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The tour guide can be divided into 4 kinds:they are the tour leader, the national guide, the

local guide and the scenery guide. The tour leader is the person who is from the travel agency
which organizes the group, his task is to lead the group from and back their resident places, and
coordinates the relationship of the guests, national guide even the local guide; the national guide
is the person who meets the guests in his own country, and shows the guests to the different places
according to the itinerary, he must coordinate with the tour leader and the local guide; the local
guide is the guide who meets the guests in his own city or county, arranges the accommodation for
the guests, introduces the scenery to the guests, and offers other services according to the
itinerary. He must coordinate well with the tour leader and the national guide; the scenery guide
is the guide who introduces the scenery to the guests. As usual, the national guide and the local
guide will meet the guests at the airport and railway station, before doing that they should do some
preparations, such as the tour guide certificate, the itinerary (the task sheet), the flag of the
travel agency, the sign to meeting the guests, the speaker, money for ticket, meal, lodging, etc.
and some personal belongings.
1. BUARE

Meeting Guests

Part |
Meeting Guests at the Airport

A local guide from CYTS® is at the Shuttle Bus Pick-up Point? at the Nanjing Lukou
International Airport®. When a travel group comes he greets smilingly a lady, the tour leader.
Local guide; Excuse me, but aren’t you Ms. Smith from Australia’s World Trade?
Linda Smith; Yes, I'm Linda Smith.
Local guide: Nice to meet you, Ms. Smith. I'm Li Lei, your local guide from China Youth Travel

Service.

Linda Smith: Nice to meet you, too.
Local guide: Welcome to Nanjing. Did you have a good trip?
Linda Smith: Yes, quite pleasant. It’s very kind of you to come to meet us.
Local guide: My pleasure. Is everyone in the group here?
Linda Smith; Yes, a party of® thirty.
Local guide: Good. Let’s go to the hotel first. The shuttle bus is just waiting outside.
Linda Smith; That’s fine.
Local guide; This way, please.

NOTES.

@ CYTS: China Youth Travel Service, 7 E&EMK{Ti , HEXE R “ PESREME
BHRAE"

CITS : China International Travel Service , -7 B EFr kT4t

CTS.China Travel Service, i E k{74t
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@) the Shuttle Bus Pick-up Point. # iz E LR EES
® Nanjing Lukou International Airport. & 7 #k H E Rl
@ a party of . —472%- A
Part ||
Meeting Guests at the Railway Station
Wang Hui, a local guide from the CTS, goes to the Nanjing Railway Station to pick up Mr.

Milton.
W: Wang Hui M. Mr. Milton

: Well, we have a limousine
. Wonderful. I need a rest.

=2zdg2=zdcgE=49§g %

: Excuse me, you are Mr. Milton from the OK Trading Company, aren’t you?
: Yes, David Milton.

My name is Wang Hui. I am from CTS. I am here to meet you.

: How do you do?

: How do you do? Welcome to Nanjing.

. P've heard a lot about® this city and now I can see it with my own eyes.
: I hope you’ll enjoy your stay here.

: I'm sure I will.

Is it all your baggage?

: Yes, my things are all in the suitcase.
: Let me help you with your suitcase, Mr. Milton.
. No, don’t bother®. I can manage®. Thank you.

® over there to take you to the hotel. This way, please.

NOTES.
(@ hear about: T
@ Don't bother . <24 FE R
® | can manage: F 8N
@ limousine : (n. ) FEHFLE
2. HMIDE
Making a Welcome Speech

Part |

It is important to make a perfect welcome speech
As a guide, he must show his hospitality to the tourists, because he will stay with the tourists

only for several days, he must cherish all the time to communicate with the tourists. While

reaching a new place, the tourists must be very curious about everything about the destination,

they must have a lot of questions, and so after meeting the tourists at the airport or railway

station, the guide has the responsibility to introduce all kinds of things that the tourists might be

interested in, that means, the guide should give a welcome speech® to the tourists, and the

speech can include many aspects, such as the history of the city, population, area, customs,
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famous scenery, climate, and some other special things of the city. And the place is very strange
to the tourists, so they might be worried about the accommeodation; therefore, the guide should
give a simple introduction of the hotel to help them calm down. Certainly, when the tourists stay
at the city, they will have a lot of communication with the tour guide, they may have a lot of
questions to ask, and they will stay on the coach for a long time, so the guide must introduce the
driver and himself to the tourists first. If the tourists are interested in the outside scenery, the
guide must have the ability to give an immediate introduction to everyone. If the tourists are just
from abroad, the guide should remind them to adjust the time.

