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Wise buying is a positive way in which you can make your money go fur-
ther. The 67 go about purchasing an article or a service can actually save
you money or can add to the cost, (2004, 12)

67. A) formal B) way C) method D) fashion

AR B B 74+ 80 & SCR T KW 5 s 45 19 4 S TR
HREEEIMRA”, A4 8 #97 purchasing & 58 —4] buying A LK
B, FEB_AFENE AEZERIFFIRR, HILE 67 B ERBWES
—AJiE S, A way B9 RUA B, FILE B) .
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The way you go about purchasing an article or a service can actually save
you money or can add to the cost... Before you buy an expensive 84 , ora
service, do check the price... (2004, 12)

84. A) item B) element C) particle D) component
{57 XA 35 BT 78 B9 4578 buy an expensive #_E 3¢ Hg purchasing an

article R LXK . BIEHAKRIFRZ IR article (P51 B[R] AT, H %
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Forcing yourself to recall (almost) never helps because it doesn’t 81
your memory; it only tightens it. (1995, 1)
81. A) loosen B) weaken C) decrease D) reduce
[(BIFVRIEHB P E AR, —EE, ~AEE, IRXEH. N TFXH
tighten 7] LLHIWr, b SCR %% loosen,
2 Bl
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They are 79 of free fresh fruit. They want to get back to their herds
and start farming again, (2007, 6)
79. A) seeking B) dreaming O longing D) searching
[ YEE 8GR of, LI seek # 5 for, after # i, long 5 for
4 BC , dream &5 of #8 ML, search 55 for # . FILET B W EFHRESRE.
3EEEME
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“We started thinking of 86 to do about it,” says Eric Shashoua,
5
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chief executive officer of Axon Sleep Research Laboratories. (2006. 6)
86. A) what B) how C) whether D) when
(B YRS EZENGNRE. EAFRENAY, what BAEB R E
FiEREE. FFEENTRS]RE ] RUS7ER E X W RTE, BRG] 2A
INAE R FFFREGH , BH I A,
4. BB
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One third thought Columbus reached the New World after 1750, Two
thirds cannot correctly lock the Civil War between 1850 and 1900. 71

when they get the answers right, some are just guessing. (2004. 6)

71. A) Even B) Though C) Thus D) So

D@47 MR 48 b SCUE“ =43 2 — M A TR BE IE 5 34 7 14 I R 4B TE 1850 4731 1900
4EZIE”, P RBMEMATRE T ERESR, ~EABIURER”, B
PAMCAL FIEIIA even “BIgE---etlieeoo-”, UIMIRIBE S

TP REHELKS
Test 1

Though the number of the upper class is a mere one third of the popula-
tion, they make up at least 25 percent of the nation’s wealth, This class has
two parts: upper-upper and lower-upper. 1 , the upper-upper class is the
“old rich”—families that have been wealthy for several generations—a nobili-
tyof 2 and wealth. A few are known across the nation, such as the

Rockefellers, and the Vanderbilts. Most are not 3 to the general public.
]
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their income from

They have no _ 4 to the rest of the community, 5

the investment of their inherited wealth. By _ 6 the lower-upper class is
the “new rich”. 7  they may be wealthier than some of the old rich, the

new rich have been 8  to make their money like 9 clse beneath their

class. 10 their status is generally 11  than that of the old rich, who
have not found it necessary to lift a finger to make their money, and who
12 to look down upon the new rich, However its wealth is __ 13, the
upper class is very rich. They have enough money and leisure time to __14
an interest in the arts and to 15 rare books and paintings. They generally
live in exclusive areas, belong to exclusive social clubs, communicate with
each other, and marry their own kind, all of which keeps them so 16
from the masses that they have been called the out-of- sight class. More than

any other class, they tend tobe 17 of being members of a class. They al-

so 18 an enormous amount of power and influence here and abroad, as
they 19 many top government positions. Their actions _ 20 the lives
of millions.

