly displayed as a whole. Therefore, | recommend Taiwan's " Cl of agriculture Institute" as judge
award, not only to affirm the unit which planned it, but also expect others to follow suit, and to
arouse people to attach importance to Cl and to popularize its essencial benefit.
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Peter Soh

Peter Soh, born in 1954, has undertaken design cause for over two decades. In Singapore, "foreigners"
dominated the field of art creativity supervisors, Chinese art creativity seekers can only served as translators,
but Soh's position is well established as a Chinese artcreativity supervisor in Singapore's advertisement circle,
based upon his strength and down-to-earth spirits.

Peter So won many prizes at home and abroad in advertisement creativity, including New York Advertisement
Golden Prize from US, Times Advertisement Prize from Taiwan, Asia Pacific Advertisement Prize, and Advertisement
Creativity Prize from Singapore, Hong Kong. In 1990, he won all the Chinese prizes in Singapore CCA and Asia
PacificAdvertisement Contest.

His mode of creativity is quite unique, with strong personalities. In 1990, he was invited by DYR (Hong Kong)
Co. to be the art creativity supervisor in Greater China Area, and he accumulated richer experiences, and was
deeply aware that the Chinese advertisement creativity in Asia and Pacific will surely be recognized by the
international world.

In 1993, he set up Fong Haque & Son Co. with three friends. In Singapore, he was well-known for his Chinese
creativity, and his company was nearly gradeds as a 4A international advertisement company. His client network
includes whirlpool electronic products, Bank of China, Zhongliang Properties, Yellow Pages, CALTEX, 3M, DHL,
ABN Asian Business TV Station etc. . In 1996, he won 12 prizes including the best series of 2D advertisement
prize, best singular work prize etc. in the selection of Singapore advertisement creativity Prize (CCA).

Mr. Soh was appointed as the vice chairman of Singapore Creativity Association (CCA) in 1996, and was
invited as an expert judge for the Third Global Chinese Advertisement Prize from Taiwan Times, and for Hong
Kong Advertisement Creativity Prize in 1996.

Mr. Soh loves Chinese traditional art, esp. deeply interested in folklore etching. He is energetic and hardworking
in writing, and he contributes articles to a column in Lianhe Morning Daily--the Chinese newspapaer with the
largest sales in Singapore, in which he puts down the happiness and bitterness of an advertiser, as well as
anecdotes.
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Recent years | participated in judge work for advertisement creativity awards from Singapone, Hong Kong and
Taiwen, | understand the creativity styles from each place and from all classes. It is significant to be invited to
Beijing as judge in this competition this time. With the transition of the global economic situation, China as a
single market will play a very important role at the world stage in the future, advertiseme and graphic design will
surely grow quickly and to be more proficient with the step of modernization and internationalism of China.
Graphic design is still a new industry in China and still lags behind that in Singapone, Hong Kong and Taiwen, and
the creative style has not become mature, in spite of this, most works show far more high quality than |
imagined.

During the judgement, | was deeply attracted by some works from Guangzhou and Shenzhen, although they
are affected by a numble of great masters from Hong Kong and Taiwen, but the time they can form their own
style is coming near. The one which | selected as judge award is from Zhejiang Art Institute, the theme is Hong
Kong return to China in 1997, look it straightly, it's made up of English letters "Hong Kong", but look it vertically,
it is our Chinese word "happiness"(Chinese use this word at wedding), though it need to be improved, but the
idea is simple and ingenious.

1997 FEEI3 B 257 HE
1997 HongKong Return
Jiang Hua/Li Hongyu/Jin Jun’
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