NOTES.

welcome speech . XD F

SERGRT: FEARSHEETRMMIDFFFHBN M RE, NN A EEHENRD
#Fo " REFNRIFEAERSHSLEARNXREBRER . RAFFLL—HMNF
B EXENFS.RRANASE, BRNAEBIEF R, BRAFEELEART
F-ERANFIE, EYTFULEBHNEN,

—RRBET Y AFAREE, NVEFEUTENER: (1) BEDREA, RRMZEL X
AMFVHBREALGEATH ALK ; (2) MEBECHEZIHRES, MBS MEFARNE
BHRE, MEHEEL, NNMEBINNEREAERERNEM S, (3) R T-ECHIE
SE,RTARURSOIRERE, IBRB I TERBEARNEE,; (4) WEREARTH
R, AFESIREANSENLEN R,

— R, WD R AEKRZHE PR SE, RERNFTRREEE FKF
B R KASHRRATEMRA, AT TR, EULNRERSNRE, BRXERE
EARIEZ XU AE FEECHEH,

Part ||

A Welcome Speech
Good morning, ladies and gentlemen,

You are welcome. We are so happy to have friends like you coming from afar. © Allow me to
introduce myself. My name is Li Lei. Li is my surname, so you may call me Xiao Li. T'll try my
best to make your visit smooth. If you have any problems, please don’t hesitate to tell me. My
mobile phone number is 150 * * * x0168. T'll have it switched on for 24 hours. Don’ hesitate
to contact me whenever you need to. And this is Mr. Wang, our driver, who has had 20 years of
driving experience. We come from the China Youth Travel Service. We are glad to have you
here. On behalf of our company and our colleagues, we’d like to extend a warm welcome to you
all.

I'll be your local tour guide during your two-day tour in this city and we’ll be at your service
at any time. We’ll do everything possible to make your visit a pleasant experience. If you have
any problems or suggestions, please don’t hesitate to let us know.

We have reserved fifteen TWBs (twin-bed room with bath) for you at Nanjing Jinling Hotel.
It offers the best services in this city. We shall meet at the hotel lobby at 12 ;30 for our first visit.
Please do remember the plate number of our bus. The number is 12345. Thank you.



We hope you’ll enjoy your stay in this city.

NOTES:.

We are so happy to have friends like you coming from afar——% i B iz 75 R AR7r R
Fo ARAFRFINE—FWATEFENBIBNES  HSEERD, BE "BETEXME
£" (No distance can prevent friends getting together, ) &%,

1. Ml M IR

Travel & Tourist & Tourism

(1) Travel

Travel is at its best a solitary activity; to see, to examine, to assess, you have to be alone
and undisturbed. Other people can mislead you; they crowd your impressions with their own; if
they are companionable, they obstruct your view, and if they are boring, they break the silence
and shatter your concentration with “oh, look, it’s raining” , and “you see a lot of trees here”. It
is hard to see clearly or to think straightly in the company of other people. The perceptions that
are necessary to writing are difficult to manage when someone close by is speaking out loud. I am
diverted, but it is discovery, not diversion, that I seek. Travel is not a vacation, and it is often
the opposite of a rest. “Have a nice time”, people often say to me at my send-off. It is not
precisely what 1 have hoped for. I have a strong desire for a little risk, some danger, an
unfortunate event, a vivid discomfort, and experience of my own company, and in a modest way,
the romance of solitude(JX8L). This I think might be mine on the train to where I plan to go.

However, traveling on your own can be terribly lonely, and it is usually not understood by
Japanese who, coming across you smiling, tend to say things like “where is the rest of your
team?” I think of evening in the hotel room in the strange city. My diary has been brought up to
date; I long for company; what do I do? I don’t know anyone here, so I go out and walk and
discover the streets of the town and rather envy the strolling couples and the people with children.
The museums and churches are closed, and toward midnight the streets are empty. If I am robbed
I will have to apologize as politely as possible, “I am sorry, sir, but I have nothing valuable on
my person.