1. [A]Consequently [BJ]Accordingly [ C]Regularly [D]Basically

2. [ A beginning [B]birth [Clinfancy [ D}foundation

3. [Alvisible [Blnoticeable [ Clobvious [ D ]apparent

4. [ Alcontact [Blassociation [ CJcommunication ['D]relation

5. [Alpulling [B]abstracting [Cldrawing [ D]making

6. [Alcomparison [ Blcontrast [C]contrary [ D]difference

7. [A]Although [B]Because [C]Therefore [D]However

8. [Algreedy [Blindifferent  [C]sympathetic ~ [D]depressed

9. [ Alnobody [Bleverybody  [C]somebody [DJanybody

10. [A]Then [13]But [C]Thus [D]Whereas

11. [ Alsuperior [Blinferior [ Chigher [D]lower

12. [Alwant [B]select [C]hate [D]tend

13. [ Alretained [Blbenefited [CJacquired [D]rewarded
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14, [A]reproduce [Blyield [ Clcultivate [D]rear

15. [A]collect [B]gather [Classemble [D]accumulate

16. [Aldistant [Blfar [Clseparate [D]remote

17. [Aldoubtful [ B]eonscious [Clsensitive [D]lsensible

18. [Aldemand [B]control (Cldirect [DJcommand

19. [A]seize [B]abuse [Clhold [D]sustain

20. [ A lattract [Blaffect [Cleffect [D]incline
Test 2

In a telephone survey of more than 2, 000 adults, 21% said they be-
lieved the sun revolved (JE$5)around the earth, An 1 7% did not know

which revolved around 2 . Thave no doubt that 3 all of these people
were __4  in school that the earth revolves around the sun; 5  may even
have written it _ 6  at test. But they never 7  their incorrect mental
models of planetary (7B ) _ 8 because their every day observations
didn’t support _ 9 their teachers told them: People see the sun moving
10 the sky as morning turns to night,and the earth seems stationary (¥
18> 11 that is happening.

Students can learn the right answers 12 heart in class,and yet never
combined them 13  their working models of the world. The objectively
correct answer the professor accepts and the 14  personal understanding
of the world can 15 side by side,each unaffected by the other.

Outside of class, the student continues to use the _ 16  model because
it has always worked well _ 17  that circumstance. Unless professors ad-

dress 18 errors in students’ personal models of the world, students are

not 19 to replace them with the 20 one.

1. [Alexcessive [Blextra [ C]Jadditional [D]added
2. [ A]what [ B]which [C]lthat [D]other
3. [Alvirtually [Blremarkably [CJideally [Dlpreferably

8
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4. [ A]learned [Blsuggested  [C]Jtaught [D]advised

5. [Althose [B]lthese [C]lwho [D]they

6.[Alon [B]with [Clunder [D]for

7. [ Alformed [B]altered [C]believed [ D]thought

8. [ Ajoperation [B]position [ C]motion [D]location

9. [ Adhow [ B]which [Clthat [D]what

10. [Aaround [Blacross [{Clon [D]above

11. [A]since [Blso [C]while [Dlfor

12. [A]to [Blby [Clin [D]with

13. [ AJwith [Blinto [Clto [D]along

14, [ Aladult’s [ B]teacher’s [Clscientist’s [D]student’s

15. [ Alexist [ Bloccur [C]survive [ D Jmaintain

16. [ Alprivate [ Blindividual [ Clpersonal [D]own

17.[Alin [Blwith [Clon [Difor

18. [Algeneral [ B]natural [C]lsimilar [Dlspecific

19. [ Alobliged [ B]likely [ Clprobable [D]partial

20. [ Alperfect [B]better [ Clreasonable [D]correct
Test 3

The mass media is a big part of our culture, yet it can also be a helper,
adviser and teacher to our young generation. The mass media affects the lives
of our young by acting as a(an) 1  for a number of institutions and social
contacts. In this way, it 2  a variety of functions in human life,

The time spent in front of the television screen is usually at the 3 of
leisure; there is less time for games, amusement and rest. 4 by what is
happening on the screen, children not only imitate what they see but directly
_ 5 themselves with different characters, Americans have been concerned
about the _ 6  of violence in the media and its 7  harm to children and

adolescents for at least forty years, During this period, new media 8 ,

9
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such as video games, cable television,

they continue to gain popularity,

lic concern and research attention.