(2) Tourists

By coach, by train, by ship, and by plane, millions of tourists annually depart from home
like migrating summer birds. They provide the best possible evidence to prove that the world is
not nearly as big as it used to be. For the modern tourist is no Marco Polo. He ventures forth into
the unknown and returns home in a matter of weeks, not years. Furthermore, he is armed with
pamphlets (/MUt-F ), maps and weighty guidebooks which tell him where to go and how to get
there, and where to stay, what to see and what to eat when he arrives. There are travel agencies
everywhere to cater for his needs and make all the necessary preparations for him. They make out
ambitious programs and promise to whisk him through as many as six countries in fourteen days

or, if he is in a hurry, they will cover much the same ground in eight or less.
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The tourist begins planning his campaign in the dismal winter months. Spread out before him
on the floor is a splendid array of brightly-colored leaflets, all of them equally tempting. Now is
the time for big decisions to be made, for a fortnight’s holiday is not to be squandered (&)
lightly. Would he like to go to a place where the sun shines all the year round? Would he like to
taste the rare delicacies of a distant seaside restaurant? And above all, would he like to visit a
spot where there are no other tourists? It is there for the asking. Shivering before the fire and
armed with paper and pencil, the tourist makes rapid calculations. It takes him a long time to
decide in which particular paradise he should invest his hard-earned money.

Once he had made up his mind, the tourist is free from worry. He now has something
definite to discuss with his friends at the office. They listen with envy as he talks knowledgeably
about a stretch of coastline which is two thousand miles away. These poor old stay-at-homes
wonder how he came to be so well informed and beg him to send them postcards. In the tourist’s
mind there is now a little haven of peace and quiet which he can retire to when life gets too much
for him. The idea that he will visit a place where the inhabitants do not know what an overcoat is,
consoles ($¥#]#%) and comforts him during the bitter winter months.

Winter passes and the time draws near. The simple tourist is often innocent of the fact that
most countries in the world have become tourist-conscious. For months now, each country has
been advertising its beaches and cities, its ruins and resorts, in a frantic endeavor to make ends
meet. It does its best to measure up to the tourist’s preconceived notions of what he will find on
arrival. So it goes out of its way to provide him with “typical” scenes: that is “typical” peasants
in “typical” costumes and customs that should have fallen into decay long ago, but have been
given a new lease of life to add to local color. Representatives of the tourist organization give the
traveler a hearty welcome the moment he arrives, and the vendors of trinkets and souvenirs do a
brisk trade.

It is small wonder that the tourist is a busy man. He no sooner sets foot on foreign soil than
he is rushed to his hotel and thence is immediately taken on a conducted tour of the city by night,
in the morning, he goes through another arduous (FRE f)) course of sightseeing. He has barely
had the chance to recover, or indeed, to find out exactly where his hotel is located, before he is
off again to yet another part of the country. It is not even a bird’s-eye view he gets. Rather, it is
a snapshot view. He is given about half an hour on each famous site and has just about enough
time to take photographs which he can sort out when he gets home. In the perpetual race against
time, he is forever sending postcards to his friends depicting wonderful views of places he never
even knew existed.

No fortnight in the year passed quite so quickly. Travel-worn, the tourist eventually arrives
home proudly displaying his collection of passport-stamps. Truly rested, he is back at the office
on Monday with a year's work ahead of him before he will have the opportunity to sally
forth again.

(3) Tourist and Tourism

When most of us think of a tourist, we have in mind a person on vacation to visit a distant
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location, to see the sights, to visit friends and relatives or to do little else but relax or participate

in leisure activities such as fishing or sports. But tourists are more than vacation travelers. There
are many other types of tourists, such as business people, convention delegates, pilgrims and
other travelers.

As tourism is the movement of people, it is necessary to define this major component of
tourism—the tourist—before producing a definition for tourism. The word TOURIST is derived
from the term “tour” which, accqrding to Webster’s international Dictionary (1961), means “a
journey in which one returns to the starting point; a circular trip usually for business, pleasure or
education during which various places are visited and for which an itinerary is usually planned. ”
Accordingly , a tourist is “one that makes a tour, one that travels from place to place for pleasure
or culture and one that stays overnight usually at an inn or motel. ”

Dictionary meanings of tourist have expanded and become complicated with the rise of
tourism research. A significant addition to the dictionary meaning was that persons traveling to
meetings or on business were included here. Thus a tourist was no longer only a pleasure traveler;
he might also travel for business, convention or health, etc. However, inclusive as this definition
was, it ignored the movement of domestic tourists. In 1963, the United Nations sponsored a
Conference on International Travel and Tourism in Rome, on which definitions of “visitor” and
“tourist” were developed for use in compiling international statistics. It defined a visitor as “any
person visiting a country other than that in which he has his usual place of residence, for any
reason other than following an occupation, remunerated from within the country visited”. This
definition was to cover two classes of visitors;

(D Tourists, who were classified as temporary visitors staying at least 24 hours, whose
purpose could be classified as leisure ( whether for recreation, health, sport, holiday, study or
religion ) , business, family, mission or meeting;

(® Excursionists, who were classified as temporary visitors staying less than 24 hours,
including cruise travelers but excluding travelers in transit.

In 1968, the International Union Official Travel Organizations, which later became the World
Tourism Organization (WTO), adopted this definition. In the same year, the United Nations
Statistical Commission accepted this definition too, but recommended that member-nations decide
for themselves whether to use term “excursionist” or “day visitor”. The important point was to
distinguish between visitors who did or did not stay overnight. Once again the definition failed to
take domestic tourism into account, but as far as international purposes were concerned, it was
one of the most commonly used definitions of tourist.

When speaking of domestic tourists, one will easily see that they’re sometimes more difficult
to define than are international tourists, and their definitions are more varied that of the latter.

To clarify this,The World Tourism Organization has proposed a definition based on length of
stay. It describes a “domestic tourist” as “any person residing within a country, irrespective ( A
JEER) of nationality, traveling to a place within this country other than his usual residence for

a period of not less than 24 hours or one night, for a purpose other than the exercise of a
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remunerated activity in the place visited. The motives for such travel may be:

Leisure (recreation, holiday, health, studies, religion or sports) , business, family, mission
or meeting.

A domestic excursionist is someone who meets the above definition but who does not stay
overnight.

While defining tourists, one can not neglect one of the promising industries—TOURISM. In
many countries, tourism has become the most important resource of foreign exchange. The
significance of tourism has been recognized in both developed and developing countries and has
given rise to much study and research worldwide. To facilitate such study and research, a clear
definition of tourism is needed. While it is relatively easy to agree on technical definitions of
particular categories of tourism, however, it is by no means so to produce a conceptual definition.
Conceptually, on the other hand, to define tourism precisely is a difficult if not impossible task.

Firstly, it is important to recognize that in everyday use the term “tourism” does not refer to
work, but to one form of leisure activity. Like sports, hobbies and pastimes, it is supposed to
renew our vigor and strength for the workdays and is a discretionary use of our leisure time.
Secondly, tourism involves travel , or moving away from work and home. For some, it is to have a
vacation, to find relaxation from tensions and to be removed from a ringing telephone. And
thirdly, tourism usually though not necessarily incurs money expenditure. When one travels away
from home, it is necessary for him to use a certain means of transportation and to have food and
shelter if he is away for more than one day. As a result, a lot of people have developed a thriving
business catering to tourists. In a word, tourism is a movement of people that gives rise to a
variety of economic activities.

Since tourism is the movement of people, it is imperative (AUELH) to clarify the definition of
tourism. In 1981, the definition was formulated by the international Conference on Leisure-
Recreation-Tourism. It was as follows: “ Tourism may be defined in terms of particular activities
selected by choice and undertaken outside the home environment. Tourism may or may not involve
overnight stays away from home. ”

Although academics have debated conceptual definitions of tourism for several decades, and
there are international agreements on statistical definitions, it was not until 1991 ~1992 that the
WTO endorsed the following statement ; “ Tourism comprises the activities of persons traveling to
and staying in places outside their usual environment for not more than one consecutive year for
leisure,, business and other purposes. ”

Still, there seems to be room for improvement if one compares this definition with the earlier
definition. Perhaps this leaves us a chance to use the definitions mentioned above and reword
them. Then tourism may be defined as: “the sum of the phenomena and relationships arising from
the activities of persons traveling to and staying in places outside their usual environment for not
more than one consecutive year for leisure, business and other purposes, in so far as they do not
lead to permanent residence and are not connected with any occupation remunerated (i) from

the country visited. Tourism may or may not involve overnight stays away from home. ’
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(4) What is tourism?