Another large societal ¢
media, is body image.

negatively. _ 13

ing 14

beauty fill magazines and newspapers.

tain us 17

accepted cultural values of thinness a

dults are presented with a 19

one,

12 forces can influence body image positively or

the movies. Even in advertising s

these media, 9

music videos, and the Internet. As

oncern on our young generation 11

societal and cultural norms and mass media

our concepts of beauty. In the mass media,

90  that carries unrealistic physical expectations.

1. [Alalternative
2. [ AJaccomplishes

3. [ Alrisk

4. [ A]Absorbed
5. [Alidentify

6. [ A]abundance
7. [ Aldisposed
8. [Almerged

9. [ Alapart from

10, [ A]promote
11. [Ainspired
12. [A]External
13. [AJAs

14. [ Almark

15. [ Algeneralized

16. | Alboom
17. [ Alover
10

[ B]preference
[Blfulfills

[ Blmercy

[ B]Attracted
[ Blrecognize

[ BJincidence

[ Blhidden
[Blemerged

[ Blmuch as
[B]propel

[ BJimposed

[ B]Exterior
(BJAt
[Bleffect

[ Blregularized
[ Blbottom
[Blwith

[C]substitute
[Clprovides
[Clheight
[C]Aroused
[Clunify

[ C]prevalence
[ CJimplicit

[ CJimmerged
[C]but for
[C)prompt

[ Cldelivered

[ CJExplicit
[ClFor
{Climpact

[ C)standardized
[Clbrim
[Clon

television, 10

the images of

@ XEns

_—

16  from our televisions and enter-
the mass media 18
nd fitness for commercial gain. Young a-

defined standard of attractiveness, a(n)

[D]representative

[D]suffices
[D]expense
[D]Addicted
[D]equate
[D]recurrence
[D]potential

[ D]submerged
[D]along with
[D]prosper
[D]contributed
[D]Exposed
[D]In
[D]shock
[D]categorized
[Dlbeam
[D]at

pub-

by the

market-

15



www. wendu. com £ MEEHER

18. [A]play [B]take [ Clprofit [D]resort

19. [A]]barely [ B]carefully [ C]narrowly [ D]subjectively

20. [ Ajideal [ Blimage [ Clstereotype [D]criterion
Test 4

A recent report blames the government and the food industry for the in-
creasing number of overweight people. The Department of Transport is
blamed for not doing enough to 1 facilities for passengers and cyclists
while 2 to pressure from motoring organizations representing car users.
The Ministry of Education is 3 of selling off school playing fields and not
doing enough to 4 _ enough facilities for physical education and games.
Young people in Britain have become crazy about football (soccer and rug-
by), but too often as 5  “couch potatoes”.

The food industry is blamed for promoting junk food to school children
and not doing enough to 6  down on sugar, fats and salt in prepared
foods. The industry, 7 by the current popularity of the Atkins low-car-
bohydrate diet, has begun to 8 , but it is trying to protect a huge market
and will need todo 9  more if itis to __10 _ off increased regulation,

Japan seems less 11 so far by the problem of obesity, _ 12  as the
Japanese diet becomes increasingly 13 (burgers and doughnuts) the
problem will grow. 14, Japanese cuisine has become highly popular in
Britain. It is seen as healthy in a different way from the Mediterranean diet
15 its emphasis on tomatoes and olive oil combined with red wine.

A fairly small amount of red wine is now 16  as beneficial to the
heart, 17 its other encouraging properties. But Britain has to do more to

18  the problems of alcoholism 19 with the binge-drinking culture—

including violence and vandalism. ILimited consumption of alcohol, as long as
itisnot 20 with driving, is harmless and possibly beneficial.

1. [A]stimulate [ B]commend [ C]promote [D]elevate
M