To understand why some people are called tourists, we must first know something about the
activity known as “tourism”. Such is the importance attached to the accuracy of a definition of
tourism that several attempts have been made to find one. In 1982, the Tourism Society suggested
this*; v

“Tourism is the temporary, short-term movement of people to destinations outside the places
where they normally live and work, and activities during their stay at these destinations; it
includes movement for all purposed, as well as day visits and excursions. ”

Later, in 1993, the World Tourism Organization ( WTO) offered this definition, “Tourism
comprises the activities of persons traveling to and staying in places outside their usual
environment for not more than one consecutive year for leisure, business or other purposes. ”
Looking at these two definitions, therefore, we can describe a tourist as someone who:

Q@ travels away from their normal place of residence

@ returns to their home within one year

@ participates in leisure or business activities

@ may not necessarily stay overnight—day excursions are counted as tourism

Examples of tourist visits include :

@D a two-week holiday at a beach resort abroad

® a family day trip to a theme park

@ a business visit by a designer to factory in a foreign country

We can see that tourism falls into two main categories according to the purpose of the visit.
These categories can simply be referred to as: leisure and business.

Examples of leisure visits include; '

@ holidays — two weeks away at the beach; a weekend visit to Paris; a week’s cruise on the
river Rhine; a day trip shopping in London;

@ activities — a week a flotilla sailing around the Greek islands; a walking tour of the
Himalayas; a three-week trekking safari in Africa;

@ culture — a visit to Jersey for the “Battle of Flowers” ; a day trip to London for the
Notting Hill Carnival; a motor tour of Italy visiting the art treasures and museums;

@) education — one month at a language school in England; a week’s painting holiday; a
weekend at summer school learning computer skills;

® religion — a week in Mecca; a two-week walking tour to Santiago de Compostela, Spain;
a two-week visit to the shrines in India;

® health — two weeks at a spa resort in France; a week in the Swiss mountains to help cure
breathing difficulties.

The business traveler is someone who travels in order to carry out professional duties.
Business travelers are still regarded as tourists, according to the definition above. Some of the

reasons for traveling on business might be:

D conferences — 300 travel agents make a five-day visit to Mallorca for their annual
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discussion of tourism topics;

@ meeting — a computer salesperson travels from London to Newcastle for the day to
demonstrate a new lap-top;

® exhibitions — the Milan Trade Fair attracts many buyers from around the world interested
in Italian goods.

(5) The Tourist Industry

The tourist industry has been one of the fastest growing industries in modern times. Indeed,
the rate of tourism has generally exceeded the growth rate for the worldwide economy. Sometimes
it seems as though a new resort area springs up every day wherever there are sun and sea. The
shores of the Mediterranean and Caribbean Seas and the Pacific coastlines of Mexico, Florida and
Hawaii are only a few of the areas that have been intensively developed in recent years.

The purpose of tour and travel varies. Some people travel entirely for the purpose of
recreation or pleasure; they are people on holiday. Some people travel for reasons of health.
Other people travel to visit friends or relatives, a reason that has become more important because
of increased mobility throughout the world. Still others travel in order to educate themselves in
accord with the old precept that travel is broadening. All of these people are generally considered
tourists since the primary reason for their trips is recreation. Tourist statistics also include people
who are traveling on business. Among them are business people and government officials on
specific missions, as well as people atiending meetings or conventions, which often combine
pleasure with their work.

The marketing approach for the two major divisions among tourists—recreational travelers and
business travelers are somewhat different. The recreational travelers respond to a greater degree to
lower fares and other inducements in pricing and selecting the destination for trips. In a technical
phrase, they make up a price elastic market. The business groups, on the other hand, make up a
price inelastic market. Their trips are not scheduled according to lower fares, the destination is
determined in advance, and the expense is usually paid for by their employers. They are looking
for dependable rather than inexpensive service. Business travelers also make more trips to large
cities or industrial centers than to resort areas, although many conventions are now held at resort
hotels. It should be noted, however, that some large cosmopolitan cities are themselves the most
important tourist destinations in the world. Because of this, it is difficult to separate pure
recreation travel from business travel.

The development of tourism as a mass industry depends on modem means of rapid and
inexpensive transportation. For example, the greatest growth in internal tourism has paralleled the
growth of air transportation. Industrialization has produced the other conditions that are necessary
for tourism. Among them is the creation of a large number of people with an amount of disposable
income—income above and beyond what is needed for basic expenses such as food, shelter,
clothing, and tax. Another important condition is urbanization. Generally, residents of the big
population centers take more holiday trips than residents of rural areas. Long weekends and paid

vacations are among other important conditions for the development of modern tourism. In some



